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UNGER 


Officials  denied  there  was 
hunger  in  Chicago. 
Sun-Times  reporter 
Linda  Rockey  found  it  did 
exist  in  a  month  of 
interviewing  scores  of 
physicians,  welfare 
workers  and  the  hungry. 


Reprints  of  her  series  were  sent  to  the  U.S.  Congress,  Illinois 
General  Assembly,  Illinois  State  Medical  Society,  editors  and 
educators. 

Result?  The  mayor  set  up  an  emergency  food  program.  The 
governor  ordered  an  investigation.  The  U.S.  Senate  Select 
Committee  on  Nutrition  plans  to  hold  hearings  in  Chicago. 

Hunger  is  now  "official”  in  Chicago,  and  something  is  being 
done  to  alleviate  it  — still  another  stirring  example  of 
The  Sun-Times  in  action  to  meet  a  public  demand. 


CHICAGO  SUN-TIMES 


Newspaper  Division  of  Field  Enterprises,  Inc. 


In  Detroit 
alotofpe9^ 
wonft  0|^  riieir  mouths 
until  the/ open 
The  News 


They  may  not  agree  with  what  we  say.  But,  they  want  to  know  what  we  say. 

The  Detroit  News 
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i  CLASSIFIED 

I  Wc  h«T«  KlwafB  okirM  more  claMifled 
Mtvartklnc  tkaa  All  th*  other  paper* 

I  in  Baltteorp  combined,  and  with  76%. 

'  we  did  K  again  laet  year.  — -J 


Being  first  is  a  long  standing  tradition  with  The  Baltimore  Sunpapers.  Read  by  the  people  who  buy 
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Feder.tted  Publiratiofis,  Inc  is 
H  mid  west  to  f<ii  west  ortjiini/a 
tion  of  seven  newspafters 
in  four  states  with  1429 
employes  Three  of  our  com 
munities  are  state  capitals,  and 
two  are  the  homes  of  Big  Ten 
universities 

line  into  being  in  1928 
f  at  h  of  our  newspa|)ers  is  a 
pioneer  member  of  its  com 
munity,  which  makes  us  as 
local  as  the  town  hall  clock 

Federated  is  (iroud  of  its  herit 
a<(e  sensitive  to  its  responsi 
anti  confident  of  its 
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THE  STATE  rJOERNAL 

LANSING.  MICHIGAN 

Metropolitan  LANSING  —  the  nation's  newest  BILLION 
DOLLAR  MARKET! 

According  to  latest  figures!*).  Metropolitan  Lansing's  effec¬ 
tive  buying  irtcome  is  $1,108,410,000.  What's  more,  our  per 
household  income  is  an  impressive  $10,627  and  per  capita 
income  is  up  to  $3,099  —  highest  of  the  Big  Three  outstate 
Michigan  cities! 

Equally  important.  Metropolitan  Lansing's  economy  is  well 
diversified  with  broad-based  manufacturing,  state  government 
and  Michigan  State  University  payrolls  leading  the  list. 

Better  look  at  LANSING-Michigan's  fastest  growing  market! 
•Preliminary  est.,  S/M,  July  10,  1969  (subj.  to  revision) 

*0NE  OF  THE  FAMILY... 


federated 

publications, 


THE  STATE  JOURNAL  •  THE  IDAHO  STATESMAN 

(•»!  ■•ebttaa  !•*>«  Maka 

THE  JOURNAL  AM  COURIER  •  THE  ENQUIRER  am  NEWS  •  THE  CHRONICLE  TRIBUNE 

Latar^ia  Mfatt  lafavaita  M<aM  C»aa*  li>ciM«aa  Martaa  Mmm 

THE  OAIIY  OLYMPIAN  •  THE  BELLINGHAM  HERALD 

0lr*9M  WaslM«fiaa  laHMifiwiM  RfattMMftaa 


JUNE 

15-17— Utah-ldaho-Spokane  AP  Association.  Sun  Valley,  Idaho. 

15-27— Seminar  for  publishers,  editors,  chief  news  executives,  American 
Press  Institute.  Columbia  University. 

18- 21 — Georgia  Press  Association.  Carriage  Inn,  Jekyl  Island. 

19- 21 — Newspaper  Personnel  Relations  Association.  San  Diego,  Calif. 
19-21 — Pennsylvania  Associated  Press  Managing  Editors.  DuBois,  Pa. 

19- 21 — California  Editors  Conference,  Stanford. 

20- 21— Arkansas  Press  Association.  Ramada  Inn.  W.  Memphis,  Ark. 
20-21— Oregon  Newspaper  Publishers  Association.  Salishan  Lodge,  Glen- 

eden  Beach. 

20-21 — Michigan  Press  Association.  Boyne  Highland,  Harbor  Springs. 

20- 22 — Colorado  Press  Association.  Carl's  Motel,  Canon  City. 

21- 24— New  England  Newspaper  Advertising  Executives  Association. 

Bar  Harbor  Motor  Inn,  Bar  Harbor,  Maine. 

22- 26— Association  of  Newspaper  Classified  Advertising  Managers.  Shera¬ 
ton  Motor  Inn,  Portland,  Ore. 

23- 27— American  Newspaper  Guild.  El  Troplcano  Hotel,  San  Antonio,  Tex. 
26-28 — California  Newspaper  Advertising  Executives  Association.  Hotel 

Del  Coronado,  San  Diego. 

26-28 — National  Federation  of  Press  Women.  Billings,  Montana. 

26-29 — National  Newspaper  Association.  Hotel  Dennis,  Atlantic  City,  NJ. 

28- July  2 — American  Advertising  Federation.  Waldorf  Astoria,  New  York. 

29- July  3 — International  Circulation  Managers  Association,  Royal  York 
Hotel,  Toronto. 

29-July  4 — National  Press  Photographers  Association.  Sheraton-Schroeder 
Hotel,  Milwaukee. 


JULY 

10- 11— PNPA  Board  of  Directors  Advisory  Council  meeting.  Seven  Springs 
Mountain  Resort,  Champion,  Pa. 

11- 13 — PNPA  Weekly  Publishers'  Summer  meeting.  Seven  Springs  Mountain 
Resort.  Champion,  Pa. 

13- 16 — International  Newspaper  Advertising  Executives.  Hilton  Hotel, 
Pittsburgh. 

14- 16— International  Mailers  Union.  Ottawa. 

17-19 — Alabama  Press  Association.  Grand  Hotel,  Point  Clear. 

17-19 — Virginia  Press  Association.  Chamberlin  Hotel,  Old  Point  Comfort. 

24- 26— North  Carolina  Press  Association.  Grove  Park  Inn,  Asheville. 

25- 26— National  Newspaper  Association/Suburban  Newspaper  Section 
Workshop.  Travelodge-at-the-Wharf,  San  Francisco. 

27-Aug.  I— ANPA-INPA  Newspaper  Research  Workshop.  Ohio  University. 
Columbus,  O. 

30-Au9.  3 — SNPA  Foundation  Seminar;  Music  Makers  and  Music  Critics. 
Daytona  Beach,  Fla. 


AUGUST 

1- 3 — Newspaper  Advertising  Executives  Association  of  the  Carolines.  Ocean 

Forest  Hotel.  Myrtle  Beach,  S.  C. 

2- 8 — International  Typographical  Union.  Seattle,  Wash. 

3- 5 — SNPA  (Eastern)  Mechanical  Conference.  Roanoke  Hotel,  Roanoke,  Va. 
6-9 — Canadian  Weekly  Newspapers.  Nova  Scotian.  Halifax,  N.S. 

8-9 — West  Texas  Press  Association. 

l5-l6T*Montana  Press  Association.  Northern  Hotel.  Billings. 

15-17 — UPl  Editors  of  Oklahoma.  Fountainhead  Lodge,  near  Checotah. 

17-19 — Alabama  Press  Association.  Grand  Hotel.  Point  Clear,  Ala. 

17-19 — Texas  Daily  Newspaper  Association.  Sheraton-Marina  Inn,  Corpus 
Christi. 

17- 22 — Newspaper  Association  Managers.  Williamsburg,  Va. 

18- 20 — Virginia  Press  Association.  Chamberlain  Hotel.  Old  Point  Comfort. 
24-26— North  Carolina  Press  Association.  Grove  Park  Inn,  Asheville. 
24-26 — Theta  Sigma  Phi.  Hilton  Hotel.  Pittsburgh. 

26-29 — New  England  Association  of  Circulation  Managers.  Wentworth-by- 
the-Sea,  Portsmouth,  N.H. 


SEPTEMBER 

5-7 — Pacific  Newspaper  Mechanical  Conference.  Jack  Tar  Hotel,  San 
Francisco. 

8-12 — International  Stereotypers'  Union.  Detroit. 

11-13 — PNPA  Classified  Clinic.  Penn  Harris  Motor  Inn,  Harrisburg. 
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FURNISHINGS  DAILY  SYNOICAnON 
-  fastiions  fofJiome 


WOMEN’S  WEAR  DAILY  SYNDICATION 
-  fashions  for  her 


DAILY  NEWS  RECORD  SYNDICATION 
-  fesh^B  for  him 


For  availability  In  your  market,  write  Ferrchild  Publications,.  Inc.  7  East  Nem^ork,  N.  Y.  10003 

or  telvphcamill 2-255S252,^nd^k  for  Joseph  Hanley. 


etaUad  linage 
IfiouriskeeHn  a 
'jdahion  framework. 


Fairchild  furnishes  the  framework. 
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For  over  16  years  . . .  the  best  in  mat  detecting! 
This  transistorized  "brain"  stops  mechanical 
errors,  cuts  proofreading  and  resetting  time  . . . 
pays  for  itself  over  and  over!  No  mechanical 
error  can  be  repeated.  If  every  mat  does  not 
drop  into  place  during  tape  composition,  Mat 
Detector  stops  the  machine  for  on-the-spot 
correction.  Transistor  circuitry  never  needs  ad¬ 
justing  ...  no  tubes  to  burn  out ...  no  relays 
to  wear  out.  Adapts  to  any  machine  speed. 
Savings  of  $20  to  $25  per  week,  per  machine. 
Write  today  for  complete  information. 


HARRIS  BATEMAN,  vicepresident  of  Cities  Service  Oil  <'om- 
pany,  is  absolutely  amazed  at  an  Oklahoma  newspaper  garden 
editor’s  knowledge  of  old  Mother  Earth — and  what’s  under  it. 
Mrs.  Lula  Egan  Quinlan,  who  immortalizes  the  virtues  of  peren¬ 
nials,  aphids,  zinnias  and  other  flora  and  fauna  for  the  Tulsa  Daily 
W' orld,  told  him  there  was  a  gas  well  beneath  the  spot  where  the 
oil  company  is  erecting  an  ofiBce  building  in  downtown  Tulsa. 
"Poof!"  said  Bateman,  who  is  knowledgeable  in  such  affairs,  “It’s 
impossible.”  So  work  continued.  Then — you  guessed  it — a  gas 
well  burped  forth  on  the  construction  site  and  equipment  was  rushed 
in  to  plug  the  hissing  well — which  Mrs.  Quinlan  had  forewarned 
Bateman  about.  Mrs.  Quinlan,"  said  Bateman  with  egg  on  his 
face,  “turned  out  to  be  a  great  geologist.”  .  .  .  “WHY  DO  THE 
DIRTY,  low-down  so-and-so’s  cut  in  on  regular  programs  to  show 
news  bulletins  like  all  the  moon  stuff?"  asked  an  irate  reader  oi 
Richard  K.  Shull,  columnist  for  the  Indianapolis  News.  “What 
moon?  It  might  as  well  have  been  cardboard.  Why  don’t  they  cut 
in  on  their  lousy  newscasts  and  leave  the  programs  alone?”  Schull 
answered  in  the  MAILBAG  column:  “Yes,  it  is  terribly  inconsider¬ 
ate  of  networks  to  attempt  to  inject  reality  into  your  daily  escap¬ 
ism.  The  networks  don’t  realize  you  like  your  happy  machine  to 
stay  happy  at  all  times,  even  if  the  world  is  falling  apart  outside.” 

.  .  .  LOS  ANGELES  TIMES  columnist  Matt  Weinstock  reported  ( 
that  “a  local  music  critic”  asked  L.  A.  Music  Center  publicist  Or¬ 
lando  Northeutt  if  an  interview  could  be  arranged  with  conductor 
Hans  Swarowsky,  who  was  leading  the  Philharmonic  Orchestra 
in  a  series  of  concerts  in  Southland  cities.  When  informed  that  the 
critic  hoped  for  an  hour  or  more  of  the  eminent  Viennese  conduc¬ 
tor’s  time,  Swarowsky  protested:  “But  I  only  have  enough  English 
for  five  minutes!” 


THE  UNFIT 
Semantic  frustrations 
Will  steailily  mount 
When  your  favorite  head 
Is  down  for  the  count. 

^Bill  Copeland 


JAY  RUSSELL,  ex-newsman  turned  flack,  tells  us  that  Tom  Reilly, 
chief  editorialist  of  the  Boston  Record-American-Advertiser,  coined 
the  word,  “Woftog”  in  a  Memorial  Day  piece.  A  “Woftog”  is  one 
of  tho.se  rare  drivers  who  “Watches  Out  For  The  Other  Guy.”  .  . . 
CONGRESSMAN  WILLIAM  G.  BRAY  (R-Ind.)  is  upset  about 
another  word,  and  the  word  is  “boy.”  He  pointed  out  in  a  report 
to  newspapers  that  he  was  dead-set  against  “the  custom  of  often 
referring  to  American  men  in  uniform  as  ‘boy’,”  “  ‘Boys’  this,  ‘boys’ 
that!”  he  writes.  “Boys?  Boys  are  being  scouted  by  college  foot¬ 
ball  coaches;  boys  are  sinking  hook  shots  from  center  court;  boys 
are  thinking  of  the  senior  prom.  We  have  men — in  capital  letters, 
MEN  in  Vietnam!  They  wade  leech-infested  rivers;  they  hang 
from  the  doors  of  helicopter  gunships;  with  no  more  protei  tion 
that  a  Red  Cross  on  their  helmets,  they  charge  into  machine-gun 
fire  to  reach  the  wounded.  It  is  sometimes  difficult  to  say  when 
a  boy  becomes  a  man,  but  there  is  one  time  that  no  one  can  doubt; 
when  he  puts  on  the  uniform  of  his  country,  when  he  wears  this 
uniform  into  battle,  and  when  this  same  uniform  is  soaked  with 
his  blood  or  with  that  of  his  comrades.”  . . . 


WHICH  FOOT  HRST? 

The  ropy  doesn’t  come. 

When  you’re  feeling  like  a  dud. 

You  try  to  pull  the  teeth. 

And  draw  the  turnip  blood. 

The  empty  page  stays  blank. 

When  you  are  on  the  course 
The  smithy  had  to  take 
The  first  time  with  a  horse. 

— Kristina  Metcalfe 
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FORMULA  FOR  SUCCESS! 


I 


HERE  IT  IS! . .  .  ‘SYRACUSE  AND  THE  GREAT  15-COUNTY 
CENTRAL  NEW  YORK  MARKET  COVERED  BY  THE  SYRACUSE 
NEWSPAPERS  IS  YOUR  TARGET  FOR  SALES  IN  BOOMING, 
PROSPEROUS  UPSTATE  NEW  YORK. 


THE  SYRACUSE  NEWSPAPERS  PROVIDE  COMPLETE,  ECO¬ 
NOMICAL  COVERAGE  OF  THIS  OUTSTANDING  MARKET  .  .  . 
NO  OTHER  MEDIUM  OR  COMBINATION  OF  MEDIA  CAN 
DELIVER  COMPARABLE  COVERAGE  AT  COMPARABLE  COST 
.  .  .  100%.  OF  SYRACUSE  AND  ONONDAGA  COUNTY  .  .  . 
MORE  THAN  82%  OF  THE  SYRACUSE  3-COUNTY  METRO  AREA 
.  .  .  AND  53%  OF  THE  ENTIRE  15-COUNTY  MARKET. 


SYRACUSE  NEWSPAPER  CIRCULATION  PROVIDES  THE  BIGGEST 
SALES  POWER  IN  THE  MARKET  THROUGH  COMPLETE  COLOR— 
SPECTACOLOR  —  HI-FI  —  ROP  COLOR  —  PREPRINTED  INSERTS 
AND  LOCALLY  EDITED  SUNDAY  EMPIRE  ROTO  MAGAZINE. 
THIS  SALES  POWER,  PLUS  THE  SYRACUSE  MARKET  BUYING 
POWER  IS  YOUR  FORMULA  FOR  SALES  SUCCESS  IN  CENTRAL 
NEW  YORK. 


Represented  Nationally  by 
NEWHOUSE  NEWSPAPERS 


the  SYRACUSE 


HERALD-JOURNAL  &  HERALD-AMERICAN 
Evening  Sunday 


THE  POST-STANDARD 
Morning  &  Sunday 


Editor  &  Publisher 

e  THE  FOURTH  ESTATE 


Charter  Meaber.  Airfit 
Bureau  a(  Cirealaliaai 
Meaiber.  A  at  rum 
Btiriaeae  Prcaa  Inc. 


Robart  U.  Brown 
Fubtishar  and  EdHor 


Jamoi  Wright  Brown 
Publithar,  Chairman  of  tha  Board,  I9I2>I959 


6  Mo.  ararace  net  paid  December  31,  196t — 2;,7lt 
Renewal  Rate  75.91% 


Sales  tax  on  ads  repealed 

Repeal  of  Iowa’s  3%  sales  tax  on  advertising  is  as  it  should  be. 
The  tax  should  ne\er  have  been  approved  two  years  ago. 

There  are  many  compelling  reasons  why  taxes  on  advertising  are 
harmful  to  the  community  and  the  local  economy.  But  it  should 
be  apparent  that  sky  high  barriers  cannot  be  erected  around  a  state 
to  keep  out  all  advertising  messages  from  outside  so  that  a  sales  tax 
on  advertising  is  primarily  and  eminently  unfair  to  hx-al  advertisers 
and  local  media. 

This  victory  should  give  impetus  to  the  battle  against  similar  taxes 
on  advertising  that  have  been  pro|X)sed  in  other  states. 

The  .\merican  .Advertising  Federation,  which  has  s|>earheaded 
the  fight  on  the  legislation,  was  joined  by  other  groujjs  in  jietition- 
ing  the  Supreme  Court  to  hear  an  apjieal  from  the  Iowa  court’s  de¬ 
cision.  \Vith  re|>eal  of  the  Iowa  act,  however,  the  apjjeal  to  the  Su¬ 
preme  Court  was  withdrawn. 

The  issue  might  arise  again,  however,  in  any  one  of  12  states.  Bills 
to  imjxise  some  form  of  taxation  on  advertising  have  been  introduced 
in  Massachusetts,  Rhotle  Island,  Connecticut,  Georgia,  Arkansas, 
Missouri,  Nebraska,  Maryland,  Michigan,  F'lorida,  Tennessee  and 
South  Carolina.  \  pro{K)sal  has  been  submitted  to  the  Bureau  of 
the  Budget  for  a  tax  in  the  District  of  Columbia  and  a  battle  is  go¬ 
ing  on  under  leadership  of  the  .A.AF  to  kill  the  pro|x>sal  before  it 
gets  to  Congress. 

No  legislature  has  passed  a  bill  and  some  have  adjourned  so  that 
early  action  in  any  of  the  states  is  not  anticipated  by  AAF  officials. 

The  primary'  contention  of  opponents  of  the  advertising  tax  is 
that  it  is  an  unconstitutional  infringement  on  interstate  commerce. 
This  argument  was  overruled  by  the  Iowa  Court  but  should  the  case 
again  reach  state  or  federal  courts  and  Ire  carried  to  the  Sujrreme 
Court,  constitutionality  will  be  the  main  question  for  the  codrt  to 
decide. 

Truth  in  lending 

Provisions  of  the  Truth  in  Lending  .Act  relating  to  retjuired  dis¬ 
closures  in  credit  advertising  im|X)se  no  liability  whatever  on  news¬ 
papers  or  other  advertising  media,  even  if  the  newspajrer’s  advertis¬ 
ing  staff  assists  the  advertiser  in  preparing  copy.  It  had  Ireen  erron¬ 
eously  rejxrrted  that  “if  a  newspajrer  helps  an  advertiser  in  prejrar- 
ing  copy  or  layout  the  newspajier  is  liable.’’ 

The  Federal  Reserxe  Board  which  will  administer  the  Act  has 
corrected  this  by  |x>inting  out  Section  14:)  of  the  .Act  clearly  states: 
“There  is  no  liability  under  this  chapter  on  the  part  of  any  owner 
or  personnel,  as  such,  of  any  medium  in  which  an  advertisement  ap- 
|)ears  or  through  which  it  is  disseminated.’’ 

That  is  what  the  -Act  says,  but  we  hojje  that  all  media  will  make 
every  effort  to  live  up  to  the  spirit  and  intent  of  the  law  by  insisting 
that  all  advertisers  comply  with  the  regulations  rather  than  taking  the 
easy  way  out  and  hiding  behind  the  exemption. 


Th«  Oldest  Publishers'  end  Advertisers' 
Newspaper  in  America 

With  which  has  bean  merged:  Tha  Journjiist 
established  March  22,  IBM;  Nawspaperuon 
established  March,  1892;  the  Fourth  Estate 
March  I,  1894;  Editor  B  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 

Eiacutivo  Editor:  Jerome  H.  Walker 

Associate  Editors:  Paulino  Ettlingar,  Newton  H. 
Fulbright,  Donald  W.  Malay,  Susan  Pilchik, 
Craig  Tomkinson. 

Midwest  Editor:  Gerald  B.  Healey. 

Pacific  Coast  Editor:  Campbell  Watson. 
Washington  Correspondent:  Luther  A.  Huston. 
Advertising  Manager:  Ferdinand  C.  Teubnar. 

Sales  Representatives:  William  F.  Hamilton, 
R.  Steven  Ward,  Earl  W.  Wilken,  John  C. 
Wilson. 

Advertising  Production  Manager:  Bernadette 
Borries. 

Assistant  to  the  Publisher  and  Promotion  Man¬ 
ager:  George  Wilt. 

Circulation  Director:  George  S.  McBride. 
Classified  Advertising  Manager:  John  Johnson. 

Marketing  and  Research  Manager:  Albert  E. 
Weis. 

Librarian:  James  Santangalo. 

Treasurer:  William  J.  Terasky. 


OFFICES 

General:  850  Third  Avenue,  New  York,  N.Y, 
10022.  Phone:  212-752-7050.  TELEX  12  5102. 

Chicago:  360  North  Michigan  Avenue,  60601. 
Phone:  312-782-4897.  Gerald  B.  Healey, 
Editor.  Harry  B.  Mullinix.  Grant  Biddle,  Ad¬ 
vertising  Representatives. 
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letters 

YES,  USE  THE  PHOTO 

In  regard  to  Curtis  B.  Norris’s  letter 
abi  ut  the  photo  (May  31) : 

Ve  are  a  tabloid  size  newspaper.  With 
thi>  shot,  plus  the  impact  the  event  had 
on  ihe  community,  I  would  have  made  the 
pic;  lire  take  up  the  entire  front  page. 
Inside  on  page  three,  1  would  have  told 
the  story,  with  a  sidebar  and  perhaps 
pictures  of  the  victims  before  the  acci¬ 
dent. 

In  our  community,  this  would  be  one 
of  the  biggest  stories  of  the  year  and 
should  be  treated  as  such. 

I  think  the  use  of  the  picture  would 
he  justified  as  a  full  page  shot.  It  would 
he  justified  because  no  one  would  ever 
pass  another  “Slow — Children”  sign  with¬ 
out  thinking  about  the  picture  that  was 
in  the  paper  and  what  happened  when 
someone  didn’t  slow  down. 

It  seems  to  me  that  the  photo  would 
do  more  good  in  possibly  saving  lives  in 
the  future  than  it  would  on  the  shelf  sav¬ 
ing  the  family  additional  grief. 

Jim  Waldron 

Publisher, 

Mount  Dora  (Fla.)  Topic. 

To  Curtis  B.  Norris,  editor  of  the  Ware- 
ham  (Mass.)  Courier,  I  would  answer  his 
What  would  you  do?  question  with:  I 
would  have  printed  the  picture.  (May  31). 

Norris  said  he  wanted  to  spare  addi¬ 
tional  anguish  to  the  family.  To  which  I 
would  ask  my  own  question:  Did  you 
I  print  the  story,  Mr.  Norris?  And  if  you 
did,  why  didn’t  you  leave  it  out  of  your 
newspaper  so  as  to  spare  the  anguish? 

Mr.  Norris,  the  publication  of  your' 
photograph  of  the  policeman  making  his 
report,  the  empty  shoe,  the  broken  bike, 
the  “Slow — Children”  sign  might  very 
well  have  deeply  affected  a  driver  or 
two  who  are  in  the  habit  of  driving  too 
fast  through  that  particular  area. 

You  might  have  cost  the  life  of  some 
child  in  the  future  by  NOT  publishing 
the  picture. 

Anguish  is  one  thing,  Mr.  Norris.  Good 
journalism  is  another. 

R.  E.  Pete  Hackworth 

Editor, 

News-Tribune,  Caldwell,  Idaho. 

•*  *  •* 

VIOLENCE  WON’T  DIE 

John  Keasler’s  story  in  the  May  31  edi¬ 
tion  of  Editor  &  Publisher  on  the  non¬ 
violent — for  a  day — Miami  News  made  for 
interesting  reading,  especially  for  an  edi¬ 
torial  staff  member  of  the  competing 
Miami  Herald. 

Keasler  did  fail  to  point  out,  however, 
that  on  the  third  page  of  the  News  that 
day — and  1  don’t  know  if  this  ran  in  all 
editions — there  appeared  the  headline, 
“Interama  Stabbed  in  the  Back.” 

The  story  concerned  an  apparent  long¬ 
time  hassle  in  Miami  for  an  exposition 
center  that’s  tagged  Interama. 

Si-ems  violence  is  always  with  us,  isn’t 
it? 

James  T.  Knight 

State  Desk, 

Miami  (Fla.)  Herald 
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Sports  writers 
in  punch  bowl 

By  Tim  Horgan 

In  the  Boston  Herald-Traveler 

All  the  violence  isn’t  on  campus  this 
spring,  nor  does  every  protester  need  a 
snood.  These  are  stormy  times  in  the  man¬ 
icured  world  of  sports,  too.  In  fact,  if 
they  get  any  stormier,  I’m  going  back  to 
college. 

Those  old  tribal  enemies,  the  athletes 
and  the  sportswriters,  have  staged  two 
major  confrontations  already  and  the  long, 
hot  pennant  race  still  lies  ahead. 

Maury  W'ills  of  the  Expos,  who  an¬ 
nounced  his  retirement  from  baseball, 
slapped  a  Montreal  sportswriter  across 
the  jowls  the  other  day  when  the  guy 
said  there  was  no  way,  he  could  keep 
Maury’s  name  out  of  his  newspaper.  If 
Maury  was  looking  to  avoid  publicity  he 
picked  the  world’s  worst  way  to  do  it. 

Then,  Leo  Durocher  banished  a  Chica¬ 
go  writer  from  the  Cubs’  clubhouse  after 
a  verbal  duel  that  stopped  just  this  .side 
of  a  brawl,  thanks  to  Leo’s  long  legal 
training. 

“See  where  my  hands  are!”  The  Lip 
reportedly  brawled  at  Jerry  Holtzman,  the 
writer.  “You  want  to  sue  me,  don’t  you? 
You  want  me  to  hit  you  so  you  can  sue 
me.” 

Well,  at  least  Jerry  didn’t  want  Leo  to 
marry  him. 

The  episode  reminded  me  of  the  time 
Peter  Fuller  was  a  fighting  amateur  and 
a  heckler  got  on  him  in  the  gym  one  day. 
The  usually  easy-going  Fuller  finally  de¬ 
cided  to  retort  with  a  left  hook  to  the 
jaw. 

“Go  ahead  and  hit  me,”  said  the  wise 
guy,  sticking  his  face  out,  “and  you  can 
support  me  the  rest  of  my  life.”  Peter 
thought  it  over  for  a  full  second  and 
walked  away. 

The  prospect  of  numbering  a  sports- 
writer  among  his  dependents  hasn’t  stop¬ 
ped  some  athletes,  however,  which  might 
be  a  boost  for  sportswriters. 

In  1%3,  Vada  Pinson,  then  with  the 
Cincinnati  Reds,  was  hauled  into  court 
for  allegedly  roughing  up  Earl  Lawson 
after  he  wrote  that  Pinson  could  win  the 
league  batting  title  if  he’d  bunt  more 
often.  Some  people  thought  Lawson  had 
a  point,  but  they  weren’t  on  the  jury.  Pin¬ 
son  won  a  split  decision,  8-4. 

In  1964,  Bo  Belinsky  starched  64-year- 
old  Braven  Dyer,  a  Los  Angeles  writer, 
in  a  Washington  hotel  room.  Bo  was 
moving  up  in  class.  In  1962,  he  was  sued 
for  reputedly  dragging  a  lady  passenger 
out  of  the  back  seat  of  his  car  and  ad- 
dres.sing  her  thusly:  “Biff!” 

Baseball  players  aren't  the  only  threats 
to  our  breed,  of  course.  Joe  Namath  and 
a  pal  allegedly  pinioned  the  sports  editor 
of  Time  Magazine  against  the  juke  box 
in  a  New  York  nightery  early  one  morn¬ 
ing  and  tried  to  run  a  few  plays  over  the 
guy’s  nose. 

Bill  Hartack,  the  jockey,  has  offered  to 
clout  a  writer  on  more  than  one  occasion, 
including  the  only  time  I  met  him  in  per¬ 
son,  at  Suffolk  Downs  a  few  years  ago.  In 
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fact,  this  was  the  closest  call  I’d  had  in 
the  line  of  duty  until  George  Scott  prom¬ 
ised  to  punch  me  in  the  nose  last  sum¬ 
mer  for  writing  that  Dick  Williams  had  a 
right  to  bench  anybody  who  was  hitting 
only  .181.  George  happened  to  be  hitting 
.181  at  the  time. 

Anyway,  another  writer  who  is  slight¬ 
ly  deaf  and  myself  broached  Hartack  for 
an  interview  at  Suffolk. 

“If  you  beep-beeps  ask  me  one  beep- 
beep  question,”  replied  Bill,  “I'll  punch 
your  beep-beep  heads  off.” 

“What  did  you  say?”  replied  my 
slightly  deaf  companion. 

Ordinarily  boxers  are  the  most  docile 
of  all  athletes  outside  working  hours, 
but  somehow  or  other,  I  suspected  Sonny 
Liston  was  an  exception,  the  first  time 
I  met  him.  This  was  at  a  Taunton  res¬ 
taurant  where  he’d  been  dragged,  .scowl¬ 
ing,  to  ballyhoo  something  or  other. 

Lunch  was  served  and  Sonny,  who’s  a 
two-fisted  eater,  anyway,  piled  in  while 
the  late  Arthur  Siegel  and  I  asked  him 
questions. 

Finally,  Sonny  laid  down  his  knife  and 
fork,  mopped  his  chin,  fixed  us  to  our 
chairs  with  a  stare  and  said,  “I  had  a 
friend  once  who  died  eating  a  hot  dog.” 

How  could  anybody  die  eating  a  hot 
dog.  Sonny? 

“My  friend,”  Sonny  replied,  “tried  to 
eat  and  talk  at  the  same  time.” 

End  of  interview.  Sometimes  discretion 
is  better  than  any  story. 

*  *  * 

GASTRONOMICAL 

Did  Jack  Raymond  really  pick  up  an 
enchilada  while  being  interview  by  New¬ 
ton  H.  Fulbright  at  the  La  Fonda  del 
Sol  restaurant  in  the  Time  &  Life  Build¬ 
ing?  (E&P,  May  24). 

Could  it  have  been,  instead,  a  taco? 
Or  a  tostada,  perhaps? 

Here  in  the  Southwest  an  enchilada  is 
a  corn  tortilla  wrapped  around  a  filling 
of  grated  cheese,  chopped  chicken  or  beef 
with  chopped  onions  inside  or  outside, 
depending  on  the  cook.  A  hot  sauce  is 
poured  over  this,  and  the  whole  concoc¬ 
tion,  plate  and  all,  is  heated  in  the  oven. 

DeliciAus,  but  eaten  with  a  fork. 

Dick  Thomas 

Phoenix,  Ariz. 


Short  Takes 

Full  time  typists  needed  by  consulting 
firm.  Should  be  familiar  with  IBM  ex¬ 
ecutive. — Betbesda  (Md.)  Advertiser. 

*  *  * 

Lie  Magazine  says  that  the  money  was 
returned  11  months  later. — Newark 
(N.J.)  Evening  News. 

*  «  * 

The  Governor  flew  during  the  night 
to  the  two  major  scents  of  destruction. 
— Washington  (D.C.)  Evening  Star. 

*  *  • 

Headline:  Panel  to  Attack  Pollution 
Set  Up  By  Nixon. — Bristol  (Conn.) 
Press. 

*  *  * 

Dr.  I.  H.  P.  is  senior  research  con¬ 
sultant  to  the  Cleveland  clink. — Arizona 
Daily  Star. 
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Introducing  the  Friden  Justotext  70 
Phototypesetter.  Price, $5,950. 


Friden  Graphic  Systems.  One  way  Singer  helps  get  words  into  print. 


That’s  substantially  less  than  what  you’d  pay  for  the 
nearest  comparable  machine. 

Of  course,  with  either  ours  or  theirs  you  need  a  tape 
perforator.  Our  newest  is  the  Justoperf,  shown  below  with 
Justotext  70. 

But  if  you  already  own  our  JUSTOWRITER*  recorder, 
you  can  use  it  instead  as  the  input  for  your  Justotext  70. 
Giving  you  a  complete  system  for  a  cool  $5,950. 

How  can  we  save  you  so  much? 

Primarily  because  our  competitor’s  price  includes 
about  $1,600  worth  of  spare  parts  you  don't  need  with 
the  Justotext  70.  Instead  you  get  fast,  local  service  from 
the  Friden  service  organization,  one  of  the  most  reliable 
there  is.  We  stock  the  parts. 

Justotext  70  is  a  very  simple,  efficient  electronic 
machine.  It  takes  less  than  a  day  to  learn  to  operate  it. 


and  we  provide  the  training  right  in  your  office. 

It’s  also  fast.  It  can  set  thirty  11-pica  lines  of  8-point 
type  a  minute.  It  has  a  Xenon  light  source,  300  codes-a- 
second  photoelectric  reader,  and  solid-state  memory 
devices. 

Versatility?  Line  width  is  variable  up  to  33  picas; 
leading,  0  to  31  points.  You  can  choose  from  a  library 
of  90-character  type  fonts.  The  machine  holds  two  fonts 
simultaneously,  and  you  can  switch  between  them  auto¬ 
matically  by  a  simple  tape  code.  So  there’s  no  reloading 
for  italic  or  bold  face. 

All  for  $5,950. 

Get  all  the  details  about  the  new  Justotext  70.  Call 
your  nearest  Friden  office.  Or  write  ^  ^  E*  n 

Friden  Division,  The  Singer  Com-  S  |  O  E  R 
pany,  San  Leandro,  Calif.  94577.  friden  division 
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36%  of  all 

corporation  executives 
in  the  U.  S.  read 
The  New'VbATimes. 


From  "Tomorrow's  Markets  Today:  A  Study  of  The  New  York  Times  Reader"— the 
most  thorough  examination  of  The  New  York  Times  audience  ever  made.  To  learn 
more  about  this  unusually  informative  and  useful  report,  write  or  call  The  New 


York  Times  office  nearest  you  or  Max  Falk,  Advertising  Director,  The  New  York  Times, 


??9  West  43d  Street,  New  York,  N.Y.  10036.  Tel;  (212)  556-1713. 
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Milwaukee  mayor idea 

‘Educational  Press’  plan 
offered  to  counter  S1520 


By  Luther  A.  Huston 

Washington 

Milwaukee  Mayor  Henry  W. 
Maier  suggested  to  a  Senate 
committee  here  June  12,  at  a 
hearing  on  the  Newspaper  Pres¬ 
ervation  Act,  that  a  solution  to 
the  problem  of  a  publishing  mo¬ 
nopoly  might  be  an  “educational 
press”  as  a  counterpart  to  edu¬ 
cational  television. 

When  Senator  Everett  Dirk- 
sen,  Illinois  Republican,  pointed 
out  that  this  raised  the  question 
of  a  government  press  subsidy, 
Maier  did  not  reject  that  idea. 

“If  we  can  subsidize  educa¬ 
tional  television  without  con¬ 
trolling  it,”  he  replied,  “we  can 
subsidize  the  press,  as  we  do  the 
airlines.” 

Further,  he  made  the  point 
that  such  an  educational  press 
should  not  be  politically  con¬ 
trolled. 

A  federal  subsidy  to  the  press 
of  any  kind  was  rejected  by  an¬ 
other  witness  before  Senator 
Philip  Hart’s  subcommittee  on 
monopoly  which  is  considering 
the  bill  that  would  accommodate 
joint  newspaper  operations  un¬ 
der  the  antitrust  laws. 

Bruce  Brugmann,  founder, 
editor  and  publisher  of  the  Nnw 
Fravciaco  Bay  Guardian,  said 
he  doesn’t  want  a  subsidy  and 
could  “make  it”  without  one  in 
his  fight  against  “one  of  the 
most  powerful  communications 
monopolies”  in  the  country.  He 
referred  to  the  combination  of 
the  Hearst  Corporation  and  the 
San  Francisco  Chronicle  as 
Superkron. 

In  the  four  years  since  Hearst’s 
Examiner  and  the  Chronicle 
entered  into  a  point  operating 
agency,  Brugmann  declared,  San 
Francisco  journalism  has  fallen 
to  “the  final  stages  of  arterio¬ 
sclerosis.” 

Brugmann  acknowledged  he 
had  “a  mission”  to  cure  the 
Bay  Area  of  its  journalistic  in¬ 
firmity  by  publishing  a  good 
weekly  newspaper  that  sets  an 
example  for  the  dailies  by 
“printing  the  news  and  raising 
hell.” 

lie  joined  with  Mayor  Maier 
in  calling  the  proposed  news¬ 
paper  legislation  an  unsound  ap¬ 


proach  to  the  problem  of  pre¬ 
serving  competition  and  separate 
voices  in  a  community. 

“I  do  not  believe,”  he  said, 
“that  the  economic  existence  of 
newspaper  operations  is  the 
issue.  Rather,  I  believe  that  the 
issue  is  whether  the  United 
States  shall  seek  means  of  guar¬ 
anteeing  ways  of  providing  a 
free  flow  of  information  and 
competitive  opinions  to  the  pub¬ 
lic.” 

Senators  want  action  on  bill 

The  hearings  this  week  and 
the  one  scheduled  for  next  week 
are  the  first  to  be  held  in  this 
session  of  Congress.  They  were 
called  reluctantly  by  Senator 
Hart  under  pressure  from  other 
members  of  the  Judiciary  Com¬ 
mittee. 

The  grapevine  at  the  Capitol 
is  that  the  Michigan  Senator, 
who  has  opposed  the  legislation 
from  the  start,  wanted  to  sit 
on  S.1520  and  let  it  fade  out  of 
the  picture.  Other  members  of 
the  full  Judiciary  Committee, 
however,  some  of  whom  repre¬ 
sent  states  in  which  joint  agree¬ 
ments  are  in  operation,  are  said 
to  have  threatened  to  take  the 
bill  away  from  the  Hart  sub¬ 
committee  and  move  it  to  the 
Senate  floor. 

Senate  supporters  of  the  leg¬ 
islation  profess  confidence  that 
if  they  can  get  the  measure  to 
the  floor  it  will  pass.  Approxi¬ 
mately  a  third  of  the  Senate 
membership  has  sponsored  the 
bill,  introduced  by  Senator  Dan¬ 
iel  K.  Inouye  of  Hawaii.  Among 
those  who  have  indicated  sup¬ 
port  of  the  measure  are  Senator 
Mike  Mansfield,  the  majority 
leader,  and  Senator  Everett 
Dirksen,  the  minority  leader. 
Senator  Dirksen  and  Senator 
Edward  W.  Brooke  of  Massa¬ 
chusetts,  have  made  their  sup¬ 
port  contingent  upon  amend¬ 
ments  they  have  proposed. 

The  original  bill,  introduced 
by  Senator  Carl  Hayden  of  Ari¬ 
zona,  now  retired,  was  known  as 
the  Failing  Newspaper  Bill. 
After  some  revisions  it  became 
known  as  the  Newspaper  Pres¬ 


ervation  Act  and  it  is  under  that 
title  that  the  Hart  subcommit¬ 
tee  is  now  considering  it. 

Senator  Hart  has  made  no 
secret  of  his  aversion  to  the 
legislation.  When  his  subcom¬ 
mittee  reported  it  to  the  full 
committee  near  the  end  of  the 
90th  Congress,  he  voted  against 
reporting  the  bill  to  the  Senate. 

During  hearings  that  began 
on  July  12,  1967,  with  the  final 
one  on  April  16,  1968,  the  wit¬ 
ness  list  was  heavily  weighted 
with  opponents  of  the  bill.  The 
same  is  true  of  the  witness  list 
for  the  hearings  now  in  prog¬ 
ress.  Only  one  of  14  who  will 
testify  is  a  known  supporter  of 
the  bill.  Several  are  “repeaters” 
who  testified  in  opposition  at 
previous  hearings  and  are  ex¬ 
pected  to  repeat,  in  substance, 
their  earlier  testimony.  It  is 
noteworthy  that  no  publishers 
who  are  parties  to  existing  oper¬ 
ating  agreements  are  scheduled 
to  testify  at  the  hearings. 

Mrl^ren  will  testify 

The  witness  list  for  June  20 
is  headed  by  Richard  W.  Mc¬ 
Laren,  Assistant  Attorney  Gen¬ 
eral  in  charge  of  the  Antitrust 
division  of  the  Department  of 
Justice.  His  predecessor,  Edwin 
M.  Zimmerman,  opposed  the  bill 
at  the  previous  hearings,  and 
there  is  no  reason  to  believe  that 
the  Antitrust  Division  has 
changed  its  position  since  Mc¬ 
Laren  became  its  head.  Mc- 
Laren’s  testimony,  however,  may 
give  an  inkling  of  the  Justice 
Department’s  plans  with  regard 
to  future  action  under  the  anti¬ 
trust  laws  against  parties  to 
existing  agreements. 

Following  McLaren  will  be 
John  J.  Pilch,  president  of 
the  International  Typographical 
Union,  and  a  fourth  and  final 
witness  will  be  Thomas  E.  Har¬ 
ris,  Associate  General  Counsel, 
AFL-CIO.  A  spokesman  for  the 
Typographical  Union  testified  in 
opposition  at  the  hearings  la.st 
year  and  the  AFL-CIO’s  posi¬ 
tion  is  against  any  changes  in 
the  antitrust  laws  that  would 
exempt  newspapers. 


In  between  Pilch  and  Harris, 
the  third  witness  of  the  day, 
will  be  Morris  Levin,  a  Wash¬ 
ington  attorney,  who  represents 
the  Tuscon  papers  whose  joint 
agreement  has  been  held  viola¬ 
tive  of  the  antitrust  laws  by  the 
Supreme  Court.  Levin  is  the  only 
witness  known  to  favor  the  leg¬ 
islation. 

The  three  hearings  scheduled 
will  be  the  only  ones  held  by  the 
Hart  committ^  on  the  pending 
legislation.  When  they  are 
ended,  the  subcommittee  will 
report  to  the  full  committee  and, 
if  past  performances  are  a  cri¬ 
terion,  Senator  Hart’s  report 
will  be  unfavorable. 

• 

Large  market 
predicted  for 
relief  plates 

Chicago 

With  the  development  of  new 
plate  technology,  Peter  P.  Ro¬ 
mano,  director  of  the  ANPA/RI 
Production  Department,  sees  an 
even  greater  evolution  of  ultra- 
high-speed  electronic  composi¬ 
tion  systems  for  all  newspa¬ 
pers,  whether  they  are  letter- 
press  or  offset. 

Romano  described  here  this 
week  the  Institute’s  search  for 
the  practical  means  of  produc¬ 
ing  a  relief  plate  from  a  photo¬ 
graphic  image  which  would 
thereby  offer  letterpress  news¬ 
papers  the  same  single  most  im¬ 
portant  advantage  of  the  offset 
process. 

The  ANPA/RI  feels  that  this 
development  is  a  vital  necessi¬ 
ty  and  “perhaps  even  a  matter 
of  survival  for  the  letterpress 
process  (because)  virtually, 
every  letterpress  newspaper  will 
eventually  find  it  advantageous 
to  utilize  new  plate  technology 
as  an  integral  segment  of  the 
total  system  concept. 

Romano  forecast  a  potential 
market  well  in  excess  of  the 
88  million  plates  per  year  now 
lieing  used  and  thinks  there  is 
latitude  for  additional  new  plate 
developments. 

He  said  the  Institute  looks 
upon  the  new  plate  develop¬ 
ments  thus  far  with  guarded 
optimism,  hut  pointed  out  that 
early  reports  of  other  develop¬ 
ments  in  the  newspaper  busi¬ 
ness  were  looked  on  with  pes¬ 
simism.  However,  in  a  relative¬ 
ly  few  short  years  they  have 
become  e.stahlished  and  effective 
tools  of  pro«Iuction. 
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Full  conversion  to  offset 
is  ‘sticky’  for  metro  daily 


Chicago 

The  feasibility  of  converting 
large  daily  newspai>ers  all-out 
to  offset  printing  was  questioned 
during  the  American  Newspa¬ 
per  Publishers/Research  Insti¬ 
tute  Production  Management 
Conference  here  this  week  by 
Robert  Hentschell,  production 
manager  of  the  St.  Louis  Post- 
Itispntch  (SoO.OOO  weekdays, 
nearly  600,000  Sunday). 

Noting  that  many  smaller 
newspapers  have  gone  complete¬ 
ly  to  cold  ty|)e,  thus  eliminating 
metal  type  and  the  high  chase 
problems,  Hentschell  said  he 
wondered  if  this  was  practical 
for  larger  papers  when  half  of 
a  daily  size  of  112  pages  may  go 
back  for  makeup  for  tbe  second 
edition  because  of  news  changes. 

“Certainly,”  Hentschell  .said, 
“cold  type  is  a  natural  for  ads, 
cla.ssihed  and  illustrations,  but 
for  corrections  and  rapid  move¬ 
ment  of  stories  in  a  page  or 
to  different  pages,  metal  type 
provides  flexibility  and  ea.sy 
handling.  This  will  have  to  be 
further  analyzed.” 

The  Post-I)ispatch  will  have 
been  working  on  its  program  of 
integrating  offset  with  letter- 
press  printing  one  vear  next 
fall. 

There  have  been  several  prob¬ 
lems  that  have  been  slowly  erad¬ 
icated  in  the  newspaper’s  testing 
and  running  of  offset,  Hent- 
.schell  said.  One  was  a  tenden¬ 
cy  of  color  plates  to  move  cir¬ 
cumferentially  out  of  register 
at  high  press  speeds.  The  Goss 
Company  temporized  this  by 
providing  stops  to  keep  the  lock¬ 
ups  from  moving,  but  this  was 
a  .second  lockup  operation  and 
took  longer.  Now  they  are  work¬ 


ing  on  a  new  idea  to  lock  the 
leading  plate  edge  diiectly  to 
the  cylinder  edge,  and,  Hent¬ 
schell  said,  “We  hear  this  has 
been  successful  at  the  Sacra- 
inevto  Union,”  which  is  in  the 
100,000  circulation  class. 

New  plate  b«‘nder 

A  new  plate  bender  is  also 
supposed  to  eliminate  plate 
cracking  on  long  runs  plus  pro¬ 
viding  a  more  uniform  crimp. 

Another  big  problem  at  the 
Post-Dispatch  has  been  that  of 
initial  startup.  The  press  had 
a  tendency  to  snap  sheets  if  the 
presses  had  to  be  shut  down  im¬ 
mediately  after  startup  due  to 
a  stacker  stop  or  a  plate  mount¬ 
ed  wrong,  etc. 

Amount  of  dampening  must 
also  be  w'atched  closely  to  avoid 
a  surplus  resulting  in  a  sheet 
break.  Two  changes  have 
helped.  One  was  delaying  the 
infeed  roller  application  until 
the  press  was  completely 
stopped  and  impression  off.  The 
other  was  introduction  of  an 
XA  grain  plate  by  Western 
Lithographing  which  is  an¬ 
odized  and  does  not  have  to 
lie  gummed  on  a  short  shut¬ 
down,  since  it  does  not  oxidize 
on  the  press.  This  removed 
an  earlier  toning  problem.  The 
plate  also  has  excellent  wear 
characteristics  for  a  wipe-on 
and  cleans  up  faster,  Hentschell 
said.  He  added  that  this  is  im¬ 
portant  l)ecause  more  newsprint 
waste  is  run  with  offset  than 
with  lettei-pi-ess. 

At  present  the  Post-Dispatch 
is  averaging  about  4.5  percent 
waste  compared  with  2  percent, 
and  most  of  it  is  on  startup. 

“Contrar\’  to  what  some  oth- 


I  NTERN  ATIONAL  group  at 
ANPA/RI  Production  Conference: 
front  left — Fane  Polley,  Calgary 
Herald;  Ian  K.  M.  Eiilemont,  E.  T. 
Sayer,  and  W.  Roger  Davidson, 
all  from  the  Royal  Gaiette,  Ber¬ 
muda;  and  George  Jackson,  Cal¬ 
gary  Herald. 


ers  practice,”  Hentschell  re-  '’^^ve  to  control  this  is  now  in 
ported,  “the  P-D  increases  speed  process  of  being  devised. 

slowly  while  ink  and  water  are  Materiaia  coat  more 

being  balanced  and  after  that 

point  runs  at  50,000  impressions  Hentschell  continued: 
per  hour.  Although  the  press  “There  is  no  denying  that 
will  run  faster,  it  is  felt  that  prices  of  materials  are  higher 
this  is  the  best  operating  speed,  with  offset  than  with  letter- 

press.  The  cost  of  repro  paper 
Improvement  is  seen  and  ink  must  be  considered 

Hentschell  thinks  the  waste  with  film  at  about  70 

factor  can  be  greatly  improved  per  page  and  wipe-on 

with  the  innovations  he  ex-  Places  that  run  between  67  cents 
plained  plus  that  of  delaying  plus.  Waste  on  the  press 

the  startup  of  the  ink  feed  in  higher  because  printing  can- 
the  automatic  sequencing,  which  ^  until  startup.  We 

in  a  timing  operation,  no  mat-  "oP®  to  get  this  percentage 

ter  what  the  press  speed,  au-  to  3  percent  or  lower,  but 

tomatically  with  the  push  of  one  this  is  still  1  percent  lower  than 
button  turns  on  tbe  dampening  the  P-D’s  letterpress.  Ink  is  27 
motors  and  roller  forms,  brings  oo^'ts  a  pound  as  opposed  to  let- 
on  the  impression,  and  engages  terpress  at  about  5  cents  plus, 

the  ink  feed  and  form  rollers,  oven  though  offset  mileage  is 

It  is  still  necessary  to  spend  Pi*®ater. 
about  20  minutes  between  after-  “However,  there  are  other 
noon  editions  washing  lint  off  compensating  factors  that 
the  blankets  and  production  brighten  the  picture.  Certainly 
personnel  is  hoping  to  be  able  those  plants  running  offset 
to  run  all  day  without  this  if  processing  of  all  ads 

the  right  combination  of  news-  wcH  as  news  means  a  great 
print,  ink,  and  blankets  can  lie  amount  of  manpower  and  ma- 
f„ynd  terial  savings.  Also,  it  is  pos- 

“Since  we  are  now  getting  the  to  duplicate  plate  develop- 

starter  plate  down  on  all  edi-  ‘“'‘S  multiple  presses  at  a 
tions  inside  of  20  minutes  after  cheaper  cost  than  casting 

proofing,  plate-up  must  be  rap-  that  plate 

id  to  keep  pace  with  letter-  P*’*ces  will  come  down  with  the 
press,”  Hentschell  explained.  It  intense  competition  and  con- 
is  hoped  that  Goss  in  the  future  ^^at  improvements  being  made, 
can  come  through  with  a  device  '’c^ame  should  rnake  a 

as  simple  as  the  Bullhorn  on  let-  d'"crcnce,  and  this  should  also 
terpress  tension  lockup.  .\lso  with  offset  ink. 

helpful  would  be  a  more  stand-  possible 

ardized  setting  on  the  amount 

of  water  at  each  unit.  Now  a  “Bulk  systems  will  lower  the 
pressman  is  not  sure  the  water  cost  per  pound,  and  it  may  lie 
flow  into  the  pan  e()uals  the  possible  to  pipe  in  color  ink  in 
amount  of  water  being  used  on  addition  to  black.  We  also  re- 
the  unit.  A  sight  glass  and  float  (Continued  on  pai/e  80) 
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PRODUCTION  experts  in  Chi¬ 
cago:  from  the  left — Harold  W. 
Hubbard  and  Bert  Hunter,  Hart¬ 
ford  (Conn.)  Courant;  W.  Wal¬ 
lace  Veaudry  and  John  Voipe, 
Providence  (R.l.)  Journal. 


New  machinery  from  the  U.S. 
and  abroad  shown  in  Chicago 


By  (]raig  Tomkinsnn 


o _  Tr  u  1  i  j  ii.  j.  11  •  i  iiiouiiteu  aruuiiu  me  cyiiii- 

Chicago  Keyboard  operators  are  and  causes  the  following  sta-  instead  of  two 

Old  companies  with  new  prod-  “freed”  from  having  to  refer  tions  to  miss.  This  reduces  the  t  r  i 

ucts  and  new  companies  with  to  the  just-punched  tape  to  find  down-time  since  the  machine  is  „:v”intM  i*  tJn'/T 

old  products  made  news  this  the  code.  A  group  of  eight  neon  not  stopped.  If  an  insert  pickup  <.viinder  a  24-nTJe 

week  at  the  ANPA/RI  Produc-  lights,  one  for  each  tape  chan-  is  missed  the  machine  causes  the  ^  .i^  ^ 

tion  Management  Conference  in  nel,  above  the  keys,  shows  the  paper  to  be  rejected.  The  ma-  ^  ^  9.1^  nn  tVio  on  w  ^  tf’ 

the  Conrad  Hilton  Hotel  here.  operator  the  code  of  the  tape  chine  will  stop  if  a  jam-up  oc-  4.1  „  „  .a  „ 

new  company  with  an  old  just  punched.  curs.  oi-  k  Vio  h  t  riio 

product  (but  new  to  the  United  The  maximum  number  of  .  ° 

States)  was  Graphex  Inc.  of  Fnden  machine  standard  newspaper  pages  that  ....  on^tlfree  webs 

Lawrence,  Mass.,  which  an-  The  Friden  Division  of  the  can  be  handled  by  the  D-G  320  „  ^  ‘  ..  increased  size 

nounced  the  introduction  to  the  Singer  Company  exhibited  its  is  48  with  32  pound  newsprint.  ,  if  1^  ;  -  , .  ‘  ‘ 

o.  S.  market  of  a  British  type-  Justotext  70,  capable  of  setting  The  minimum  is  four  pages.  ?.  f ^  **  nll^ctincr  nmi 

setting  tape  keyboard.  30  lines  of  8-point  type  per  min-  A  new  computer  in  the  Digital  . 

Graphex,  according  to  its  birth  ute.  With  a  pricetag  of  $5,960,  Equipment  Corporation  line,  o  ne\f  nlate^  cfamoine  svstem- 
announcement,  is  a  sister  corpo-  it  was  said  to  be  within  the  aimed  at  the  suburban  daily  and  .  ^  nlafo  caatincr 

ration  of  Graphics  Engineering  budget  of  small  newspapers.  large  weekly,  was  unveiled  at  P  b 

Corporation  and  both  are  sub-  For  papers  already  owning  the  conference.  Known  as  the  ‘Very  heavy  products' 

sidiaries  of  the  Imax  Corpora-  Friden  Justowriters,  a  simple  Typeset-8,  it  is  priced  at  $16,900  .i  v  u  v,  1 

tion.  The  president  of  Imax  is  conversion  makes  the  Justotext  and  has  the  ability  to  set  news  words,  K&B  had 

George  H.  Robinette,  a  former  compatible  with  the  Justo-  copy  on  justified,  hyphenated,  «PS>K*iPd  the  .lumbo-Couner  ‘  to 
Photon  vicepresident.  Richard  R.  writers.  The  typesetter  contains  formatted  tape  ready  for  use  in  protluce  very  heavy  products  of 
Bannasch,  former  Photon  mar-  two  type  fonts  at  the  same  time  typesetting  machines.  It  al.so  has*  *T^ore  than  80  pages.’ 
keting  and  general  counsel,  is  which  can  be  alternated  with  a  the  ability  to  use  hot  metal  or  K&B  s  aim  was  to  reduce  the 
vicepresident  and  Robert  Barry,  change  in  the  tape  code.  photocomp  programs.  It  has  a  >iumber  of  webs  entering  the 

from  Photon,  is  marketing  man-  For  newspapers  without  Jus-  capacity  of  12,000  lines  of  copy  ^oloeT.  Relying  on  a  study  made 

ager.  towriters,  Friden  recommends  per  hour,  with  one  input  and  New  York  Dailif  News, 

Included  in  the  Graphex  line,  the  8203  Justoperf,  which  pro-  one  output.  K&B  say^  that  for  ewry  web 

besides  the  typesetting  keyboard,  duces  hard  copy  and  justified  entering  the  foldei\  the  press 

are  small  offset  presses,  an  auto-  tape.  The  8203  mixes  two  type  Two  new  presses  run  is  slowed  by  2,000  copies 

matic  photoprocessor  and  photo-  fonts  and  changes  in  the  two  Two  new  presses  made  their  P®’’  ^larging  the  cyl- 

typesetting  accessory  equip-  fonts  are  registered  on  the  hard  debuts.  One  was  a  letterpress  'aders  and  reducing  the 
ment.  copy  by  a  change  in  the  color  model  designed  by  Koenig  &  webs,  the  numbeT  of  web 

The  D-lOO  typesetting  key-  of  the  type.  Price  for  the  8203  Bauer  Co.  of  West  Germany  for  breaks  is  reduced.  Also  the 
board  introduced  here  is  a  is  $3,400  without  a  reader.  With  major  circulation  papers,  that  Nobler  is  closer  to  the  rolls. 
British  product  for  which  the  reader,  it’s  $4,000.  reduces  by  one  third  the  number  ‘Extra  strong  cylinders’ 

Graphex  has  the  U.  S.  frachise.  »i£onn  «■  webs  feeding  into  the  folder 

The  main  selling  point  for  the  $16,200  stuffer  while  increasing  page  capacity.  The  new  folder,  according  to 

D-lOO  non-counting  keyboard  is  A  big  attraction  in  the  ex-  Wood  Industries  of  Plainfield,  the  company,  employs  independ- 

“contactless  key”  which  features  hibit  hall  was  a  newspaper  N.J.,  introduced  its  Colorflex  250  ent  cylinder  groups  with  extra 
only  two  moving  parts,  and  can,  stuffer  built  by  Didde-Glaser  offset  press.  With  a  46,000  im-  strong  cylinders,  in  cutting, 
according  to  Graphex,  be  oper-  Inc.  of  Emporia,  Kansas.  This  pression  per  minute  straight  collecting  and  for  the  final  cross 
ated  for  at  least  50  million  con-  marks  the  company’s  entry  into  run  capacity,  the  Colorflex  is  fold. 

tinuous  strokes  without  failure,  the  newspaper  equipment  field,  designed  with  the  large  weekly,  A  key  to  the  smooth  opera- 

The  key  utilizes  pulse  genera-  Priced  at  $16,200,  the  D-G  320  the  medium  daily,  and  central  tion  of  the  folder,  K&B  says, 

tion  by  magnetism  rather  than  is  capable  of  stuffing  10,000  plant  operations  in  mind.  is  that  by  carrying  some  signa- 

being  switched  on.  The  keyboard  papers  per  hour.  It  has  a  capac-  The  Koenig  &  Bauer  press  re-  tures  up  to  three  times  around 

has  the  standard  67-key  config-  ity  of  five  stations  and  it  has  places  the  standard  semicylin-  the  cylinder  before  delivery  to 

uration  for  typesetting,  but  spe-  a  miss  detector  that  signals  drical  plate  with  a  90-degree  the  transfer  cylinder,  the  col- 

cials  are  available.  when  the  main  section  is  missed  plate  saddled  on  a  cylinder  that  {Continued  on  par/e  80) 
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N.Y.  editors 
adopt  crime 
guidelines 

\Vf:st  Point,  N.Y. 

With  some  editors  voicing 
misgivings  but  with  none  voting 
in  opposition,  the  New  York 
State  Society  of  Newspaper  Ed¬ 
itors  went  on  record  at  their 
summer  meeting  here  June  10 
to  approve  the  free  press-fair 
trial  guidelines  drawn  up  by  a 
conference  of  news  people  and 
law  enforcement  officials. 

Some  of  the  editors  during  a 
panel  discussion  felt  that  by 
endorsing  guidelines  they  might 
l)e  considered  as  having  sur¬ 
rendered  some  of  the  press  free¬ 
dom  guaranteed  by  the  Consti¬ 
tution. 

In  favor  of  guidelines  was 
the  argument  that  newspapers, 
in  recent  years,  had  Ireen  put 
on  the  defensive  and  that  the 
adoption  of  guidelines  was  a 
good  public  relations  move  to  as¬ 
sure  the  public  that  the  news¬ 
papers  and  their  editors  do  have 
a  proper  concern  for  the  rights 
of  those  arrested  for  crime  or 
involved  in  civil  and  Family 
Court  trials. 

Robert  G.  Fichenl)erg,  retir¬ 
ing  president  of  the  society  and 
executive  editor  of  the  Albany 
Knickerbocker  A’cm's,  headed  the 
discussion  panel.  Serving  on  it 
were  Vincent  S.  Jones,  president 
of  the  Gannett  Newspapers; 
Clifton  Daniel,  managing  editor 
of  the  Xeu'  York  Times^,  and 
Millard  Browne,  editorial  page 
e<litor  of  the  Buffalo  Ei'ening 
\’eu'8. 

Daniel  favors  rules 

Daniel,  who  helped  draft  the 
guidelines,  traced  the  idea  for 
press  restraint  to  the  Warren 
Commission  on  the  assassina¬ 
tion  of  President  John  F.  Ken¬ 
nedy.  For  some  reason  the 
newspapers  had  gotten  a  tar¬ 
nished  image — this  despite  the 
fact,  Daniel  said,  that  news¬ 
papers  had  informed  the  public 
on  all  aspects  of  the  crime  be¬ 
fore  the  Commission  made  its 
report. 

He  said  newspapers  had  come 
under  the  criticism  of  judges 
and  lawyers,  as  responsible  for 
the  reversals  the  lower  courts 
had  received  from  the  Supreme 
Court.  “They  (the  lawyers) 
have  l>een  getting  away  with  it,” 
Daniel  said,  “by  laying  the 
blame  on  us.” 

The  adoption  of  guidelines 
was  a  newsman’s  answer,  he 
said,  and  “it  is  the  right  thing 
to  do” — to  acknowledge  a  con¬ 
cern  for  the  rights  of  others. 


He  felt  that  if  the  newspapers 
“don’t  exercise  some  restraint, 
the  legal  profession  may  try  to 
force  some  legal  restraint  on 
us.”  He  said  he  was  not  “really 
frightened  by  the  legal  profes¬ 
sion”  and  felt  assured  that  “the 
public  will  support  us  in  main¬ 
taining  freedom  of  the  press, 
if  that  should  come  to  a  show¬ 
down.  But  we  do  face  a  threat.” 

Jones  said  that  17  states  have 
seen  the  voluntary  adoption  of 
guidelines  by  the  press,  and  that 
they  were  being  considered  in  27 
others.  He  said  that  Norman  E. 
Isaacs,  president  of  the  Ameri¬ 
can  Society  of  Newspaiier  Ed¬ 
itors,  had  arranged  for  a  con¬ 
ference  with  the  American  Bar 
Association  on  guidelines,  and 
as  a  result  of  positive  moves  on 
the  part  of  the  press,  the  ABA 
had  .shoved  its  Reardon  Report 
for  curtailing  press  freedom  in¬ 
to  the  background. 

.4wail  ralificatiun 

Fichenberg,  who  headed  the 
conference  to  draft  the  guide¬ 
lines,  said  the  model  was  a  doc¬ 
ument  drawn  up  and  put  into 
effect  in  the  State  of  Washing¬ 
ton.  All  reports,  he  said,  indi¬ 
cated  that  the  idea  for  volun¬ 
tary  guidelines  was  “working 
well  in  Washington  State.” 

The  New'  York  model  was  rat¬ 
ified  last  April  by  16  organiza¬ 
tions  (E  &  P,  May  3)  represent¬ 
ing  newspapers,  radio  and  tel¬ 
evision,  the  courts,  district  at¬ 
torneys,  police  associations  and 
press  groups.  The  membership 
of  each  organization  is  expected 
to  ratify  or  reject  the  document 
by  the  end  of  September. 

Browne  said  he  had  been  skep¬ 
tical  but  had  come  over  to  ac¬ 
ceptance  of  voluntary  guide¬ 
lines  “that  would  assess  no  pen¬ 
alty  nor  force  anybody  to  do 
anything  his  judgment  told  him 
not  to  do.” 

Vole  to  ratify  guidelines 

The  editors,  in  voting  to  rati¬ 
fy  the  New  York  guidelines, 
offered  a  recommendation  that 
paragraph  5  of  the  section  on 
“juvenile  proceedings”  be  elim¬ 
inated  from  the  final  draft.  This 
pertained  to  news  media  at  ju¬ 
venile  and  family  court  sessions. 

Reporters  are  not  permitted 
in  these  courts.  To  get  them 
in,  it  would  be  necessary  to 
change  the  statutes,  the  editors 
were  a«lvised. 

Iveonard  G.  Feldman,  manag¬ 
ing  editor  of  the  Bnffarlo  Couri- 
er-Expre88,  was  elected  presi¬ 
dent  of  the  society  for  the 
coming  year.  Elected  with  him 
were;  Harold  Addington,  edito¬ 
rial  page  editor  of  the  SyracuHe 
Herald-Journal,  vice  president; 
and  Neal  A.  Bintz,  managing 
editor  of  the  Utica  Prens,  sec¬ 
retary-treasurer. 


IPI  members  wary 
of  foundation  help 


Ottawa 

A  contribution  from  an  Amer¬ 
ican  financier  to  a  foundation 
linked  with  the  International 
Press  Institute  caused  raised 
eyebrows  here  this  week  when 
delegates  to  the  18th  general 
assembly  of  IPI  discussed  plans 
for  World  Information  Foun¬ 
dation  to  raise  money  for  IPI’s 
work. 

The  foundation  has  received 
|2,'i,000  from  Bernard  Cornfeld 
through  the  Investors  Overseas 
Service. 

James  Kerney,  of  Times 
Newspapers,  Trenton,  N.J.,  said 
American  IPI  members  did  not 
favor  funds  from  outside  the 
newspaper  industry.  He  said 
they  did  not  wish  to  take  a 
direct  part  in  the  foundation. 

George  Bitar,  of  Al-Zainan, 
Beirut,  Lebanon,  suggested  a 
tax  on  members  to  raise  money 
rather  than  accept  funds  from 
outsiders. 

Asks  about  control 

Hans  Kluthe,  chairman  of  the 
IPI  executive  board,  said  he  had 
ap|)ealed  to  publishers  but  with 
no  result.  He  said  he  could  prob¬ 
ably  get  money  from  Axel 
Springer,  the  West  Germany 
publisher,  but  there  would  be  an 
outcry. 

And  he  pointed  out  that  what¬ 
ever  the  source  of  money,  IPI 
officials  could  not  be  bribed. 

John  Beavan  of  the  London 
Daily  Mirror  was  worried  that 
the  World  Information  Foun¬ 
dation  might  be  a  concealed 
foundation.  What  control  would 
IPI  have  over  the  foundation? 
Would  members  know  the  source 
of  funds? 

IPI  director  Ernest  Meyer 
said  the  foundation,  with  offices 
in  Philadelphia,  would  be 
strongly  linked  with  IPI.  He 
hoped  a  great  number  of  U.S. 
IPI  members  would  participate. 

Until  about  two  years  ago  the 
IPI  accepted  funds  from  the 
Asia  Foundation  to  finance  sem¬ 
inars  and  workshops  in  Asian 
countries.  The  ties  with  this  or¬ 
ganization  were  .severed  after  it 
became  known  that  the  CIA  was 
filtering  money  through  it. 

Despite  the  criticisms,  when 
the  chairman  asked  for  a  show 
of  support  for  the  foundation 
idea,  no  hand  was  raised  in  op¬ 
position. 

Kerney  asked  for  a  resolu¬ 
tion  clearly  stating  that  the  IPI 
was  not  linked  with  the  founda¬ 
tion.  The  delegates  finally  agreed 
on  a  statement  that  the  founda¬ 
tion  was  being  set  up  in  the  U.S. 


to  raise  funds,  through  .ax- 
exempt  contributions,  for  objects 
parallel  to  those  of  IPI. 

It  concluded:  “The  assembly 
hopes  that  the  finances  of  IPI 
may  be  fortified  from  this  source 
with  which  it  has  no  for;nal 
link.” 

Cornfield,  41,  owns  15  percent 
of  Investors  Overseas  Service 
Ltd.  of  Panama  and  is  chairman 
and  president  of  the  private  in¬ 
vestment  group  that  has  bu.si- 
ness  interests  in  100  countries. 

The  financier,  who  was  born 
in  Lstanbul,  was  a  social  worker 
in  New  York  13  years  ago.  He 
estimates  his  personal  worth  at 
$.50  million  and  lives  in  a  12th 
century  castle  near  Geneva, 
Switzerland.  He  fell  out  with 
the  Securities  and  Exchange 
Commission  when  he  refused  to 
supply  information  it  demanded 
about  his  company. 

About  160  delegates  from  28 
countries  attended  the  three-<lay 
conference.  The  largest  contin¬ 
gent  was  from  the  United  States. 
It  included  45  publishers,  edi¬ 
tors  and  journalism  teachers. 

The  second  largest  contingent, 
from  Canada,  had  28  delegates. 

The  IPI,  based  in  Zurich, 
Switzerland,  has  1,.500  members 
in  50  countries. 

Home  news  center 

Edward  W.  Barrett,  former 
dean  of  the  Graduate  School  of 
Journalism  at  Columbia  Univer¬ 
sity,  reported  on  technological 
developments  in  the  communi¬ 
cations  field.  He  believes  a  home 
communications  center  is  feas¬ 
ible,  involving  a  tv  screen,  voice 
channels,  records  and  a  facsim¬ 
ile  printing  device. 

But  he  saw  one  stumbling 
block:  Human  inertia. 

He  said:  “We  have  had  many 
experiments  with  news  delivered 
by  facsimile  only  to  find  that, 
after  10  days  of  novelty,  the 
homeowner  tires  of  loading 
paper  into  the  thing. 

“Again,  most  housewives  re¬ 
gard  shopping  as  a  social  ex¬ 
perience  and  don’t  want  to  order 
Items  by  pushing  buttons.” 

OppoM-d  to  newN  coder, 

/n  a  discussion  of  reporting 
of  violence  in  the  news.  Dr. 
h'rank  Stanton,  president  of 
CBS,  said  broadcasters  are  op¬ 
posed  to  any  system  of  gov»'rn- 
mental  or  civic  codes  because 
they  would  interfere  with  hon¬ 
est  journalism. 

“The  result,”  he  said,  “could 
(Continued  on  jiaye  78) 
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^The  right  of  listeners  ’ 

‘Fairness  doctrine’ 
for  radio-tv  upheld 


By  Luther  A.  Huston 

Washington 

A  seven-judf?e  Supreme  Court 
unanimously  affirmed  this  week 
tlie  constitutionality  of  the  Fed¬ 
eral  Communications  Commis¬ 
sion’s  “fairness  doctrine”  and 
the  authority  of  the  Commission 
to  promulgate  rules  to  imple¬ 
ment  it. 

The  decision  was  written  by 
Justice  Byron  White.  Because 
hf  had  not  heard  the  oral  argu¬ 
ments,  Justice  William  0.  Doug¬ 
las  did  not  participate  in  the 
decision,  and  a  vacancy  exists 
since  the  resignation  of  Justice 
Al)e  Fortas. 

The  constitutional  and  statu¬ 
tory  bases  of  the  fairness  doc¬ 
trine  and  component  rules  were 
challenged  in  two  cases  decided 
in  federal  courts  of  appeal.  The 
lower  courts  took  conflicting 
positions  and  the  Supreme 
Court  consolidated  the  cases  for 
hearing  and  decision  in  order  to 
resolve  the  conflict. 

One  case  was  the  appeal  of 
Red  Lion  Broadcasting  Co., 
Inc.,  Red  Lion,  Pa.,  in  which 
the  FCC’s  position  and  rules 
vvere  upheld  as  constitutional 
and  a  proper  exercise  of  the 
Commission’s  authority. 

The  other  case  was  an  appeal 
by  the  FCC  from  a  ruling  of 
the  Seventh  Circuit  Court  of 
Appeals  in  Chicago  which  up¬ 
held  a  contention  of  the  Radio 
Television  News  Directors  As¬ 
sociation,  Columbia  Broad¬ 
casting  System,  National  Broad¬ 
casting  Company  and  others 
that  the  FCC  rules  were  uncon¬ 
stitutional  as  abridging  free¬ 
doms  of  speech  and  press. 

('.ongrewtionul  policy 

Justice  White’s  opinion  set¬ 
tled  the  constitutional  issue  in 
the  following  language: 

“Believing  that  the  specific 
application  of  the  fairness  doc¬ 
trine  in  Red  Lion,  and  the  pro¬ 
mulgation  of  the  regulations  in 
RTNDA,  are  Iwth  authorized  by 
Congress  and  enhance  rather 
than  abridge  the  freedoms  of 
speech  and  press  protected  by 
the  F'irst  Amendment,  we  hold 
them  valid  and  constitutional, 
reversing  the  judgment  below 
in  RTNDA  and  affirming  the 
judirment  below  in  Red  Lion. 

“The  history  of  the  emer¬ 
gence  of  the  fairness  doctrine 
and  of  the  related  legislation 
shows  that  the  Commission’s 


action  in  the  Red  Lion  case  did 
not  exceed  its  authority,  and 
that  in  adopting  the  new  regu¬ 
lations  the  Commission  was  im¬ 
plementing  congressional  policy 
rather  than  embarking  upon  a 
frolic  of  its  own.” 

There  was  an  unusual  mix-up 
in  the  text  of  Justice  White’s 
opinion  as  first  released  by  the 
Supreme  Court.  In  the  para¬ 
graph  quoted  above,  the 
RTNDA  judgment  was  reversed 
and  the  Red  Lion  ruling  af¬ 
firmed.  On  the  final  page  of  the 
opinion,  however,  the  copy  first 
handed  to  reporters  in  the  press 
room  read:  “The  judgment  of 
the  Court  of  Appeals  in  Red 
Lion  is  reversed  and  that  in 
RTNDA  affirmed.”  The  typo¬ 
graphical  faux  pas  was  quickly 
discovered  and  corrections  inked 
in  in  later  copies. 

The  Red  Lion  case  arose  after 
the  Rev.  Billy  James  Hargis,  in 
November,  1964,  had  broadcast 
an  attack  upon  Fred  J.  Cook, 
a  writer,  during  a  discussion  of 
Cook’s  book  entitled  “Goldwa- 
ter — Extremist  on  the  Right.” 
Among  other  things,  Hargis  ac¬ 
cused  Cook  of  working  for 
a  Communist-affiliated  publica¬ 
tion,  attacking  J.  Edgar  Hoov¬ 
er  and  the  Central  Intelligence 
Agency  and  writing  a  book  to 
“smear  and  destroy  Barry  Gold- 
water.” 

Uenif'd  reply  lime 

Cook,  concluding  that  he  had 
been  personally  attacked  in  vio¬ 
lation  of  the  fairness  doctrine, 
demanded  free  reply  time  which 
Red  Lion  refu.sed.  In  subsequent 
proceedings,  the  FCC  ordered 
Red  Lion  to  provide  free  time 
and  the  Court  of  Appeals  sus¬ 
tained  the  order. 

Ever  since  Congress  enacted 
the  Radio  Act  of  1927,  the  FCC 
has  lieen  prescribing  rules  to 
implement  it^  provisions  and  in 
1967  it  promulgated  the  rules 
which  the  Ra<lio  News  Broad¬ 
casters  attacked.  The  Broad¬ 
casters  specifically  objected  to 
the  .so-called  “|>ersonal  attack” 
and  “political  editorial”  rules 
which  required  the  licensee  of 
a  broa<lcasting  station  to  pro¬ 
vide  a  person  attacked  with  a 
transcript  or  tape  of  an  attack 
and  allow  him  an  opportunity 
to  respond,  and,  where  one  can¬ 
didate  is  endorsed  in  a  political 
e<litorial,  to  offer  other  candi¬ 
dates  reply  time  to  be  used  per¬ 


sonally  or  through  a  spokes¬ 
man. 

The  Broadcasters  asked  the 
Seventh  Circuit  Court  to  review 
the  rules,  their  primary  conten¬ 
tion  being  that  the  personal  at¬ 
tack  and  political  editorial  rules 
imposed  unconstitutional  bur¬ 
dens  on  freedom  of  the  press. 
They  said  that  the  rules  could 
result  in  the  FCC  substituting 
its  judgment  concerning  what 
should  be  broadcast  for  the 
judgment  of  individual  licensees 
and  the  result  would  be  either 
an  attempt  to  broadcast  every 
side  of  every  issue  or  curtail 
the  broadcasting  of  controversi¬ 
al  public  issues  and  political 
editorials  altogether.  In  either 
case,  they  said,  there  would  be 
a  “bland  neutrality”  in  the 
broadcasting  media  “which 
would  not  be  in  the  public  in¬ 
terest.” 

The  Seventh  Circuit  agreed 
that  the  rules  posed  a  substan¬ 
tial  likelihood  of  inhibiting  a 
broadcast  licensee’s  dissemina¬ 
tion  of  views  on  political  candi¬ 
dates  and  controversial  issues 
of  public  Interest.  The  inhibi¬ 
tion  stems,  in  part,  the  Court 
said,  from  the  substantial  eco¬ 
nomic  burdens  which  attend  the 
mandatory  requirements  of  no¬ 
tification,  provision  of  a  tape, 
and  the  arrangement  for  a  re¬ 
ply.  It  held  that  “the  rules  here 
challenged  collide  with  the  free 
speech  and  press  guarantees 
contained  in  the  First  Amend¬ 
ment.” 

Difference  in  NiandardN 

But  Justice  White  and  his 
fellow  justices,  pointing  out  that 
broadcasting  was  a  new  media, 
said  that  differences  in  its  char¬ 
acteristics  “justify  differences 
in  the  First  Amendment  stand¬ 
ards  applied  to  them.” 

“It  would  be  strange  if  the 
First  Amendment  aimed  at  pro-  < 
tecting  and  furthering  commu¬ 
nications,  prevented  the  Gov¬ 
ernment  from  making  radio 
communication  possible  by  re¬ 
quiring  licenses  to  broadcast 
and  by  limiting  the  number  of 
licenses  so  as  to  not  overload 
the  spectrum,”  the  Court  said. 
“No  one  has  a  First  Amend¬ 
ment  right  to  a  license  to  mo¬ 
nopolize  a  radio  frequency;  to 
deny  a  station  license  because 
the  ‘public  interest’  requires  it 
is  not  a  denial  of  free  speech.” 

“Because  of  the  scarcity  of 
radio  frequencies,  the  Govern¬ 
ment  is  permitted  to  put  re¬ 
straints  on  licencees  in  favor 
of  others  whose  vdews  should 
be  expressed  on  this  unique 
medium,”  the  opinion  contin¬ 
ued.  “But  the  ()eople  as  a  whole 
retain  their  interest  in  free 
speech  by  radio  and  their  col¬ 
lective  right  to  have  the  medi¬ 
um  function  consistently  with 
the  ends  and  purposes  of  the 


First  Amendment.  It  is  the 
right  of  the  viewers  and  listen¬ 
ers,  not  the  right  of  broadcast¬ 
ers,  which  is  paramount. 

“It  is  the  purpose  of  the 
First  Amendment  to  preserve  an 
uninhibited  market-place  of 
ideas  in  which  truth  will  ulti¬ 
mately  prevail,  rather  than  to 
countenance  monopolization  of 
that  market,  whether  it  be  by 
the  government  itself  or  a  pri¬ 
vate  licensee.” 

‘Unfollered  poner* 

It  is  not  inconsistent  with 
the  First  Amendment  goal  of 
producing  an  informed  public 
capable  of  conducting  its  own 
affairs,  the  high  court  said,  “to 
require  a  broadcaster  to  per¬ 
mit  answers  to  personal  attacks 
occurring  in  the  course  of  dis¬ 
cussing  controversial  issues,  or 
to  re<iuire  that  the  political  op¬ 
ponents  of  those  endoi’sed  by  the 
station  be  given  a  chance  to 
communicate  with  the  public.” 

Otherwise,  the  Court  went  on, 
“station  owners  and  a  few  net¬ 
works  would  have  unfettered 
power  to  make  time  available 
only  to  the  highest  bidders,  to 
communicate  only  their  own 
views  on  public  issues,  people 
and  candidates,  and  to  i)ermit 
on  the  air  only  those  with  whom 
they  agreed.  There  is  no  sanctu¬ 
ary  in  the  First  Amendment  for 
unlimited  private  censorship  op¬ 
erating  in  a  medium  oi>en  to 
all.” 

Of  the  contention  of  the 
Broadcasters  that  the  FCC 
rules  are  “so  vague  that  their 
duties  are  impos.sible  to  dis¬ 
cern,”  Justice  White  commented 
that  “judging  the  validity  of  the 
regulations  on  their  face  as  pre¬ 
sented  here,  we  cannot  conclude 
that  the  FCC  has  been  left  a 
free  hand  to  vindicate  its  own 
idiosyncratic  conception  of  the 
requirements  of  the  public  in¬ 
terest  or  of  the  requirements  of 
fi’ee  si)eech.” 

Both  of  the  cases  involved 
were  remanded  “for  proceedings 
consistent  .  with  this  opinion.” 
Those  proceedings,  however, 
consist  of  purely  routine  legal 
formalities  and  do  not  involve 
any  further  hearings. 

• 

Managing  eilitor  now 
newH-<Hlitorial  chief 

Racink,  Wis. 

The  Rncine  Jouninl-Times 
has  apointed  managing  e<litor 
Verne  .A.  Hoffman  to  a  new  post 
of  director  of  news  and  editori¬ 
als.  Four  other  staff  memliers 
have  Is'en  promot«“<i,  as  follows: 

George  V.  Han.son — from  city 
editor  to  managing  editor;  John 
E.  Friedell — fi-om  sports  editor 
to  city  editor;  Ralph  L.  Trower 
— sports  writer  to  sjwrts  e<litor; 
Norman  T.  Monson — eilucation 
writer  to  editorial  writer. 
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12  selected 
for  Nieman 
Fellowships 

Cambridge.  Mass. 

Twelve  journalists  have  been 
appointed  for  the  thirty-second 
class  of  Nieman  Fellows  for 
1969-70  to  study  at  Harvard 
University.  The  program  was 
established  under  the  will  of 
Agnes  Wahl  Nieman  in  memory 
of  her  husband,  Lucius  W.  Nie¬ 
man,  founder  of  the  Milwaukee 
Journal. 

Harvard  University  has  also 
appointed  three  Associate  Fel¬ 
lows  from  Korea,  South  Africa 
and  Belgium,  and  a  Nieman  Re¬ 
search  Fellow. 

/he  1969-70  Nieman  Fellows 
and  their  areas  of  study  are : 

Carl  M.  Cobh,  34,  medical 
writer  for  the  Boston  Globe. 
Public  health  and  medical  care. 

Eugene  F.  Goltz,  38,  reporter 
for  the  Detroit  Free  Press.  Law 
and  American  history. 

J.  Barlow  Herget,  27,  man¬ 
aging  editor  of  the  Paragould 
(Ark.)  Daily  Press.  History  and 
economics. 

lAirry  L.  King,  40,  a  contrib¬ 
uting  editor  of  Harper’s  Maga¬ 
zine,  American  history  and  lit¬ 
erature. 

William  D.  Montalbano,  28, 
Latin  America  correspondent 
for  the  Miami  Herald.  Politics 
and  the  economy  of  Latin  Amer¬ 
ica. 

Robert  C.  Kelson,  38,  Ameri¬ 
can  news  editor  of  the  Christian 
Science  Monitor.  Government 
and  urban  affairs. 

Austin  D.  Scott,  30,  reporter 
from  the  W'ashington  bureau  of 
the  Associated  Press.  Urban  af¬ 
fairs  and  American  political  his¬ 
tory. 

Hedrick  L.  Smith,  35,  diplo¬ 
matic  correspondent  in  the 
Washington  Bureau  of  the  New 
York  Times.  Soviet  Union. 

James  N.  Standard,  29,  re¬ 
porter  for  the  Daily  Oklahoman 
and  Oklahoma  City  Times. 
State  and  federal  governments. 

Clifford  L.  Terry,  32,  film 
critic  for  the  Chicago  Tribune. 
Literature  and  history. 

Wallace  H.  Terry  //,  31,  dep¬ 
uty  bureau  chief,  Saigon,  for 
Time-Life  News  Service.  Under¬ 
developed  nations. 

Joseph  R.  Zelnik,  36,  editori¬ 
al  page  editor  of  the  Delaware 
County  (Pa.)  Daily  Times.  Ur¬ 
ban  affairs  and  politics. 

Louis  L.  Banks,  managing 
editor  of  Fortune,  is  the  first 
Nieman  Research  Fellow. 

The  associate  Nieman  Fellows 
are: 

John  G.  Ryan,  32,  reporter  for 
the  Rand  Daily  Mail  and  head 


of  the  Durban  Bureau,  South 
Africa.  History  and  race  rela¬ 
tions. 

Henri  F.  Van  Aal,  36,  chief 
editor  of  Radio-Television  Beige, 
Brussels.  American  politics  and 
constitutional  history. 

Hong-bin  Yim,  39,  editorial 
writer  for  Hankook  Ilbo  in 
Seoul,  Korea.  Urban  affairs  and 
press  control. 

• 

ICMA  weighs 
membership 
for  weeklies 

A  proposal  to  admit  some 
weekly  newspapers  into  asso¬ 
ciate  membership  will  be  put  to 
a  vote  at  the  annual  convention 
of  the  International  Circulation 
Managers  Association  at  Tor¬ 
onto,  June  29- July  3. 

The  change  in  by-laws  would 
make  the  Audit  Bureau  of  Cir¬ 
culations  a  criterion  for  eligi¬ 
bility  of  a  weekly  newspaper. 
1  )ues  for  associate  members 
would  be  set  at  $25  a  year. 

If  approved,  the  section  on 
associate  members  in  the  ICMA 
By-Laws  would  read  as  fol¬ 
lows: 

“Article  III,  Section  3 — AS¬ 
SOCIATE  MEMBERS.  A  per¬ 
son  1)  who  is  in  charge  of  the 
Circulation  Department  of  a 
Sunda.v  Newspaper  or  in  the 
principal  division  thereof,  or  2) 
any  former  member,  who  is  no 
longer  eligible  for  regular  mem¬ 
bership,  or  3)  who  is  the  man¬ 
ager  of  any  Publishers  Associa¬ 
tion,  or  4)  is  a  member  of  a 
circulation  service  or  supply  or¬ 
ganization,  or  5)  who  is  in 
charge  of  the  Circulation  De¬ 
partment  of  a  weekly  newspa¬ 
per  that  meets  ABC  standards 
for  paid  circulation  is  eligible 
for  Associate  Membership.  As¬ 
sociate  Members  shall  have  all 
the  privileges  of  Regular  Mem¬ 
bers  except  that  they  may  not 
vote  nor  hold  office.” 

The  ABC  requirement  was 
written  into  the  amendment  at 
a  meeting  of  the  ICMA  board 
of  directors  where  it  was  the 
consensus  that  shoppers  and 
other  free  papers  should  not  be 
made  eligible  for  membership. 

The  matter  of  admitting 
weeklies  has  been  before  the 
board  at  three  recent  meetings. 
It  was  decided  to  bring  the  is¬ 
sue  to  the  general  convention. 

Another  by-law  proposal 
would  revise  the  scale  of  dues 
for  regular  members,  ranging 
from  $20  for  employes  of  news¬ 
papers  with  a  circulation  under 
25,000  to  $100  for  employes  of 
newspapers  with  a  circulation 
in  excess  of  200,000. 


Media  fight 
advertising 
tax  in  D.G. 

Washington 

Spokesmen  for  new's  media 
here  sought  to  kill  a  proposed 
2%  tax  on  advertising  expendi¬ 
tures  by  claiming  that  it  w’ould 
damage  business  activity  in  the 
District  of  Columbia. 

They  testified  before  the 
House  District  Committee  that 
the  tax  would  send  advertisers 
“in  droves”  to  do  business  with 
media  based  in  Maryland  and 
Virginia,  where  there  are  no 
such  levies. 

The  city  government  is  figrur- 
ing  on  the  advertising  tax  to 
produce  $1.5  million  of  the 
$68.4  million  in  additional 
funds  it  needs  to  balance  its 
proposed  $727  million  fiscal 
1970  budget. 

Broadcasters  argued  that  a 
local  advertising  tax  is  an  un¬ 
constitutional  interference  with 
Interstate  commerce,  since 
broadcasting  signals  extend 
across  state  lines.  No  test  case, 
however,  has  yet  come  before 
the  Supreme  Court,  A  pending 
case  ^vas  withdrawn  last  week 
after  Iowa  repealed  its  adver¬ 
tising  service  tax. 

Spokesmen  for  the  trade  as¬ 
sociations  asserted  that  imposi¬ 
tion  of  the  tax  could  mean  loss 
of  revenue  to  their  members. 
This,  in  turn  would  reduce  tax¬ 
able  income  and  property  as 
well  as  employment  by  city 
newspapers  and  broadcasters. 

Under  questioning  by  Rep. 
Andrew  Jacobs  Jr.  (D-Ind.), 
Roger  A.  Clark  of  the  Wash¬ 
ington  Publishers  Association 


This  is  the  first  part  of  a 
two-part  report  on  a  survey 
made  by  the  writer,  who  is  As¬ 
sociate  Professor  (Advertising) 
in  the  Department  of  Journal¬ 
ism  at  the  University  of  Ken¬ 
tucky: 

«  *  « 

Sewing  machine  ads,  vending 
machine  ads,  vacuum  cleaner 
ads  .  .  . 

Companion  wanted  ads,  house¬ 
keeper  wanted  ads,  model 
vertising  section — “the  people’s 


conceded  that  the  major  Wash¬ 
ington  papers  would  “remain 
healthy”  even  if  the  tax  w  re 
passed.  The  association  is  m  .de 
up  of  the  three  Washington 
dailies. 

Chevrolet  cuts 
ads  in  weeklies 

Detroit 

General  Motors’  Chevrolet  Di¬ 
vision  has  cut  nearly  400  news¬ 
papers  from  this  year’s  national 
advertising  schedule. 

Spokesmen  at  Chevrolet’s 
agency,  Campbell-Ewald,  said 
the  schedule  for  weeklies  has 
been  cut. 

Bill  Kennedy,  media  director 
at  the  agency,  said  it  because 
of  budget  problems.  Abbot 
Davis,  head  agency  planner  on 
the  account,  said  further  that 
Chevy  will  be  concentrating  on 
major  markets.  Davis  indicated 
that  Chevy  was  not  cutting  its 
budget,  but  neither  are  funds 
being  expanded  to  meet  rising 
media  costs. 

Randy  Choate,  manager  of 
the  Detroit  office  of  American 
Newspaper  Representatives, 
said  the  cutback  is  one  of  the 
results  of  major  advertisers’ 
“continuing  re-evaluation  of 
marketing  and  media.”  Choate 
indicated  that  advertisers  such 
as  General  Motors  feel  that 
target  households  in  major  mar¬ 
kets  are  adequately  covered 
through  major  dailies  and  other 
media. 

He  said  further  that  of  the 
major  auto  manufacturers,  he 
felt  General  Motors  in  particu¬ 
lar  is  keeping  its  advertising 
budget  at  a  status  quo.  “The 
squeeze  has  to  come  somewhere,” 
he  said,  “and  media  in  the 
smaller  markets  are  the  first  to 


wanted  ads,  babysitter  wanted 
ads  .  .  . 

Mail-order  ads,  new-fran- 
chise  ads,  big-commission-deal 
ads  .  .  . 

Come-on  ads,  blind  ads,  bait- 
and-switch  ads  .  .  . 

The  CAM  knows  them  all, 
eyes  them  with  suspicion,  and 
handles  them,  if  he  handles 
them,  gingerly  and  with  fingers 
crossed. 

A  newspaper’s  classified  ad- 
{Continued  on  page  42) 


go.” 

CLASSIFIED  CLINIC 

How  strict  are  your 
acceptance  policies? 

By  Raymonil  W.  Wild 
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.  ^Cartooning  has  become  a  way  of  life  ’ 

Former  Commando  cartoonist 
now  fights  daily  deadlines 


By  Don  Maley 

John  Henry  Rouson  draws 
big  laughs  with  four  mini-car¬ 
toons  he  grinds  out  for  General 
Features  Syndicate.  Rouson,  a 
transplanted  Englishman,  says 
he  learned  to  draw  small  dur¬ 
ing  World  War  II  when  news¬ 
print  was  scarce  on  Fleet  Street 
and  consequently  newspaper  art 
shrunk. 

The  four  cartoons  Rouson 
draws  24-times-a-week  are:  Boy 
and  Girl,  Ladies’  Day,  Little 
Sport  and  Little  Eve.  Collec¬ 
tively  they  appear  in  300  papers, 
according  to  the  s}mdicate.  As 
an  example  of  the  Liliputian  size 
of  Rouson’s  work  both  the  Little 
Sport  and  Little  Eve  panels 
are  drawn  on  1%  by  7%  inch 
panels.  “All  European  artists 
have  to  draw  small,”  says  Rou¬ 
son,  “in  Europe  space  is  valu¬ 
able.” 

His  Boy  and  Girl  feature  was 
originally  four  panel  but  has 
been  cut  down  to  one  column 
“but  could  be  run  in  two.” 

\  Ladies’  Day  is  a  six-a-week 
I  spot  designed  for  distaff  sports 
buffs.  Although  all  four  fea- 
tu’^es  rate  high  marks  in  the 
humor  department  their  creator 
has  a  background  that  reads 
like  something  written  by  Ian 
Fleming  —  one  of  Rouson’s 
wartime  buddies — and  is  chock- 
full  of  adventure,  rather  than 
fun. 

The  60-year-old  artist  began 
drawing  comic  strips  in  the 
very  early  30’s  “Once  I  got 
started,”  he  says,  “things  hap¬ 
pened  quickly.”  Quickly  indeed. 
In  his  heyday  in  England  young 

LIHLE  SPORT 


Rouson  scratched  his  by-line  on¬ 
to  six  features:  Shop  Acts 
(“Life  in  a  general  store  .  .  . 
six  -  a  -  week.”).  Our  Gracie 
(“Done  with  Gracie  Fields  six 
times  a  week.”)  Little  Sport 
(“Only  once  a  week  then.”). 
Boy  and  Girl  (“Originally 
called  Boy  Meets  Girl  done 
once-a-week  for  the  London 
Sunday  Dispatch.”),  Theatrical 
Caricatures  for  the  London  By¬ 
stander  and  gag  cartoons  for 
Punch. 

“I  wasn’t  making  too  much 
money  back  in  those  days,”  says 
Rouson,  “only  about  $300  a 
week.”  To  supplement  his  in¬ 
come  he  appeared  on  British 
television  drawing  cartoons. 
“We  had  telly  in  England  back 
in  1938  and  ’39 — it  was  very 
primative,”  he  says.  He  also 
drew  cartoons  and  wrote  re¬ 
views  for  Modem  Motoriny,  the 
Roots  Motors  monthly  maga¬ 
zine. 

Spurting  publi!<lirr 

“Another  fellow  and  I  started 
a  paper  called  the  Sporting 
Record,”  he  says  of  another 
venture,  “and  we  ran  it  for 
about  two  years.  We  bought  it 
very  cheaply  and  eventually 
built  up  a  circulation  of  14,000. 
We  were  all  set  to  go  into  the 
football  season  when  the  war 
came  along  and  killed  it  for  us. 
We  sold  out  to  a  publisher  who 
was  looking  for  a  publication 
that  would  be  a  good  source  of 
newsprint  for  his  other  publi¬ 
cations.  He  built  it  up  however 
and  sold  it  for  a  fat  quarter-of- 


The  artist  administers  to  his  small 
business. 

a-million.  I  got  back  the  $20,000 
I  put  into  it.” 

During  the  nine  years  that 
Rouson  expended  creative  en¬ 
ergy  all  over  the  British  Isles 
he  thrived.  “It  all  sounds  like 
an  awful  lot  of  work  but  it 
wasn’t  really.  Everything  dove¬ 
tailed  together.  I  loved  both 
sports  and  the  theatre  and  I’ve 
always  liked  cartooning.  I  did 
the  strips  during  the  day  and 
the  rest  of  the  work  at  night. 
It  was  wonderful  in  a  way,  I 
was  in  my  20’s  then  and  was 
young  and  enthusiastic  and 
found  the  work  relaxing.  But 
by  the  time  the  war  came  around 
I  started  to  sag.” 

Rouson  joined  the  Royal  Navy 
in  September,  1939,  three  days 
before  England  went  to  war 
against  the  Axis  powers.  “I 
joined  the  Patrol  Service,”  he 
says,  “and  was  assigned  to  a  46- 
foot  yacht  I  had  sailed  before. 
We  were  at  Dunkirk  and  were 
assigned  to  traffic  duty,  direct¬ 
ing  small  boats  in  and  out  of 


John  Henry  Rouson 

the  beach.  The  original  crew  of 
four  grew  to  six  and  they  pro¬ 
moted  me  to  second  in  com¬ 
mand.  We  ended  up  patrolling 
the  Thames  doing  routine  naval 
drudgery.” 

Rouson  hates  drudgery  and 
as  fate  would  have  it  the  so¬ 
phisticated  cartoonist  who 
joined  the  Navy  as  an  ordinary 
seaman  (the  lowest  of  the  low 
in  the  Naval  chain  of  command) 
was  discharged  seven  years 
later  as  a  Lieutenant  Com¬ 
mander,  O.  B.  E.,  G.  M.  The 
last  two  letters  stand  for 
George  Medal,  one  of  Great 
Britain’s  highest  military  dec¬ 
orations.  He  succeeded  in  the 
Navy  by  joining  an  elite  group 
of  sailors  who  seemed  hell-bent 
on  committing  suicide. 

Because  of  his  poor  eyesight, 
the  bespectacled  Rouson  knew 
he’d  never  see  action  more  ex¬ 
citing  than  chasing  skinny-dip- 
pers  out  of  the  Thames,  so  he 
volunteered  for  special  assign¬ 
ments  as  a  weapons  defuser.  “I 
thought  I  might  have  a  go  at  it,” 
says  Rouson  Britishly.  “It  was 
a  little  rugged  at  first.  Some  of 
the  devices  we  used  in  the  early 
months  of  the  war  were,  now 
that  I  think  of  it,  rather  laugh- 
(Continiied  on  page  18) 

.  By  Routon 


LITTLE  EVE 


By  Jolita 
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John  Rouson 

{Continued  from  page  17) 

able.  ( Sledge  hammers  and 
such.)  We  worked  in  teams — one 
officer,  one  sailor  as  a  rule — 
and  we  lost  a  lot  of  men  at  the 
beginning,  but  the  losses  tailed 
off  as  we  picked  up  greater  ex¬ 
perience. 

Three  survive 

“Of  my  original  12  man  crew 
I  guess  only  about  three  came 
through.  Many  of  the  volunteers 
were  fellows  who,  like  myself, 
had  poor  eyesight,  or  other 
slight  physical  impairments.” 
(A  close  look  above  Rouson’s 
horn-rims  divulges  a  scar  on  the 
right  side  of  his  forehead — a 
permanent  reminder  that  war  is 
far  from  hilarious.) 

During  the  early  years  of  the 
war,  when  the  Germans  were 
‘blitzing’  England,  Rouson  and 
his  crew  were  kept  busy  defus¬ 
ing  large,  magnetic  naval  mines 
the  Germans  parachuted  from 
airplanes. 

“At  first  the  Germans  dropped 
them  into  the  sea,”  he  says, 
“but  they  made  such  a  loud 
noise,  scaring  the  pants  off  of 
everybody  within  earshot,  that 
they  switched  tactics  and  started 
dropping  them  on  land  targets. 
These  naval  mines  were  dropped 
in  large  numbers  during  the 
‘blitz’  attacks  on  Coventry  and 
Glasgow.  At  Glasgow,  when  we 
were  sent  up  after  a  raid,  we 
found  about  90  such  mines  that 
had  been  dropped  all  over  the 
place,  and,  as  was  often  the 
case,  about  one  out  of  every 
three  —  in  this  instance  about 
30 — failed  to  explode.” 

In  an  attempt  to  booby-trap 
the  mines,  the  Germans  attached 
a  14-second  timing  device  de¬ 
signed  to  blow  up  anyone  at¬ 
tempting  to  take  them  apart. 
Once,  Rouson  recalls,  there  was 
an  eight-second  count  on  a  mine 
which  he  was  dismantling. 

Rouson’s  initial  instructions 
for  his  dangerous  assignment 
took  one  entire  afternoon.  “I 
learned  on  the  job,”  he  says. 
“A  guy  was  killed  the  first  day. 
We  didn’t  know  anything  about 
theory  and  were  quite  a  group. 
There  were  playboys,  teachers, 

BOY  AND  GIRL 


businessmen  and  we  even  had  a 
hunting  secretary  with  us.” 
Later  Rouson  learned  how  to 
dive — for  undersea  work.  On  an 
island  “south  of  Singapore,”  he 
found  one  of  the  first  Japanese 
mines  ever  recovered  by  the 
Allies.  He  was  on  the  last 
English  ship  to  leave  Singapore 
before  it  fell  to  the  Japanese. 

Later  he  took  the  first  acoustic 
torpedo  out  of  a  German  sub — 
“in  the  Mediterranean  off  the 
French  port  of  Toulon.” 

MeelH  Ian  Fleming 

It  was  during  this  period  that 
Rouson  met  Ian  Fleming  when 
his  “Rendering  Safe  Party”  be¬ 
came  a  “Commando  Assault 
Unit,”  and  they  worked  closely 
with  British  Intelligence,  to 
which  Fleming  was  assigned. 

One  expedition  Rouson  viv¬ 
idly  remembers  was  when  six 
little  Japanese  two-man  subs 
penetrated  the  submarine  nets 
at  Sydney,  Australia,  and 
sneaked  into  the  harbor.  “These 
little  subs,”  says  Rouson,  “prob¬ 
ably  came  from  a  larger  sub, 
got  through  the  Sydney  nets  at 
night  and  created  all  kinds  of 
confusion.”  Rouson  and  his 
crew  dived  for,  and  reclaimed 
wreckage  from  five-and-a-half 
of  them. 

Rouson  came  back  from  the 
war  with  his  Boy  and  Girl  strip, 
which  he  drew  all  over  the  world 
and  mailed  to  the  London  Dis¬ 
patch  from  wherever  his  Navy 
assigTiiiients  took  him.  He  also 
returned  with  tattoed  arms.  “I 
got  these,”  he  says  of  the  tat- 
toes,  “in  Singapore.  Over  there 
the  Malay  sailors  respect  tat¬ 
toed  officers  and  all  of  the 
British  officers  stationed  there 
had  tattoes,  from  the  Admiral 
on  down.”  One  of  Rouson’s  tat¬ 
toes  is  a  map  of  England  in¬ 
scribed  in  Chinese. 

Rouson’s  experience  in  the  ex¬ 
plosives  field  prompted  the  U.  S. 
Navy  to  request  his  transfer 
here  in  1944  to  lecture  on  his 
activities  to  naval  personnel. 
While  here  he  decided  that  the 
U.  S.  was  the  best  place,  at 
war’s  end,  for  him  to  further  his 
career  as  a  professional  car¬ 
toonist.  “I  realized,”  he  says, 
“that  if  I  was  going  to  stey 
with  cartooning  my  future 


BY  ROUSON 


would  be  in  the  States.”  He  had 
originally  visited  the  U.  S. 
briefly  in  1939  and  found  then 
that  American  cartooning 
markets  far  surpassed  those  in 
England. 

Before  migrating  to  the 
States  Rouson  found  himself  at 
loose  ends.  “I  had  just  gotten 
out  of  the  Navy  and  had  found 
the  war  to  be  very  exciting.  I 
just  couldn’t  visualize  sitting  at 
a  drawing  board  for  the  rest  of 
my  life.” 


Rug  fiasco 

So  he  went  to  India  with  an¬ 
other  recently-sprung  member 
of  his  crew.  “We  bought  a 
warehouse-full  of  Indian 
carpets  there,”  he  says,  “and 
had  visions  of  making  a  for¬ 
tune  exporting  them.  But  we 
couldn’t  get  an  export  license 
and  had  to  get  rid  of  them.” 

Next  the  war  hero  —  who 
wanted  to  be  a  jockey  as  a  youth 
— placed  an  ad  in  a  London 
paper  which  read:  “Will  go  any¬ 
where,  do  anything.”  But  no  one 
wanted  him  to  go  anywhere,  or 
do  anything. 

Then  he  went  to  Paris  where 
he  studied  and  painted  steadily 
for  two  years  before  coming  to 
the  States. 

“When  I  came  here,  in  1948, 
my  first  interview  for  a  job  was 
with  the  New  York  Herald- 
Tribune,”  he  says.  “I  applied 
for  a  spot  as  a  theatre  carica¬ 
turist  and  they  sent  me  out  on 
an  assignment  the  same  day  of 
the  interview  —  to  Philadelphia. 
‘Oh  boy!,’  I  thought,  ‘This  is  how 
they  do  business  in  the  States’.” 
Rouson  can’t  remember  the 
name  of  the  play  he  was  sent 
to  see  in  Philadelphia,  but  he 
does  remember  the  stars:  Mel¬ 
vin  Douglas  and  Jan  Sterling. 
“Miss  Sterling  had  a  broken 
nose,”  he  remembers,  “and  I 
noticed  that  it’s  since  been 
changed.” 

Rouson  stayed  with  the 
Herald-Trib  until  later  that 
year  when  he  Americanized 
Little  Sport,  the  gag-a-day  ad¬ 
ventures  of  a  harried,  hapless 
little  silent  practitioner  of  many 
sports  who  usually  seems  to  be 
on  the  losing  end  (when  he  rode 
to  hounds,  a  fox  chased  the 
dogs). 

Limited  budget 

“I  only  brought  $1,000  with 
me,”  he  says,  “and  my  budget 
was  extremely  limited.  I  needed 
an  income  badly  so  I  showed 
the  strip  to  a  few  syndicates 
but  they  turned  it  down.  The 
shape  of  the  strip  and  every¬ 
thing  else  about  it  was  so  new 
that  nobody  thought  it  had  a 
chance.  One  night  at  a  cocktail 
party  I  met  someone  who  told 
me  I  might  try  the  Philadelphia 
Bulletin.  I  went  there  the  fol- 


LADIES  DAY 


everything!  ” 

lowing  day  but  they  too  turned 
down  the  strip.  They  could  see 
no  hope  for  it  and  said  it  was 
the  wrong  shape  and  full  of 
English  humor.  I  showed  it  to 
a  reporter  who  liked  it  and  he 
told  me  to  try  the  Phila¬ 
delphia  Inquirer,  Eventually 
they  bought  it  and  ran  it  in  the 
Inquirer  and  in  the  Morning 
Telegraph,  another  Annenl)erg 
paper.  Later  we  syndicated  it 
with  George  Little  of  General 
Features  and  within  a  few 
months  we  were  in  70  papers.” 

That  was  in  February,  1949. 
In  October,  1955  Rouson  Ameri¬ 
canized  Boy  and  Girl,  aided  and 
abetted  by  George  Little.  Little  \ 
Eve  first  saw  the  light  of  day  i 
in  January  of  1954  and  was  I 
drawn  by  his  ex-wife  Jolita.  { 
Although  divorced,  Rouson  con¬ 
tinues  to  draw  the  strip  under 
Jolita ’s  by-line  Ladies  Day 
came  into  being  December,  1958. 

Horsey  artist 

Little  Sport  started  out  as  a 
racing  feature,  but  in  order  to 
gain  a  more  universal  appeal 
Rouson  switched  his  attention 
to  all  sports.  “It’s  simply  an  at¬ 
tempt  to  satisfy  everybody  from 
the  major  sports  on  down  to 
horseshoe  pitching  and  weight¬ 
lifting.  Racing,  however,  con¬ 
tinues  as  my  favorite  sport. 
Baseball?  The  sport  seems  to 
have  some  wonderful  personali¬ 
ties,  but  it  still  seems  like 
‘rounders’  to  me.” 

“I  get  some  funny  mail  on 
that  Little  Sport,”  says  Rouson, 
for  17  years  a  resident  of  New 
York’s  Staten  Island,  “a  lot  of 
people  think  there’s  a  code 
someplace  in  the  strip  that  gives 
the  numbers  of  winning  race¬ 
horses.  I  don’t  know  how  people 
see  these  things  in  the  strip, 
the  only  code  I  use  is  a  numer¬ 
ical  one  for  the  date.” 

The  self-taught  artist  is 
much  sought-after  by  racehorse 
owners.  “I  do  a  lot  of  horse 
portraits  by  commission  only,” 
(Continued  on  page  22) 
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Alligator  sold  on  its  merits 

Florida’s  ‘Pacemaker’  newspaper 
depends  on  sharp  business  staff 


theme — a  phenomenal  growth. 
As  with  all  publications,  this 
growth  begins  with  increased 
sales  and  advertising  revenue. 

While  some  of  the  larger  com¬ 
mercial  papers  in  Florida  are 
happy  with  a  five  percent  in¬ 
crease  in  linage,  the  Alligator 
has  increased  197  percent  in  the 
last  three  years. 


By  J.  David  Huskey 


The  business  aspects  of  news¬ 
paper  publishing,  which  make 
possible  the  production  of  a  first 
class  editorial  product,  seldom 
receive  the  notice  they  merit. 
The  University  of  Florida  Alli¬ 
gator,  winner  of  a  1967-68  Pace¬ 
maker  Award,  is  a  case  in  point. 

The  Pacemaker  Award,  pre¬ 
sented  annually  by  the  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation  in  conjunction  with  the 
Associated  Collegiate  Press,  is 
symbolic  of  excellence  in  college 
newspaper  circles. 

Why  was  the  Alligator  se¬ 
lected  from  among  1,800  college 
newspapers?  First,  the  College 
of  Journalism  and  Communica¬ 
tions  at  the  University  of 
Florida  provides  the  paper  with 
outstanding  writers.  The  college, 
one  of  the  nation’s  largest  with 
792  students,  recently  won  the 
William  Randolph  Hearst  Foun¬ 
dation  national  writing  compe¬ 
tition  for  an  unprecedented 
third  time. 

But,  just  as  important  as  the 
exceptional  editorial  staff,  are 
tlie  supporting  personnel  who 
provide  the  space  which  makes 
it  possible  for  the  writers  to  flex 
their  journalistic  muscles. 

Among  the  top  10 

Not  only  is  the  Alligator 
critically  acclaimed  from  the 
news-editorial  standpoint,  but  it 
is  also  the  largest  collegiate 
daily,  averaging  20  pages  an 
issue,  five  days  a  week.  It  ranks 
among  the  top  10  in  circulation, 
with  a  press  run  of  20,000, 
which  matches  the  university’s 
enrollment.  To  turn  out  the 
Alligator  takes  eight  full-time 
personnel  and  more  than  100 
students  on  the  payroll. 

A  major  problem  for  all  col¬ 
lege  publications  is  heavy  per¬ 
sonnel  turn-over.  The  small  core 
of  full-time  personnel  strain  to 
provide  some  continuity.  For 
example,  the  turnover  at  the 
Alligator  will  be  in  the  neigh¬ 
borhood  of  300  percent  during 
this  academic  year.  By  the  time 
the  student  learns  his  job,  it’s 
graduation  time. 

The  man  whose  responsibility 
it  is  to  insure  this  continuity  is 
Brent  G.  Myking,  general  man¬ 
ager  of  student  publications. 
Myking,  a  retired  Marine 
colonel,  was  elevated  to  his 
present  position  from  his  former 


job  as  business  manager.  The 
organization  is  segmented  into 
three  operations:  business,  op¬ 
erations  and  editorial. 

In  addition  to  his  duties  as 
general  manager,  Myking  over¬ 
sees  a  staff  of  six,  including  a 
full-time  bookkeeper  and  a  re¬ 
ceptionist.  Mike  Davis,  an  ac¬ 
counting  graduate,  is  the  busi¬ 
ness  manager.  He  has  two  as¬ 
sistants  who  are  accounting 
majors,  all  of  whom  work  part 
time. 

200  ad  accounts 

Together  with  a  student 
clerical  assistant,  they  comprise 
the  central  business  office.  They 
handle  the  billing  and  bookkeep¬ 
ing  for  some  200  local  advertis¬ 
ing  accounts,  as  well  as  the  in¬ 
ternal  payroll  and  classified  ad¬ 
vertising. 

On  the  editorial  side  of  the 
coin,  Editorial  Adviser  Norm 
Going  has  the  responsibility  of 
lending  coherence  to  the  edi¬ 
torial  staff.  Going  is  a  graduate 
of  Oklahoma  State  University 
and  has  worked  on  the  Okla¬ 
homa  City  Times,  the  Daily 
Oklahoman  and  the  Orlando 
(Fla.)  Sentinel. 

All  other  functions  are  man¬ 
aged  under  the  auspices  of  C.  E. 
Barber,  operations  manager. 
Barber  is  a  former  Alligator 
editor,  Hearst  award-winner  and 


production  manager,  and  is  cur¬ 
rently  the  State  Chairman,  Na¬ 
tional  Council  of  College  Publi¬ 
cations  Advisers,  Advertising 
Director,  College  Press  Review, 
and  Editor  of  The  Viser,  the 
NCCPA  Southeastern  Area 
newspaper.  Barber’s  areas  of 
responsibility  include  circula¬ 
tion,  promotion,  production  and 
advertising. 

20,000  copies  a  day 

The  circulation  department  is 
comprised  of  students  who  are 
responsible  for  distributing  the 
20,000  copies  to  35  drop  boxes 
conveniently  located  on  campus 
before  the  eight  o’clock  classes 
each  weekday.  Their  responsi¬ 
bilities  are  compounded  because 
the  paper  is  printed  in  the  early 
morning  hours  by  Perry  Print¬ 
ing  Process  in  Ocala,  Fla.,  some 
40  miles  from  campus. 

To  ready  the  publication  for 
the  offset  press.  Production 
Manager  Richard  French  ap¬ 
plies  his  11  years  experience  in 
the  printing  business  to  super¬ 
vise  30-35  students  who  prepare 
the  paper  from  typesetting  to 
negative  stages. 

The  promotion  department  is 
a  relatively  recent  addition  to 
Alligator  operations.  It  is  de¬ 
signed  to  be  staffed  by  a  public 
relations  major,  who  assists  in 
conducting  attitude  surveys  and 
personnel  recruiting. 

But  behind  the  Alligator’s 
success,  there  is  one  recurring 


Faces  up  to  competition 

This  growth  phenomenon  is 
attributable  to  a  shift  in  busi¬ 
ness  philosophy.  The  Alligator 
no  longer  relies  on  the  “tin  cup’’ 
approach,  where  the  ads  say 
“contributed  by”  or  “donated 
by.”  The  Alligator  no  longer 
merely  accepts  advertising,  but 
rather  aggressively  competes 
with  the  area  media  for  the  ad¬ 
vertiser’s  dollar. 

Competition  is  abundant  in 
this  community  of  60,000.  It  has 
four  radio  stations  and  an  eve¬ 
ning  daily  with  an  ABC  audited 
circulation  of  20,974  (net  paid). 

To  be  able  to  successfully 
compete  with  the  other  media, 
the  Alligator  strives  for  profes¬ 
sionalism,  both  in  product  and 
services.  Approximately  three 
years  ago,  the  Alligator  de¬ 
cided  to  pick  itself  up  by  its 
business  bootstraps.  The  first 
step  was  to  define  the  market. 
To  accomplish  this,  the  College 
of  Business  Administration 
undertook  a  market  survey  to 
determine  readership  and  stud¬ 
ent  expenditure  statistics.  The 
survey  findings  revealed  97% 
readership  and  student  expendi¬ 
tures  in  excess  of  $3,000,000  per 
month,  broken  down  into  26  pro¬ 
duct  categories. 

Sales  staff 

The  next  step  was  to  re¬ 
structure  the  advertising  de- 
(Continued  on  page  18) 


BUSINESS  CONFERENCE  for  planning  and  coordination  are  a  regular  happening  at  the  Florida 
Alligator  office.  Pictured,  from  left,  are:  Dave  Huskey,  advertising  manager;  Brent  Myking,  general 
manager,  and  Ed  Barber,  operations  manager. 
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Carole  A.  Jacobs,  editorial  assistant,  gets  a  laugh  from  a  cartoon 
by  the  late  Joe  Corcoran,  used  in  a  reporter's  guide  authored  by 
City  Editor  Ernest  F.  Imhoff  (at  left)  at  the  Evening  Sun  of  Baltimore. 


City  room  guide  helps 
to  ward  off  mistakes 


Campus  paper 

(Continued  from  page  19) 


partment,  which  is  now  com¬ 
prised  of  four  salesmen,  two 
photographers,  a  clerical  as¬ 
sistant,  an  artist,  a  local  sales 
manager,  and  the  advertising 
manager.  The  salesmen  are 
weeded  out  from  some  30  appli¬ 
cants  each  quarter.  All  are 
seniors  in  advertising,  and  most 
have  some  ad  sales  experience 
with  the  larger  commercial 
dailies  around  the  state. 

The  salesmen  draw  a  weekly 
salary,  plus  a  minimal  mileage 
allowance  and  a  bonus,  which  is 
computed  as  a  percentage  of  the 
sales  over  a  pre-set  quota.  Dur¬ 
ing  the  academic  year  ending  in 
August,  1969,  Alligator  local  ad 
sales  will  amount  to  about 
$150,000.  National,  agency  and 
classified  revenue  will  boost  the 
total  to  around  $200,000.  This 
revenue  is  supplemented  by  an 
annual  allocation  from  the 
student  tuition  fees,  which 
amounts  to  about  $90,000  an¬ 
nually. 

The  third  step  in  the  Alli¬ 
gators’  competitive  effort  was 
to  improve  the  services  offered. 
The  services  now  include  daily 
tearsheets,  credit  privileges,  30 
day  open  account  billing  pro¬ 
cedures,  and  a  volume  dis¬ 
counted  rate  structure. 

Naturally,  the  advertising 
staff  has  problems  to  overcome. 
One  of  these  pivots  around  the 
“old-time”  local  businessmen, 
who  have  a  hard  time  forgiving 
for  pa.st  sins.  They  tend  to  for¬ 
get  that  the  Alligator  today  is 
read  daily  by  students  who 
spend  in  excess  of  $3,000,000 
each  month  at  their  stores. 

Accuracy  in  copy 

Another  problem  concerns  ac¬ 
curacy  in  the  ads.  This  one  has 
been  overcome  in  large  measure 
through  improved  production 
efforts  and  procedures,  and 
through  a  “copy  checking  sys¬ 
tem”,  in  which  each  salesman 
can  check  his  ads  which  are 
pa.sted  up  24  hours  before  the 
Alligator  goes  to  press. 

Quite  a  different  problem  is 
brought  about  by  the  newcomers 
to  the  Gainesville  market, 
mostly  chain  or  franchise  oper¬ 
ations.  The  local  manager  often 
has  no  authority  to  buy  adver¬ 
tising  without  home  office  ap¬ 
proval.  Many  home  offices  have 
strict  policies  against  advertis¬ 
ing  in  any  school  papers.  One  of 
the  main  reasons  is  that  when 
the  corporate  advertising  man¬ 
ager  went  to  “school”,  his 
“paper”  was  probably  a  four 
page  production  which  came  out 
every  other  week,  more  or  less. 

It  is  quite  a  difficult  task  to 


bridge  the  “generation  gap”,  and 
tell  the  story  of  a  20  page,  20,- 
000  circulation  daily,  with  97% 
readership,  in  a  market  which 
spends  in  excess  of  $3,000,000 
locally  each  month. 

To  overcome  the  “four  page 
bi-weekly”  image,  the  advertis¬ 
ing  staff  has  prepared  a  promo¬ 
tional  package  which  includes 
representative  and  sjjecial  is¬ 
sues,  the  rate  card,  readership 
surveys,  etc. 

A  final  problem  which  the 
Alligator  has  overcome  is  a  de¬ 
pendence  upon  “charity” — the 
advertiser  who  views  his  adver¬ 
tising  as  a  one-way  street  — 
an  expenditure  from  which  he 
will  derive  no  benefit.  By  provid¬ 
ing  reliable  salesmen,  who  create 
ads  that  are  well  read  by  a 
lucrative  segment  of  a  competi¬ 
tive  market,  the  Florida  Alli¬ 
gator  depends  not  upon  “char¬ 
ity”,  but  upon  the  merits  of  the 
product. 

(Mr.  Huskey  is  advertising 
manager  for  student  publica¬ 
tions  at  the  University  of  Flori¬ 
da.) 

Times  Mirror 
has  plans  for 
new  building 

Los  Angeles 

Plans  for  the  construction  of 
the  Chandler  Building,  a  six- 
story  addition  to  Times  Mirror 
Square  in  downtown  Los  An¬ 
geles?,  were  announced  this 
week  by  Dr.  Franklin  D.  Mur¬ 
phy,  Times  .Mirror  chairman. 

The  new  .structure,  designed 
by  William  L.  Pereira  &  .As¬ 
sociates,  will  flank  the  present 
Times  Building  on  First  Street 
and  extend  along  Broadway  to 
Second  Street.  It  will  completely 
encase  the  existing  four-story 
building  on  Broadway  which 
contains  the  Times’  color 
presses  an<l  other  newspaper 
functions. 

The  ground  level  of  the 
Chandler  Building  will  be  oc¬ 
cupied  by  a  bank,  with  the  sec¬ 
ond,  third  and  fourth  levels  de¬ 
voted  to  lease  space  for  tenant 
offices.  The  top  floors  will  be 
reserved  as  the  corporate  head- 
([uarters  of  Times  Mirror  and 
will  include  executive  offices, 
dining  and  conference  facilities. 

A  colorful  bi.stro-restaurant, 
one  level  below  the  street,  will 
have  its  entrance  on  Broadway. 

The  project  is  under  the  di¬ 
rection  of  Dorothy  B.  Chandler, 
as.sistant  to  the  chairman. 
Times  Mirror.  Assisting  her  are 
Phillip  L.  Williams,  vicepresi¬ 
dent,  corporate  programs,  and 
Kenneth  E.  Wells,  corporate 
facilities  director. 


Baltimore 

The  Blue  Book,  an  80-page 
guide  for  reporters,  was  intro¬ 
duced  by  City  Editor  Ernest  F. 
Imhoff  at  an  Evening  Sun  staff 
meeting  about  a  year  ago. 

Imhoff,  who  had  gone  through 
the  stages  of  learning  style  and 
procedure  of  the  Evening  Sun 
before  he  became  assistant  city 
editor  and  then  city  editor,  saw 
the  need  for  such  an  introduc¬ 
tion  and  proposed  it  to  Philip 
M.  Evans,  then  city  editor,  and 
Managing  Editor  Philip  S. 
Heisler. 

And  it  has,  Imhoff  said  this 
week,  done  much  to  coordinate 
the  style  and  coverage  pro¬ 
cedures  of  the  40  or  more  re¬ 
porters,  the  rewrite  men  and 
editorial  clerks  for  whom  it  was 
designed. 

It  was  produced  in  looseleaf 
to  facilitate  revisions,  if  and 
when  needed.  Few  changes  have 
been  found  necessary. 

It  was  divided  into  seven  sec¬ 
tions:  Introduction,  orientation, 
writing  for  the  Evening  Sun, 
preparation  of  copy,  style,  spe¬ 
cial  assignments  and  procedures, 
and  administrative  matters. 

It  has,  Imhoff  said,  eliminated 
a  lot  of  the  how-do-you-do-this 
type  of  question  so  frequently 
heard  in  the  city  room  .  .  .  and 
limited  the  variety  of  answers 
that  come  from  word  of  mouth 
without  a  written  guide. 

It  is  not  a  style  l)ook.  It  fol¬ 
lows  the  rules  laid  down  in  the 
general  Sunpapers  Style  Book. 

The  city  editor  said:  “Since 
the  .spring  of  1968  when  re¬ 
porters  got  their  copies,  I  think 
the  project  has  really  started 
to  pay  off. 

“There  are  fewer  lapses  in 
following  Evening  Sun  prac¬ 
tices. 


“Copy  is  cleaner,  is  moving 
better  and  is  more  readable. 

“Many  questions  of  new  re¬ 
porters  are  anticipated  and  | 
answered  in  the  book.  Veteran 
staffers  use  it  as  a  reference. 

“City  desk  editors  can  easily 
refer  errant  reporters  to  a  par¬ 
ticular  section.  A  reporter  is  less 
likely  to  make  the  same  mistake 
twice.”  ' 


Tatar ian  urges 
campus  inquiry 

Boston 

Roger  Tatarian,  editor  of 
United  Press  International,  has 
urged  the  academic  world  to 
take  the  lead  in  forming  a  na¬ 
tional  commission  or  convoca¬ 
tion  to  study  .student  unrest  and 
make  advisorj’  recommendations. 

Tatarian  said  in  a  speech 
here  (May  22)  that  while  it  was 
logical  for  the  federal  govern¬ 
ment  to  institute  inquiries  of 
violence  and  civil  disorders,  “it 
would  be  more  in  keeping  with 
American  academic  traditions 
for  the  universities  themselves 
to  retain  the  initiative  here.” 

“However,”  he  told  the  con¬ 
ference  of  UPI  Newspaper  Edi¬ 
tors  of  Massachusetts,  “repre¬ 
sentatives  of  student  groups,  the 
government  and  the  public  at 
large  would  have  to  be  included 
if  such  a  commission  were  to 
find  any  acceptability.” 

Tatarian  said  it  was  obvious 
there  were  communist  influences 
in  Students  for  a  Democratic 
Society  and  other  such  groups 
but  that  “if  there  is  any  evi¬ 
dence  that  the  mainspring  of 
this  movement  lies  abroad,  it 
has  not  been  made  public.” 
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the^buying  power” 
of  a  R^kfoixJ  woman 


John  Rouson 

(.Continued  from  page  18) 


. . .  or  the  advertising 
power  of  the 
Rockford  newspapers 
to  reach  her! 

Remarkable  Rockford  is  a  metro- 
market  on  the  move  —  5th  in  the  nation 
in  per  household  retail  sales! 

Use  Rockford's  own  newspapers 
to  effectively  influence  the 
buying  power  of  our  discriminating 
women.  SINGLE  RATE  for 
national  and  local  advertisers. 

84.5%  NEWSPAPER 

SATURATION  IS: 


ROCKFORD 
MORNING  STAR 

KegUter^Srpublir 


Rockford.  Illinois 
Members  of  the  Gannett  Group 


he  says,  “and  many  of  them 
have  appeared  in  Turf  maga¬ 
zine.  I’ve  travelled  all  over  the 
U.  S.  and  Canada  doing  horse 
portraits  and  love  doing  it.  I’d 
like  to  do  it  full-time,  but  I  have 
my  strips  and  although  it  some¬ 
times  gets  tedious  doing  four 
strips  a  week  I  like  doing  them 
too.’’ 

He  finds  painting  to  be  a 
form  of  therapy.  “Besides 
thoroughbreds,”  he  says,  “I  have 
a  great  appreciation  for  color 
.  .  .  it’s  such  a  welcome  change 
to  be  able  to  use  color  after  the 
daily  routine  of  black  and 
white  in  newspaper  work.” 

The  son  of  a  butcher  (“It’s  a 
paradox,  he  loved  animals.”) 
Rouson  is  a  life-long  horse  buff. 
“An  uncle  of  mine,”  he  says, 
“was  a  carriage  builder  to  the 
Royal  Family  and  he  owned 
some  trotters.  One  of  my  biggest 
thrills  as  a  kid  was  when  he  let 
me  hold  the  horse’s  reins.  And 
I  was  always  reading  Sporting 
Sketches  magazine,  it  was  full 
of  beautiful  sketches  of  jockeys 
and  horses.” 

“I  sometimes  wish,”  he  says, 
gazing  out  at  the  view  of  New 
York  Harbor  he  can  see  from 
his  patio,  “that  I  could  devote 
all  of  my  energy  into  just  one 
.strip.  With  income  tax  the  way 
j  it  is  I  could  comfortably  drop 
I  a  strip  or  two  and  get  along 
I  ust  great,  but  my  contract  won’t 
allow  me  to  do  so.” 

The  former  theatre  critic  says 
he  has  “no  enthusiasm  for 
I  writing  anymore.”  He  even 
;  hates  to  answer  his  mail, 
i  “Cartooning,”  he  concludes, 
“has  become  a  way  of  life  with 
-  me.  It  used  to  be  an  adventure, 
'  but  no  more.  I’m  at  an  age  now 
where  I  feel  that  my  next  big 
adventure  will  be  retirement.” 


Cut  to  five  days 

Logan,  W.  'Va. 

!  The  Logan  Banner  (9,000 — 
circulation  evening)  will  hence¬ 
forth  be  published  five  days  a 
week,  and  will  eliminate  its 
Saturday  edition.  Home  delivery 
rates  will  remain  the  same,  but 
the  move  will  mean  a  larger 
;  paper  on  Friday. 

• 

Linaife  correction 

The  San  Gabriel  Valley 
(Calif.)  Daily  Tribune  pub¬ 
lished  a  total  of  28,927,860  lines 
of  advertising  in  1968,  of  which 
17,862,026  were  for  retail  ad¬ 
vertising.  Figures  in  the  E&P 
Annual  Linage  report  (May  24) 
were  incorrect. 


Money,  not  sentiment 
ends  snacks  in  library 


Washington 

Economics  rather  than  the 
sentiment  or  tradition  prevailed 
in  the  National  Press  Club’s  de¬ 
cision  to  close  out  the  lunch 
buffet  it  has  been  operating  in 
the  library  since  April  14  and 
restore  the  library  to  its  pristine 
sanctity  as  a  refuge  for 
members  who  wish  to  read  books 
or  take  a  nap  instead  of  eat 
roast  beef. 

The  East  Lounge  of  the  Club, 
the  only  place  where  women 
could  eat  lunch,  was  closed  be¬ 
cause  it  was  losing  money  at  the 
alleged  rate  of  $15,000  per  year. 
The  dining  facilities  were  moved 
to  the  library  in  the  hope  of 
recouping  losses. 

The  move  caused  vigorous 
protest  from  several  hundred 
members,  primarily  of  the  “old 
school”  type,  who  felt  that 
sacred  precincts  had  been  vio¬ 
lated,  particularly  because  wo¬ 
men  were  permitted  to  invade 
precincts  long  the  exclusive 
haunts  of  men,  but  also  be¬ 
cause  the  facilities  of  the  li¬ 
brary  had  been  widely  scattered 
in  other  areas  of  the  club.  They 
felt  that  the  library,  as  such, 
was  dead. 

At  a  rather  heated  confron¬ 
tation  of  members  with  the 
club’s  board,  a  resolution  pro¬ 
posed  by  dissident  members,  was 
adopted  requesting  restoration 
of  the  library.  Club  officials  de¬ 
nied  that  they  were  killing  the 
library,  but  rather  intended  to 
relocate  it,  meanwhile  retaining 
the  buffet  lunches  in  the  library. 
In  the  best  Washington  and 
campus  tradition,  a  committee 
was  instpucted  to  study  the  sit¬ 
uation. 

The  study  was  made  and  the 
result  was  a  notice  posted  on 
club  bulletin  boards  that,  where¬ 
as  the  lunch  operation  in  the  li¬ 
brary  was  still  losing  money, 
and  whereas  construction  and 
other  costs  of  relocating  the  li¬ 
brary  would  increase  the  defi¬ 
cit,  the  lunch  facilities  of  the 
erstwhile  library  would  be  per¬ 
manently  closed  on  June  15. 

That  meant  that  women  were 
out,  as  far  as  lunch  at  the  club 
was  concerned.  The  Board  of 
Governors,  however,  told  the 
House  Committee  to  examine  the 
possibilities  of  providing  some 
other  space  in  the  club  where 
wives  of  members  and  news- 
women  could  be  served  and  male 
members  could  entertain  their 
women  friends  at  lunchtime. 

So  perhaps  the  women,  who 
may  now  eat  and  drink  in  the 
main  lounge  and  dining  room 


after  5  p.  m.  may  have  their 
lunchtime  privileges  restored, 
but  no  one  knows  when,  or 
whether  restoration  would  solve 
the  club’s  economic  problem.s. 

The  Board’s  notice,  however, 
made  clear  that  it  was  yielding 
to  economic  pressures,  not  to 
pleas  of  sentimental  tradition.nl- 
ists. 

• 

News  staffers  given 
use  of  leased  cars 

Oelwein,  Iowa 

The  Oelwein  Daily  Register 
has  leased  two  cars  for  use  in 
the  news  department,  with  an 
agreement  that  allows  the 
drivers  to  use  the  cars  for  their 
own  private  needs. 

Faced  with  the  rising  co.sts 
at  all  departmental  levels,  the 
Register  signed  contracts  for 
the  cars  after  a  study  was  com¬ 
pleted  by  Publisher  Lewis  A. 
Warren  and  Managing  Editor 
Mike  Mahoney. 

For  years  the  Register  has 
paid  seven  cents  a  mile  for 
business  travel.  With  an  expand¬ 
ing  area  of  responsibility,  the 
news  department  traveled  30,- 
000  miles  in  1968  at  seven  cents 
per  mile. 

Upon  investigation,  it  was 
discovered  two  cars  could  be 
leased  for  the  same  amount  of 
money.  The  big  change  in  a 
leasing  program  is  the  added 
benefits  to  the  employe  of  hav¬ 
ing  a  new  car  to  drive,  plus  a 
fixed  cost  for  the  Register  man¬ 
agement  for  the  next  24  months. 
It  is  estimated  the  plan  could 
save  the  employes  as  much  as 
$1,000. 

The  leasing  program  covers 
all  expenses  including  insurance, 
motor  tune-up,  tires,  and  oil. 
The  members  of  the  news  de¬ 
partment  drive  the  new  vehicles 
and  pay  for  gasoline  expenses 
for  all  mileage  on  the  autos. 

The  signed  lease  is  for  25,000 
miles  per  year  total  travel.  Use 
of  the  car  is  limited  to  husband 
and  wife. 

• 

Horst  Faas  wounded 

Horst  Faas,  who  won  a 
Pulitzer  Prize  for  his  photo 
coverage  of  the  Vietnam  war, 
was  wounded  June  2  while  cov¬ 
ering  a  brief  clash  between  Huk 
rebels  and  Filipino  army  troops 
near  Clark  U.  S.  Air  Force  Base 
in  the  Philippines.  He  suffered 
minor  lacerations  of  the  left 
shoulder  and  back  from  concrete 
fragments  chipped  off  a  chunh 
wall  by  automatic  weapons  fire. 
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RING  OF  TRUTH 


Thv  Cofyley  Creed 

Ihe  nevvs/xifx'r  is  j  bulwark  against  regimented  thinking.  One  of 
its  duties  is  to  enhance  the  integrity  of  the  individual,  which  is  the 
core  of  American  greatness.  Each  city  in  which  we  publish  is  a  city 
of  distinctive  personality.  Each  newspaper  must  be  a  distinctive 
newspafx^r  reflecting  the  life  of  each  hometown.  No  one  can  think 
for  the  American  people.  We  believe  it  is  our  responsibility  to  ring 
out  the  truth  loud  and  clear  and  to  stimulate  thought  at  the  close 
fxrrsonal  level  of  the  individual  and  the  corpmunity. 


California 


San  Diego 

THE  SAN  DIEGO  UNION  &  EVENING  TRIBUNE 


Los  Angeles 


‘4^ 


THE  RING  Oh  TRUIH 


CofiicifM 


euis|ni|2&(S 


POST-ADVOCATE,  Alhambra 
DAILY  REVIEW,  Burbank 
STAR-NEWS,  Culver  City 
NEWS-PRESS,  Glendale 
NEWS-POST,  Monrovia 
NEWS-PILOT,  San  Pedro 
SOUTH  BAY  DAILY  BREEZE,  Torrance 
EVENING  VANGUARD,  Venice 
STAR-NEWS,  Westchester 


Represented  nationally  by  Branham-Moloney  Divisions 


Sacramento 

THE  SACRAMENTO  UNION 


Illinois 

BEACON-NEWS,  Aurora 
COURIER-NEWS,  Elgin 


HERALD-NEWS,  Joliet 
II I  INDK  «;TATE  IOIIRNAI  a  REGISTER.  Snrinsfield 


Illustrated  Daily  News 


GERMANS  BLOCK  SIGNING  OF  TREATY 


Newport  to  Entertain  Prince  of  Wales  in  August 


rjri  DAILY^NEWS  [5^ 
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JAPAN  AT 
WAR 
WITHU.S. 

Hawaii,  Philippines 
Bombed;  104  Killed 

CONGRESS  TO  ACT 


DAILYflNEWS 
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’SI  GREATEST  CITY  HAVE  SEEN  THEIR  FRAIITIES  AND 
ESI  RECORDED  IN  THEIR  FAVORITE  NEWSPAPER-THE  NEWS 


S  DAILYJSNEWS  rw] 

NfW  YOtK'S  MCTUM  NCWS^AMt  •  i  O  I 

EutokiibII: 

Y'ALL  COME 

Gallashaw  Found  Not  Guilty 
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l¥fy  $i¥t  op 
A  SomI  TAiajf? 


MmhP.Vim  Wfaikl«,Jr.  i 

PratMaal 


Old  Fitz|«raM 
Distillery 


L*ultvilU,  Ktnhicky 
EitobCrfMd  t849 


Nothing  ruffles  my  usually  calm 
disposition  more  than  to  hear 
it  said  that  Bourbon  is  not  a 
"summer”  drink. 


Proponents  of  this  heresy  usu¬ 
ally  recommend  as  Bourbon’s 
summer  replacement  some 
sweetly  exotic  concoction  — 
whose  cooling  powers,  they 
claim,  rival  those  of  an  air  con¬ 
ditioner. 


My  reaction  is  like  that  of  the 
old  country  fellow  who’d  begun 
to  have  trouble  with  his  hearing. 
Finally,  at  the  insistence  of  a 
garrulous  wife,  he  saw  his  doc¬ 
tor,  who  told  him  his  hearing 
might  be  helped  if  he  gave  up 
his  daily  dram  of  whiskey. 

When  his  wife  demanded  if 
he  intended  to  follow  this  advice, 
the  old  gentleman  countered: 
"Absolutely  not.  I  like  what  I’m 
drinkin’  a  whole  lot  better  than 
what  I’m  bearin’.” 


Why  give  up  the  fine,  mellow 
taste  of  a  good  old  Sour  Mash 
Bourbon?  Especially  when  you 
don’t  have  to. 


Several  years  ago  we  discov¬ 
ered  the  perfect  replacement  for 
your  regular  Old  Fitzgerald: 
the  Fitz  Mist.  It  doesn’t  com¬ 
promise  your  palate  or  your 
patience.  And  it  doesn’t  adulter¬ 
ate  the  flavor  and  character  of 
our  Old  Fitzgerald. 


Merely  pour  a  jigger  of  Old 
Fitz  over  a  glass  of  crushed  ice. 
Add  a  twist  of  lemon.  And  in 
one  of  the  most  easily  made 
summer  drinks,  you  enjoy  the 
most  expensively  made  ^urbon 
in  Kentucky  .  .  .  and  probably 
in  the  world. 


Now  we  don’t  expect  this  to 
permanently  replace  your  cus¬ 
tomary  drink  of  Old  Fitz¬ 
gerald.  But  should  you  be 
tempted  to  vary  your  summer 
enjoyment  of  our  fine,  old-fash¬ 
ioned  Bourbon,  I  submit  that  a 
Fitz  Mist  is  the  way  to  do  it. 

Why  give  up  a  good  thing? 


Your  Key  Hospitality 


Kentucky  Straight  Bourbon 
100  Proof  or  Prime  Straight  86.8 
Made  in  U.  S.  A. 


Flores  fights 
Perlik  for 


-EDITORIAL  WORKSHOP- 


By  Roy  H.  Copperud 


top  guild  job  Grunts  and  Groans 


Washington 

Brian  L.  Flores  is  a  candidate 
for  the  American  Newspaper 
Guild’s  top  executive  job. 

The  administrative  officer  of 
the  1900  member  Washington- 
Baltimore  Guild  announced  that 
he  will  oppose  Secretary-Treas¬ 
urer  Charles  A.  Perlik  Jr.  for 
the  paid  office  being  vacated  by 
Executive  Vicepresident  Wil¬ 
liam  J.  Farson.  The  Interna¬ 
tional  Executive  Board  of  the 
union  of  newspaper  employes 
has  recommended  to  the  San 
Antonio  convention  later  this 
month  that  the  title  of  the  office 
be  changed  to  president. 

Flores  said  in  his  announce¬ 
ment  statement: 

“The  Guild  has  grown  too  fat, 
but  it  is  the  fatness  of  poverty. 
We  need  hunger  for  growth, 
hunger  for  better  relations  with 
other  unions,  less  self-satisfac¬ 
tion  and  more  appeal  for  the 
younger  people  now-  entering  the 
newspaper  industry’. 

“Our  members  need  .something 
better  than  another  14  years 
just  like  the  last.” 

Flores  called  for  more  em¬ 
phasis  on  policy  and  less  on 
politics. 

Bom  in  White  Bear  Lake, 
Minn.,  34  years  ago,  Flores  at¬ 
tended  public  schools  in  Arling¬ 
ton,  Va.,  and  George  Washing¬ 
ton  University  in  Washington. 
He  was  a  copyboy  and  later  an 
editorial  artist  for  the  former 
Washington  Times  Herald. 

After  the  Times  Herald  was 
purchased  and  suspended  by  the 
Washington  Post  in  1954,  Flores 
l»ecome  an  advertising  artist  for 
the  Post,  finally  advancing  to 
assistant  to  the  chief  of  copy 
service. 

Flores’s  candidacy  drew  sup¬ 
port  from  leaders  of  his  local. 

On  loan  from  his  local  to 
ANG,  Flores  last  year  negoti¬ 
ated  a  60  percent  increase  in  the 
top  minimum  at  El  Mnndo  in 
San  Juan,  Puerto  Rico,  highest 
.such  increase  in  any  major  .ANG 
contract  in  20  years.  He  negoti¬ 
ated  at  the  Washington  Eve¬ 
ning  Star  last  winter  a  $50  top- 
minimum  increase,  which  pro¬ 
vides  $260  per  week  to  reporters. 


New  travel  editor 


Paul  Trench,  editorial  writer  for  the  San  Antonio  Light, 
who  contributes  to  this  column  now  and  then,  is  the 
author  of  the  following: 


English  contains  many  onomatopoeic  words  (buzz, 
clang,  boom,  hiss,  et  al.),  but  there  are  also  imitative  and 
emotional  sounds  in  the  spoken  language  that  can  be  re¬ 
produced  in  writing.  They  are  really  noises  rather  than 
words,  and  some  of  those  that  are  included  in  the 
standard  dictionaries  are  spelled  in  an  arbitrary  or  even 
an  inappropriate  way. 


Professional  writers  and  editors  face  the  problem  of 
maintaining  consistency  in  spelling  these  grunts  and 
groans,  these  exclamations  of  surprise  or  pleasure  or 
disapproval,  which  are  not  found  in  the  stylebooks  and 
are  not  always  easy  to  find  in  the  dictionary.  What  hap¬ 
pens  sometimes  is  that  the  picture  editor  writes  “Pst!” 
in  his  cutlines  on  the  same  day  that  a  syndicated  cartoon 
on  the  editorial  page  has  “Pssst!”  in  the  caption.  This 
leads  to  the  question  of  how  many  ems  there  should  be  in 
li’m  and  how  many  zees  in  zzz,  the  snoring  sound. 


When  you  look  in  Random  House  or  Webster  for  guid¬ 
ance,  pst  turns  out  to  be  only  an  abbreviation  for  Pacific 
Standard  Time.  If  you  want  the  .sibilant  exclamation,  it 
will  be  found  among  the  aitches.  Look  for  hist.  Webster 
defines  hist  as  an  interjection  used  to  attract  attention 
and  adds,  somewhat  cryptically,  “s  often  prolonged  and 
usually  with  p  preceding  and/or  t  or  a  glottal  stop  fol¬ 
lowing,”  This  leaves  unanswered  the  question  of  how 
many  esses  to  use  in  psst. 


One  of  the  common  sounds  heard  in  colloquial  speech 
is  written  uh-huh.  This  spelling  is  weird.  Webster  defines 
it  as  an  interjection  used  to  indicate  affirmation,  agree¬ 
ment,  or  gratification,  but  has  a  hard  time  explaining  the 
familiar  pronunciation,  thus:  “A  disyllabic  sound  with  m- 
sounds  at  beginning  and  end,  an  h-like  interval  of  voice¬ 
lessness  between,  and  heavier  stress  on  the  first  mem¬ 
ber;  in  the  registering  of  gratification  the  voiced  mem¬ 
bers  are  more  prolonged,  about  equal  in  stress,  and  the 
sound  is  higher  in  pitch.”  This  emphasizes  the  absurdity 
of  the  spelling,  which  should  have  been  mm-hm,  or  some¬ 
thing  of  the  sort.  Also,  the  dictionaries  seem  to  have 
overlooked  the  negative  version  of  uh-huh,  which  logically 
would  be  written  huh-uh  and  is  occasionally  seen  in  print 
in  this  spelling. 


A  style  sheet  for  the  grunt-and-groan  vocabulary  would 
be  worth  compiling,  evidently.  It  might  include  some 
words  that  are  not  mere  sounds  but  are  onomatopoeic 
slang,  like  yackety-yak.  And  it  would  prescribe  the  spell¬ 
ing  where  there  are  alternatives,  such  as  ai/ay,  ha/hah, 
oi/oy,  oops/ u- hoops,  and  sh/shh. 


The  comic  strips  contain  other  sounds,  often  amusing 
and  ingenious,  which  have  not  yet  been  recognized  by 
the  lexicographers;  e.g.,  arf,  awk,  boing,  oof,  pwt,  scree, 
sprong,  urj),  room,  vroom.  Those  that  have  a  practical 
application  will  be  accepted  eventually. 


Dittroit 

New  travel  editor  of  the  De¬ 
troit  News  is  Earl  B.  Dowdy, 
formerly  an  assistant  city  ed¬ 
itor  and  an  editorial  staff  mem¬ 
ber  since  1945.  He  succeeds 
Clayton  Imv’in,  who  has  retired. 


At  the  same  time,  some  formerly  popular  sounds,  such 
as  fee,  fi,  fo,  fum  and  eeny,  meeny,  miney,  mo,  have  been 
omitted  from  some  of  the  modem  dictionaries.  This  may 
evoke  a  tsk-tsk  from  the  elderly  or  cause  them  to 
harrumph. 


-»No.  377” 
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This  Man  is  developing  a  28-story  building  in 


N.  O.  Thomas.  Ir.  is  the  Developer  for  the  new  Cities  Service  BuildinK  in 
Tulsa,  pictured  above.  And  this  is  only  one  block  of  a  beautiful  two-block 
downtown  plaza!  N.  O.  Thomas's  vision  and  ingenuity  is  typical  of  Terrific 
Tulsa  .  .  .  one  of  the  fastest  (growing.  "Sale"-able  markets  in  America.  Is 
your  firm  ^ettinK  ready  for  Tulsa's  Bar^e  Boom.  Plan  it  .  .  .  promote  it  ...  in 


The  OIL  CAPITAL  NEWSPAPERS 


MORNING/EVENING/SUNDAY 

NATIONAL  REPS  BRANHAM  MOLONEY  OR ’CALL  918  583  2161 


Two  separate  and  independent  newspapers 
completely  covering  and  serving 
the  Magic  Empire 


$3,500,000,000 

MARKET 
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Moroso  looks  back 
on  eventful  career 


Johnny  Moroso,  a  former  As¬ 
sociated  Press  reporter  and  war 
correspondent  doing  free  lance 
writing,  recalls  that  there  is  a 
T  and  maybe  an  I  he’d  like  to 
cross  and  dot  before  completing 
what  he  regards  as  a  satisfac¬ 
tory  career  in  the  news  business. 

“I  broke  in,  a  Southern  boy,” 
he  said  in  a  recent  conversation, 
“a  member  of  a  respectable 
South  Carolina  family  who 
came  north  and  got  a  job  on  the 
telegraph  desk  of  the  New  Ro¬ 
chelle  (N.  Y.)  Standard-Star. 
Men  of  my  family  liked  people, 
had  in  fact  collected  them.  And 
we  liked  leasure  time  to  look  at 
life  and  think  about  it. 

“It  means,  I  was  born  to  the 
news  business,  I  suppose.  My 
grandfather  John  A.  Moroso 
was  city  editor  of  the  News  & 
Courier  and  a  legendary  figure 
in  Charleston. 

“Elmer  H.  Miller,  editor  of 
the  Standard-Star,  let  me 
fumble  around  with  the  copy 
until  I  got  the  hang  of  the  thing. 
Then  he  put  me  on  the  police 
and  fire  beat,  and  I  was 
launched  in  my  element.” 

Wrote  about  Manville 

Soon  Moroso  attracted  atten¬ 
tion  as  the  exclusive  chronicler 
of  the  romances  of  the  marrying 
millionaire,  the  late  Tommy 
Manville,  a  W’estchester  resi¬ 
dent.  Manville  would  marry  an 
attractive  young  lady,  and  next 
morning  she  would  leave  him. 
The  Manville  marriages,  one 
after  another,  made  the  papers 
across  the  country  after  Sloroso 
had  written  about  them  and  the 
AP  had  picked  up  his  stories 
from  the  local  paper. 

The  AP  and  the  metrojjolitan 
l)ai>ers  sent  men  up  to  interview 
Manville,  but  he  wouldn’t  talk 
to  them.  Moroso  had  the  inside 
track. 


“He  sort  of  picked  me  up,” 
Moroso  recalled.  “He  liked  me 
or  something.  When  he  felt  like 
a  new  marriage  was  coming  on, 
he  would  give  me  a  call.” 

The  result  finally  was  that 
the  late  Mark  Barron  of  the 
AP  became  interested  in  Moroso, 
and  the  upshot  of  Barron’s  in¬ 
terest  was  a  job  for  Moroso  on 
the  AP  local. 

This  was  just  before  World 
War  II.  “I  took  it,”  Moroso 
said,  “but  started  trying  to  get 
in  the  service — any  branch. 
They  all  tuined  me  down.  Then 
I  got  myself  accredited  as  a 
war  correspondent.” 

With  the  U.S.  Army  from 
North  Africa  to  Normandy, 
Moroso  covered  some  of  the  big 
operations  for  the  AP.  But  the 
one  he  remembers  best  is  the 
Normandy  landing,  w'hich 
brought  up  the  uncros.sed  T  and 
undotted  I. 

“My  biggest  gripe  about 
World  War  II,”  he  said,  “is  that 
I  was  aboard  the  transport 
Thomas  Jefferson.  This  ship 
landed  the  first  troops  on  Omaha 
Beach.  They  were  1,352  soldiers 
of  the  2d  Btn.,  116th  Regi¬ 
mental  Combat  Team,  26th  In¬ 
fantry  Division.  My  job  was  to 
watch  them  land  and  rush  back 
aboard  ship  to  England  and  file 
my  story,  which  I  did. 

Wants  to  visit  Normandy 

“Now.  Despite  this  fact — and 
I  believe  I  am  due  some  credit 
— I  have  never  been  invited  to 
make  one  of  the  many  junkets 
to  Normandy  and  I  w’ould  like 
to  go.  I  want  to  make  the  next 
one,  which  will  be  the  25th  an¬ 
niversary  of  the  landing. 

“You  can  write  about  this  if 
you  want  to  because  I  am 
serious  alx)ut  it.  I  feel  slighted. 
Left  out.  If  you  write  about  it, 
you  can  say  so.  Everybody  gets 


invited  on  these  things — people 
who  didn’t  do  anything  much. 
People  who  didn’t  even  make 
the  landing. 

“I  wrote  the  first  and  ex¬ 
clusive  story  about  the  first 
American  graveyard  in  World 
War  II.  A  piece  of  what  was 
then  French  soil  held  the  graves 
of  541  U.S.A.,  10  German 

soldiers  and  three  British  avi¬ 
ators.  I  got  around  as  much  as 
anybody  in  that  war  and  I’d 
like  to  have  somebody  remember 
it  and  help  me  make  this  next 
junket  to  Normandy.  I  could 
even  write  a  piece  about  it,  how 
it  was  then  and  how  it  is  now, 
sort  of  cross  the  last  T  and  dot 
the  last  I  of  my  news  career.” 

• 

Colorado  station 
transfer  approved 

Washington 

The  Federal  Communications 
Commission  has  approved  the 
sale  of  KKTV  television  station 
at  Colorado  Springs,  Colo.,  by 
W'illard  W.  Garvey  to  a  group 
that  includes  Mississippi  Pulv 
lishers  Corp.  of  Jackson,  Miss. 

The  price  for  the  station  was 
given  as  $2,575,030  and  it  in¬ 
cludes  an  option  to  buy  FM 
radio  station  KKFM  at  Colora¬ 
do  Springs  if  Garvey  decides 
to  .sell  it. 

T.  B.  Lanford,  a  principal  in 
the  purchasing  group,  owns  ra¬ 
dio  stations  at  Alexandria  and 
Shreveport,  Louisiana,  and  has 
a  51%  interest  in  an  Alexan¬ 
dria  tv  station.  Other  broad¬ 
cast  interests  are  in  Florida. 

With  Mis.sis.sippi  Publishers, 
owners  of  the  Jackson  Daily 
\eu's  and  Clarion  Ledger,  Lan¬ 
ford  owns  radio  and  television 
stations  in  Jackson  and  66%  of 
Metropolitan  Cablevision  Co., 
serving  McComb  and  Brookhav- 
en,  Mi^s. 

• 

Donrey  Group  sends 
man  to  Washington 

Washington 

The  Donrey  Media  Group, 
which  has  daily  newspapers, 
television  and  radio  stations  in 
Arkansas,  Oklahoma,  Texas,  Ne¬ 
vada,  Washington,  California 
and  Hawaii,  has  opened  a  bu¬ 
reau  in  Washington  and  named 
Bill  Kennedy,  as  its  chief. 

Kennedy  won  a  Pulitzer  Prize 
in  1956  while  a  reporter  for  the 
Register -Pa  jaronian,  Watson¬ 
ville,  California,  for  exposure  of 
corruption  in  the  office  of  the  dis¬ 
trict  attorney.  He  is  a  gradu¬ 
ate  of  the  University  of  Califor¬ 
nia  at  Berkeley  and  began  his 
newspaper  career  with  the  Ala¬ 
meda  (Calif.)  Times-Star.  He 
has  been  with  Donrey  since 
1962. 


Seminar  at  API 
for  news  chiefs 

Thirty-one  persons  from  20 
states  and  Canada  will  attend 
a  two-week  Seminar  for  Pub¬ 
lishers,  Editors  and  Chief  News 
Executives  beginning  Moiiday 
(June  16)  at  the  American 
Press  Institute  on  the  campus 
of  Columbia  University,  New 
York  City. 

Members  of  the  Seminar  are: 

Prank  W.  Barndollar,  Keene 
(N.H.)  Evening  Sentinel. 

Ralph  H.  Benton,  Keu-unee 
(Ill.)  Star-Courier. 

Frank  L.  Berkopec,  United 
Press  International,  Pittsburgh. 

R.  Earl  Braswell,  Valdosta 
(Ga.)  Daily  Times. 

Thomas  H.  Cook,  Gulfport 
(Miss.)  Daily  Herald. 

Stephen  A.  Cousley,  Alton 
(Ill.)  Evening  Telegraph. 

Mrs.  Nancy  M.  Elliott,  Dur¬ 
ango  (Colo.)  Herald. 

Robert  A.  Fleischer,  Clinton 
(la.)  Herald. 

Donald  G.  Folk,  Auhum 
(Ind.)  Evening  Star. 

Joseph  A.  Gendron,  Pomona 
(Calif.)  Progress-Bulletin. 

Stewart  Haas,  Cedar  Falls 
(la.)  Record. 

Robert  E.  Hartley,  Lindsay- 
Schaub  Newspapers,  Decatur, 
HI. 

Howard  L.  Hoffma.ster,  Han¬ 
nibal  (Mo.)  Courier-Post. 

M.  Thomas  Keevil,  Orange 
Coast  Daily  Pilot,  Newport, 
Beach,  Calif. 

Charles  W,  Kelly,  Ogdens- 
burg  (N.Y.)  Journal  and  Ad- 
vance-News. 

J.  Richard  Kelly,  Hagerstown 
(Md.)  Mail. 

Ronald  T.  Kenney,  Escondido 
(Calif.)  Daily-Times  Advocate. 

Charles  P.  Koelble,  Dover 
(Ohio)  Times-Reporter. 

Warren  H.  Koon,  Rock  Hill 
(S.C.)  Herald. 

Lee  Lapensohn,  Plattsburgh 
(N.Y.)  Press-Republican. 

Roger  E.  Matz,  Fairmont 
(Minn.)  Daily  Sentinel. 

Forrest  C.  Palmer,  Danbury 
(Conn.)  News-Times. 

Les  E.  Peck,  Burlington  (la.) 
Hawk-Eye. 

Frank  Puckett  Jr.,  Craic- 
fordsville  (Ind.)  Journal-Re¬ 
view. 

John  W.  Reininger,  Troy 
(Ohio)  Daily  News. 

George  1).  Remington,  Helena 
(Mont.)  Independent-Record. 

James  M.  Shea,  Salem 
(Mass.)  Evening  News. 

Warren  F.  Stanton,  Kingston 
(Ont.)  Whig-Standard. 

Roy  T.  Stephenson,  Stawiton 
(Va.)  Leader. 

George  L.  Willey,  Lancaster 
(Calif.)  Daily-Ledger  Gazette. 

Harry  Gordon  Wood,  Hot 
Springs  (Ark.)  Sentinel-Re 'ord 
and  New  Era. 
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He  can  start 


the  black 


Through  your  Kodak  Technical  Representative  you  can 
get  into  color  smoothly,  quickly,  and  profitably.  He  can 
give  you  the  guidance  that  fits  your  needs  in  terms  of 
your  facilities,  manpower,  and  capital  investment  plans. 

Kodak  Tech  Reps  are  production  consultants. 

They’re  thoroughly  trained  in  all  phases  of  color 
photography  and  photomechanical  reproduction. 
Backed  by  our  unmatched  technical  resources.  Versed 
in  fitting  modern  Kodak  systems  to  modern  color  * 
enlargers,  scanners,  mechanized  processing,  or  to 
whatever’s  in  your  plans  for  color. 

Whether  you’re  just  getting  into  color  or  expanding 
your  present  color  linage  for  editorial  and  advertising 
pages,  let  a  Kodak  Tech  Rep  be  an  invaluable 
production  consultant. 

Eastman  Kodak  Company,  Professional, 

Commercial,  Industrial  Markets  Division, 

Rochester,  N.Y.  14650. 


(M  Kodak#^ 
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One  voice  in  FCC  cries  out 
for  investigative  reporting 


Washington 

One  member  of  the  Federal 
Communications  Commission  is 
carrying  the  torch  for  investi¬ 
gative  reporting  by  radio  and 
television  stations. 

By  his  dissent  from  the  ma¬ 
jority’s  chastisement  of  a  young 
reporter  who  “staged”  a  mari¬ 
juana  party  for  a  Chicago  sta¬ 
tion,  Commissioner  Nicholas 
Johnson  has  cast  himself  in  the 
role  of  champion  of  the  elec¬ 
tronic  journalists. 

“This  Commission,”  says 
Johnson,  “should  bend  over  back¬ 
wards  to  encourage  courageous 
investigative  journalism  —  not 
reach  out  to  stifle  it.” 

He  agrees  with  the  view  of 
Supreme  Court  Justice  Hugo  L. 
Black  that  “censorship  is  the 
deadly  enemy  of  freedom  and 
progress.  The  plain  language 
of  the  Constitution  forbids  it.” 

More  specific  guides 

In  the  context  of  this  judicial 
opinion,  Johnson  advocates  the 
formulation  of  specific  guide¬ 
lines  for  the  broadcasting  in¬ 
dustry  that  would  permit  its 


newsmen  to  explore  social  prob¬ 
lems  even  when  it  is  necessary 
to  prearrange  certain  events 
that  might  transgress  the  law. 

The  guidelines  applied  by  the 
FCC  to  the  WBBM-tv  case  (“A 
Report  on  a  Marijuana  Party”) 
are  too  vague  and  restrict 
Journalism,  Johnson  contends. 
In  effect,  he  declares,  they 
threaten  the  broadcaster  with 
loss  of  his  license  if  a  news 
staffer  commits  the  “serious 
mistake”  of  arranging  an  illegal 
event. 

WBBM’s  reporter,  according 
to  Johnson,  merely  brought  to¬ 
gether  a  group  of  individuals 
who  had  smoked  marijuana  be¬ 
fore  and  were  willing  to  be  seen 
smoking  it  on  tv.  The  show  was 
desirable,  in  Johnson’s  view,  be¬ 
cause  it  helped  to  acquaint  the 
public  with  a  problem. 

“To  what  extent,”  he  asks, 
“are  all  events  affected  in  some 
way  by  the  presence  of  tele¬ 
vision  in  our  society  generally, 
or  in  particular  events?  What 
degree  of  cooperation  between 
television  journalist  and  subject 
is  permissible  (or  even  desir¬ 


able)  and  what  should  be  dis¬ 
couraged?” 

“These  are  issues,”  Johnson 
says,  “with  which  thoughtful 
electronic  newsmen,  journalists, 
writers  and  cameramen  are 
struggling  today.  They  need  the 
FCC’s  support  against  corporate 
managements  that  are  all  too 
willing  to  sacrifice  their  First 
Amendment  rights  and  respon¬ 
sibilities  upon  the  altar  of  com¬ 
fortable,  complacent,  non-con- 
troversial  programming.” 

Restrictive  elements 

Johnson  then  examines  the 
opinion  of  his  colleagues  in  the 
WBBM  case  and  he  concludes 
that  it  means  that  a  tv  crew 
cannot  even  film,  much  less 
broadcast,  a  news  event  when 
the  following  elements  are 
present : 

(1)  the  licensee  “solicited” 
the  occurrence  of  the  event  in 
question — i.e.,  “induced,”  “en¬ 
couraged,”  or  generally  engaged 
in  conduct  “but  for”  which  the 
event  would  not  have  occurred 
in  the  manner  it  did; 

(2)  the  event  in  question  was 
“illegal”; 

(3)  the  licensee  had  a  duty  to 
warn  the  police  in  advance  of 
the  event’s  impending  occur¬ 
rence,  rather  than  film  it. 

These  guidelines,  Johnson 
points  out  by  way  of  example, 
would  prevent  a  television  sta¬ 
tion  from  “arranging”  for  a 
Negro  couple  to  buy  a  house  in 
violation  of  racially  restrictive 
(but  unconstitutional)  cove¬ 
nants  in  order  to  film  a  docu¬ 
mentary  on  discrimination  in 
housing — a  documentary  which 
might  lead  to  the  law’s  elimina¬ 
tion  by  the  courts  or  the  legis¬ 
lature. 

Johnson  is  especially  annoyed 
by  the  FCC’s  “but  for”  guide¬ 
line  which,  he  says,  will  force 
licensees  to  refrain  from  many 
otherwise  con.stitutionally  pro¬ 
tected  activities  in  almost  every 
aspect  of  news  reporting.  One 
initial  question  is  raised:  “To 
what  degree  was  a  particular 
event  ‘caused’  by  the  presence 
of  television?” 

‘But  for'  is  vague 

Johnson  declares  the  “but  for” 
test  is  excessively  vague  and  en¬ 
compasses  far  too  much  for  con¬ 
stitutional  validity. 

On  the  question  of  reporting 
the  “arranged”  crime  to  police, 
Johnson  takes  the  position  that 
the  FCC  should  be  much  more 
explicit  in  imposing  a  require¬ 
ment  on  the  broadcast  industry 


and  should,  at  least,  give  the 
newsmen  a  chance  to  be  heard 

In  law,  he  notes,  individual 
citizens  have  no  obligation  to 
warn  others  of  impending 
danger.  The  majority  may  be 
right — broadcast  licensees  may 
have  greater  obligations  in  the 
“public  interest”  to  warn  in¬ 
dividuals  of  impending  danger 
than  do  private  citizens,  John¬ 
son  concedes. 

“On  the  other  hand,”  his  dis¬ 
senting  opinion  states,  “there 
may  be  important  countervailing 
values  in  removing  any  burdens 
from  the  press  to  allow  them  to 
exercise  their  journalistic  tal¬ 
ents  of  reporting  to  the  fullest 
extent.” 

“I  can  only  hope,”  he  con¬ 
cludes,  “that  public  scrutiny 
will  eventually  lead  to  the  evolu¬ 
tion  of  what  is  and  is  not  ac¬ 
ceptable  journalistic  behavior. 
Once  established,  standards  of 
reporting  will  help  remove  the 
widespread  current  cynicism 
that  greets  the  present  product 
of  the  networks  and  the  estab¬ 
lishment  press. 

“It  is  not  necessary  or  desir¬ 
able  that  a  citizenry  take  liter¬ 
ally,  and  accept  whole,  every¬ 
thing  that  reaches  it  through 
the  mass  media.  But  a  nation 
simply  cannot  function  in  a 
climate  in  which  people  think 
'you  can’t  believe  anything  you 
hear  nowadays.'  ” 

• 

Weekly  supplement 
devoted  to  baseball  ^ 

Willoughby,  0. 

The  News-Herald  has  added 
a  weekly  Baseball  Supplement 
to  cover  the  entire  scope  of  the 
major  leagues. 

Jack  Baker,  sports  editor,  will 
edit  this  eight-page  supplement 
that  will  include  box  scores  of 
all  games  played  the  preceding  , 
week,  leading  hitters  and  pitch¬ 
ers  in  both  leagues,  features  on 
players  in  both  leagues  the  pre¬ 
ceding  week,  weekly  column  by 
Baker — controversial  and  hap¬ 
penings — pop  art,  full  size  pic¬ 
tures  of  players  in  both  leagues 
(one  each  week),  reader  parti¬ 
cipation — contest  for  guessing 
runs,  hits  and  home  runs  in  ma¬ 
jors  during  preceding  week, 
complete,  up-to-date  rosters  of 
all  24  teams  and  many  other 
added  features. 

This  supplement  will  be  pub¬ 
lished  (full  size)  on  Tuesday  of 
each  week  throughout  the  base¬ 
ball  season,  the  playoffs  and 
World  Series. 

• 

A  correction 

Pictures  of  Don  Harrison  and 
Peter  Binzen  with  the  story 
about  appointments  at  the 
Philadelphia  Bulletin  were 
transposed  on  Page  88,  K&Pi 
June  7. 
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EDITOR  &.  PUBLISHER 


We  built  airplanes, 
constructed  luxury  yachts, 
tested  a  nuclear  reactor, 
produced  heavy-duty  truck  axles, 
machined  industrial  gears, 
programmed  airborne  computers, 

equipped  a  textile  plant 
and  v\/orKed  on 
Apollo  spacecraft. 


It  was  another  busy  day 
at  North  American  ^ckwell. 


We  play  a  major  role  in  19 
different  businesses.  To  the 
tune  of  2.6  billion  dollars 
in  sales  last  year.  And  every 
single  working  day,  we’re 
busy  researching,  developing 
and  marketing  over  100 
different  product  lines. 


Busy  enough  to  make  us 
one  of  America’s  largest 
corporations.  Our  work 
in  dozens  of  diverse  fields 
has  given  us  a  bank  of 
technology  and  experience 
involving  virtually  every 
American  industry. 


With  our  background,  we  can  To  find  out  more  about  us, 
manage  change.  Instead  of  write  for  our  1 968  Annual 


just  letting  it  happen.  And 
when  you  manage  change, 
you  help  shape  the  future. 


Report. 

North  American  Rockwell, 
P.O.  Box  707, 


That’s  why  North  American  El  Segundo,  California  90245. 
Rockwell  and  the  future  are 
made  for  each  other. 


North  American  Rockwell 


Editor  urges 
library  help 
for  reporters 

Montrkai. 

Development  of  newspaper 
reporting  “in  depth”  will  depend 
on  a  “much  higher  standard  of 
reporting”  and  “instant  trans¬ 
mission  of  background  informa¬ 
tion”  by  newspaper  librarians, 
George  Ferguson,  editor  emer¬ 
itus  of  the  Montreal  Star,  said 
at  the  annual  conference  of  the 
Special  Libraries  Association 
here  last  week. 

The  “old  school  of  editors  be¬ 
lieved,  and  still  believes,  he  said, 
that  they  were  presenting  news 
objectively  by  holding  up  a  mir¬ 
ror  to  society  and  faithfully  re¬ 
porting  what  the  mirror  re¬ 
vealed. 

“Now  you  and  I  know  very 
well  that  when  you  hold  a  mirror 
up  to  a  very  detailed,  continuing 
and  complex  situation  you  are 
not  reporting  objectively  or 
fully  at  all, 

“So,  w’e  of  the  new  school 
said,  we  must  give  the  reporter 
...  a  chance  to  report  atmos¬ 
phere  and  background.  This  is 
a  very'  difficult  task  indeed,  and 
as  I  watch  the  <ievelopment  of 
reporting  in-depth  I  find  myself 


new  techniques  would  improve 
.service  to  reporters,  maintain 
a  permanent  record  of  news- 
pai)er  clippings,  provide  an  index 
for  public  use,  and  allow  news¬ 
paper  libraries  to  move  into  full- 
s<‘ale  computerization  as  well  as 
I'educing  space  necessary  to 
store  information. 

“Studies  in  our  library  and 
elsewhere  have  shown  us  that 
clippings  from  our  files  which 
are  withdrawn  by  reporters  for 
background  are  less  than  two 
years  old  in  about  90  percent 
of  the  requests,  and  that  the 
remaining  10  percent  is  spread 
rather  evenly  over  the  rest  of 
the  collection.” 

“It  would  seem  that  if  this 
10  percent  could  be  provided  on 
re<|uest  in  some  way  other  than 
by  keeping  the  actual  clippings, 
we  could  operate  much  more  ef¬ 
ficiently  with  a  two-year  file  of 
active  clippings,  di.scarding 
drastically  after  that  time.” 

An  index  punched  on  com¬ 
puter  tape  could  record  all  clip¬ 
pings  moi-e  than  two  years  old 
— or  any  other  set  limit — and 
additions  could  make  it  into  a 
cumulative  index.  The  clippings 
them.selves  could  then  either  be 
stored,  selectively  thrown  out  or 
microfilmed,  Frankland  said. 

The  other  panelist,  Roy  King, 
librarian  at  the  St.  Louin  Pout- 
Dispatch,  said  that  in  27  months 
his  library  has  filmed  about  1,- 
445,.‘)5.'>  clippings  and  cross- 
reference  cards  which  filled  97 


Writers  tag 
all  bases  on 
sports  pages 

Berkeley,  Calif, 

“You  have  to  get  away  from 
the  five  W’s,”  says  Joe  Hend- 
rick.son,  sports  editor  of  the 
Pasadena  Star-Newa. 

“Sportswriters  who  emphasize 
the  score  in  the  first  paragraph.” 
he  said,  “simply  don’t  hold  their 
readers.  You  must  give  the  read¬ 
er  more  than  he’s  already  heard 
and  seen  on  radio  and  televi¬ 
sion.” 

Hendrickson  was  one  of  17 
sportswriters  who  attended  a 
state-wide  seminar  at  the  Uni¬ 
versity  of  California  May  28-29. 

Full  of  quotes 

Hendrickson,  addressing  the 
group  on  coverage,  said  he  in¬ 
structs  his  staff  to  fill  stories 
with  quotes. 

“Chances  are,  most  fans  have 
heard  or  watched  the  game,”  ex¬ 
plains  Hendrick.son.  “So,  when 
they  pick  up  the  paper  the  next 
day  they  are  not  looking  for  the 
score,  but  some  answers.  Why, 
for  instance,  did  the  manager 
stick  a  pinch  runner  in  for  his 
star  or  pull  his  ace  pitcher  with 
nobody  on  base?  I  try  to  let  the 


Some  writers  felt  that  athleiea 
should  not  be  identified  as 
black,  Negro  or  Chinese  in  stor¬ 
ies. 

“Does  it  really  make  any  dif¬ 
ference?”  asked  Art  Gaites, 
sports  editor  of  the  Redding 
Record-Searchlight.  “Whenever 
one  of  these  athletes  does  well, 
his  race  is  identified.  When  he 
does  poorly,  that  part  is  omit¬ 
ted.” 

“I  think  you  have  to  identify 
the  athlete  and  his  race,”  said 
Stephenson,  citing  Arthur  Ashe, 
a  .star  tennis  player.  “It  is  mean¬ 
ingful  to  the  story.  If  you  have 
one  Negro  playing  against  80 
whites  in  a  tennis  or  golf  tour¬ 
nament,  you  must  tell  your 
reader.” 

Hendrickson  said  he  does  not 
believe  writers  should  feel  ob¬ 
ligated  to  clubs  or  teams  who 
provide  transportation  on  as¬ 
signments. 

“I  don’t  think  club  owners  or 
coaches  think  they  own  you  just 
because  they’re  footing  the  bill,” 
he  said.  “I’ll  admit  there  is  a 
temptation  to  take  it  easy  on  the 
team  or  coach  once  in  a  while, 
but  you  must  let  your  con¬ 
science  be  your  guide.  You  owe 
it  to  your  readers.” 

• 

535  articles  entered 
in  INGAA  competition 

Columbia,  Mo. 

More  than  .500  separate  arti¬ 
cles  have  been  entered  in  the 


wondering  if  I  am  reading  the 
account  of  an  event,  or  whether 
a  somewhat  confused  reporter 
is  trying  to  report  not  only  what 
he  has  seen  or  heard  but  also 
what  he  personally  thinks  of  it 
all.” 

Ferguson  said  fast,  accurate 
background  information  is  es¬ 
sential  to  in-depth  reporting. 

Newspapers  which  use  micro¬ 
film  and  computers  to  solve 
storage  problems  can  gain  added 
side  benefits,  John  Frankland, 
librarian  at  the  Milwaukee  Jour¬ 
nal  and  Sentinel,  said. 

Frankland,  speaking  at  a 
panel  discussion,  said  use  of  the 


file  drawers  and  reduced  them  to 
142  rolls  of  film. 

He  said  the  paper  pays  for 
the  project  by  selling  current 
and  back  files  of  the  entire  pa¬ 
per  to  college  and  historical 
libraries  across  the  country. 

• 

I’rchsiiieii’s  Home  sold 

F'our  businessmen  in  Rofjers- 
ville,  Tenn.  have  purchased 
Pressmen’s  Home,  former  head¬ 
quarters  of  the  International 
Printing  Pressmen  and  Assist¬ 
ants’  Union  for  $490,000.  The 
union  offices  now  are  located  in 
W’ashington,  1).  C. 


exjierts,  the  participants  explain 
and  tell  how  it  feels.” 

Jack  Stephenson,  of  the  As- 
.sociated  Press,  Los  Angeles,  said 
both  wire  services,  in  response 
to  readers  who  are  asking  for 
more  “inside”  material  in  their 
sports  pages,  have  started  mov¬ 
ing  alternate  leads  on  main 
stories. 

Stephenson  and  Joe  Sargis, 
United  Press  International  of 
San  Francisco,  were  quizzed 
about  passible  changes  in  agate 
summaries. 

Change  in  agale? 

Newspaper  representatives  in 
the  group  said  their  publi.shers 


fifth  annual  INGAA-University 
of  Mis.souri  Busine.ss  Writing 
Competition. 

A  $1,000  award  and  trophy 
w’ill  be  presented  to  the  best 
writer  who  works  for  a  publica¬ 
tion  in  each  of  five  categories. 
The  categories  hail  a  total  of 
.5.35  articles.  Winning  entrants 
will  be  announced  at  the  INGAA 
convention  in  Colorado  Springs 
on  September  8.  Awards  and 
trophies  will  be  presented  at 
the  INGAA-University  of  Mis- 
souri-Columbia  business  writing 
symposium  to  be  held  on  the 
UMC  campus  in  Columbia  on 
November  14. 

The  competition  and  symposi- 


CERTIFIED 
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THEY  ARE  DEPENDABLE 

CERTIFIED  DRY  MATS 

Certified  Dry  Mat  Corp.,  Dept.  P. 

5r)5  Fifth  Are.,  New  York,  N.Y.  10017 


“Let  the  punishment 
fit  the  crime” 

Ah,  that  it  were  so.  But  in  eases  of  libel, 
slander,  piracy,  plagiarism,  invasion  of 
privacy  or  copyright  violations  it  just 
may  not  happen  that  way.  Asa  matter  of 
fact,  juries  sometimes  decide  in  favor  of 
the  underdog  simply  because  he  is  the 
underdog.  You  don't  have  to  be  a  “top 
dog"  to  be  hit  with  a  damage  suit,  you 
just  have  to  be  part  of  the  communica¬ 
tions  industry.  Solution'.’  An  Kmployers 
Special  Kxcess  Insurance  Policy.  De¬ 
cide  what  you  can  afford  in  case  of  a 
judgment  against  you,  and  we'll  cover 
any  excess,  f  or  details  and  rates,  write 
to:  Dept.  D,  K.MPl.OYKRS  RHIN- 
SL RANCH  CORP.,  21  West  lOth, 
Kansas  City,  ,Vlo.  64105;  New  York, 
III  John;  San  Francisco.  220  Mont¬ 
gomery;  Chicago.  175  W.  Jackson; 
Atlanta,  .14  Peachtree,  N.K. 


were  complaining  their  is  too 
much  agate  in  the  paper  now 
and  it  is  crowding  out  stories. 
Some  papers  said  their  only  al¬ 
ternative  was  to  drop  box  scores 
of  teams  not  in  their  region  and 
switch  to  linescores  instead. 

“I  don’t  see  any  change  in 
the  baseball  box  score,”  an¬ 
swered  Stephenson.  “It  has  been 
streamlined  enough,  I  think. 
Most  of  the  fielding  has  been 
eliminated.  There  is  some  talk, 
though,  of  cutting  down  on  the 
basketball  box.  Some  papers 
would  prefer  a  line  score,  with 
the  names  run  in  paragraphs, 
followed  by  the  point  totals. 
Every  time  this  goes  up  for  a 
vote,  it  is  defeated,  however.” 


um  are  parts  of  a  broad  pro¬ 
gram  sponsored  by  the  Independ¬ 
ent  Natural  Gas  Association  of 
America  (INGAA),  the  School 
of  Bu.siness  and  Public  Admin¬ 
istration  and  the  School  of  Jour¬ 
nalism  at  UMC. 

• 

Billinffs  now  M.E. 

Peterborough,  Ont. 

W.  Frederick  Billings,  a 
member  of  the  paper’s  staff 
since  1958  and  news  editor  since 
1964,  has  been  appointed  man¬ 
aging  editor  of  the  Examh  er 
to  succeed  the  late  Wilson  Craw, 
who  had  the  title  of  executive 
editor.  Billings  is  a  native  of 
England. 
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Dayco’s  Automatic  Wash-Up  Attachment,  installed. 


Also  a  color  separator 


While  primarily  used  for  clean-  The  wash-up  attachment  is 
ing  presses,  Dayco’s  Automatic  adaptable  to  most  newspaper 
Wash-Up  Attachment  also  presses  built  since  1946.  For 

makes  an  excellent  color  sep-  more  information  on  how  you  _  _ _ 

arator  for  multi-color  printing  can  clean  your  presses  faster  Turner  after  installing  Dayco’s  Automatic  Wash-Up  Attachment. 


Helps  major  newspaper  cut  paper  waste, 
press  downtime;  pressmen  applaud 
improved  working  conditions. 


Shears  Ink  From  Press  Rollers 


The  wash-up  attachment, 
equipped  with  a  series  of  nylon 
blades,  shears  ink  from  the 
entire  length  of  the  presses 
steel  vibrator  roll.  The  sheared 
roll  then  continually  attracts 
ink  from  the  other  press  rollers 
until  the  press  is  entirely  clean. 


Press  downtime,  necessary 
when  mounting  solid  plates 
for  a  run-olT  cleanup,  is  elimi¬ 
nated;  paper  waste  is  cut  dras¬ 
tically.  And  the  wash-up  device 
cleans  automatically  while 
pressmen  are  plating  for  the 
next  run. 


Joe  Turner,  pressroom  foreman,  before  installing  Dayco’s  Automatic 
Wash-Up  Attachment. 


(From  Dayco  Newsmaker 
Dispatches)  Dayco’s  Auto¬ 
matic  Wash-Up  Attach¬ 
ment,  a  remarkable  cleaning 
device  for  newspaper  presses 
that  cleans  inkers  while 
pressmen  are  webbing  and 
plating  for  the  next  run,  is 
gaining  wide  acceptance  by 
major  newspapers  across  the 
nation. 

The  Indianapolis  Star  re¬ 
ports  elimination  of  make- 


ready  overtime  for  color 
runs,  plus  newsprint  savings 
up  to  400  pounds  on  each 
job.  The  Milwaukee  Journal, 
Detroit  News,  Louisville 
Courier-Journal,  Columbus 
Dispatch,  Chicago  Sun- 
Times,  and  Toledo  Blade 
are  a  few  of  the  many  news¬ 
papers  that  are  also  saving 
time  and  money  with  Day¬ 
co’s  Automatic  Wash-Up 
Attachment. 


w 


Dayco’s  Automatic  Wash-Up  Attachment  Cleans  Newspaper  Presses 
While  Pressmen  Web  &  Plate  For  Next  Run. 


on  a  single-color  press.  The  and  more  efficiently  write 
cleaning  blades  are  engaged  Dayco  Corporation,  Printing 
during  the  press  run  only  Products  Division,  333  West 
Where  the  color  splits  are  de-  First  Street,  Dayton,  Ohio 
sired,  making  them,  in  effect,  45401. 


DAYCO 

CORPORATION 


ik 


PRINTING  PRODUCTS  DIVISION 

DAYTON.  OHIO 


color  separators. 


(AtpyriRht  by  Dayco  CA>rpt>ralK>n 


COLORMATIC  MODEL  II 
or  COLORMATIC  MODEL  X 


If  a  change  in  model  number  were  to  mean  a  real 
improvement  in  the  press,  then  you’d  have  to  brush 
up  on  your  Roman  numerals  or  you'd  think  Hoe 
was  resorting  to  cryptography  in  referring  to  I 

Colormatic®  Model  CMDXI. 

Seriously,  we  really  don't  know  what  number  — 

Roman  or  Arabic  — to  apply  to  today’s  Colormatic* 
press. 

! 

Static  design  has  no  place  at  Hoe  I  Continuing  dy-  I 

namic  innovation  has  been  Hoe’s  basic  policy  for 

over  160  years.  As  a  result,  the  Colormatics  we  are 

building  today  are  the  finest  presses  we  know  how 

to  build  today  —  not  the  best  we  were  able  to  make 

two  or  four  or  ten  years  ago. 

I 

And  those  we  build  tomorrow  will  incorporate  j 

every  significant  improvement  we  can  come  up  j 

with  between  now  and  then,  as  rapidly  as  we  prove  i 

them  out. 

Today’s  Colormatic*  may  look  like  yesterday’s, 
but  under  its  familiar  housing  we  have  incorpo¬ 
rated  more  than  63  specific  improvements  or  pro¬ 
visions  for  their  optional  inclusion  .  .  .  and  more  ^ 

are  on  their  way. 

i 

l 

I 

That’s  one  of  the  main  advantages  of  dealing  with 
Hoe:  you  don’t  have  to  wait  a  decade  to  reap 
the  benefits  of  the  dynamic  changes  in  printing 
technology. 

Perhaps  that’s  one  reason  the  Hoe  Colormatic* 
continues  to  outsell  all  other  newspaper  letterpress 
makes  on  the  market  —  regardless  of  changes  in 
model  number.  For  a  dozen  other  reasons  talk  to 
your  nearest  Hoe  representative. 

If  you  are  in  the  market  for  the  newest  and  best 
in  letterpress  or  offset,  you  really  have  no  choice 
but  Hoe. 

For  complete  information,  contact  ■  V* 

R.  Hoe  A  Co.,  Inc.  ■■■Ik 
910  East  138th  St.,  New  York,  N.  Y.  10454  I1\#k 


LAYOUT  AND  DESIGN 


Now^  a  fluid  format 


Quick  End 
To  Inflation 
Rulad  Out 


Coming  Up: 
A  Memory 
Transplant? 


The  City 
Where 
Everyone 
Is  AFRAID 


At  kmAm  4(1 


A  Big  Flurry  On 
Diplomatic  Front 


Laird  Orders 
Pueblo  Study 


ILLINOIS 

STATE  HPXilSTER 


Arrinoton  Alters 
Tax  Amendment 


ILLINOIS  ““ 
STATE  HE(; INTER 


Bannister 
Again  Heads 
UCS  Board 


Oilin  Dvn  OneKilled,  29  Hurt 
H»«iiqToni(^  Ip  JoUct  Area  CrosH 


Ity  lluHanI  Taylor 

Kdilurial  (^m^ullnnl.  (xipiry  lnl«*mati«>nul  (x>rp. 

Typography  in  the  afternoon  is  something  vivid 
in  Springfield,  III. 

The  Illinois  State  Register,  p.m.  meml)er  of  an 
afternoon,  morning  and  Sunday  combination,  is  us¬ 
ing  these  imaginative  and  varied  patterns  every 
day.  The  paper  has  25,000  circulation  in  a  city  of 
88,000. 

The  tearsheets  come  from  Jerald  C.  Schniepp, 
Register  managing  editor,  with  the  comment  that 
readers  say  they  like  the  fluid  formats. 

It’s  a  modified  magazine  technique.  This  is  an 
approach  which,  being  different,  would  frighten  the 
daylights  out  of  most  publishers. 

In  upper  left,  the  head  alxiut  the  Diplomatic  P'lur- 
ry  utilizes  also  a  panel — the  Lodge  (|uote  in  .‘10- 
point  italic.  Panels  are  common  to  magazines. 
They’re  a  sort  of  deck.  It’s  on  top  of  the  head 
instead  of  being  below  the  head. 

The  quote  is  grabbed  directly  out  of  the  body 
of  the  story  and  is  repeated  in  the  body.  No  reason 
to  delete  it  from  the  body,  despite  the  double.  Snip¬ 
ping  it  from  the  body  would  louse  up  the  context 
of  the  quote  there. 

This  jianel  is  set  properly,  with  no  paragraph  in¬ 
dention. 

It’s  a  tlevice  that  deserves  wider  use,  particularly 
in  section  pages,  editorial  pages  and  Women’s  sec¬ 
tions.  It  serves  handily  to  dress  the  lead  page  of  a 
Women’s  section. 

For  one  thing,  it  opens  the  door  to  eye-pleasing 
white  space,  below  it  and  on  the  left-hand  side.  The 
spread  of  three  joints  of  one  and  one-half-column 
10-point  body  in  six  columns  of  space  also  helps  the 
segment  to  breathe. 


One  and  one-half-column  body  sets  are  used  all 
across  the  top  of  the  page.  Thus  six  columns  of 
type  occupy  eight  columns  of  space.  The  space  is 
not  wasted.  You  need  not  fill  every  nook  and  cranny 
with  type. 

A  strong  head — 48  point — is  used  at  the  bottom 
of  the  page  on  the  traffic-crash  piece.  It’s  not  too 
big.  The  bottoms  shouldn’t  be  neglected. 

The  R-Line  is  the  Register’s  answer  to  Action 
Line. 

Upper  right,  the  same  idea  but  a  uniquely  dif¬ 
ferent  application  of  it.  The  cut,  which  probably 
won’t  reproduce  well,  is  the  face  of  a  mugger. 
Washington  style. 

A  panel — 18  point  this  time — is  used  again  but 
in  a  different  position.  The  last  word  of  the  head 
is  all  caps  to  accent  the  clutch  of  fear.  That’s  mak¬ 
ing  type  work  for  you  instead  of  making  you  work 
for  type.  The  head  is  72  point. 

The  body  type  in  the  package  is  laid  out  four  col¬ 
umns  in  five  and  one  whole  joint  is  occupied  only 
by  the  24-point  by-line.  One  joint  wasted?  Not  on 
your  tintype.  A  pica  of  air  is  squirted  in  across 
the  page  atop  the  cutoff. 

The  package  of  the  Allen  Dulles  obit  also  uses 
novel  format.  The  head  is  42  point.  Lots  of  space 
l)etween  head  and  deck  and  between  deck  and  lead. 

Lodge  turns  up  again  here  and  the  caption  is 
spotted  beside  the  art,  with  a  head  on  it. 

All  of  this  looks  easy.  It  isn’t. 


(Mr.  Taylor  writes  this  department  exclusively  for 
K&P.  Correspondence  should  be  addressed  to  him  at 
Copley  headquarters,  7776  Ivanhoe  Avenue,  La  Jolla, 
California  92037.) 


Roll4\Acitk: 

new  high-capacity  roll  handler 
thoybinks  for  itself. 


This  symbolic  photo  was  token 
in  the  reel  room  of  the  Chicago 
Sun-Times  and  Doily  News 
where  one  of  the  first  Roll-Motic 
systems  is  installed  and  operating. 


New  ideas  from  the 
newspaper  systems  people. 


Today's  high-speed  presses  al-  New  flexibility, 
reody  have  proved  their  cost-  Roll-Motic  is  right  at  home  in 
cutting  capability.  But  maybe  any  system  from  simple  manual 
I  your  potential  savings  are  being  push-button  control  to  complete 

i  eaten  up  by  an  out-dated  roll  computer  control.  And  we've  de- 

hondling  system  that  can't  satisfy  signed  it  so  a  simple,  inexpen- 
this  voracious  appetite  for  news-  sive  initial  system  can  be  easily 
I  print.  Cutler-Hammer  idea  people  up-graded  to  higher  levels  of 
!  have  broken  this  impasse  with  automation  in  the  future. 

!  doll-Matic,  the  versatile  new  roll-  New  shallow  depth. 

I  handling  system  that  actually  cuts  Roll-Matic  makes  automated  roll 
j  costs  as  it  delivers  more  rolls  per  handling  practical  because  it  re- 
I  hour,  with  minimum  handling,  quires  no  major  excavation.  The 
I  minimum  roll  damage.  conveyor  depth  is  only  three 


inches,  so  installation  costs  are  New  cost  savings, 
moderate.  In  many  cases  Roll-  Improved  roll  handling  is  the 

Matic  can  be  installed  in  the  pit  next  major  cost-control  oppor- 

used  for  your  old  manual  tracks.  tunity  for  newspapers.  And  Roll- 

New  reliability.  Matic  is  another  in  the  full  line  of 

Our  multi-motor  drive  provides  quality-engineered  and  manu- 

backup  power  that  keeps  the  sys-  factured  systems  from  Cutler- 

tern  on  line  even  if  a  drive  unit  Hommer— your  best  source  for  o// 

malfunctions.  All  components  are  your  materials-handling  needs, 
accessible  for  inspection.  And  Start  planning  for  tomorrow  by 
Roll-Matic's  unique  anti-friction  contacting  your  C-H  Newspaper 
design  keeps  wear  and  mainte-  Industry  Specialist  today.  Or 
nance  to  a  minimum.  The  tow-  write  our  Denver  Division,  34th 
chain  channel  is  even  self-cleaning  I  &  Walnut,  Denver,  Colo.  80205. 

CUTLER-HAMMER  Ql 

INDUSTRIAL  SYSTl MS /DtNVfR  DIVISION  Denver  Colo 
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cently  he  came  to  international 

crave  warrior  tor  5U  years  and  Privileges  Bill,  which  has 

w  since  been  modified  to  call  for 

Nassau,  Bahamas  years,  but  this  was  broken  by  tribute  than  to  say  this  country  a  maximum  of  a  one-year  ban 
Etienne  Dupuch  was  barely  service  in  World  War  I;  and  is  a  better  place  because  he  from  the  legislature  if  it  is  sal is- 
five  years  old  when  he  got  his  the  number  of  some  3,000  weekly  lives  here”.  factorily  proven  that  a  news- 

start  at  newspapering.  He  issues  for  which  he  was  re-  Lord  Louis  Mountbatten,  who  paper  deliterately  misreports  its 
filched  an  armload  of  papers  sponsible  is,  of  course,  im-  became  acquainted  with  Sir  proceedings.  The  House  must 
from  his  father’s  newspaper  mensely  exceeded  by  the  100,000  Etienne  through  their  mutual  produce  a  reliable  Hansard  be- 
office  in  Nassau,  and  hawked  or  so  issues  of  the  Tribune  for  friend  Major  General,  Sir  Rob-  fore  this  Bill  can  be  applied, 
them  on  the  street  corner.  This  which  you  must  have  been  re-  ert  Neville,  summed  it  up  when  Sir  Etienne,  attributes  liis 

enterprising  spirit  earned  him  sponsible.”  he  said  “Although  inevitably  the  editorial  viewpoint  to  the  fact 

a  newspaper  route  and  a  penny-  Sir  Etienne  assumed  editor-  Tribune  is  a  small  town  news-  that  he  can  observe  world  affairs 
a-week  salary.  ship  of  the  Tribune  in  1919,  paper  Sir  Etienne’s  personality  from  the  removed  vantage  of 

Now  at  70,  Sir  Etienne  four  years  after  his  father’s  has  made  itself  felt  far  and  the  Bahamas.  His  writing  style 
Dupuch,  O.B.E.,  K.C.S.G.,  edi-  death.  The  young  soldier  had  wide”.  puts  these  observations  across 

tor-proprietor  of  the  Tribune  just  returned  from  the  war,  and  The  Earl  went  on  to  say,  “I’ve  in  a  highly  personal  manner, 
(Nassau),  can  look  back  on  this  it  was  a  job  he  didn’t  want.  But  known  him  on  and  off  for  many  reminiscent  of  the  Mark  Twain 
awkward  beginning  with  a  on  his  golden  anniversary.  Sir  years,  and  I’ve  always  been  or  Bret  Harte  school  of  journal- 

smile.  Sir  Etienne  has  accom-  Etienne  showed  no  indication  struck  by  his  unshakable  in-  ism  that  flourished  on  the 

plished  a  feat  which  has  been  of  retirement.  Nor  of  letting  up  tegrity”.  American  frontier, 

hailed  by  Sir  Francis  Gumming-  his  relentless  daily  editorials.  The  Tribune  has  carried  the  As  Sir  Etienne  Dupuch  said 

Bruce,  Governor  of  the  Common-  These  editorials  have  brought  motto  “Being  Bound  to  Swear  in  his  autobiography,  The 
wealth  of  the  Bahamas,  and  Sir  Etienne  the  accolades  of  to  the  Dogmas  of  No  Master”  Tribune  Story  (1967) :  “I  shall 

others  as  “unique  in  the  annals  “brave  warrior”,  “50  years  on  on  its  masthead  since  it  was  continue  to  fight  to  the  end”, 

of  journalism”.  the  sweltering  front  lines”,  founded  by  Sir  Etienne’s  father.  The  Tribune  is  the  Bahamas’ 

On  April  30,  Sir  Etienne  com-  “champion  of  Christendom”  and  Leon  E.  H.  Dupuch,  in  1903.  daily  evening  newspaper,  and 
pleted  ."iO  years  continuous  edi-  “he  ain’t  scared  o’  nuttin!”  It  is  a  philosophy  to  which  family  members  on  the  staff  in- 

torship  of  the  Tribune.  Even  those  who  have  opposed  Sir  Etienne  has  always  sub-  elude  Pierre,  Eileen,  Joan  and 

“It  is,  so  far  as  I  know,  with-  the  controversial  editor  paused  scribed  in  both  his  editorials  Bernard.  Another  son,  Etienne 
out  parallel  in  the  history  of  to  add  their  congratulations.  and  his  long  career  in  the  legis-  jr.,  has  his  own  publishing 
the  press  throughout  the  Sir  Roland  Symonette,  leader  lature.  company,  which  recently  pro¬ 
world,”  said  the  Governor  in  a  of  the  United  Bahamian  Party,  In  1956,  as  a  member  of  the  duced  the  eighth  edition  of  the 

congratulatory  message.  “In  admitted  that  he  and  Sir  House  of  Assembly,  he  led  Bahamas  Handbook.  Bette,  the 

the  United  Kingdom  there  have  Etienne  “have  not  always  seen  an  antidiscrimination  movement  remaining  child  of  Sir  Etienne 
been  some  distinguished  records :  eye  to  eye”,  but  he  went  on  to  which  succeeded  in  removing  and  Lady  Dupuch,  lives  in 

Sir  Bruce  Ingram  edited  the  say  that  “I  do  not  think  I  can  racial  barriers  from  public  Canada. 

Illustrated  London  News  for  63  pay  Sir  Etienne  any  greater  places  in  the  Bahamas.  More  re-  • 


Conipup’aphic  lines 
setting  sales  record 

Wilmington,  Mass. 
Shipments  of  Compugraphic 
Corporation’s  computer  typeset¬ 
ting  systems  during  the  current 
fiscal  year  are  expected  to  more 
than  double  last  year’s  record 
$3.6  million  volume,  William 
W.  Garth,  Jr.,  president,  said. 

Despite  record  shipments,  he 
declared,  the  company’s  back¬ 
log  is  continuing  to  rise  stead¬ 
ily.  Included  in  this  group  were 
JusTape  and  JusTape  Jr.  com¬ 
puters  and  the  new  line  of  eco¬ 
nomical  phototypesetting  equip¬ 
ment. 

Since  introducing  the  new 
line  about  a  year  ago  the  com¬ 
pany  has  increased  its  employe 
force  more  than  250  percent 
from  less  than  170  to  the  pres¬ 
ent  435,  opened  a  Western  Di¬ 
vision  sales  office  in  Palo  Alto, 
Calif.,  and  expanded  into  a 
25,000  square  foot  production 
area  in  Stoneham,  Mass. 

Compugraphic  announced  the 
shipment  of  their  400th  photo¬ 
typesetting  system.  Initially 
shown  at  the  ANPARI  I’ro- 
duction  Management  Con  fer- 
ence  in  Washington,  produc'ion 
model  shipments  began  in  .Sep¬ 
tember,  1968.  The  400  units 
shipped  consist  of  CG  2961,  CG 
2971,  CG  4961,  CG  4962,  and 
CG  7200. 
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the  editor's  chair  haven't  kept  Sir  Etienne  from  a  favorite  sport,  horseback  riding. 
Photo  taken  May,  1969,  shows  him  with  Lady  Dupuch. 


Don  t  stop 
the  presses 


Ted  Hunter,  South-Central  Regional  Manager 


Sta-Hi  Stacker/251  keeps  your  bundle  rate  at  maximum. 

Stacker  jams  are  a  thing  of  the  past . . .  they  simply  can't  happen  with  the  proven  Sta-Hi 
Stacker/251.  Any  irregularity  in  the  paper  stream  is  corrected  before  it  enters  the  Stacker. 

But  this  is  just  one  of  the  fine  features  of  the  versatile  Stacker/251.  Positive 
control  of  product  makes  it  ideal  for  stackerizing  of  inserting  operations  . . .  there’s  no 
danger  of  fall-out.  Portability  gives  you  capability  for  two  operations  —  daily  production  and 
inserting  —  for  the  price  of  one  Stacker/251.  (You  can’t  beat  that  for  a  bargain.)  And  odd 
bundles  are  produced  automatically  with  the  amazing  Vari-Count  Programming  System. 

Combine  all  of  this  with  Sta-Hi’s  new  Bundle  Escort  System  Totalizer  (BEST) 
for  the  finest  in  modern  mailroom  automation.  Get  the  full  Sta-Hi  story  . . . 
write  or  call  collect  today. 

STA-HI  CORPORATION 

World  Headquarters.  2601  Campus  Drive.  Newport  Beach.  California  92663.  (714)  833-1000 

435  North  Michigan  Avenue  1 702  North  Illinois  u76  Winters  Avenue 

Chicago.  Illinois  6061 1  Wichita.  Kansas  67203  Paramus.  New  Jersey  07652 

(321/467-4441)  (315/942-6225)  (201/261-4354) 
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Wyndham  Austin  &  Co.,  Ltd. 
315  12th  Avenue 
Richelieu.  P.Q. 

Canada  (514/658-1785) 


NOW... 

the  richest  market 
miliion-pius  population 
west  of  Chicago  | 

METROi^ 

I 


SAN  JOSE 


[  See  how  it  stacks  up  today  in  its  own  neighborhood  —  the  San  Francisco  Bay  Area 

NUMBER  OF 
HOUSEHOLDS 

EFFECTIVE  BUYING 
INCOME  PER  HOUSEHOLD 

NUMBER  OF  SIS.OOO 

AND-UP  HOUSEHOLDS 

San  Francisco 

293,200 

$  9,536 

34,304 

Oakland 

352,100 

$  9  949 

41,900 

Metro  San  Jose 

302,900 

$12,548  59,368 

1  igurc'.  for  S«n  1  r«nt.-s<,o  County  for  Son  County  for 

ani  Santa  Clara  County  for  Metro  San  Jo$e.  Source;  Sales  Hanagerr^ ,'  ( 

In  EBI  per  household,  Metro  San  Jose  has  led  neighlKuing  San  Franeiseo  and  Oakland 
since  1961.  Now,  the  new  $12,548  figure  not  only  lengthens  its  lead  l(Kally,  it  also  puts 
Metro  ,San  Jose  near  the  top  nationally.  Among  all  big  metm  areas  (million-or-over  popu¬ 
lation)  only  3  surpass  it  —  the  metro  areas  of  Washington,  D.C.,  Newark,  and  Chicago. 
Now’s  the  time  for  a  fresh  look  at  your  advertising  co\erage  of  the  richest  big  metio  area 
west  of  Chicago.  Advertising  coverage  of  .Metro  San  Jose  is  an  easy  dwision  to  make,  for¬ 
tunately,  IxK’ause  the  Mercliry  and  News  reach  2  out  of  3  households  there.  Outside  news¬ 
papers  reach  barely  1  in  7. 


^an  3ln0e  iMprcurg  anh  Netua 
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Classified  ads 

(Continued  from  page  16) 


market  place” — with  its  neatly 
stacked,  intriguing  little  “want 
ads”  is  one  of  the  most  inter¬ 
esting,  best  read  parts  of  any 
progressive  paper.  It  is  also  one 
of  the  most  difficult  to  control. 

“We  would  rather  turn  down 
any  questionable,  borderline,  or 
false  ads  than  hurt  one  reader. 
This  way  we  keep  our  classified 
section  believable  and  accept¬ 
able  at  all  times  and  uphold  the 
honesty  and  integrity  of  our 
papers.  Our  strict  policies  may 
not  be  popular  with  those  of 
dishonest  intent  but  I  feel  sure 
all  the  good  and  decent  readers 
and  advertisers  are  inclined  to 
agree  with  us — and  we  sleep 
well  at  night!” 

That’s  Bob  O’Brien  of  the 
Arizona  Daily  Star  and  Tncaon 
Daily  Citizen  talking.  It  could 
well  be  any  other  classified  ad 
manager,  for  what  he  says 
pretty  well  sums  up  the  way 
they  seem  to  feel  about  their 
work  and  its  attendant  responsi¬ 
bilities. 

Effective  ronlrtil 

How  can  effective  control  of 
classified  advertising  be  ac¬ 
complished?  In  one  way  only, 
according  to  Miss  Jeanette  L. 
Sargeant  of  the  Corvallis  (Ore.) 
Gazette-Times:  “Having  a  care¬ 
fully  considered  set  of  stand¬ 
ards  which  meets  the  needs  of 
the  particular  area;  making  sure 
the  people  who  handle  the  ads 
are  well  trained  in  screening 
questionable  ads  and  handling 
problems;  and  constant  vigil¬ 
ance.” 

Most  of  the  people  who  ad¬ 
vertise  in  the  classified  columns 
are  honest  people  and  most  of 
the  ads  they  submit  for  publi¬ 
cation  are  honest  ads.  In  certain 
categories,  however,  it  is  some¬ 
times  difficult  to  ascertain  the 
up-and-upness  of  some  items. 
With  this  in  mind,  I  recently 
sent  a  questionnaire  to  the  clas¬ 
sified  ad  managers  of  100  daily 
newspapers  to  ask  how  they 
handle  the  problem  of  copy  ac¬ 
ceptance  in  hard-to-control  clas¬ 
sifications.  71  responded. 

Rolheritome  categories 

In  the  first  que.stion,  the  re¬ 
spondent  was  asked  to  indicate 
whether  or  not  his  paper  ac¬ 
cepted  classifieds  in  15  of  the 
more  bothersome  categories. 
Here  are  the  results: 

Companion  Wanted;  Yes,  25; 
no,  44;  no  answer,  2.  One  CAM 
replied  that  such  advertising  is 
acceptable  only  if  phone  number, 
name  and  address  are  included. 
Three  .said  they  accept  com- 
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panion  wanted  ads  for  the  same 
sex,  one  if  there  is  no  reference 
to  sex,  and  one  “if  female  to 
share  apartment  with  female, 
etc.” 

Correspondence  Schools:  Yes, 
67;  no,  4.  Four  respondents 
said  their  papers  accept  such  ad¬ 
vertisements  only  from  ac¬ 
credited  schools  in  their  state, 
two  refuse  correspondence 
school  ads  unless  approved  by 
the  Better  Business  Bureau,  two 
accept  if  nature  of  school  is 
specified  in  copy,  two  accept  if 
approved  by  the  proper  state 
agency,  and  four  investigate  be¬ 
fore  accepting.  One  CAM  wrote, 
“We  readily  accept  ads  from 
correspondence  schools  approved 
by  the  Home  Study  Institute.” 

Dating  Service:  Yes,  17;  no, 
53;  no  answer,  1.  Of  those  ac¬ 
cepting  this  kind  of  ad,  one  ac¬ 
cepts  “if  licensed  by  the  city 
to  do  business  as  such”  and  one 
accepts  “if  qualified  computer 
dating,  thoroughly  checked.” 

Fortune  Telling  and  Seances: 
Yes,  10;  no,  61.  One  CAM  said 
his  paper  accepts  such  advertis?- 
ing  if  edited  closely.  Another 
noted  that  they  are  payable  in 
advance. 

Free  Medical  Treatment:  Yes, 
2;  no,  66;  no  answer,  .3.  Three 
res|K>ndents  replied  with  a  (?). 
One  noted  that  “it  depends  on 
the  ad." 

Health  Aids;  Yes,  43;  no,  27; 
no  answer,  1.  Two  classified 
managers  said  that  .such  ads  are 
considered  acceptable  if  ap¬ 
proved  by  the  B.B.B.  One  noted 
that  they  must  be  cleared  by 
the  paper’s  medical  committee. 
One  replied,  “No,  other  than 
recognized  drug  firm  vitamins.” 
Yes.  70;  no,  1.  Comments  in¬ 
cluded:  “Yes,  as  long  as  in¬ 
vestment  is  secured  by  inven¬ 
tory.”  “Yes,  after  B.B.B.  ap¬ 
proval.”  “Affidavit  must  be 
sigpied  by  advertisers  offering 
to  sell  stocks.”  “Requires  com¬ 
pleted  questionnaire  and  report 
from  B.B.B.”  “After  investiga¬ 
tion.”  “Subject  to  screening.” 
“Require  that  unknown  invest¬ 
ment  firm’s  offer  be  substanti¬ 
ated  by  questionnaire  patterned 
after  ANCAM  approved  form.” 

Mail-Order  Offers:  Yes,  32; 
no,  38;  no  answer,  1.  “Only  if 
we  can  verify  that  the  adver¬ 
tiser  is  reputable,”  “Subject  to 
regulations,”  and  “Sample  must 
be  submitted  for  inspection” 
were  among  the  comments  re¬ 
ceived  on  this  type  of  ad.  One 
CAM  wrote:  “Mail  order  offers 
must  fully  divulge  the  nature 
of  the  offer  in  ad  copy.  When 
this  is  not  done,  or  if  the  nature 
of  the  offer  is  suspect,  we  re¬ 
fuse  to  publish  it.”  Another: 
“Until  alwut  15  years  ago  our 


paper  accepted  mail  orders,  but 
we  got  so  many  complaints 
from  our  readers  about  non-de¬ 
livery,  inferior  merchandise,  and 
merchandise  not  as  advertised.” 

Matrimonial  Offers:  Yes,  6; 
no,  65. 

Out-of -State  Real  Estate: 
Yes,  64;  no,  7.  Two  CAM’s  re¬ 
plied  “Yes,  cash  with  copy  only.” 
One  said  “No,  except  when  com¬ 
pany  is  known  to  us.”  Other 
comments:  “Subject  to  investi¬ 
gation,”  “Yes,  if  offered  by  a 
member  of  the  National  Associ¬ 
ation  of  Real  Estate  Boards,” 
“Yes,  if  licensed,”  “No  overseas 
land  ads  for  sale  accepted,” 
“Yes,  if  okay  with  state  blue 
sky  law,”  and  “Certainly,  why 
not?” 

Patent  Medicines:  Yes,  31; 
no,  37 ;  no  answer,  3.  Among  the 
“yes — if”  comments:  “Yes,  if  on 
approved  list,”  “Yes,  if  avail¬ 
able  at  local  druggist,”  “Yes,  if 
approved  by  the  Board  of 
Health.”  One  CAM  replied, 
“We’ve  never  had  any.” 

Miscellaneous  Personals:  Yes, 
62;  no,  7;  no  answer,  2.  Such 
ads  were  variously  deemed  ac¬ 
ceptable  “within  reason,”  “if 
paid  for  in  advance,”  “after 
careful  screening,”  and  “after 
thorough  investigation.”  One 
want  ad  manager  commented 
that  “Personals  are  seldom  a 
problem  anymore  and  are  used 
very  little  by  the  public.” 

“Plain  Envelope”  Offers:  Yes, 
3;  no,  60;  no  answer,  4;  and 
(?),  4. 

Political  Propaganda :  Yes,  30; 
no,  37;  no  answer,  3.  One  CAM 
asked,  “What  the  hell  is  this?” 
Such  advertising  is  deemed  ac¬ 
ceptable  by  various  papers  “if 
copy  carries  name  of  person 
or  organization  placing  the  ad,” 
“if  done  in  good  taste,”  “if  paid 
in  advance,”  “if  political  ad 
endorsing  a  candidate  for  office,” 
“if  bona  fide  political  ad,”  “if 
so  labeled,”  and  “if  accompanied 
by  disclaimer.” 

Transportation  Offers:  Yes, 
60;  no,  8;  no  answer,  3.  Typical 
comments:  “Boys  to  travel 
only.”  “We  accept  but  recom¬ 
mend  people  check  and  cross 
check  character  references.” 
“Only  riders  wanted  and  trans¬ 
portation  wanted  for  workers.” 
“Depends.”  “Bona  fide  local  resi¬ 
dents  only.” 

“After  verification.”  “Yes,  if 
same  sex  indicated.”  “Yes,  pre¬ 
paid.”  “No  ads  for  girls  to 
travel.” 

Other  items  on  the  question¬ 
naire  and  the  results  follow: 

Does  your  classified  advertis¬ 
ing  department  adhere  to  rigid 
standards  of  advertising  accept¬ 
ability?  Yes,  66;  no,  4;  no 


answer,  1.  A  number  of  papers 
in  the  survey  supplied  copies  of 
their  copy  acceptance  guidelines. 

Do  you  require  classified  ad¬ 
vertisers  in  such  categories  as 
Investments,  Business  Oppor¬ 
tunities,  etc,  to  fill  out  a  ques¬ 
tionnaire  before  considering 
their  ads?  Yes,  33;  no,  37;  no 
answer,  1.  Several  papers,  in¬ 
cluding  the  Wilmin^on  News- 
Journal,  Louisville  Courier- 
Journal  and  Times,  and  Provi¬ 
dence  Sun-Journal  and  Evening 
Bulletin,  sent  along  copies  of 
the  form  they  use  for  this  pur¬ 
pose.  One  CAM  replied,  “No,  but 
we  do  require  that  they  furnish 
information  about  their  com¬ 
pany  and  franchise  offered, 
whether  investment  is  secured 
by  inventory,  etc.” 

Does  your  paper  ever  “shop” 
questionable  classifieds  to  check 
on  their  truthfulness  and  re¬ 
sponsibility?  Yes,  45;  no,  22;  no 
answer,  4.  One  CAM  wrote: 
“We  have  requested  advertisers 
to  send  us  materials  sent  to 
readers  who  answer  their  ads. 
Upon  receipt,  and  if  we  feel  the 
deal  isn’t  bona  fide,  we  return 
check  and  mark  copy  ‘Sorry, 
we  do  not  care  to  accept.’  ” 

Do  you  ever  use  recognized  in¬ 
vestigative  agencies  such  as  the 
Better  Business  Bureau  to  check 
on  such  ads?  Yes,  65;  no,  6. 
One  Classified  manager  noted 
that  ads  of  a  questionable  nature 
are  referred  to  postal  authori¬ 
ties.  Another  mentioned  local 
attorneys. 

Who  is  responsible  for  de¬ 
termining  whether  or  not  a 
classified  ad  is  acceptable?  A 
variety  of  answers  was  received, 
with  the  CAM  being  mentioned 
most  often.  Others  were  pub¬ 
lisher,  editor,  phone  room  su¬ 
pervisor,  advertising  director, 
classified  girls,  general  manager, 
business  manager  copy  desk, 
secretary,  manager  of  sales 
planning,  classified  censors,  and 
chief  clerk. 

Size  of  the  paper  seemingly 
has  nothing  to  do  with  the  zeaJ 
of  classified  ad  managers  seek¬ 
ing  to  protect  the  interests  of 
their  readers: 

“As  we  are  a  small  newspaper 
(12,000  circulation)  we  can  po¬ 
lice  our  ads  much  easier  than 
large  metropolitan  newspapers. 
We  question  and  investigate  all 
out-of-town  ads  that  sound 
questionable  and  do  our  best  to 
protect  our  readers  from  fraud, 
excessive  claims,  and  the  like.” 
— Dana  Franklin,  Barre  (Vt.) 
Times-Argus. 

“Naturally,  we  have  the  usual 
difficulties  that  are  experienced 
by  a  major  metropolitan  n'  WS- 
paper,  but  we  take  great  pride 
and  care  in  maintaining  rea  der 
confidence.” — Milton  R.  H  arr, 
Cleveland  Plain  Dealer. 
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Rciltors'  NationtI  Foundation,  Inc. 


Whateveicy 

groovy  inroofreader 
should  know. 


Always  spell  Realtor'®  with  a  capital  R. 

The  term  Realtor  (like  Rotarian,  for  example) 
is  a  registered  service  mark  in  the  United 
States  Patent  Office,  and  it  is  used  correctly 
only  when  applied  to  a  member  of  NAREB. 

Every  leading  U.S.  dictionary  now 
carries,  or  will  carry  in  its  next  edition, 
a  correct  definition  of  the  term 
Realtor  that  is  based  on  this 
suggested  wording:  “A  Realtor 
is  a  person  engaged  in  the 
real  estate  business  who 
is  a  member  of  the 
National  Association 
of  Real  Estate  Boards 
and  subscribes  to  its 
standards  of 
ethical  conduct.” 

Realtors  will  appre¬ 
ciate  it  if  you  will 
remember  to  spell 
Realtor  with  a 
capital  R.  ^ 


Kenneth  McCracken,  medi¬ 
cal  and  science  reporter  for  the 
Rochester  (Minn.)  Post-Bulletin 
— honored  by  the  Mayo  Founda¬ 
tion  Chapter  of  Sigma  XI  for 
his  interpretations  of  medical 
research. 


James  Kukak,  former  disk- 
man  and  reporter  for  the  Oklor 
homan  and  the  Oklahoma  Jour¬ 
nal — to  the  Wichita  (Kans.) 
Eagle  as  copy  editor. 


Virgil  E.  Meibert,  editorial 
writer  for  the  Oakland  (Calif.) 
Tribune — named  chief  editorial 
writer. 


Frank  Plano  of  the  Wausau 
Record-Herald  —  elected  presi¬ 
dent  of  the  Wisconsin  Associated 
Press  Association,  succeeding 
Harry  Hill  of  the  Milwaukee 
Journal. 


Oren  Campbell,  editor  of  the 
Nampa  (Idaho)  Free  Press — 
honored  by  the  Jaycees  as  one 
of  Idaho’s  outstanding  young 
men  of  the  year. 


Pin-ER  C.  Robinson 


CyrT»iif  Sp«ciol  R>ports 


CONGRESSIONAL  FINANCIAL 
DISCLOSURES 


John  Sheppard,  a  news  edi-  Neal  J.  Farrell — appointed 
tor  with  the  Associated  Press  press  room  superintendent  of 
for  nine  years,  has  joined  the  the  Boston  Record  American- 
public  relations  department  of  Sunday  Advertising,  succeeding 
Gray  &  Rogers.  He  was  with  Leonard  Barry,  retiring.  WiL* 
the  Cleveland  Plain  Dealer  be-  FRED  C.  Roberts — to  day  press 
fore  joining  the  AP.  room  foreman  succeeding  Carl 

*  *  •  Schloth,  retiring. 

Thomas  F.  Coffey,  managing  •  ♦  • 

editor  of  the  Savannah  (Ga.)  Frank  Gatarz  —  appointed 
Morning  News — to  assistant  city  supervisor  of  computer  data 
manager  for  information  for  processing  for  the  New  Bruvs- 
the  City  of  Savannah.  wick  (N.J.)  Home  News. 
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COMPLETE  RETURNS  OF  THE  1968 
ELECTIONS  BY  CONGRESSIONAL 
DISTRICTS 


CONGRESSIONAL  QUARTERLY  SERVICE 


1735  K  Sh-Mt,  N.W.  •  Wafbiii«teii.  D.  C. 
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Deltaserves 
a  dinner 
1200  miles  long. 


Skelton  rejoins  UPI  Buckley  on  panel 

San  Francisco  William  F.  Buckley  Jr.,  “On 
Appointment  of  George  Skel-  the  Right”  columnist,  editor  of 
ton  as  manager  of  the  Sacra-  the  National  Review  and  tele- 
mento  bureau  of  United  Press  vision  commentator,  is  a  new 
International  was  announced  by  member  of  the  U.  S.  Advisory 
Richard  A.  Lithn,  UPI  Pacific  Commission  on  Information  by 
Division  manager.  Skelton,  32,  appointment  of  President  Nixon, 
returned  to  UPI  after  three  The  commission  advises  the  di¬ 
years  as  political  writer  for  the  rector  of  the  U.  S.  Information 
Sacramento  Union.  He  succeeds  Agency  on  the  distribution  of 
DeVan  L.  Shumway,  who  is  information  in  foreign  coun¬ 
joining  the  Department  of  tries. 

Health,  Education  and  Welfare  • 

in  Washington.  Tliayer  aids  Nixon 

^  .  ur  President  Nixon  has  appointed 

On  senator  s  stan  Walter  N.  Thayer  as  a  special 

Washington  consultant  and  a  member  of  the 
Richard  Wolff,  former  news  President’s  Advisory  Council  on 
editor  of  the  Anchorage  (Alas-  Executive  Organization.  From 
ka)  Daily  News,  is  now  press  1961  to  1966  Thayer  was  presi- 
secretary  to  U.  S.  Senator  Mike  dent  of  the  New  York  Herald 
Gravel.  He  replaces  Bill  Kelley,  Tribune.  He  is  now  president  of 
who  returned  to  Alaska.  Whitney  Communications  Corp. 


Just  sit  back . . .  relax . . .  and 
loosen  your  seat  belt.  Call  for 
your  favorite  cocktail  (double!). 

Have  hot  hors  d'oeuvres. 
Have  seconds!  Then,  refresh 
with  a  warm  scented  towel. 

Select  champagne,  rose  or 
burgundy  to  complement  your 
entree— a  gourmet  cut  of  prime 
beef,  char-broiled.  Garden 
vegetables.  And  a  salad  bowl. 

Followed  by  a  tempting 
dessert  troy.  Coffee.  Choice  of 
liqueurs. 

All  served  individually, 
course  by  course,  on  selected 
non-stop  flights  of  over  two 
hours.  Compliments  of  Delta 
"Royal  Service"  First  Class. 

Reservations  required,  of 
course.  Call  Delta  direct  or  see 
your  Travel  Agent. 


MILES  A.  DICKERSON  has  been 
appointed  advertising  director  of 
the  Baltimore  News  American 
where  he  has  been  a  member  of 
the  ad  staff  since  1947  and  retail 
ad  manager  since  1965.  He  began 
as  a  classified  ad  salesman  on  the 
News-Post,  predecessor  of  the 
News  American.  As  ad  director  he 
succeeds  Warren  Perry. 


Vkrnon  G.  Schultiieis  and 
Alvin  L.  Silbert — appointed 
managers  of  the  retail  sales  de¬ 
partment  of  the  Baltimore 
(Md.)  News  American. 


U.  of  Chicago  confers 
award  on  Kay  Graham 

Chicago 

Mrs.  Katharine  Graham,  pres¬ 
ident  of  the  Washington  Post 
Company  which  publishes  the 
Washington  Post  and  Nenvsweek, 
received  the  1969  Communicator 
of  the  Year  Award  of  The  Uni¬ 
versity  of  Chicago  Alumni  As¬ 
sociation  at  the  Communications 
Dinner  Friday,  June  13. 

Mrs.  Graham’s  Award  reads 
in  part:  “Katharine  Graham,  as 
president  of  the  Washington 
Post  Company  has  been  an  in¬ 
fluential  force  for  improved 
communication  both  nationally 
and  internationally.  Her  execu¬ 
tive  diligence  has  been  under¬ 
scored  by  her  increasing  aware¬ 
ness  of  the  critical  role  com¬ 
munications  must  play  in  mod¬ 
ern  society,  exemplified  by  her 
progressive  editorial  policies  and 
her  espousal  of  ‘commitment 
journalism.’  ” 

Mrs.  Graham  received  her 
A.R.  degree  from  the  Univer¬ 
sity  of  Chicago  in  1938  and  was 
recently  elected  to  the  Board  of  week  announced  the  appoint- 
Trustees  of  the  University — the  ments  of  Albert  H.  Fast  as  gen- 
first  woman  so  honored.  Her  late  eral  manager  of  the  Windsor 
husband,  Philip  L.  Graham,  was  Star,  and  Norman  W.  Hull  as 
a  Trusts*  of  the  University  from  editor  to  succeed  W.  L.  Clark, 
19.')!  to  1963,  when  he  died.  who  retired  in  January. 

editor  &  PUBLISHER  for  June  14,  1969 


EDUCATION  AWARD  —  Califor¬ 
nia  Newspaper  Publishers  Associa¬ 
tion  has  given  Dr.  Lamar  S. 
Mackay,  right,  its  Journalism  Edu¬ 
cator  Award.  Dr.  Mackay,  a  pro¬ 
fessor  of  journalism  at  San  Jose 
State  College,  receives  the  certifi¬ 
cate  from  Dr.  Dwight  Bentel, 
secretary  of  the  Central  Coast 
Counties  Unit  of  CNPA. 


^  AND  COMSANV 


NEWSPAPER 

SALES 

PURCHASES 


Delta  is 
ready  when 
you  are! 


(tif)  U3-I0II 
RALEIGH.  N.C. 

1107  MCDONALD  LANE 


Windex  DIRECTORY  Ol  PBESS  CONTACTS 


“PR/Index”  ia  a  new  E&P  fea¬ 
ture  publiahed  for  the  convenience 
of  editor!  and  others  in  the  news¬ 
rooms  of  the  nation. 

Recogfnizing  the  role  of  public 
relations  contacts  for  business 
and  industry  in  providing  the 
press  with  current  information 
relating  to  news  and  features,  we 
are  confident  that  regular  weekly 
publication  of  such  a  directory 
will  prove  a  convenience  to  mem¬ 
bers  of  the  press.  We  are  sure, 
as  the  listings  grrow,  that  they 
will  replace  the  hodge-podge  of 
cards  and  mimeographed  “con¬ 
tact”  lists  that  clutter  city  desks 
across  the  land. 

The  list,  indexed  by  subject 
matter,  is  published  as  advertis¬ 
ing  by  the  companies  and  or¬ 
ganizations  named,  on  a  13-con¬ 
secutive-week  basis,  and  Editor  & 
Publisher  appreciates  their  con¬ 
fidence  in  E&P’s  thorough  cover¬ 
age  of  newspapers  and  the  Press. 


AEROSPACE  A  DEFENSE 


RCA  DEFENSE  ELECTRONIC  PRODUCTS:  For 
information  on  Communications  &  Elactronict; 
Talavision— military  and  spaca;  Apollo— radar, 
communications  and  alactronics;  Radars — spaca 
snd  tactical;  Avionics— military  and  commar- 
cial — Contact  Nicholas  F.  Pansiaro,  Managar, 
Public  Affairs.  RCA  DEP  Mama  Highway, 
Moorastown  NJ.  08057,  Bldg.  108-112.  Tala- 
phona  (609)  235  8383. 


AGRICULTURE 


FARM  FACTS  &  PHOTOS— Photos,  slidas,  mo 
tion  footaga,  background  information  on  farm 
aquipmant  and  machanizad  farming.  B&W 
prints  raadily  availobla;  othars  may  taka  a  littia 
longar.  Dapt.  382-EP,  Naw  Holland  Div.  of 
Sparry  Rand.  Naw  Holland,  Pa.  17557.  (717-354- 
2121).  Wa'ra  navar  too  busy  to  chack  tha  fila! 


DATA  MANAGEMENT 
AND  DISPLAY  SYSTEMS 


SANDERS  ASSOCIATES,  INC. — Information  on 
data  managamant  and  display  systams  and 
computar  paripharal  aquipmant — tha  fastast 
growth  sagmant  of  tha  aconomy — and  how  thay 
braak  information  bottlanacks  in  mora  than  20 
major  markats.  Ray  Hall,  PR  Managar,  95  Canal 
Straat.  Nashua.  N.  H.  03060.  (603)  885-2817. 


DAIRY  FOODS — Pood  paga  faaturas,  racipas 
and  photos,  faaturing  milk  and  othar  dairy 
products  on  a  non-brand  basis — for  all  occa¬ 
sions,  family  to  fastiva.  Amarican  Dairy  Asso¬ 
ciation,  Dairy  Foods  Publicity  Dapartmant,  20 
North  Wackar  Driva.  Chicago,  Illinois  60606 
(312)  782  4916 


FOREIGN  GOVERNMENTS 


MEXICAN  NATIONAL  TOURIST  COUNCIL— 
Information,  photos  and  resaarch  halp  on  all 
nonpolitical  aspacts  of  Maxican  lifa — and  assist 
anca  on  working  trips.  Contact  PR  Dir. 
Patar  Calliars,  or  Ernast  Silvarman  (aconomics). 
Carol  Zaisar  (tourism),  Danial  Canning  (cul¬ 
tural)  at  677  Fifth  Ava.,  Naw  York —  (212) 
755-7212.  Chicago,  Zane  Robbins  at  Ona  East 
Wackar  Dr.— (313)  329-9292.  Los  Angalas 

Bud  Lawis  at  8741  Sunsat  Blvd. — (213)  Ol 
5-9242. 


FRANCHISING 


HELICOPTERS 


COPY,  PHOTOS  AND  FEATURES  ON  BELL 

military  and  commarcial  halicoptars  in  us«  i 
througnout  tha  world.  Ball  is  world's  largast 
producar  with  mora  than  12,000  units  daliverad 
to  all  U.S.  Military  Servicas  and  civil,  businass 
and  industry  users  in  tha  U.S.  and  more  than 
50  Free  World  countries.  Write  or  call:  Larry 
M.  Hayas,  public  relations  director.  Bell  Mali 
copter  Co.,  P.O.  Box  482.  Ft.  Worth.  Texas 
76101.  Phone  817-280-2425. 


TO:  Editor  &  Publisher 
850  Third  Ave.,  New  York 

Please  insert  the  following  copy,  beginning  in  the  next  issue,  for . 

(Minimum  13  consecutive)  weekly  issues,  in  PR/INDEX,  and  invoice  at 
the  lowest  appropriate  rate,  under  category  hearing: . 


This  hereby  authorizes  EDITOR  &  PUBLISHER  to  publish  copy  indicated 
in  "PR/INDEX"  at  frequency  and  rates  indicated  below. 


RATES;  Six-line  minimum  insertion  @  $3  per  line,  lor  13  consecutive  issues,  S2j4 
$2.90  per  line,  per  insertion  for  individual  listings  above  minimum  up  to  five 
inches.  $2.80  per  line,  per  insertion  for  additional  listings  of  more  than  five 
inches.  26-time  contract  earns  S%  discount  off  gross,  52-tinie  contract 
earns  10%  discount  gross  billing.  (6-lines.  13-times,  $234;  6-linas,  26- 
times.  $444.60;  6-lines,  52-times,  $842.40.) 
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AN  UP^TO-THE-MINUTE  GUIDE  TO  MAJOR  NEWS  SOURCES  TO 
PROVIDE  INFORMATION,  CHECK  NEWS  AND  FEATURE  RELEASES 


lELL 

ust 

jr#d 

n«ss 

than 

arry 

Hali 


CONNECTICUT  GENERAL  INSURANCE  COR¬ 
PORATION  —  Background  on  latest  trends 
in  ostate  planning,  mutual  funds,  variable  and 
guaranteed  income  pension  plans,  insurance 
"mass  marketing,"  individual  and  group  life 
and  health  insurance,  casualty  and  property  in¬ 
surance,  and  common  stock,  mortgage  and 
real  estate  investing.  Call  Richard  G.  Claeys, 
Supervisor,  Public  Relations  Hartford,  Conn. 
06115.  Phone  (203)  242-4422. 


NATIONAL  ASSN.  OF  INDEPENDENT  INSUR¬ 
ERS — Spokesman  for  largest  segment  of  auto 
insurers  in  U.  S.  (480  affiliated  companies) 
Principal  source  of  information  on  all  facets  of 
business.  NAM  staff  and  member  company 
offices  provide  personal  service  to  news  media. 
Vestal  Lemmon,  Pres.,  Roger  Dove,  VP-PR:  30  W. 
Monroe  St.,  Chicago,  III.  60603.  Tel.  (312) 
263-6038. 


TRAVEL-TOURISM 


MONTREAL'S  MAN  AND  HIS  WORLD— news, 
features,  photos  (b&w/Color)  35-nation  expo¬ 
sition  incl.  USSR,  France,  Czechoslovakia,  Aus¬ 
tria,  Spain— on  site  of  Expo  67.  Wolcott,  Carl¬ 
son  &  Co.,  485  Madison  Ave.,  New  York  N.  Y. 
10022.  Phone  (212)  755-5530. 


INSURANCE  COMPANY  OF  NORTH  AMER¬ 

ICA — Information  on  insurance  coverages,  with 
particular  emphasis  on  innovations  in  the  areas 

of  rehabilitation,  MEND  and  the  INA  MEND 

-In-  I  Institute;  safety;  loss  prevention  control  and 
me-  I  defensive  driving;  and  all  lines  of  property, 
lability,  life,  health  and  accident  insurance. 
I  P,  Contact:  Stephen  R.  Lawrence,  Director  of 
late  Public  Relations,  1600  Arch  Street,  Philadelphia, 
I  Pa.,  I9I0I, 


PETROLEUM 


HUMBLE  OIL  &  REFINING  CO.— Got  a  ques¬ 
tion  about  Humble?  Need  a  photo  of  oil  opera¬ 
tions^  Contact  Arch  Smith,  Head,  Media  Re¬ 
lations,  800  Boll,  Houston  77001,  (713)  221- 
4376  or  Bleu  Beathard,  Media  Relations,  30 
Rockefeller  Plaza,  New  York  City  10020,  (212) 
974  3620. 


WESTERN  CANADA 


CITY  OF  EDMONTON,  industrial  Development 
Department — news  features,  photos  Ib&w/ 
Color)  on  economic  ano  resource  development 
travel,  sports  hunting  Pishing  in  the  fabulous 
North.  F  J  Hutton.  Publicity  Officer  City 
Hall,  Edmonton  IS  Alberta.  Canada.  Phone 
(403)  424-0211. 


I  INSURANCE  INFORMATION  INSTITUTE— 

Prompt,  authoritative  information  on  automobile, 
home  and  other  forms  of  property  and  liability 
insurance  through  a  network  of  twelve  offices 
located  around  the  country.  For  a  Fact  Book 
about  insurance,  write  to  the  Institute  at  110 
William  Street  New  York,  N.Y.  10038.  For 
answers  to  your  questions  about  property  and 
liability  insurance,  call  (212)  233-7650. 


RAILROADS 


UNION  PACIFIC — nevirs,  features  and  photos, 
b&w  and  color,  on  railroad,  industrial  develop¬ 
ment,  natural  resources  development  in  western 
U.  S.  Details  of  the  Golden  Spike  Centennial 
during  1969.  E.  C.  Schafer,  1416  Dodge  St., 
Omaha,  Neb.  68102.  Phone  (402)  271-3258. 


WOOD  PRODUCTS 


AMERICAN  WOOD  COUNCIL— Information 
on  all  wood  products  for  new  home  construc¬ 
tion,  remodeling,  home  projects.  Material  suit¬ 
able  for  real  estate,  home  furnishing,  special 
sections.  Jim  Plumb.  Burson-Marsteller,  866  Third 
Ave..  N.Y.C.  10022  (212)  752-8610. 


PUBLIC  RELATIONS  EXECUTIVES;  Shouldn't  your  company  be  listed  in  PR/Index?  Write  E&P  for  complete  details  and  rates. 


Public  relations 
assignments 
and  accounts 

Jerry  Gast,  former  associate 
exiitor  of  Radio-TV  Daily,  and 
^  more  recently  manager  of  public 
\  information  for  CPC  Intema- 
jtional,  has  joined  Rubenstein, 
'  /  Wolfson  &  Co.  as  a  senior  as¬ 
sociate. 

eve 

C.  H.  Rosenthal  has  been 
named  public  relations  repre- 
.sentative  for  the  Humble  Oil  & 
Refining  Company’s  upcoming 
Arctic  Task  Force  and  initially 
will  be  assigned  to  the  SS  Man- 

ihattan  for  the  Northwest  Pas- 
,  sage  voyage  which  begins  mid- 
July. 

m  m  m 

Kruce  Quale,  former  director 
of  public  relations  of  Sinclair 
Oil  Corporation,  has  been  named 
manager  of  community  services 
of  Atlantic  Richfield  Company. 

*  *  * 

Robert  B.  Piorkowski  has 
been  appointed  press  relations 
manager  in  the  PR  department 
of  General  Telephone  &  Elec¬ 
tronics  Corporation. 

*  *  « 

Willard  L.  Gorton,  former  re-< 
porter  for  the  Hartford  (Conn.) 
Times,  and  more  recently  with 
Avco  Lycoming,  is  now  a  senior 


account  executive  of  Carl  Can- 
dels  &  Associates. 

«  «  « 

Motor  Homes  Inc.,  producer 
of  the  Ford  Minihome,  has  ap¬ 
pointed  Zimmer,  Keller  &  Cal¬ 
vert,  as  its  PR  agency. 

*  *  « 

Frank  Lyons,  a  former  direc¬ 
tor  of  public  relations  for  the 
National  Foundation,  and  one 
time  staffer  of  the  Quincy 
(Mass.)  Patriot  Ledger,  was 
named  publicity  manager  of  W. 
R.  Grace  &  Co. 

«  «  « 

D.  Colin  Selley,  deputy  direc¬ 
tor  of  Bermuda’s  Department  of 
Tourism  and  Trade  Develop¬ 
ment,  has  been  named  Bermu¬ 
da’s  first  director  of  public  rela¬ 
tions. 

«  *  • 

Milton  Riback,  of  Galub-Rib- 

ack  Public  Relations  is  the  new¬ 
ly  elected  president  of  the  Ad¬ 
vertising  Club  of  New  York. 
He  is  the  first  public  relations 
executive  to  hold  this  office. 

V  «  « 

Janet  Luoma  has  joined  the 
staff  of  Solters  &  Sabinson,  Inc. 
as  a  publicist.  A  graduate  of 
Northwestern  University,  Miss 
Luoma  was  director  of  public 
relations  for  the  Neiman-Mar- 
cus  Company  in  Texas  for  the 
past  two  years. 


Barrington  rejoins 
TelePrompTer  for  PR 

TelePrompTer  Corporation  an¬ 
nounced  that  John  R.  Barring¬ 
ton  is  rejoining  the  company, 
an  owner  and  operator  of  cable 
TV  systems,  as  vicepresident  in 
charge  of  public  relations  and 
advertising. 

For  the  past  three  years,  Bar¬ 
rington  has  been  executive  vice- 
president  of  Richards  &  Bar¬ 
rington,  Inc.,  Washington-based 
public  relations  firm.  He  was 
director  of  public  relations  for 
TelePrompTer  Corporation  from 
1969  to  1963.  Previously  he  was 
sports  editor  of  International 
News  Service  for  five  years. 


Founder's  grandson 
is  named  publisher 

POTTSVILLE,  Pa. 

Uzal  H.  Martz  Jr.  has  been 
appointed  to  the  new  office  of 
publisher  of  the  Pottsville  Re¬ 
publican  with  major  responsi¬ 
bilities  in  the  area  of  production 
equipment  changes.  He  is  a 
grandson  of  the  Republican’s 
founder,  Joseph  Henry  Zerbey, 
and  has  held  management  posi¬ 
tions  with  several  large  indus¬ 
trial  corporations.  He  attended 
the  Massachusetts  Institute  of 
Technology. 


Harry  Prior  to  edit 
railroad  magazine 

Harry  E.  Prior  has  been 
named  to  the  Public  Relations 
and  Community  Affairs  staff  of 
the  Long  Island  Rail  Road  as 
manager  of  publications.  He  will 
write  and  edit  The  Railroader, 
the  company’s  monthly  employe 
newspaper,  as  well  as  its  cus¬ 
tomer  communications  and  other 
projects. 

His  appointment  was  an¬ 
nounced  by  Hank  Boemer, 
public  relations  staff  director. 
Prior  was  formerly  a  business 
writer  for  the  Long  Island  Daily 
Review.  He  has  also  worked  for 
the  Clearwater  (Fla.)  Sun,  the 
New  York  Mirror,  the  New 
York  Times  and  the  San  Fran¬ 
cisco  Examiner. 

• 

Retread  for  tire  ad»? 

Washington 

The  Federal  Trade  Commis¬ 
sion  is  asking  for  a  retread  on 
some  of  the  adverti.sed  claims 
for  automobile  tires.  Manufac¬ 
turers  have  been  given  30  days 
to  revise  some  of  the  sales  slo¬ 
gans  or  face  commission  action 
forcing  them  to  do  so.  In  many 
instances,  the  FTC  said,  slogans 
appearing  in  ads  can  be  mis¬ 
leading  to  consumers  in  their 
ideas  about  safety  at  high 
speeds. 
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®(}e  ®0Mmr'ionrwai  g-  Times 

Magazine 


Two  years  ago  we  announced  that  important  changes  were 
being  made  on  The  Courier-Journal  &  Times  Magazine — changes 
designed  to  improve  the  quality,  brighten  the  package  and 
increase  the  scope  of  coverage.  The  goal  was  a  serious,  quality 
publication  that  combined  a  strong  local  flavor  with  a  con¬ 
sidered  national  viewpoint  to  match  the  broadened  interest  of 
our  readers. 

Recognition  of  these  efforts  came  like  a  flood  this  spring  from 
a  variety  of  sources.  When  the  outpouring  of  journalistic  awards 
subsided,  we  suddenly  realized  that  never  before  had  a  single 
magazine  been  so  honored. 

•  The  summit  of  recognition  was  reached  when  John  Fetterman 
of  the  Magazine  staff  received  the  Pulitzer  Prize  in  the  category 
of  general  local  reporting  for  his  picture-essay  "Pfc.  Gibson 
Comes  Home."  It  is  the  poignant  story  of  the  funeral  of  a 
Kentucky  soldier  killed  in  Vietnam. 

•  Fetterman  also  received  the  National  Headliner  Award  for  the 
same  Magazine  feature  in  recognition  of  his  writing  and 
photographic  ability. 

•  Courier-Journal  fashion  editor  Lana  Ellis  received  another 
Headliner  Award  for  a  series  of  color  fashion  layouts  in  the 
Magazine. 

•  In  the  annual  Pictures  of  the  Year  Competition,  Bill  Strode, 
assistant  director  of  photography,  was  awarded  a  special 
prize  as  "Newspaper  Magazine  Picture  Editor  of  the  Year." 
Strode,  who  has  captured  numerous  photographic  awards  for 
his  Magazine  work,  was  recognized  for  three  photo  essays 
during  the  past  year. 

9  Robert  Schulman,  Magazine  staff  writer,  won  first  place  for 
feature  writing  in  a  contest  sponsored  by  the  National  Council 
for  the  Advancement  of  Education  Writing.  The  award  was  for 
Schulman's  comprehensive  look  at  Kentucky's  rapidly-growing 
system  of  community  colleges. 


•  The  Magazine  won  a  special  plaque  for  outstanding  service  to 
the  cause  of  traffic  safety  from  the  American  Trucking  Associa¬ 
tion.  The  award  was  based  on  a  story  by  Louisville  Times  staff 
writer  Wayne  Welch  for  his  Magazine  feature  about  the  case 
history  of  a  young  girl  crippled  in  an  automobile  accident. 

•  A  citation  from  the  Thomas  L.  Stokes  Awards  praised  the 
Magazine  and  Sunday  editor  Geoffrey  Vincent  for  a  special 
issue  devoted  to  saving  the  scenic  Red  River  Gorge  in 
Kentucky. 

For  months  now  editors,  journalists  and  advertisers  have  been 
aware  that  something  new  and  exciting  is  happening  in  Louisville 
on  The  Courier-Journal  &  Times  Magazine.  We're  proud  of  these 
awards  and  the  top-notch  people  on  the  Magazine  staff  who 
helped  win  them.  Awards  are  indications  to  us  that  we  are  on 
the  right  track  toward  achieving  our  goal — to  publish  the  best 
magazine  we  possibly  can.  * 

We  feel  that  The  Courier- Journal  &  Times  Magazine  is  much 
more  than  just  an  attractively  printed  rotogravure  section  tucked 
into  the  Sunday  newspaper.  It's  a  publication  with  a  distinct 
personality  and  voice  of  its  own,  a  reflection  of  the  thoughts  of 
the  community  and  the  nation,  and  a  vital  pipeline  of  communica¬ 
tion  to  the  affluent  Kentuckiana  market. 

In  other  words,  a  publication  attractive  to  the  most  creative 
advertisers  in  America! 

Ujf  (fowrifr-Sournal  (Mimes 

Magazine 

Louisville,  Kentucky  40202 
Represented  nationally  by  Sawyer-Ferguson-Walker 
A  member  of  Metropolitan  Sunday  Newspapers 


Media  General  to  add 
Winston-Salem  papers 


Richmond 

Piedmont  Publishing  Com¬ 
pany,  of  Winston-Salem,  N.  C., 
will  become  a  wholly-owned  sub¬ 
sidiary  of  Media  General  Inc., 
which  will  be  the  parent  holding 
company  of  Richmond  News¬ 
papers  Inc.,  if  a  memorandum 
of  intent  meets  final  approval. 

The  merger  process  to  accom¬ 
plish  this,  which  involves  only 
an  exchange  of  stock,  must  be 
approved  by  the  board  of  Media 
CJeneral  and  the  board  and 
stockholders  of  Piedmont.  Such 
approval  is  expected  in  the  next 
two  weeks. 

Piedmont  publishes  the  Win¬ 
ston-Salem  Journal,  morning; 
the  Twin  City  Sentinel,  eve¬ 
ning;  and  the  Journal  and  Sen¬ 
tinel,  Sunday.  The  combined 
daily  circulation  is  126,274  and 
the  Sunday  circulation  is  97,024. 

Media  General  is  awaiting  a 
ruling  from  government  agen¬ 
cies  following  recent  action  when 
stockholders  voted  to  have  RNI 
become  its  wholly-owned  sub¬ 
sidiary.  Through  this,  when 
favorable  action  from  the  agen¬ 
cies  is  received.  Media  General 


will  have  extensive  Florida  in¬ 
terests.  It  is  moving  to  acquire 
Community  Cablevision,  Inc.,  in 
Lakeland.  It  also  would  pur¬ 
chase  an  additional  28  percent 
of  the  Tribune  Company,  in 
Tampa,  which  would  make  its 
total  interest  approximately  84 
percent,  owned  either  directly  or 
indirectly  through  RNI. 

In  addition  to  publishing 
morning,  evening  and  Sunday 
newspapers,  the  Tribune  Com¬ 
pany  owns  and  operates  radio 
and  television  stations. 

Media  General  Inc.  will  also 
have  diversification  in  Virginia 
in  the  general  field  of  commu¬ 
nications.  Through  RNI,  it  will 
operate  the  Times-Dispatch  and 
the  News  Leader,  in  the  daily 
and  Sunday  field;  the  Southside 
Virginian  in  the  weekly  field; 
the  Beacon  Press,  a  commercial 
printing  firm;  radio  stations 
WRNL,  AM  and  FM,  in  Rich¬ 
mond;  and  Cablevision  of  Fred¬ 
ericksburg,  Inc.,  a  community 
antenna  firm.  It  also  will  operate 
Metro-Guide  Inc.,  a  metropolitan 
mapping  guide,  in  Richmond. 

Principals  who  signed  the 


RAYCROMLEYRAYCROMLEYI 


Militory  affairs  expert,  experienced  financial  reporter, 
authority  on  guerrilla  warfare  and  government  benefits 
.  .  .  these  are  a  few  af  the  qualifications  of  NEA 
Washington  correspondent  Ray  Cromley.  His  World 

_  War  II  experiences  in  China  with  Mao  Tse-tung,  Chou 

En-loi,  Lin  Piao,  Chu  Teh  give  him  insight  into  today's 
Asian  problems.  Frequent  trips  to  the  Orient  keep  him 
aware  and  your  newspaper  supplied  with  exclusive  infor- 
mation  available  from  no  other  source.  Cromley's  three- 
o-week  columns  on  the  NEA  Viewpoint  page  provide 
the  bockground  to  help  your  reoders  understand  the 
"why"  of  wire  reports. 

IrAY  CROMLEY  RAY  CROMLEY 

NlWSPAPtK  tNTtHmiSi  ASSOCIATION  NiW  YOMK/CLSVtLAND 


memorandum  of  intent  were 
Gordon  Gray,  chairman  of  the 
board.  Piedmont  Publishing 
Company;  D.  Tennant  Bryan, 
chairman  of  the  board  of  Media 
General  Inc.;  and  Alan  S.  Don- 
nahoe,  president. 

The  transaction  was  handled 
by  Vincent  J.  Manno,  New  York 
media  broker  and  consultant, 
who  represented  Gordon  Gray 
and  Pi^mont  Publishing  Co. 

“It  never  has  been  contem¬ 
plated  that  Media  General,  Inc. 
will  be  an  operating  company,” 
said  Donnahoe.  “It  was  estab¬ 
lished  as  a  step  toward  growth 
and  diversification  in  the  field  of 
communications.  Both  because  of 
this,  and  because  of  quality  of 
the  North  Carolina  leadership, 
no  changes  are  contemplated  in 
the  Winston-Salem  management. 

“We  can  promise,  and  we  do 
promise,”  he  continued,  “that 
there  will  be  steady  effort  to  im¬ 
prove  and  to  grow.  For  my  own 
part,  I  confess  to  a  personal  as 
well  as  a  corporate  interest.  I 
am  a  native  of  Asheville  and 
lived  there  the  first  twenty  years 
of  my  life;  in  fact,  I  started 
working  there  at  16  on  a  little 
weekly  newspaper.  So,  in  a 
sense,  this  is  a  sort  of  home¬ 
coming  for  me  and  I  look  for¬ 
ward  to  a  most  pleasant  asso¬ 
ciation.” 

• 

Frawley  will  head 
Cox  news  office 

Atlanta 

Cox  Broadcasting  Corporation 
has  announced  plans  to  open  a 
Washington  news  office. 

In  addition  to  supplying 
Washington  news  to  all  of  the 
Cox  stations,  the  Washington 
office  for  Atlanta-based  Cox 
Brr>adcasting  will  serve  as  an 
additional  channel  of  communi¬ 
cations  for  the  communities 
served  by  the  stations  and  their 
representatives  in  Conorress. 

The  office,  due  to  open  in  the 
fall,  will  be  headed  by  Tom 
Frawley,  news  director  at  WHIG 
in  Davton.  Frawley,  who  joined 
the  Cox  station  on  a  full-time 
basis  in  1957,  has  been  news 
director  since  1958. 

• 

Jim  Rcnlmond  resigns 
from  association  jobs 

Morgantown,  W.  Va. 

James  R.  Redmond,  general 
manager  of  the  West  Virginia 
Press  Association  since  his  ap¬ 
pointment  in  1965,  has  resigned 
from  the  office.  He  gave  no  spe¬ 
cific  reason  for  his  action  except 
to  say  that  it  is  “time  for  a 
change.” 

Redmond  also  resigned  as  gen¬ 
eral  manager  of  the  West  Vir¬ 
ginia  Press  Service  Inc.,  and  as 
secretary  of  the  Journalism 
Foundation  of  West  Virginia, 
Inc. 


Cowles  seeks 
approval  of 
Ocala  deal 

Stockholders  in  Cowles  Com¬ 
munications  Inc.  have  been 
called  to  a  special  meeting,  June 
26,  in  Des  Moines  to  vote  on  the 
proposed  acquisition  of  Ocala 
Star-Banner  Company  from 
Perry  Publications  Inc. 

The  purchase  agreement  calls 
for  Perry,  who  is  a  major  CCI 
shareholder,  to  receive  348,937 
shares  of  CCI  common,  equiva¬ 
lent  to  $4.1  million.  j 

CCI  advised  its  shareholders  , 
that  the  acquisition  will  include 
the  Ocala  Star-Banner,  a  daily 
newspaper  whose  net  earnings 
were  $103,289  last  year,  and 
Perry  Printing  Process  Co. 
which  operated  at  a  loss  of  $46,- 
357  in  1968  but  showed  a  profit 
of  $17,786  in  the  first  three 
months  of  1969. 

A  major  source  of  revenue  to  , 
Perry  Printing  last  year  was 
$442,136  paid  to  it  for  producing 
the  Star-Banner.  The  newsi)a- 
per  had  gross  operating  reve-  | 
nue  of  $1.2  million.  | 

As  brokers,  William  Matthew 
Co.  and  Taylor  Communications 
Inc.  had  offered  the  Ocala  Star- 
Banner  and  Perry  Process  for 
$3.7  million  if  the  purchasers 
would  also  buy  the  Palatka 
Daily  News  and  the  Leesburg  ► 
Commercial  in  the  Perry  group,  i 
Both  of  these  papers  incurred  I 
losses  in  1968,  according  to  CCI.  j 

To  make  the  deal  for  CCI,  its  ) 
chairman,  Gardner  Cowles,  ar¬ 
ranged  to  contract  for  the  Pa¬ 
latka  and  Leesburg  properties 
to  be  sold  to  Indian  River  News¬ 
papers  Inc.,  a  Florida  corpora¬ 
tion  owned  by  members  of  the 
Cowles  family. 

Shareholders  of  CCI  were  ad- 
v'sed  also  that  the  Department 
of  Justice  has  acquiesced  in  the 
company’s  purchase  at  Ocala, 
despite  the  fact  that  it  already 
owns  the  Sun  at  Gainesville,  34 
miles  from  Ocala. 

CCI  has  agreed  to  pay  a 
finder’s  fee  of  $146,000  to  j 
Matthew  and  Taylor  for  Ocala. 

• 

Royster  sells  some 
of  his  Dow  shares 

Vermont  C.  Royster,  editor  of 
the  Wall  Street  Journal,  noti¬ 
fied  the  Securities  and  Exchange 
Commission  that  he  sold  1,000 
shares  of  Dow  Jones  £  Co.  stock 
in  April,  reducing  his  holdings 
to  7,346  shares.  Royster  is  a 
vicepresident  of  Dow  Jones.  The  A 
stock  was  traded  over-tlie-  I 
counter  in  April  around  $115  a  I 
share.  In  recent  transactions  it  l| 
has  sold  at  $125  a  share.  p 
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Dick  Brown  shoots  gridiron  drama 


By  Jerome  Weinstein,  Editor 

tlenlre  Duily  Tinn-s,  Stale  (Collette,  Pa. 

i.ast  fall  and  winter  Penn  tographer  Assoc iation’.s  ‘‘Pho- 
St  ite  had  its  finest  football  tographer  of  the  Year”  aw'ard 
season  but  for  Dick  Brown,  the  “Dick  caught  all  the  drama 
Cl  litre  Daily  Times  photogra-  to  be  found  in  that  Orange 
plier  who  has  been  covering  the  Bowl  game,”  one  of  them  said. 
Nittany  Lions  for  more  than  a  “He  had  a  fine  shot  of  the  touch- 
d<  cade  for  the  State  College,  Pa.,  down  which  enabled  Penn  State 
newspaper,  it  was  only  so-so.  to  win.  And  he  had  several  se- 
“I’ve  had  better  seasons,”  quence  photos  of  the  deciding 
Brown  insists.  extra  two-points  in  the  closing 

He’s  talking  about  picture  seconds.” 
quality,  in  particular.  And  his  fans  disagree,  too. 

“Even  when  a  team’s  losing.  There  was  such  a  demand  for 
you  expect  to  get  a  spectacular  Dick’s  11)68  football  photos  that 
shot,  an  unusual  angle,  an  the  Times  published  a  31-page 
orldity.  There  just  didn’t  seem  picture  book  which  captured 
to  be  any  as  Penn  State  went  the  highlights  of  both  the  cam- 
undefeated  and  won  the  Orange  paign  and  the  Orange  Bowl. 
Bowl,  as  well.”  With  all  profits  going  to  a  Penn 

He  recalled  previous  years  State  Scholarship  fund,  the  first 
when  he  came  up  with  an  extra  printing  of  2,500  was  sold  out 
point  kick  being  blocked  to  in  two  weeks  and  the  second 
mean  the  decision;  or  a  line-  printing  disappeared  in  a  very 
man,  his  arms  outstretched  in  short  time  too. 
innocence  as  an  official  waved  a  “What  makes  an  undefeated 
pointing  finger  at  him  after  he  season  any  different  pictori- 
committed  an  infraction;  or  a  ally?” 


Safety  Neal  Smith  goes  upside  down  to  stop  a  pass 
receiver  in  tho  Army  thriller. 


Charlie  Zapiec  leads  the  way  for  Charlie  Pittman  on  a  short  gainer. 
LISHER  for  June  14.  1969 


COMMUNITY® 

The  small  town  dailies  and  weeklies  are  running  up  to 
16  pages  broadsheet,  32  pages  tabloid  at  speeds 
up  to  14,000  pph  with  a  standard  folder.  Up  to 
24  pages  broadsheet  or  48  pages  tabloid  at  speeds 
up  to  1 6,500  pph  can  be  produced  with  a  Suburban® 
Folder.  With  this  heavy  duty  folder  a  variety  of 
attachments  are  available  for  commercial  folds  and 
an  upper  former  can  be  supplied  for  two  section 
products. 


SUBURBAN*  iUF 

Small  to  medium  sized  newspapers  are  running  up  to  The  l( 
24  pages  broadsheet,  48  pages  tabloid  at  speeds  '  duce 
up  to  25,000  pph  with  a  standard  folder.  Controls  j  fablo 
are  mounted  on  the  folder.  Addition  of  an  upper  '  capa 
former  adds  two  section  product  capability.  Press  is  addit 
equipped  with  audio  and  visual  safety  signal  systems.  at  co 
Let  us  make  arrangements  for  you  to  see  one  in  Addil 
action.  |  ^lexit 


OVER  I 

5000  BOSS  WEB  OFFiSil 

PRESS  UNITS  ARE  INSTAL[.E 


'  URBANITE®  METRO-OFFSET 

The  large  weeklies,  dailies  and  central  plants  pro-  Large  and  growing  metropolitan  dailies  are  running 

duce  up  to  64  pages  broadsheet  and  96  pages  this  double-width  press  at  speeds  of  up  to  60,000 

I  Tabloid  at  speeds  up  to  40,000  pph.  This  press  is  pph  and  a  capacity  of  up  to  80  pages  straight  or  up 

'  capable  of  producing  a  four  section  product  with  to  144  pages  collect  with  an  Imperial  3:2  folder, 

addition  of  an  upper  former.  Controls  are  centralized  This  is  the  outstanding  web  offset  press  designed  for 

at  console.  The  Urbanite®  has  full  color  capability.  growing  metropolitan  area  dailies.  Continuous  pro- 

Addition  of  a  3/color  unit  allows  ultimote  in  color  duction  with  full  automatic  Reel-Tension-Pasters  and 

flexibility.  Digital  Paster  Pilot.  Unlimited  color  flexibility  and 

product  versatility. 

BUSS 

i.;n|THE  GOSS  COMPANY 
MIEHU-60SS-0EXTER.  INC. 


5601  West  31st  St..  Chicago,  Illinois  60650 


Dick  Brown 

(Continued  from  patfe  5:i) 


Kxf-4'llrnl  rrsullx 


“I  put  on  football  shoos  and 
a  Penn  State  t-shirt.  I  leave  a 
few  cameras  in  the  locker  room. 
When  I  get  in  between  halves 
and  after  a  game,  I  can  take  as 
many  shots  as  I  want  unob¬ 
trusively.  The  players  don’t 
even  know  I’m  there.” 


The  results  have  been  excel¬ 
lent,  dramatic  pictures  of  the 
instructions  being  given  the 
players  between  halves,  the 
work  of  the  trainers  and  the 
medics,  the  exhaustion  of  some 
players;  and,  after  the  game, 
the  well-wishing,  the  enthusi¬ 
asm — and,  after  the  Orange 
Bowl,  a  brief  prayer  of  thinks 
before  the  hordes  of  cameramen 
broke  through. 


"We're  No.  I,”  the  squad  tells  Coach  Joe  Paterno  after  the  Orange  Bowl  victory.  A 
moment  later,  they  bowed  their  heads  in  prayer  of  thanks. 


In  summary,  Dick  Brown  will 


tell  you  a  spectacular  season 


such  as  Penn  State’s  unprece¬ 


dented  “ll’n’  O”  meant  lots  of 
extra  work,  little  time  for  fun — 
unless,  as  in  Dick  Brown’s  case, 
your  fun  is  your  work — and  lots 
of  rewards  from  the  coaches. 


‘Pve  had  better  seasons  ’ 


players  and  hysterical  fans 
who  don’t  feel  a  football  season 


is  complete  unless  they  have  a 
“Dick  Brown  Photo”  they  can 
frame  and  hang. 


Tho  Lambert  Trophy  emblematic  of  the  East  champion¬ 
ship,  stands  beside  the  Orange  Bowl  at  the  celebration. 


Assistant  Trainer  Gerry  Slagle  patches  a  cut  suffered  by  Dave  Bradley. 
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Public  Relations  Executives: 


Here’s  the  solution  to  one  of  your  most  Serious 
public  relations  problems,  keeping  edit4rs 
and  newsmen  on  1,750  U.S.  dailies,  wire 
services,  Canadian  and  foreign  newspa^rs, 
suburban  and  weekly  papers,  news  magazines, 
syndicates  and  broadcast  newsmen,  informed 
about  who  to  contact  at  your  company, '.and 
where  they  can  be  reached. 


press  contact  lists’ 


to  newspapers 


Your  listing  in  PR/INDEX  can  also  include 
information  about  your  news  and  picture  services 
and  other  communications  aids.  PR/INDEX 
answers  your  press  contact  problems  at  low 
cost,  too  .  .  .  less  expensive  than  regular 
mailings  of  press  lists.  ' / 


Editor  &  Publisher’s 


Minimum  six-line  listings  may  be  contracted 
for  13-consecutive  times  for  only  $3 
a  line.  Special  discounts  for  longer  listings 
or  frequencies  are  available. 


Write  now  for  a  complete  kit,  or  .  ' 
complete  rates  and  information  to: 

Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.Y.  10022 
Phone  (212)  752-7050 
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IN  THE  MOD  MANNER — Assigned  to  photograph  seven  staff  members  who  had  won  awards,  Noel 
Mattiello  of  the  West  Chester  (Pa.)  Daily  Local  News  shunned  plaques,  checks  and  handshakes.  He 
posed  them  in  a  playground  jungle  gym.  Some  subjects  are  gripping— out  of  necessity — but  none  are 
really  grinning.  News  editor  Taylor  Buckley  gave  the  picture  page  one  play  in  four  columns. 


Yes.  I  want  to  know  all  about  the  full  line 
of  Pako  automatic  film  processors. 
Please  send  me  my  free  copy  of 
your  new  brochure  covering 
all  Pakorol-G  processors. 

NAME _  _ 

FIRM  NAME _ 

ADDRESS _  _  _ _ 

CITY _ STATE _ ZIP_ _ 

I  am  interested  in  a  Pakorol  for  widths  to: 

□  17  inches  □  24  inches  □  48  inches 

For  the  following  kinds  of  film: 

□  line  and  halftone  □  color  separations 

□  other _ 

Mail  to: 

Pako  Corporation.  6300  Olson  Memorial  Hwy.,  Minneapolis,  Minn.  55440 

PAKO  CORPORATION  435!^ 

Procetsing  Systems  for  the  Photographic.  Graphic  Arts, 

■  I^B  Motion  Picture.  Medical  and  Industrial  X  Ray  Industries. 


Harvard  v.  Yale  debate 
at  APME  convention 

“Resolved:  Newspapers  are 
part  of  the  generation  gap.” 

Harvard  debaters  will  argue 
“yes”  and  Yale  debaters  will 
argue  “no”  to  the  question  dur¬ 
ing  the  annual  convention  of  the 
A.ssociated  Press  Managing  Edi¬ 
tors  Association  at  Hartford, 
Conn. 

The  debate  will  be  one  of  the 
highlights  of  the  convention 
which  runs  September  30 
through  October  3. 

Another  feature  of  the  con¬ 
vention  will  be  a  panel  of  three 
commissioners  who  preside  over 
big  time  sports:  Pete  Rozelle  of 
pro  football,  Bowie  Kuhn  of 
baseball  and  Joe  Dey  of  pro 
golf. 

In  addition  there  will  be 
workshop  sessions  relating  to 
newspaper  problems  and  trends 
as  well  as  to  the  AP. 

• 

8  to  6  in  offset 

Norwich,  Conn. 

The  Bulletin,  morning  and 
Sunday  newspaper,  has  changed 
to  offset  publication,  with  com¬ 
pletion  of  installation  of  a  64- 
page  capacity  Cottrell  press.  At 
the  same  time,  page  format  has 
been  changed  from  8-column  to 
6-column,  with  the  exception  of 
classified  ad  pages. 


EDITOR  ac  P 


Minorities’ 
Skills  Bank 
established 

The  New  York  Urban  Coali¬ 
tion  has  established  a  Com¬ 
munications  Skills  Bank  to 
help  members  of  minority 
groups  find  editorial  jobs  in  the 
communications  industries. 

John  Murray,  who  announced 
the  program,  said  the  Skills 
Bank  would  have  two  key  func¬ 
tions: 

1.  To  provide  the  media  with 
a  centralized  source  of  editorial 
talent  among  members  of  mi¬ 
nority  groups,  mainly  Negroes 
and  Puerto  Ricans. 

2.  To  serve  as  a  clearing 
house  for  minority-group  mem¬ 
bers  interested  in  editorial 
jobs,  training,  evaluation,  coun¬ 
seling  and  information. 

Murray  announced  the  ap¬ 
pointment  of  Stuart  Dim,  a 
former  deputy  director  of  pule 
lie  affairs  for  the  New  York 
City  Human  Resources  Admin¬ 
istration,  as  director  of  the 
Skills  Bank. 

Director  is  ex-reporter 

Dim,  is  a  former  reporter 
and  editor  for  Neweday,  The 
Middletown  (N.Y.)  Times-Her- 
ald-Reeord,  and  the  Camden 
(N.J.)  Courier  Post.  He  holds 
a  Bachelor’s  degree  in  journal¬ 
ism  from  New  York  University. 
The  New  York  Urban  Coali¬ 
tion  Communications  Division 
and  the  Coalition’s  Communica¬ 
tions  Committee  established  and 
are  supporting  the  Skills  Bank 
which  will  be  fully  operational 
in  about  two  weeks. 

Murray  said  the  program  is 
recruiting  candidates  on  a  na¬ 
tionwide  basis  for  editorial 
jobs  on  newspapers,  magazines, 
radio  and  television  stations 
and  in  advertising,  book  put)- 
lishing,  and  public  relations. 

Ready  for  jobs 

“The  Skills  Bank  is  regis¬ 
tering  Black  and  Puerto  Ri<  an 
people  with  basic  qualifications 
who  have  had  no  experience  or 
previous  contact  with  communi¬ 
cations  as  w’ell  as  those  who 
now  hold  editorial  jobs  and 
who  are  qualified  for  advance¬ 
ment,”  Murray  said. 

Murray  added  that  the  Skills 
Bank  would  provide  the  m«‘<lia 
with  candidates  for  immediate 
employment  as  well  as  for  the 
numerous  training  programs 
across  the  nation  being  operated 
by  the  industry  or  individual 
businesses. 
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PIPE  DREAM — Th»  dog  will  have  fo  wait  a  long  time  to  get  hit 
chance  at  the  hydrant  .  .  .  until  the  building  of  Worcester  Center 
brings  the  Common  up  to  grade.  Editors  of  the  Worcester  (Matt.) 
Telegram  and  Gaxette  okayed  Cocaine's  expense  while  wondering 
where  to  get  a  ham  sandwich  for  50  cents  these  days. 


There’s  a 
$1,500 difference 
between 
these  pictures. 

Put  a  cigar  in  your  photograph 
and  you  might  win  $1500. 


It’s  the  23rd  Cigar  Institute  of  America  Press  Photo  Con¬ 
test  and  the  first  prize  is— $1,500!  Second  prize  $750. 
Third  prize  $600.  Fourth  prize  $400.  Fifth  prize  $250.  Ten 
Honorable  Mention  Awards  of  $50  each. 

Rules: 

1.  Any  press  photographer  is  eligible  who  submits  his 
published  news  photo  including  a  cigar  presented  in  a 
favorable  and  interesting  manner.  Both  a  copy  of  the 
original  photo  and  a  tear  sheet  with  date  and  name  of 
publication  must  be  submitted. 

2.  No  “gag”  photos  are  eligible.  However,  a  photo  of  a 
woman  smoking  a  cigar,  if  gracefully  presented,  is  not 
considered  a  “gag’,’ and  is  encouraged. 


3.  Applicant  may  submit  as  many  published  news  photos 
as  desired  if  they  appeared  between  November  1,1968 
and  November  1,1969. 

4.  No  entries  will  be  returned  unless  specifically  re¬ 
quested. 

5.  No  entry  will  be  reproduced  or  published  without  per¬ 
mission,  and  all  rights  remain  with  the  photographer. 

6.  The  award  winners  will  be  notified  by  December  1, 
1969  and,  unless  there  is  objection  by  the  winners,  will 
be  simultaneously  released  to  leading  trade  publications. 

7.  All  entries  should  be  mailed  to:  Press  Photographers 
Photo  Awards  Editor,  Cigar  Institute  of  America,  1270 
Avenue  of  the  Americas,  New  York,  N.Y.  10020. 


PHOTOGRAPHER  HAMS  IT  UP — Above  !t  a  replica  of  the 
"swindle  sheet"  that  George  Cocaine  submitted  for  assignment 
which  resulted  in  this  picture  .  .  . 


Printing  plant  gets 
highspeed  Videocomp 

The  first  production  model 
of  the  RCA  Videocomp  70/832, 
has  been  delivered  to  Video¬ 
graphic  Systems,  Inc.,  at  Haup- 
pauge,  N.Y. 

The  Videocomp  is  a  fully- 
electronic  photocomposing  ma¬ 
chine  which  can  set  type  for 
offset-printing  reproduction  at 
the  rate  of  6000  characters  per 
second,  or  a  complete  page  in 
four  seconds — some  500  times 
faster  than  conventional  type¬ 
setting  methods. 

Following  instructions  pro¬ 
grammed  by  Videographic  Sys¬ 
tems  computer  specialists,  the 
machine  will  compose  any  of 


67  type  styles  in  sizes  ranging 
from  4  to  96  points,  producing 
lines  up  to  11.8  inches  in  width. 
It  automatically  italicizes  indi¬ 
vidual  words  or  phrases,  inserts 
footnote  references,  positions 
illustrations,  changes  type  faces 
as  many  times  as  desired  within 
a  single  line,  and  physically 
compresses  or  expands  indi¬ 
vidual  characters  and  entire 
lines  at  will. 

Videographic  Systems  is  a 
wholly-owned  subsidiary  of 
Pandick  Press,  Inc. 

Also  delivered  with  the  new 
Videocomp  was  a  second  RCA 
Spectra  70  computer.  The  two 
units  are  valued,  with  their 
auxiliary  equipment,  at  more 
than  $1  million. 


doc  xo  x«t  n.T  >  t»U 
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PETTY  EXPENSE  VOUCHER 
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Conceived  in  the  belief  that,  under  the  proper  circumstances,  the  inclusion  of  a  cigar  can  often  add  greater  impact  to  a  news  photo. 

editor  6C  publisher  for  June  14,  1969  » 


} 


Ad  linage 


for  April 

Th*  lin<g*  tabulation  shown  horo  has 
bean  compilod  by  Madia  Itacords,  Inc. 
for  aiclusiva  publication  by  Editor  t 
Pubtishar.  Thay  may  not  ba  printad  or 
publishad  in  any  form  without  aiplicit 
parmission  from  Madia  Racords.  Inc. 

Eicapt  whara  othar  figuras  ara  spacifi- 
cally  shown  tha  following  footnotas  apply 
to  Madia  Racords.  April  IHf  Linagas 
*lncludos  38.3IP  linas  FAMILY  WEEKLY 
tincludas  M.iM  linas  THIS  WEEK 
SIncludas  3S.W3  linas  PARADE 
jrlncludas  54.yi7  linas  WEEKEND. 


Ifi?  IfM 
AKRON.  OHIO 

Baacon  Journal-a  ....  3,03t.2O  2.S40.ilB 
IBaacon  Journal-S  ....  l.lIf.iBB  I.IOSm 


Grand  Total 


..  4, 157,935  3,»4B,7(IB 


ALBANY  N  Y 

‘Knickarbockar-Naws-a'  I.^.UB  l,3B0,254 

Timas  Union-m  .  I.2BY.783  I.27i040 

§Timas  Union-S  .  B27,0I6  842  3M 


Grand  Total  .  3  5*1.4*7  3, 498, *5* 

ALBUQUERQUE.  N.M. 

Journal-m  .  1,953.430  1.720,411 

(Journal-S  .  5**, 497  S2*.397 

Tribuna-a  .  1,95*  20*  l,739.*4* 

Grand  Total  .  4.47*. 133  3,98i.454 

^  ATLANTA.  GA. 

Constitution-m  .  2.985. 35B  2  *42  897 

Journal-a  .  3.742,387  3  731.221 

Journ«l  * 

Constitutions  .  1,3*9,483  1,279  583 


T?’*'  .  8,097,228  7,153,701 

NOTE:  Part  run  advartising  includad* 
Journal-a  19*9—3,742,387  includas  143  074 
linas;  19*8 — 3.231,221  includas  110  847 

linas. 

BALTIMORE,  MD. 

iNaws-Amarican-S  757,312  *43,94* 

Naws-Amarican-a  l,*48,77*  1  59*  720 

.  I, **0,052  I,*0|!479 

.  2,J44,*85  2,319,214 

♦Sun-S  .  1.599,593  1,505,292 


.  8,010.418  7.i**.*5l 

NOTE:  P^rt  run  advurtisinq  includad* 
^'"•"^*''■5  19*9—757,312  includas 

Amarican-a  19*9—1.. 
*48,77*  includas  9,440  linas. 

BANGOR.  ME. 

Naws-m  .  1,0*7,422  1,030,717 

BATON  ROUGE.  LA. 

Advocata  (Saa  Nota)  .  1.894.757  1.909,044 

lAdvocata-S  .  478,753  553,823 


Grand 

Total  . 

2,373,510 

2,4*28*7 

NOTE: 

Stata-Timas-e 

&  Advocata>m 

sold  in 

combination. 

Linage 

of  one 

edition. 

Advocate-m  it  thown. 

BINGHAMTON.  N.Y. 

Prass-a 

1. *28,903 

1.549.0*9 

(Prass-S 

497.939 

430,093 

Sun-Bullctin*m  . 

423,724 

4*1,299 

Grand 

Total  . 

2,550,5** 

2,440,4*1 

BIRMINGHAM.  ALA. 

Post-Harald-m  . 

1 .255,382 

1.4*8.729 

Naws-a 

2,183,999 

2,014,889 

tNaws-S 

785,485 

834,705 

Grand 

Total  . 

4.224,84* 

4.318.323 

NOTE: 

Part  run  advartising 

included; 

Naws-a  19*9—2.183,999  includas  *4,035 
linas;  19*8 — 2,014,889  includas  51,177  linas. 


MASS. 

774,349  729,434 

.  442,708  407,488 

.  1.853,91*  1,819,251 
.  2.03*.82l  l.94*,9*l 
.  2,018,2*7  1.802,847 
.  1,381,040  1,397,139 
.  1,109.4*1  1,0*0,999 


BOSTON. 
Racord  Amarican-d  . . 

Advartisar-S  . 

Globa-a  . 

Globa-m  . 

§Globa-S  . 

Harald  Travalar-m  ... 
fHarald  Travalar-S  ... 


Grand  Total  .  9.*l*.5*2  9,1*4.319 

NOTE:  Globa-a  publishad  fiva  days  a 
waak  only  affactiva  January  4,  19*9. 

BUFFALO.  N.Y. 

Couriar  Exprass-m .  1,232,598  1,288,420 

JCouriar  Exprass-S  ....  1,122,578  l,087.*28 

tEvaning  Naws-a  .  3.259,8*1  3.240.*30 


Grand  Total 
60 


5.*I5.037  5.*l*.*78 


Advertising  Linage  Trends 

(nmiiilrd  by  KOITOK  &  PI'RLISHKK  from  Media  Rerorda— (52  Citiea  Report) 


Gain/  *E&P 

ClaRHification  1969  196H  Loss  %  Index 

Retail  (Including 
Dept.  Store) 


April 

161,408,000 

152,212,000 

106.0 

105.6 

March 

165,704,000 

157,600,000 

105.1 

110.5 

Year  to  slate 

597,551,000 

566,566,000 

105.5 

109.5 

Department  Stores 

April 

52,229,000 

50,816,000 

102.8 

96.5 

March 

53,298,000 

52,800,000 

100.9 

102.6 

Year  to  slate 

187,625,000 

185,046,000 

101.4 

100.0 

General 

April 

26,647,000 

26,064,000 

102.2 

97.7 

March 

27,262,000 

25,964,000 

105.0 

106.7 

Year  to  slate 

98,361,000 

91,666,000 

107.3 

106.5 

Automotive 

April 

16,100,000 

16,.571,000 

97.2 

99.9 

March 

15,050,000 

14,408,000 

104.5 

104.6 

Year  to  slate 

56,175,000 

55,718,000 

100.8 

101.2 

Financial 

April 

7,803,000 

6,600,000 

118.2 

129.2 

March 

6,991,000 

5,481,000 

127.5 

126.1 

Year  to  slate 

28,643,000 

24,369,000 

117.5 

121.4 

19*9  19(8 


Today-m 

tToday-S 


COCOA.  FLA. 

.  1.590,277 

.  445,815 


Grand  Total  .  2.03*,092  . 

NOTE:  Part  run  advartising  included; 
Today-m  19*9-1,590.277  includas  52,240; 
Today-S  19*9—445,815  includas  11,220. 


COLUMBUS,  OHIO 

Dispatch-a  .  3,155,302  2.929,2*7 

Dispatch-S  .  1,592,243  1,584.489 

Citixan-Journal-m  .  1,343,534  I,2I4,*M 


Grand  Total  . *.091.079  S.728.410 


DALLAS.  TEX. 

Naws-m  .  3.344,727  3,I09,*22 

tNaws-S  .  1,022,900  922,159 

Times  Harald-a  .  3.524.333  3.205,122 

§Timas  Harald-S  .  1.188,518  1.144,977 


Grand  Total  .  9,082,478  8,381, 880 

NOTE:  Part  run  advartising  includad: 
Naws-m  19*9  —  3.344.727  includas  38,400 
linas;  I9*S— 3,109, *n  includes  84,800  linas. 
Naws-S  19*8 — 922,159  includes  12,320  linas. 
Timas  Harald-a  19*9  —  3,524,333  Includes 
224,512  lines:  19*8-3,205,122  includas  102,- 
25*  linas.  Timas  Harald-S  19*9—1,188.51* 
includas  44,240  linas;  19*8 — 1,144,977  in¬ 
cludas  38,332  linas. 


DAYTON.  OHIO 

Journal-Herald-m  .  2,555,725  2,501,053 

Naws-a  .  2.709,834  2,580,51* 

$Naws-S  .  7*1.342  813,227 


Grand  Total  . *,04*.90l  5,894,79* 


DENVER.  COLO. 

Rocky  Mt.  Naws-m  ....  2,7*2,18*  2.473.978 

(Rocky  Mt.  Naws-S  ....  4*7,227  520,7*8 

Post-a  .  3,098,037  2,888,903 

Post  s  .  1.132,479  1.104,707 


Grand  Total  .  7.4*0.129  *.988.35* 

NOTE:  Part  run  advartising  includad: 
Post-a  19*9  —  3,098,037  includas  1*9.593 
linas;  19*8—2,888,903  includas  211,571  linas. 


Harnld-a 

Ft 

Naw>-a 

tN#«s-S 

Nawssat 

Grand 

NOTE: 

only 


I  journal  I 
(Jounal 
News  Sm 

Grand 


Star  Talai 
Star  Tala^ 
iStar-Tah 
Press -a  . 
•Press-S 

I  f  and 
I  NOTE: 
1  only. 


(ta-a 

§Bae-S 


Grand 


Post-Star 
NOTE: 
combina 
Star-m  i 


Press- a 
jPrass-S 

Grand 


8tcord-r 

•Record- 


Tsttal  Display 

April 

211,958,000 

March 

215,007,000 

Year  to  slate 

780,7.30,000 

Classified 

April 

87,706,000 

March 

89,733,000 

Year  to  slate 

330,150,000 

Total  Advertising 

April 

299,664,000 

March 

304,740,000 

Year  to  slate 

1,110,880,000 

*  Index  is  percentage  of  current  figure 


NOTE:  Part  run  advartising  includad; 
Couriar  Exprass-m  19*9—1,232,598;  19*8— 
1,288,420.  Couriar  Exprass-S  19*9 — 1,122,- 
578  includas  I4,*00  linas;  19*8— 1,087 .*28. 


Evening  Naws-a 

j9*9— 3.'2S9.B*I 

includas 

170,27*  lines; 

19*8— 3.240.*30 

includes 

118,320  lines. 

19*9 

19*8 

CAMDEN,  N.J, 

Courier>Post-e 

. 2.2I0.45S 

1,977,010 

CHARLOTTE,  N.C. 

News-e  . 

_  1,841,800 

1,542,718 

Observer-m  . 

2,384,742 

2,2*0,753 

§Obsarvar-S  . 

833,*5I 

824,805 

Grand  Total  . 

.  5,0*0,193 

4,*28,27* 

CHICAGO,  ILL. 

Tribunt^m  . 

.  4,522,91* 

4,314,871 

Tribune-S  . 

.  2,0*0,088 

1,898,3** 

tDaily  News-a 

2,0I8,*I3 

2,I4*,0*7 

Amarican-a 

.  788,270 

1,109,1*4 

America  n-S 

.  290,873 

458,200 

Sun-Timas-m 

2,292,04* 

2,243,008 

|Sun-Times-S 

1,20*, *97 

1,095,10* 

.  295,974 

Today-S  . 

Grand  Total  . 

. 13,475,477 

13,2*4  782 

NOTE:  Part  rsin  advertising 

Incluatd; 

Tribuna-m  1969^,522,914  includtt  903.* 

S9*  linas;  19*8—4,314,871  includas  7*1,93* 

linas.  Tribuna-S 

19*9-2,0*0,088 

includes 

201,447,000 

105,2 

104.7 

203,453,000 

105.7 

109.9 

738,319,000 

105.7 

108.5 

76,035,000 

115.4 

115.6 

78,970,000 

113.6 

124.6 

288,950,000 

114.3 

117.7 

277,482,000 

108.0 

107.7 

282,423,000 

107.9 

113.0 

027,269,000 

108.1 

108.9 

to  average  for  last  five  years. 


375.755  lines;  19*8—1,898,3*4  includes  310,- 
2*4  linas.  Daily  Naws-a  19*8— 2  144,0*7  in¬ 
cludas  82,877  linas.  Sun-Timas-S  19*9 — I,- 
204.497  includes  184,352  lines;  19*8—1,095,- 
10*  includas  171,715  linas. 

NOTE:  Amarican-a  8  S  caasad  publi¬ 
cation  April  27,  19*9.  Today-a  8  S  first 
publication  April  28.  19*9. 


19*9  19*8 

CINCINNATI.  OHIO 

Enguirar-m  .  2.*00,507  2,334,331 

Enguirar-S  .  1,399.93*  1,299.370 

Post  8  Timas-Star-a  ..  2.544, *22  2.5*7.490 


Grand  Total  .  *,547,0*5  *.201,391 

NOTE:  Part  run  advartising  includad; 
Post  8  Timas  Star-a  19*9— 2.54*,*22  in¬ 
cludas  17,400  linas;  19*8-2.5*7,490  in¬ 
cludes  37,432  linas. 


CLEVELAND,  OHIO 

Plain  Daaler-m  .  3,101,459  3,119.41* 

Plain  Daalar-S  .  1,482,731  1,707,494 

Prass-a  .  3,319,8*1  3,391,2*1 


Grand  Total  .  8,104,051  8,218,371 

NOTE:  Part  run  advartising  includad; 
Plain  Daalar-m  19*9 — 3,101,459  includas 
59.0*2  linas;  19*8— 3.1 19.*l*  includas  19.- 
200  linns.  Plain  Daaler-S  19*9— 1,482.731 
includas  55,112  lines;  19*8—1,707,494  In¬ 
cludas  70,747  linas.  Press-a  IH9— 3,319,8*1 
includas  *85.420  lines;  19*8—3.391,2*1  in¬ 
cludas  *28,333  linas. 


DES  MOINES.  IOWA 

Ragistar-m  .  717,4*2  738,980 

Tribuna-a  .  1,430,499  1.3*4,294 

tRagistar-S  .  *30,03*  **3.(97 


Grand  Total  .  2,778,197  2,7*8,971 

NOTE:  Part  run  advartising  includad: 
Tribuna-a  19*9-1,430,499  includas  118,104 
lines-  19*8— 1.3*4,294  includas  108,334  lines. 
Ragistar-S  19*9  — *30,03*  includas  104,153 
linas;  19*8 — **3,*97  includes  134,111  linas. 


DETROIT,  MICH. 

Free  Prass-m  .  1.784,427 

§Fran  Prass-S  .  *39.740 

Naws-a  .  3,543,985 

Naws-S  .  1.427.422 


Grand  Total  .  7,395.774  . 

NOTE:  Part  run  advartising  includad: 
Free  Prass-m  19*9 — 1,784,427  includas  40,355 
lines.  Free  Prass-S  19*9 — *39,740  Includas 
28,541  linas.  News-e  19*9—3.543.985  in¬ 
cludas  4*0.447  lines.  Naws-S  19*9 — 1,427,422 
includes  84,41*  linas. 

NOTE:  All  newspapers  not  publishad 
April  I  through  April  30,  19*8  due  to 
strike  conditions. 

DOVER.  DEL. 

Dalawara  Stata-Naws-a  987,434  . 

NOTE:  Dalawara  Stata-Naws  publishad 
5  days  a  weak  only. 


DULUTH.  MINN. 

Harald-a  . 

8*2,883 

Naws-Tribuna-m 

.  7*8,997 

787,574 

News-Tribune-S 

507,433 

Grand  Total 

.  2,238,021 

2,157,889 

EL 

PASO.  TEX. 

Timas-m  . 

1,417,3*7 

$Timas-S  . 

527,2*9 

Harald-Posf-e  . 

1.407,422 

Grand  Total 

.  3.*2S.S02 

3,352.(I6( 

ELMIRA.  N.Y. 

Star  Gazatfe-d 

.  1,052,312 

1,049,431 

•Talagram-S  ... 

.  383,482 

345.084 

Grand  Total 

.  1,435,794 

1,394.523 

ERIE.  PA. 

Timas-a  . 

1.502,1*1 

§Timas-Naws-S 

515.954 

Grand  Total  .  2,018,122 

NOTE:  Naws-m  B  T!mes-a,  ara  told  in 
optional  combination.  Tha  linage  of  ont 
edition  Timat-a,  it  thown. 

NOTE:  All  newtpapert  not  publl-had 
April  I  through  April  30,  19*9  due  to  strikt 
condiitons. 


EDITOR  ac  PUBLISHER  for  June  14.  1«»69 


Grand 
NOTE: 
Rtcord-s 
lines;  19 

n6te 

Saptamk 
fiva  dai 
IS,  19*8. 


Courant 

Kouran 

fimas-a 

(Timas-S 


Grand 
NOTE 
lam  bar 
days  a 

19*8. 


Advartis 

Star-Bull 

t$tar-Bu 

Advaii 

Grand 


•Chron'c 

ChronicI 

Post-m 

Post-S 


Grand 
NOTE 
Chronic 
lines;  11 
Chronic 
linas;  11 
Post-m 
linas;  M 
Poit-S  I 
19*8-99 


Nty«s-a 

Star-m 

Star-S 


Gran< 


Clarion 

iCIario 

Nawv 
Daily  I 

Gram 

EDI 


1967 


1968 


Htrald-t 


EVERETT.  WASH. 

. 1,912.596  1,526,659 


FORT  LAUDERDALE,  FLA. 

N«w>-«  3.141,606  2,559,041 

,  1,096,639  1.049,247 

'  N«ws-s«t  .  571,423  485,347 

Grind  Total  .  4,816,668  4,093,635 

NOTE:  N*w>-»  publithad  5  days  a  wtak 
only 


267 

4(1 

654 

410 


FORT  WAVNE,  IND. 
journal  Gatatto-m  ....  1,835,793 
Uournal  Gaiatta-S  —  727,354 

Naws  Santinal-a  . 2,413,916 


1,576,245 

711,850 

2,155,126 


627 

,151 

.122 

,977 

.NO 

ad: 

.400 

nas. 

nas. 

das 

02.. 

.518 

in- 


Grand  Total  .  4,977,063  4,443,221 


FORT  WORTH.  TEX. 

Star  Talagram-m  ...  1,818.679  1,450.045 

Star  Talaqratr.. .  2,724.827  2.275.748 

(Star  Talaqram-j  .  999,051  896,298 

Frass-a  .  512.733  492,182 

•Fres$-S  .  196,062  147,176 


f  and  Total  .  6,251,352  5.261.449 

NOTE:  Frass-a  publishad  5  days  a  waak 
only. 


FRESNO,  CALIF. 

(ta-a  .  1,786,217  1,698,409 

i(aa-S  .  655,171  611,058 


.053 

.516 

.227 

,796 


.971 

.7U 

,903 

.707 

.356 

lad: 

,593 

nas. 


I.9M 

.294 

1,697 

1,971 

lad: 

1,104 

nai. 

1,153 

nas. 


iad: 

1.355 

jdai 

in- 

',422 

:had 
I  to 


Grand  Total  . 2,441, 3M  2.309.467 

GLENS  FALLS.  N.Y. 

Fost  Star  (Saa  Nota)  909,930  807,190 

NOTE:  Fost  Star-m  8  Timas-a  told  in 
combination.  Linaqa  of  ona  adition  Fost 
Star  m  it  thosan. 

GRAND  RAPIDS.  MICH. 

Frass-a  .  3,055,029  3.086,733 

«Frast-S  .  806,461  862,032 


Grand  Total  .  3,861,490  3.948,765 

HACKENSACK,  N.J. 

«acord-a  ....  2,647,422  2.679,852 

•*acord-S  .  536,498  . 


Grand  Total  .  3,183,920  2.679,852 

NOTE:  Fart  run  advartitinq  inciudad; 
(acord-a  1969—2,647,422  includat  339,992 
linat'  1968—2,679,852  includat  360.091  linat. 

NOTE:  Racord  Call-S  first  publication 
Saptambar  29,  1968.  Racord-a  publishad 
fiva  days  a  sraak  only  affactiva  Octobar 
15.  1968. 


HARTFORD,  CONN. 

Courant-m  .  1,995,987  1,815,444 

§Courant-S  .  1,180,183  1,008.718 

fimas-a  .  2,021,267  2,420,505 

fTimas-S  .  507,412  .  .. 


Grand  Total  .  5,704,849  5,244,667 

NOTE:  Timas-S  first  publication  Sap- 
lambar  15,  1968.  Timat-a  publishad  fiva 
days  a  vraak  only  affactiva  Saptambar  14, 
I9U. 


HONOLULU.  HAWAII 

Advartisar-m  .  2,013,343  1,896,694 

Star-Bullatin-a  .  2,178,860  2.082.392 

tStar-Bullatin  8 

Advartisar-S  . . .  620,891  586,877 


Grand  Total  .  4,813,094  4,565,963 


ihad 
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1,574 
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HOUSTON,  TEX. 

.Chron'cla  a  .  4,023,623  3,569,129 

Chronicla-S  .  1,410,146  1,316,861 

Fost.m  .  3,284,314  3,139,142 

Fost-S  .  1,070,715  995,038 


Grand  Total  .  9,7M,798  9,020,170 

NOTE:  Fart  run  advartitinq  inciudad: 
Chronicla-a  1969—4,023.623  includat  513,313 
linat;  1968 — 3,569,129  includat  333.547  linat. 
Chronicla-S  1969 — 1,410,146  includat  86,304 
linat;  1968 — 1,316,861  includat  135,862  linat. 
Fost-m  1969  —  3,284,314  includat  295,819 
linat;  1968— 3,139  142  includat  286,204  linat. 
Fost-S  1969—1.070.715  includat  71,100  linat; 
1968—995.038  includat  60,277  linat. 


1969 

1968 

JACKSONVILLE.  FLA. 

Timat-Union-m  . . . . 

.  2.266.136 

2.328.997 

Timat-Un!on-S  _ 

.  794,132 

(20,614 

Journal-a  . 

.  1.335,998 

1,160,352 

Grand  Total  .... 

.  4,396,266 

4,309,963 

JERSEY 

CITY,  N.J. 

Jartay  Journal-a  . 

.  1,519,977 

1,355,923 

NOTE:  Fart  run  advartitinq  inciudad: 
Jartay  Joumal-a  1969—1,519,9^  Includat 
70,086  linat;  1968—1,355,923  includat  82,077 
linat. 


Timat-m  . 

2,113,475 

2.22(.43( 

Star-a  . 

1,794,700 

1,695,771 

fStar-S  . 

1,076,034 

1,022.5(2 

Grand  Total  . 

4,984,209 

4,946,791 

KNOXVILLE. 

TENN. 

Journal-m  . 

869,607 

779,373 

Nawt-Santinal-a  . 

1,321,498 

1,253.(98 

§Nawt-Santinal-S  . 

501,(24 

4n,096 

Grand  Total  . 

2,692,929 

2,510,367 

LAWRENCE, 

MASS. 

EaqIa-Tribuna-d  . 

1,293.1(9 

1,401,099 

LITTLE  ROCK.  ARK. 

Arkansas  Gaiatta-m  . . . 

1,377,109 

1,335,(15 

^Arkansas  Gaiatta-S  . . 

444,340 

450,540 

Arkansas  Damocrat-a  . . 

922,5(8 

842,614 

(Arkantat  Damocrat-S  . 

299,593 

347,853 

Grand  Total  . 

3,043,630 

2,976.(22 

LONG  BEACH 

.  CALIF. 

Indapandant-m  . 

2,156,134 

2,266,203 

$lndapandant 

Fratt  Talaqram-S  .  . 

730,235 

690,773 

Pratt  Talaqram-a  . 

2,449,286 

2,266,203 

Grand  Total  . 

5,335,655 

5,223,179 

NOTE:  Fart  run  advartitinq  inciudad: 
Indapandant-ni  1969  —  2,156,134  includat 
213,791  linat;  1968—2,266,203  includat  211,- 
333  linat.  Fratt  Talaqram-a  1969 — 2,449,286 
includat  213.791  linat;  1968—2,266,203  in¬ 
cludat  211,333  linat. 

LONG  ISLAND.  N.Y. 

Nawtday  Suffolk-a  ....  3,096,482  2,751,120 
Nasvsday  Nattau-a  ....  3.197,710  2,872,116 


Grand  Total  .  6,294.192  5,623,236 

LOS  ANGELES.  CALIF. 

Timat-m  .  5,907,311  5,521,287 

Timat-S  .  3,602,261  3,417,080 

Harald  Etqminar-a  ...  1,330,383  1,407,009 

Harald  Etaminar-S  ....  417,477  444,844 


Grand  Total  . 11,257,432  10.790.220 

NOTE:  Fart  run  advartitinq  inciudad: 
Timat-m  1969 — 5,907,311  includat  1,026,193 
linat;  1968—5,521,287  includat  841,154  linat. 
Timat-S  1969-3,602.261  includat  1,180.187 
linat;  1968  —  3,417,080  includat  1,313,909 
linat. 


LOWELL. 

MASS. 

Sun-a  . 

.  1,079,790 

1,039,721 

*Sun-S  . 

.  445,294 

358,729 

Grand  Total  . 

.  1,525,084 

1,398,450 

LYNN.  MASS. 

Itam-a  . 

.  834,602 

850.406 

MACON, 

.  GA. 

Talaqraph-m  . 

.  1,089,047 

Nawt-a  . 

.  1.121,5(1 

§Talaqraph  B  Nawt-S 

329,410 

Grand  Total  . 

2,540,038 

MADISON, 

Wise. 

Capital  Timat-a  . 

.  1,855,155 

§W  tconsin  Stata 
Journal-S  . 

.  592,493 

Grand  Total  . . . .  i . . 

.  2,447.648 

NOTE:  Capital  Timas-a  t  Witconiin 
Stata  Jouranal-m  sold  in  combination. 
Linaqa  of  only  ona  adition — Capital 
Timat-e — it  shown. 

MANCHESTER,  N.  H. 


i.sn 


!,IU 
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Ntws-a  . 

2,316,554 

2,247,129 

Slar-m  . 

2,225,104 

2,247.920 

Star.S 

1,392,414 

1,294,035 

Grand  Total  . 

5,934,072 

5,789,084 

JACKSON, 
Clarion  Ladqar-m  . 

MISS. 

1,331,749 

1,270,131 

ICIanon  Ladqar  ( 
Nawi-S  . 

442,715 

415,233 

Daily  Nawt-a  . 

1.361.118 

1,2(3.091 

Grand  Total  . 

3,135.5(2 

2.968,455 

Union  Laadar-d  .  1.029,982  937,129 

•Nawi-S  .  322,142  290,709 


Grand  Total  1,352,124  1.227,838 

NOTE:  Sunday  Naws  is  told  in  optional 
combination  with  tha  following  Monday 
Union  Laadar. 

MEMPHIS  TENM 

Commarcial  Appaal-rn  2.222,252  2,078.224 
Commarcial  Appaal-S  911, Ij9  905,033 
Fratt-Scimifar-a  .  1,615,241  1.509,310 


Grand  Total  .  4,748.652  4,492.567 
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NOTE:  Fart  run  advartitinq  inciudad; 
Fratt-Scimitar-a  1969  —  1,615,241  includat 

64,488  linat;  1968—1,509,310  includat  57,635 
linat. 

MIAMI.  FA. 

Harald-m  .  4,663,256  4,344,770 

Harald-S  .  1,951,893  1,663,019 

Nawt-a  .  2,219,543  1,925,587 


Grand  Total  .  8,834,692  7,933,376 

NOTE:  Fart  run  advartitinq  inciudad; 
Harald-m  1969—4,663,256  includat  166.589 
linat;  1968—4,344,770  includat  137,185  linat. 
Harald-S  1969— 1.951.893  includat  132,322 
linat;  1968—1,633,019  includat  94,403  linat. 

MILWAUKEE.  WIS. 

Santinal-m  .  1,637,545  1,416.391 

Journal-a  .  3.610,688  3.525.219 

tJournal-S  .  1,897,686  l.82b,0S8 

Grand  Total  .  >.145,919  6,769,668 

MINNEAPOLIS.  MINN. 

Tribuna-m  .  2.240,326  1,995,889 

Star-a  .  3,373,772  3,141,825 

tTribuna-S  .  1,705,651  1,693,790 


Grand  Total  .  7,319,749  6,831,504 

NOTE:  Fart  run  advartitinq  inciudad; 
Star-a  1969 — 3,373,772  includat  M7,IS2  linat; 
1968—3.141,825  includat  576.990  linat. 

MODESTO.  CALIF. 

Baa-a  .  1,210.254  1,011.319 

IBaa-S  .  260.663  257,114 


Grand  Total  1,470,917  1.268.433 

NOTE:  Baa-a  publishad  5  days  a  waak 
only. 

MONTREAL.  CANADA 
«Star.a  3,331,844  3,050,448 

Ga>atta-m  . .  1,925,721  1,791,696 

La  Fratta-a .  3,816,652  3,343,334 


Grand  Total  9.074,217  8.185,478 

NOTE:  Star-a  includat  Waakand  Maqa- 
lina  linaqa. 

MORRISTOWN.  N.J. 

Racord-a  .  904,525  873,815 

MUNCIE,  IND. 

Frati-a  .  1,073,754  970,994 

Star.m  .  986,389  923,671 

•Star-S  .  314,046  340,651 


Grand  Total  2,374,189  2,235,316 

NASHVILLE.  TENN. 

Bannar-a  .  2,121,194  1,923,369 

Tannattaan-m  .  2,060,007  1,899,985 

Tannatsaan-S  .  796,533  832,791 


Grand  Total  4,977,734  4,656,145 


NEWBURGH,  N.Y. 


Ntws*a  . . 

....  1,015,292 

953,(46 

NEWPORT 

NEWS.  VA. 

Pra$i«m 

...  1,568,4(3 

1,461,052 

§FrattS  . 

.  686.(69 

549.407 

Timas-Harald-a  _ 

...  1,473,573 

1,311,851 

Grand  Total  . 

...  3,728,925 

3,322,310 

NIAGARA 

FALLS.  N.Y. 

Gaiatta-a 

1,168.232 

1,112,608 

*Gaiatta-S 

346,232 

307,652 

Grand  Total  .... 

....  1,514.464 

1,420,260 

NORWALK.  CONN. 

Hour*# 

1,450.2(7 

1,369,(65 

OAKLAND,  CALIF. 

^ribuna<a  . 

....  2,394.(85 

2,394,134 

ibuna-S  . 

....  919,601 

964,6(5 

Grand  Total 

3.314,486 

3,358.(19 

NOTE:  Tribuna-S 

1969—919.601 

includat 

15,640  linat  of  Fart  Run  Advartitinq. 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  .  I,UI,897  1,481,708 

Oklahoman-S  .  695,376  615,(24 

Timat-a  .  1,570,502  1,385,141 

Journal-m  .  948,248  . 

tJournal-S  .  259,284  . 


Grand  Total  .  5,135,307  3,482,673 

NOTE:  Fart  run  advartitinq  inciudad; 
Oklahoman-m  1969 — 1,661,(97  includat  213,- 
908  linat;  1968—1,4(1,708  includat  173,988 
linat.  Timat-a  1969 — 1,570.502  includat  I6I,- 
428  linat;  1968—1.385,141  includat  133,224 
linat.  Journal-m  1969—948.248  includat  89,- 
929  linat.  Journal-S  1969 — 259,2(4  includat 
21,290  linat. 

NOTE:  "Oklahoma  City  Journal.m  8  S 
not  inciudad  in  1968  linaqa  fiqurat". 

OMAHA.  NEIR. 

World-Harald-d  .  1,786.314  1,776,(98 

World-Harald-S  .  1,070.(71  1,042,032 


Grand  Total  .  2,857,1(5  2,818,930 

ORLANDO.  FLA. 

Santinal-m  .  2,554.798  2.609.318 

Santinal-S  .  947.324  (68,145 

tar-a  .  2,543.600  2.503,646 


Grand  Total .  6,045,722  5,9(1,109 

NOTE:  Fart  run  advartitinq  inciudad; 
Santinal-m  1969—2.554,798  includat  518.914 
linat;  1968-2.609,318  includat  637,310  linat. 
SantinaM  1969—947.324  includat  195,001 
linat;  1968 — (68,145  includat  219,302  linat. 
Star-a  1969  —  2.543,600  includat  392,970 
linat;  1968 — 2,503,6^  includat  517.(40  linat. 

PALO  ALTO.  CALIF. 

Timat-a  1.989.935  1,986,357 


NEW  HAVEN.  CONN. 

Journal  Couriar-m  1,306,310  1.207,708 
Raqittar.a  1,947,505  1.888.773 

Raqittar-S  .  1,111,720  921,705 

Raqittar  8 

Journal-Couriar-tat  ..  127,962  124,167 


Grand  Total  .  4,493,497  4,142,353 

NOTE:  Journal  Couriar-m  8  Raqistar-a 
publishad  5  days  a  waak  only, 

NEW  ORLEANS.  LA. 

Timas-Ficayuna-m  .  3.288.564  3.332.000 

Timat-Filcayuna-S  .  1,077,827  1,090,970 

Statas  8  Itam-a  2,009.008  1,(70,489 


Grand  Total  6,375,399  6.293.459 

NOTE:  Statas  8  Itam-a  1969-2,009,008 
includat  28,474  linat  of  part  run  advar¬ 
titinq. 

NEW  YORK.  N.Y. 

Timat-m  3,997,392  4.039,174 

Timat-S  .  3,710,457  3,511,802 

Naws-m  .  ...  2,409,956  2,248.195 

Nawt-S  .  1,853.695  1,761,897 

Fott-a  .  1,536,768  1,423,145 


Grand  Total  13.508,268  12,9(4.213 

NOTE:  Part  run  advartitinq  inciudad; 
Nawt-m  1969-2,409.956  includat  1.002.442 
linat;  1968—2.248.195  includat  965.643  linat. 
Ntwt-S  1969—1,(53.695  includat  1.043.014 
linat;  1968 — 1,761,(97  includat  981,342  linat. 

NEW  YORK  (QUEENS).  N.Y. 

Long  Island  Frass-a  1,715,495  1,703,900 
t$Lonq  Island  Frast-S  643.(90  590.559 


Grand  Total  2,359,385  2,294,459 

NEW  YORK 

(EL  DIARIO-LA  PRENSA),  N.Y. 

El  Diario-La  Franta-m  400.729  454.862 

bl  Diario-La  Fransa-S  85,463  80,337 


Grand  Total  486.192  535,199 


PASADENA.  CALIF. 

Star-Naws-a  1,243,429  1,070.735 

Star  Nawt-S  340.237  354,537 

tar  Nawt 

Indapandant-m  1,136.708  930,666 


Grand  Total  2,720,374  2,355.938 

NOTE:  Star  Nawt  Indapandant-m  pub¬ 
lishad  5  days  a  waak  only. 

PATERSON.  N.J. 


Call-m 

1,109,233 

PAWTUCKET,  R.l. 

967.669 

Timat-a 

PEORIA. 

1,007,580 

ILL. 

1.020,(32 

Journal  Star  (Sad  Nota) 

1.694.467 

1.739.676 

IJournal 

Star-S  . 

519,677 

544.067 

Grand 

Total 

2,214.144 

2,283,743 

NOTE: 

Journal  Star>n 

t  6  Journal  Star-a 

told  in  combination.  Linaqa  of  only  ona 
adition — Journal  Star-a — is  shown. 

PHILADELPHIA,  PA. 

Bullatin-a  .  2.(94.778  2,903.590 

tBullatin-S  1.004.299  l.024.(8-> 

Inquirar-m .  2,421,368  2,362,009 

Inquirar-S  2.I22.II3  2,044.909 

Nawt-a  1.230.950  1,1(7,602 


Grand  Total  9,673.508  9.522.995 

NOTE:  Part  run  advartitinq  inciudad; 
Bullatin-a  1969—2  (94.778  includat  503.662 
linat;  1968 — 2.903,590  includat  511,136  linat. 
linat;  1968—1.024  885  includat  322.867  linat. 
linat;  1968 — 1.024  .  85  includat  322,867  linat. 
Inquirar-m  1969 — 2,421,368  includat  230,600 
linat;  1968 — 2,362.009  includat  292,934  linat. 
Inquirar-S  1969-2.122.113  includat  521,594 
linat;  1968 — 2,044,909  includat  553,667  linat. 

PHOENIX.  ARIZ. 


Rapubliom 

3.027  633 

2.(41.789 

Rapublic-S 

960.718 

963.498 

Gatatta-a 

3  035,610 

2.827.445 

Grand  Total  . 

7.023.961 

6,632,230 

61 
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PITTStUlteH.  PA. 

Pott-G<i.  &  Sun-T*l.-in  l,358,IOt  l.3?5.^ 

.  2,111.081  2,438,358 

fPrttt-S  .  1, 358.885  I.3U.33I 


Grand  Total  .  5,528.174  5,170,073 


PLAINFIELD.  N.J.  _ _ 

Co«riar-N#wt-a  .  1,441,024  1,344,787 


PONTIAC,  MICH.  ^ 

Pr„^,  .  2,302,487  2,588,528 


PORTLAND.  ORE.  . 

Oragonian-tn  .  2,837,847  2,434,231 

40raqonian-S  .  1.084,555 

JourMl-a  .  1,014,884  808,848 


Grand  Total  .  4.838.288  4.542  4M 

NOTE:  Part  run  advartiting  includad; 
Journal-a  1848—1.014,884  includat  52,817 
linat;  1848—808.848  Includat  43.843  linat. 


PROVIDENCE.  R.l. 

Bullat;n.a  .  2,183,115  2,082,501 

Journal-m  . .  I,877.W  I.W.O^ 

tJournal-S  .  1,177,203  1,113,234 


Grand  Total  .  5.238.157  5,113,747 


QUINCY.  MASS. 

Patriot  Ladgar-a  .  1,241,243  1.234,421 

NOTE:  Part  run  advartiting  includad; 
Patriot  Udgar-a  1848—1,241.243  includat 
23  538  linat;  1848—1,234,421  includat  21,154 


READING,  PA. 

Eagla  (Saa  Nota)  ....  1.452,813  l.378,IW 
lEagla-S  .  447.814  441.248 


ROANOKE.  VA. 


Timat-m  . 

1,371,580 

1,355,471 

§Timat-S  . 

387,077 

421,288 

World-Newt-a  . 

1,424,401 

1,384,344 

Grand  Total  . 

3,183,058 

3,141,314 

ROCHESTER 

1.  N.Y. 

Damocrat  E 

Chronicia-m  . 

2,013,748 

1,844,104 

(Damocrat  E 

Chronicla-S  . 

1,118,185 

1,082,325 

•Timat-Union-a  . 

2.517.234 

2.405.482 

Grand  Total  . 

5,450,148 

5.343.813 

ROCKFORD 

.  lU. 

Star  (Saa  Nota)  . 

1,471,321 

1,385,234 

Star-S  . 

524,248 

582,458 

Grand  Total  . 

2,185,588 

1,877,883 

SACRAMENTO.  CALIF. 


8aa-a  . 

2,418,733 

2,283,473 

5Baa-S  . 

743,281 

732,557 

Union*m  . 

1,223,751 

1,187,518 

•Union-S  . 

244,074 

210.410 

Grand  Total  . 

4,448,841 

4,433,858 

ST.  LOUIS. 

,  MO. 

Globa-Damocrat-m  ... 

1,285,530 

1,428,845 

fGloba-Damocrat-wa  . . 

422,471 

584,427 

Pott-Ditpatch-a  . 

2,288,284 

2.740,087 

§Pott-Ditpatch-S  . 

1,188,881 

1,507,324 

Grand  Total  . 

5,184,284 

4,441,803 

IM8 


I8M 


ST.  PAUL.  MINN. 

Pionaar  Pratt-m  .  I,38I,W8  1,300,062 

§Pionaar  Pratt-S  .  1,011,851  1,070,427 

Ditpatch-a  .  2.313.258  2,314,755 


Grand  Total  .  4,717,087  4.487.234 

NOTE:  Part  run  advartiting  includad; 
Ditpatch.a  1848—2.313.258  includat  312,358 
linat;  1848—2,314,755  includat  3U.II0  linat. 


ST.  PETERSRURG.  FLA. 

Timat-m  .  2,818,818  2,733,434 

|Timat-S  .  854,182  744,440 

fndapandant-a  .  1,722,085  1,512,544 


NOTE;  Star-m  I  Ragittar-Rapublic-a  told 
in  combination.  Linaga  of  only  ona  adi- 
tion — Star-m — it  ihown.  Star-m  publithad 
fiva  waak  dayt  only,  atcluding  Monday. 


Grand  Total  .  5.388.185  5,012,458 

NOTE:  Part  run  advartiting  Includad; 
Timat-m  1848—2,818,818  includat  304,008 
linat;  1848—2,733,434  includat  270,888  linat. 
Timat-S  1848—854,182  includat  57,325  linat; 
1848—744,440  includat  74,138  linat. 


SALT  LAKE  CITY.  UTAH 

Tribuna-m  .  2.387,540  2,134,424 

§Tribuna-S  .  744,015  708,744 

Datarat  Nawt-a  .  2,474,0n  2,147,557 


Grand  Total  .  5,417,474  4.882.827 


E«pratt-m 
tExpratt-Nawt-S 
Expratt-Nawt-tat 

Nawt-a  . 

Light-a  . 

ILight-S  . 

Lignt-tat  . 


SAN  ANTONIO.  TEX. 


Grand  Total  .  1,800,728  1,820,351 

NOTE;  Eagla-a  E  Timai-m  told  in  com¬ 
bination.  Linaga  of  ona  adition,  Eagla-a, 
it  thown. 


RIVERSIDE.  CALIF. 

Pratt-Entarprita  _ _ 

(Saa  Nota)  .  1,852,344  1.778.577 

§Pratt-Entarprita-S  ....  454,403  435,471 


Grand  Total  .  2.308.748  2,214,248 

NOTE;  Entarprita-m  R  Pratt-a  told  in 
combination.  Linaga  of  ona  adition,  En- 
tarprita-m  it  thown. 

NOTE:  Part  run  advartiting  includad; 
Entarprita-m  1848 — 1,852,344  includat  38,428 
linat;  1848—1.778.577  includat  23,718  linat. 


Union-m 

§Union-S 

Tribuna-a 


SAN  DIEGO.  CALIF. 


1,045,172 


jvartiting 

Globa-Damocrat-m  1848 — 1,285,530  includat 
212.024  linat-  1848—1,428,845  includat  280,- 
84t  linat.  Pott-Ditpatch-a  1848—2.288.284 
includat  175.45  linat;  1848—2.740,087  in- 
cludat  282.344  linat. 

NOTE:  Globa-Damocrat-m  publithad  5 
waak  dayt  only.  Globa  Damocrat  did  not 
publith  April  18  through  25;  Pott  Ditpatch 
— April  18  through  April  24,  IH8  dua  to 
ttrika  conditiont. 


SEATTLE. 

WASH. 

Pott-Intalligancar-m  ., 

,.  1,817,788 

1.871.723 

4Pott-l  ntal  I'gancar-S 

..  552,034 

420,082 

TimM-*  . . 

..  2,818,834 

2,831,835 

Timat-S  . 

..  1,080,211 

1,047,888 

Grand  Total  . 

..  4,448,872 

4,381,748 

SHREVEPORT.  LA. 

Journal-a  . 

..  1,177,278 

1,020,341 

Timat-m  . 

..  1,473,282 

1,350,825 

Timat-S  . 

. .  404,045 

534,848 

Grand  Total  . 

..  3,254,435 

2,804,135 

...  2,215,778  2,032,448 
...  848,718  873,730 

...  344,888  288,848 

...  2,187,388  1,883,248 
...  2.348.544  2,084,8n 
...  1,047,847  1,032,038 
...  188,434  187,062 


Grand  Total  .  8,244,818  8,515,478 

NOTE:  Expratt-m,  Nawt-a  It  Light-a 
publithad  5  dayt  a  waak  only. 

NOTE;  Expratt  Nawt-S  1848-848,718  in¬ 
cludat  37,877  linat  of  part  run  advartiting. 


SAN  RERNARDINO,  CALIF. 

Sun-m  .  2,008,354  1,848,127 

§Sun-Talagram-S  .  588,844  554,052 


Grand  Total  .  2,587,318  2,504,178 

NOTE:  Part  run  advartiting  includad; 
Sun-m  1848-2,008,354  includat  85,382  linat; 
1848—1,848,127  includat  87,578  linat.  Sun-S 
1848—588,844  includat  21,701  linat;  1848— 
554,052  includat  21,033  linat. 

NOTE:  Sun-m  E  Talagram-a  ara  told  in 
combination.  Linaga  of  ona  adition,  Sun-m 
it  thown. 


Grand  Total  .  5.821,874  5,485,811 


Grand  Total  .  8,354,550  7,782,743 

NOTE:  Part  run  advartiting  Includad; 
Marcury-m  1848 — 3,424,444  includat  210,854 
linat;  1848 — 3,413,284  includat  243,843  linat. 
Nawt-a  1848  —  3,448,800  includat  210,854 
linat;  1848 — 3,445,777  includat  243,843  linat. 


1848 

I8M 

SOUTH  BEND.  IND. 

Tribuna-a  . 

1,740,283 

1,478,087 

Tribuna-S  . 

,  541,872 

583,442 

Grand  Total  . 

2,302,255 

2,241,538 

SPOKANE, 

WASH. 

Spokatman-Raviaw-m 

.  1,020,754 

808,734 

fSpokatman-Raviaw-S  . 

.  413,420 

518,041 

Chronicla-a  . . 

.  1,231,748 

1,102,838 

Grand  Total  . 

.  2,844,125 

2,530,734 

STOCKTON, 

,  CALIF. 

Racord-a  . 

.  1,778,404 

1,708,377 

SUFFOLK  COUNTY.  N.Y 

Sun-m  . 

.  875,844 

SYRACUSE.  N.Y. 

Harald-Journal-a  .... 

.  2,041,447 

1,832,585 

(Harald-Amarican-S 

.  758,118 

742,845 

Pott-Standard-m  . 

.  884,700 

1,008,777 

Grand  Total  . 

.  3.807,484 

3,485,337 

TACOMA. 

WASH. 

Nawt-Tribuna-a  . 

.  2,011,474 

1,801,808 

Nawt-Tribuna-S  . 

.  447,303 

400,784 

Grand  Total  . 

.  2,478,878 

2,502,482 

TALLAHASSEE,  FLA. 

Dantocrat-a  . 

.  845,820 

Damocrat-S  . 

.  310,571 

Grand  Total  . 

.  1,254,381 

TAMPA. 

FLA. 

Tribuna-m  . 

.  2,448,115 

2,380,254 

(Tribuna-S  . 

.  832,417 

774,455 

Timat-a  . 

.  1,815,038 

1,772,348 

Grand  Total  . 

.  5,114,771 

4,837,078 

NOTE:  Part  run  advartiting 

includad; 

Tribuna-m  1848 — 2,448,115  includat  235,423 

linat;  1848 — 2,380,254  includat  148,484  linat. 

TOLEDO. 

OHIO 

. 

.  787,085 

740,275 

Blada-a  . 

.  2,350,417 

2,178,817 

Blada-S  . 

..  1,038,847 

1,021,845 

Grand  Total  . 

.  4,174,478 

3.841.037 

NOTE;  Timat-m  publithad  5  dayt  a  waak 

only. 

TORONTO. 

CANADA 

Glob«  &  Mail-m  .... 

.  2,004,153 

1,848,514 

#Talagram-a  . 

,.  3,033,733 

2,700,814 

Star-a  . 

.  3,758,340 

3,213,004 

SAN  FRANCISCO.  CALIF. 

Chronicla-m  .  2,040,058  1,874,450 

Examinar-a  .  2,211,852  2,143,404 

Examinar  E  Chronicla-S  1,050,878  888,054 


Grand  Total  .  5,322,888  5,117,312 


SAN  JOSE.  CALIF. 

Marcury-m  .  3,424,444  3.413.284 

Nawt-a  .  3,448,800  3,445,777 

t§Marcury-Nawt-S  .  1,082,004  803,470 


SAN  RAFAEL,  CALIF. 
IndapandantIJournal-a  1,438,551  1,548,772 


SANTA  ANA.  CALIF. 

Ragittar  (Saa  Nota)  ..  3,283,448  2,805,381 
(Ragiitar-S  .  841,812  841,438 


Grand  Total  .  4,225,541  3,747,020 

NOTE:  Ragittar-a  E  Ragittar-m  told  In 
combination.  Linaga  of  ona  adition  Rag¬ 
ittar-a  it  thown. 


SCHENECTADY.  N.Y. 

Gaiatta-m  .  1.418.834  1,443.448 

Union  Star-a  .  814,783  1,058,025 


Grand  Total  .  2,433,727  2  701,483 

NOTE:  Union  Star-a  latt  publication 
April  24.  1848. 


1848 


WATERLOO,  IOWA 

Couriar-a  .  1,353,127  1,1  3,011 

*Couriar-S  .  378,587  410,500 


Grand  Total  . 8,787  244  7,742,338 

NOTE:  Talagram-a  includat  Waakand 
Magatina  linaga  and  Star-a  E  Globa-a  E 
Mail-m  includa  rotogravura  taction  linaga. 


Grand  Total  .  1.731.724  I.4J8.S58 

NOTE;  Couriar-o  publith^  5  d.^yt  a 
waak  only. 


WEST  PALM  REACH,  FLA. 

Pott-m  .  2,087,873  1,887,731 

Timot-a  .  1,866,283  I.773.5R 

§Poit-Timat-S  .  731,414  484,104 


Grand  Total  .  4,484,480  4,445.432 

NOTE:  Timat-a  publithad  5  days  a  waak 
only. 

NOTE:  Part  run  advartiting  Includad- 
Pott-m  1848—2.087.873  includat  42,821  linat- 
Timat-a  1848  —  1,855,283  includat  42.821 
linat. 


1,430,124  1,178,4)5 


Grand  Total  .  4,488,421  4,244.881 


WESTCHESTER-ROCKLAND  GROUP, 
N.Y.  (10  CITIES) 

Mamaronack  Timat-a  ..  1,288,224  1,070,544 
Mount  Varnon  Argut-a  1,348,474  1,148,151 
Naw  Rochalla 
Standard-Star-a  .... 

Ottining  Citizan- 

Ragittar-a  . 

Paaktkill  Star-a  .... 

Port  Chattar  Itam-a 
Tarrytown  Nawt-a  . 

Yonkart  Harald 

Statatman-a  . 

Whita  Plaint 
Raportar  Ditpatch-a.  1,758,447  1,512,145 
Rockland 

Journal  Nawt-a  .  1,572,823  1,214,225 


1,380,042  1,142,404 
808,111  844.881 

I.520.MS  1,284.752 
1,257,848  1,100.858 


1,552,031  1.344.810 


Grand  Total  . 14,060,214  12,014.067 


WICHITA,  KANS. 

Eagla-m  .  1,853,148  1.824,525 

8aacon-a  .  841,545  1,255,407 

§Eaglo  E  Baacon-S  ...  534,482  488.542 


Grand  Total  .  3  428,174  3,480,474 

NOTE;  Baacon-a  publithad  5  dayt  a 
waak  only. 

NOTE:  Part  run  advartiting  includad; 
Eagla-m  1848  —  1  853,148  includat  42.885 


linat;  I848--I,824,m5  includat  28,800  linat. 
Eagla  E  Baacon-S  1848—534,482  includat 
8,340  linat. 


WILLOUGHBY,  OHIO 
Nawt-Harald-a  .  883,812 


WORCESTER,  MASS. 

Talagram-S  .  775,827  444.814 

Talagram-m  .  1,071,120  1,027  324 

Gaiatta-a  .  1,357,440  1,347,387 


TRENTON,  N.J. 

Tin>at-a  .  1,342,803  1,232,203 

•Timat  Advartitar-S  ...  755,044  477,0M 

Trantonian-m  .  1,048,458  842,548 


Grand  Total  .  3,204,407  3,021,537 

NOTE:  Part  run  advartiting  includad; 
Talagram-m  1848—1,071,120  includat  33,572 
linat;  1848—1,027,324  includat  48,884  linat. 
6azatta-a  1848—1,357,440  includat  35,744 
linat;  1848—1,347,387  includat  51,184  linat. 


Grand  Total  .  3,147,424  2,851,840 

NOTE;  Timat-a  publithad  5  dayt  a  waak 
only. 


YOUNGSTOWN.  OHIO 

Vindicator-a  .  1,848,574  1,885,314  "i 

§Vindicator-S  .  1,114,584  1,070,411  ! 


TROY.  N.Y. 

Racord  (Saa  Nota)  ...  1,185  481  1,288.708 
NOTE;  Racord-m  E  Timas-Racord-a  told 
in  combination.  Linaga  of  ona  adition 
Racord-m  it  thown. 


Grand  Total  .  3,044,148  2,854,082  j 


TULSA.  OKLA. 

Tribuna-a  .  1,854,758  1,835,535 

World-m  .  1,817,302  1,823,417 

World-S  .  424,340  408,038 


A.L.S.  REPORTS 

BLUEFIELD,  W.  VA. 

Talagram-m  .  438,725  531,523 

Talagraph-S  .  233,005  211,234 


Grand  Total  .  872,730  742.757 

Talagraph-S  Includat  FAMILY  WEEK 
38.810  linat  (1848);  32,412  linat  (1848). 

NOTE;  Talagram-m  told  in  combination 
with  Suntat  Nawt-a. 


UNION  CITY,  N.J. 

Hudton  Ditpatch-m  ...  842,328  828,722 


UTICA,  N.Y. 

Obtarvar  Ditpatch-a  ..  1,151,701  1,070,477 

•ObtarvarDitpatch-S..  371,302  411,434 

Pratt-m  .  1,310,128  1,424,311 

Grand  Total  .  2,833,131  2,804,224 

WASHINGTON,  D.C. 

Nawt-a  .  1,182,888  1,308,142 

Pott-m  .  4,247,205  4,285,504 

|Pott-S  .  1,448,827  1.588,453 

Star-a  .  2.444,328  2,422,427 

fStar-S  .  842,745  851,577 

Grand  Total  . 10,484,004  10,557,103 


COLUMBIA,  S.C.  ’ 

Stata-m  .  1,414,447  1,345,842  1 

Stata-S  .  552,800  514,340 

Racord-a  .  1,425,804  1,244,327 


Grand  Total  .  3,385,271  3,124,521 

Stata-S  includat  THIS  WEEK  33,474  linai 
(1848);  28,854  linat  (1848). 


PASSAIC.  N.J. 

Harald-Nawt-a  .  1,482,408  I,I84,2N 


PATERSON,  N.J. 

Nawt-a  .  1,478.488  1,447,304 


WATERBURY,  CONN. 

Amarican-a  .  1,353,847  1,545,258 

Rapublican-S  .  584,274  573,307 


SCRANTON,  PA. 

Tribuna-m  .  484,458  474,**f 

Scrantonian-S  .  413,817  518,050 

Timat-a  .  1,201,082  1.047,411 

Timat-S  .  238.035  200.584 


Grand  Total  .  1,848.243  2,118,545 

NOTE;  Amarican-a  E  Rapublican-m,  told 
in  combination.  Linaga  of  Amarican-a 
only  it  thown. 


Grand  Total  .  2,550,403  2,3ll,8a 

Scrantonlan-S  Includat  PARADE  33,717 
linat  (1848);  35,378  linat  (I8U)  FAMIIT 
WEEKLY  Timat-S  Includat  38,810  lino 
(1848);  32,412  linat  (1848). 
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WILKtS-BARRI.  PA. 

R«  ord-m  .  m.ru  «5l.02t 

T1m<i-LMd*r-«  .  1,371,100  1,234,101 

Indtp«nd«nl-S  .  S11.S04  537,154 

3r«nd  ToUl  . 2,127,au  2,424,758 

lnd*p«nd«n(-S  Includct  PARADE  33,802 
lin«i  (IH7);  FAMILY  WEEKLY  31,734  linai 
(1718). 

FIGURES  SUPPLIED  BY 
PUBLISHERS 

ABERDEEN,  S.D. 

Am*rican-N*w>-«  .  W,701  431,778 

Aniarican-Nawt-S  .  I80,0n  171,870 

Grand  Total  .  732,788  123,818 

ALTOONA,  PA. 

Mirror-a  .....  . '1,385,137  1,405,474 


APPLirON48IINAH4ffiNASHA,  WIS. 

,  I  Post-Cra$eant-a  .  1,178,438  1,257,474 

Puit-Craicant-S  .  345,870  381,212 

).511  -  - 

I.7SI  '  Grand  Total  .  1,544,508  1,140,758 

•  4K  BURLINGTON,  VT. 

•  *  I  Fraa  Prai»-m  .  1,105,437  1,011,845 

CHAMBERSBURG,  PA. 

■!!!  Public  Opinlon-a  .  723,020  774,584 

1.757 

CHARLESTON,  W.  VA. 

GaiaHa-m  .  1,213,714  1,211,118 

^■••0  Mail-a  .  1,320,788  1,257,452 

Gazatta  Mail-S  .  430,038  403,112 

Total  .  2,744,542  2  872,282 

1,225  NOTE:  Abova  figuras  do  not  tncluda 
PARADE  magazina  and  pra-printad  Iniart 
>,057  tactions. 

I  CHILUCOTHE,  OHIO 

1.52$  GazaHa  a  .  1,048,215  1,028,288 

CORPUS  CHRISTI,  TEX. 

,: _  Callar-m  .  1,778,434  1,153,022 

474  Timas-a  .  1,702,718  1,155,201 

I  a  Callar-Timat-S  .  427,714  422,081 

tad-  Grand  Total  .  3,707,011  3,730,314 

M8S 

nat.  COVINGTON,  KY. 

dai  Kantucky  Pott  8 

Timat-Star-o  .  883,778  752,542 

DANBURY,  CONN. 

Nawt-TImat-a  .  1,3^,224  1,178,311 

DAVENPORT,  IOWA 

Timat-Damocrat-m  ...  I,ISFM2  1,135,848 

Timat-Damocrat-a  ....  1,454,502  1,371,778 

r  nas-Damocrat-S  ....  457,251  441,312 

'.777  _____ 

—  Grand  Total  .  3,011.840  2.774.188 

DAYTONA  BEACH,  FLA. 

,  Nawt-a  .  772,544  814,873 

",*5;  Nawt-Journal-S  .  212,051  218,701 

j  Journal-m  .  881,087  812,807 

I  Grand  Total  .  1,885,182  1,871,388 

'  FALL  RIVER.  MASS. 

',571  Harald  Nawt-a  .  1,171,818  1,217,473 

'.on  I  FORT  MYERS.  FLA. 

'  Naws-Pratt-mS  .  1,171,125  1,474,007 

GAINESVILLE.  FLA. 

Sun-aS  ax  tat  .  1,210.784  1,175,720 

,523 

.274  GRAND  FORKS,  N.D. 

—  Harald-aS  .  775,008  778,114 

,757 

EEK  HAGERSTOWN,  MD. 

8).  Harald-m  .  1,127,703  1,180,317 

tion  Hail-a  .  1,157,170  1,234,787 

^  Grand  Total  .  2,287,573  2,415,308 

112  I  HARRISBURG.  PA. 

jao  Patriot-m  .  1,475,572  1,418,872 

;327  Patriot-NawfS  .  570,702  527,480 

Grand  Total  .  2,011,274  I  748,352 

NOTE;  Patriot-Nawt-S  doat  not  tncluda 
PARADE  linago. 

HAVERHILL,  MASS. 

Gazatta-a  .  702,450  727,582 

HUNTINGTON.  W.  VA. 

Advartitar-a  .  757,318  1,047,801 

3M  Harald-Ditpatch-m  ...  850,145  780,002 

Harald  Dispatch  t 

Adv.-tat  .  75,204  78,231 

^  Herald-Ad»artUar-S  ..  304,174  341,501 

«j  Grand  Total  .  2,211,871  2,447,540 

***1  HUNTSVILLE.  ALA. 

—  I  Tlmat-a  .  I,287,2n  1,233,424 

I  Tittrai-S  .  •431,475  •470,314 

'^1  Grand  Total  .  1,718,747  1,703,740 

"«|  NOTE:  •Includat  PARADE. 


HYANNIS,  MASS. 

Capa  Cod  Standard- 

Tlmat-a  .  774.4H  710.774 

Capa  Cod  Standard- 
Timat-S  .  80,711  78,014 

Grand  Total  .  875,412  858.788 

JOHNSON  CITY,  TENN. 

Prott-ChronIcla-d  .  713,020  124,330 

Prott-Chronicla-S  .  300,550  403,747 

Grand  Total  .  1,013,570  1,028,277 

NOTE:  Includat  37,414  linat  (1717);  33,- 
353  llnat  (I7U)  FAMILY  WEEKLY. 

JOPLIN,  MO. 

Globa-m  .  773,341  708,582 

Globa-S  .  283,514  284,004 

Harald-a  .  732,452  148,102 

Grand  Total  .  1,787,312  l,M0,188 

KENNEWICK-PASCO-RICHLAND,  WASH. 

Tri-City-Harald-a  .  818,773  777,370 

Tri-CIty-Harald-S  .  210,147  207,048 

Grand  Total  .  1,077,120  1,001.418 

NOTE:  Doat  not  includa  FAMILY 

WEEKLY. 

KENOSHA.  Wise. 

Nawt-a  .  1,422,788  1,414,140 

KILLEEN/FT.  HOOD.  TEX. 
Harald-a  .  1,151,487  1,571,371 

KINGSTON,  N.Y. 

Fraaman-a  .  1,104,178  1,072,120 

KOKOMO.  IND. 

Tribuna-a  .  1,254,847  1.218.747 

Tribuna-S  .  232,243  240,173 

Grand  Total  .  1,487,072  1,457,122 

NOTE:  Doat  not  Includa  38,7M  linat 
(1717);  33,551  linat  (1718)  FAMILY 

WEEKLY. 

LAKELAND,  FLA. 

Ladgar-a  S  t  tat  m...  1,247,712  1,251,481 

LA  SALLE.  ILL. 

Naws-Trlbuna-a  .  745,738  714,802 

LANCASTER.  PA. 

Naw  Era-a;  Intalligancar 

Journal-m  .  1,517,547  1,515,503 

Nawt-S  .  414,782  375,711 

Grand  Total  .  1,734,531  1,871,417 

NOTE;  FAMILY  WEEKLY  not  includad 

In  Sunday  linaga, 

LINCOLN.  NEBR. 

Star-m  .  1,227,180  1.177,471 

Journal-a  .  1,282,533  1,113,043 

Journal  «  Star-S  .  438,834  377,411 

Grand  Total  .  2,785,727  2,751,712 

Includat  PARADE  34,180  linat  (1717); 
31,777  linat  (1718). 

LOCKPORT,  N.Y. 

Union-Sun  1  Journal-a.  ni,l38  112,318 

LORAIN,  OHIO 

Journal-a  .  1.371,545  1.381.731 

Journal-S  .  251,452  . 

Grand  Total  .  1,147,777  1,381,731 

LOUISVILLE,  KY. 

Couriar-Journal-m  ....  I,1U.238  1,115.040 

Couriar-Journal  B 

Timat-S  .  1,108,044  1,071,715 

Timat-a  .  2,343,751  2,228,701 

Grand  Total  .  5,135,238  4,715,111 

NOTE:  Abova  linaga  it  actual  linaga 
convartad  to  8-column  batit.  ROP  display 
it  publithad  on  1-column  batit  and  clatti- 
Had  on  7-column  batit. 

MERIDEN.  CONN. 

Racord-m  .  1,048,371  1.053,872 

Joumal-a  .  737,470  758,770 

Grand  Total  .  1,787,841  2,012,182 

MIDDLETOWN.  N.Y. 

Timat  Harald-Racord-m  1,057,711  713,700 

MOLINE-ROCK  ISLAND.  ILL. 

Argut-a  .  1,431,750  1,227,174 

Ditpatch-a  .  1,475,172  1.357.351 

MONROE.  LA. 

World-m  .  1,150,084  757,557 

Nawt-Star-a  .  1,138,070  744,714 

World-S  .  341,517  358,877 

Grand  Total  .  2,127,173  2,211,400 

MORGANTOWN,  W.  VA. 

Pott-a^  .  530,410  551,573 

Dominlon-Nawt-m^  ...  530,410  551,573 


Dominion- Pott-S^ 


1717  ITtt 

205,008  204,410 


Grand  Total  .  1,215,728  1,307,571 

NOTE:^  Includat  FAMILY  WEEKLY  B 


NEWARK.  OHIO 

Advocata-a  .  1,275,358  1,342,124 

NEW  BEDFORD.  MASS. 

Standard-Timat-a  .  1,143,282  1.083,410 

Standard-Timai-S  .  327.sn  311.201 

Grand  Total  .  1,417.854  1.374.111 

NEW  BRITAIN.  CONN. 

Harald-a  .  1.022,784  1,084,580 

NEW  LONDON,  CONN. 

Day-a  .  1,307,220  1,187,211 

NORRISTOWN.  PA. 

Timat-Harald-a  .  1,121,737  717,321 

NORTH  PLATTE,  NEBR. 

Talagraph-a  .  141.702  147.270 

Nota;  Includat  41,032  linat  [1717);  33.- 
250  linat  (1718)  FAMILY  WEEKLY. 

OGDEN.  UTAH 

Standard-Examinar-a  ..  1,217,802  1,207,701 
Standard-Examinar-S  ,.  •411,132  •375,184 

Grand  Total  .  1,131,434  1,103,570 

NOTE;^  Includat  FAMILY  WEEKLY 
41,112  linat  (1717);  33,312  linat  (1718). 

OIL  CITY,  FRANKLIN.  PA. 

Darrick-m  .  117,380  171,802 

Nawt-Harald-a  .  584,577  577,571 


Grand  Total  . 


ONEONTA,  N.Y. 

Star-m  .  107,' 


1,253,757  1,271,373 
N.Y. 

107,448  517,751 


PADUCAH.  KY. 

Sun-Damocrat-a  .  831,738  754,040 

Sun-Damocrat-S  .  277,131  354,531 

Grand  Total  .  1,133,874  1,108.571 

PINE  BLUFF.  ARK. 

Commarcial-a  .  718,228  187,038 

Commarcial-S  .  183.870  211,711 

Grand  Total  .  702,118  705,754 

NOTE:  boat  not  includa  37,284  linat 
FAMILY  WEEKLY. 

PITTSFIELD,  MASS. 

Barkthira  Eagla-a  .  1,122,128  1,087,572 

PLATTSBURGH.  N.Y. 
Pratt-Rapublican-m  ...  127,751  578,140 

PORT  JERVIS.  N.Y. 

Union-Gazatta-a  .  288,7^  242,751 

PORTLAND.  ME. 

Pratt  Harald-m  .  887.727  711,484 

Exprast-a  .  704,171  731,517 

Talagram-S  .  372,741  352,858 

Grand  Total  .  2,187,544  2,255,711 

POTTSTOWN,  PA. 

Marcury-m  .  1,153,371  1,077,808* 

POUGHKEEPSIE.  N.Y. 

Journal-a  .  1,278,157  1,227,510 

Journal  s  .  •515,322  472,100 

Grand  Total  .  1,813,777  1,721,110 

NOTE:^  Includat  FAMILY  WEEKLY  37,- 
322  linat  (1717);  33,183  linat  (1718). 


1717 

1718 

SALEM, 

ORE. 

Oragon  Statatman-m  ., 

.  1,237,772 

1,127,771 

Ora^on  Statatman-S  ., 

.  278,737 

272.3IS 

Capital  Journal-o  ... 

1,457,151 

1,313,112 

Grand  Total  . . 

.  2,774,087 

2,735,703 

SALISBURY,  N.C. 

Pott-a  . 

.  708,311 

700,780 

Pott-S  . 

..  227.112 

240,814 

Grand  Total  . 

.  735,728 

741,774 

SANTA  BARBARA,  CALIF. 

Nawt-Pratt-a  . 

.  I.IU.III 

1,517.575 

Nawt-Pratt-S  . . 

.  444,755 

437,135 

Grand  Total  . . 

.  2,111,571 

1,757,230 

SIOUX  FALLS.  S.D. 

Argut-Laadar-a  . 

.  1,051.580 

870.302 

Argut-Laadar-S  . . 

.  341,410 

310,170 

Grand  Total  . 

.  1,378,040 

1,200,472 

STROUDSBURG.  PA. 

Pocono  Racord-m  . 

577,772 

108,230 

SUPERIOR. 

Wise. 

Talagram-a  . 

.  515,018 

572.018 

TERRE  HAUTE.  IND. 

Star-m  . 

.  715.230 

853,818 

Tribun«<«  . 

.  1,047,172 

727.500 

Tribuno-Star-S  . 

.  577,810 

532,448 

Grand  Total  . 

.  2,572,712 

2,313,711 

TOPEKA, 

KANS. 

Capital-m  . 

.  1.178,372 

1,227,800 

Stata  Journal-a  . 

.  741,770 

1,131,438 

Capital-Journal-S  .... 

.  387,254 

414,470 

Grand  Total  . 

.  2,527,111 

2,773.708 

TUCSON. 

ARIZ. 

star-m  . 

.  1.717.288 

1,873,177 

5tar-S  . 

.  513,574 

445,074 

Citizan-a  . 

.  2,375,717 

2,214,311 

Grand  Total  . 

.  4.878.827 

4.532.117 

NOTE:  Star-S  includat  PARADE. 

VICTORIA. 

TEXAS 

Advocata-m  . 

825,734 

170,770 

Advocata-S  . 

170,058 

132,421 

Grand  Total  . 

.  775,772 

823,371 

WAUKEGAN.  ILL. 

Naws-Sun-a  . 

.  1,177,552 

1,557,811 

WILMINGTON.  DEL. 

Naws-Journal-ma  . 

.  2,158,781 

2,174,704 

WILMINGTON.  N.C. 

Star-Nawt-ma  . 

.  814,201 

771.470 

Star-Nawt-S  . 

.  304,074 

245,130 

Grand  Total  . 

.  1,118.280 

1,037,120 

WINSTON-SALEM,  N.C. 

Journal-m  . 

.  1,507,878 

1,433,348 

Santinal-a  . 

.  1,215,874 

1,272,152 

Journal-Santinal-S  .... 

518,751 

514,710 

Grand  Total  . 

.  3,272,548 

3,220,210 

WOONSOCKET.  R.l. 

Call-a  . 

.  878,137 

1.017,040 

CANADA 

CALGARY, 

ALTA. 

Harald-a  . 

.  2.777.721 

2,317,811 

QUINCY, 

,  ILL. 

Harald-Whig-a  . 

.  713,372 

170,731 

Harald-Whig-S  . 

.  274,414 

314,412 

Grand  Total  . 

1,037,  .781 

785.348 

RAPID  CITY.  S.D. 

Journal-a  . 

.  853,454 

718,114 

Journal-S  . 

257,750 

214,404 

Grand  Total  . 

.  1,111,404 

1,033,018 

RENO. 

NEV. 

Journal-m  . 

.  1,014  420 

1,071,110 

Journal-S  . 

.  311,210 

321,278 

Gazatta-a  . 

.  1,122,128 

1,110,130 

Grand  Total  . 

.  2,502,808 

2,512,538 

RICHMOND.  VA- 

Timat-Dlipatch-m  .... 

.  1,781.372 

1,153,737 

NawtLaadar-a  . 

.  1,713,285 

1,832,434 

Timat-Ditpatch-S  _ 

.  1,021,144 

723,457 

Grand  Total  . 4.ni.32l  4,407,830 


RUTLAND.  VT. 

Harald-m  .  701,333  711,457 


EDMONTON,  ALTA. 

Journal-a  ..: .  2,554,172  2,284,317 

HAMILTON.  ONT. 

Spactator-a  .  2.771.147  2,272,078 

KITCHENER-WATERLOO.  ONT. 
Racord-a  .  2,211,775  1,711,113 

LETHBRIDGE,  ALTA. 

Harald-a  .  812.717  717,450 

LONDON,  ONT. 

Fraa  Prati-ma  .  2,211,717  2.074.225 

MONTREAL,  QUE. 

La  Diamancha-Matin-S.  314,411  333.207 

NORTH  BAY.  ONT. 

Nuggat-a  .  733,313  114.507 

OTTAWA,  ONT. 

Citizan  a  .  2,378,275  2.l»,571 

La  Droit-a  .  1.345,111  1,170.214 

QUEBEC.  QUE. 

La  Solail-a  .  2,557,877  2,127,454 

REGINA,  SASR. 

Laadar-Pott-a  .  1,174,702  l,13S.U7 
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Jacobs,  a  former  managing  edi¬ 
tor  of  the  Hanford  (Calif.) 
Journal. 

Special  services 

Dr.  Salvatore  Lucia,  head, 
preventative  medicine.  Universi¬ 
ty  of  California,  heads  the  effort 
devoted  to  the  medicinal  aspects 
of  wine.  Marjorie  Lumm,  once 
with  the  Portland  (Ore.)  Ore¬ 
gonian,  heads  the  extensive 
home  advisory  service. 

The  Institute  has  the  public 
relations  services  of  Daniel  J. 
Edelman  &  Associates  Inc.,  a 
DO-member  organization  head¬ 
quartered  in  Chicago. 


Lain,  wines 
get  push  on 
bicentennial 


tisine,  quality  re^arcn^^a  pro-  Reporter  arrested 
motion  arm  of  the  Wine  Ad-  i  *.  j 
visorj’  Board  which  represents  liuring  demonstration 
178  bonded  wineries  with  98  per-  Cleveland 

cent  of  the  California  industry  s  ^  writer  for  the  Washington 
assets.  News  Syndicate,  Othello  Mal- 

Entering  into  its  third  cen-  21,  was  arrested  here, 

tury  and  fortified  with  a  new  charged  with  contempt  of  court, 
marketing  agreement  which  ex-  resisting  arrest  and  abusing  a 
tends  through  June,  1972,  the  police  officer,  during  a  demon- 
Wine  Institute  claims  credit  for  stration  at  the  Criminal  Court 
farm  products  sales  in  excess  Building. 

of  $2  billion  annually  and  the  According  to  his  editor, 
generation  of  more  than  $15  Robert  Spivack,  Malome  is  a 
million  in  advertising.  reporter  who  was  sent  to 

Record  gain.  Cleveland  to  interview  Mayor 

Carl  R.  Stokes.  He  appeared  at 
The  promotional  goal  includes  the  Criminal  Courts  Building, 
a  further  boost  in  last  year’s  with  other  reporters  and  pho- 
record  consumption  which  to-  tographers,  and  Ix'came  involved 
tailed  21.‘S  million  gallons  na-  in  a  scuffie  with  police, 
tionally,  with  three  of  every 
four  gallons  credited  to  the 
California  vineyards  which  be¬ 
gan  with  Franciscan  Father 
Junipero  Serra’s  plantings  at 
Mission  San  Diego  in  1769. 

That  21.1  million  figure  com-  j^o»^ 
pares  with  .12  million  nationally  cwc. 
back  in  19‘{4,  year  of  the  found- 
ing  of  lM)th  the  WAB  and  the  j/*. 

Institute.  HouU 

The  Wine  Institute’s  con- 
tinuing  program  is  described  by  d.iu, 

Harr>'  G.  Serbs,  public  relations 
director,  as  a  job  “to  educate, 
to  communicate  and  to  activate 
people — to  interest  the  con-  S«n 

sumer  and  get  him  to  respond 
to  our  w’ine  message.”  AtUn 

The  bicentennial  program  al- 
ready  has  extended  westward  s^nt.  An*  R*gitt*r 
across  the  Pacific  and  east  into 
Europe.  The  local  corps  of  15 
public  relations  people  included 
Roy  Taylor,  a<lministrative  as¬ 
sistant  to  Serbs  and  Julius 


ROLAND  LADREYT  of  the  New  Orleans  newspapers  receives  a 
proclamation  "Excelsior  Shrimpus"  from  Thomas  Kileen,  assistant  to 
the  Mayor  of  Detroit,  on  25th  anniversary  of  famous  shrimp  and  beer 
parties  for  admen. 


Guests  shell  out  token 
of  esteem  for  cook-ins 

By  George  li.  Gurtner 


New  Orleans  miles  around  tingle  in  anticipa- 
When  “Lad”  breaks  out  the  tion. 
shrimp  and  beer,  palates  for  Since  1945,  Roland  Ladreyt, 

manager  of  general  advertising 
for  the  Times-Picayune  and 
.Vew  Orleanit  Statee-Item  has 
served-up  tons  of  shrimp, 
cooked  by  “Chef  Lad”  himself, 
to  media  buyers  and  sales  repre- 
^r'lessTO  sentatives  across  the  country. 

The  New  Orleans  style  boiled 
shrimp  and  beer  party  grew 
I3728!o90  from  an  idea  of  doing  some- 
n'i78'8a  different  in  the  way  of 

ii!3Soi440  creating  good  will  and  enter- 
M,i45.s?i  tainment  free  of  commercial 
airs  to  a  gigantic  creole  ban- 

13, 3M.8M 
13,227, SM 
I2,9M,5I0 
l2,S8?,82t 
12,048,803 

11,823,138  The  first  party  in  New  York 
!!'8»'?44  about  75  gourmets 

ir,i2s!8»2  eager  to  try  Lad’s  specialty. 
11,443,480  Qj^  jyjgy  “Lad”  and  the 

T-P,  States-Item  automotive  ac- 
14  154  757  counts  executive,  Charles  Baum- 
I3!572]842  garten,  played  host  in  Detroit 
7  7*4  053  admen  who  consumed  8b0 

7!478i222  pounds  of  shrimp.  On  May  21, 
7  024  824  and  food  accounts  execu- 

4,’785]372  tive  Lester  Key  swung  over  to 
Chicago  to  put  the  “Lad  Touch” 
to  another  900  pounds  of  shrimp. 

34  474  244  “Lad,”  a  veteran  of  49 

28!80e!572  years  with  the  New  Orleans 
*A3|5.*^  newspapers,  this  year’s  affaii'S 
22!382i878  held  Special  significance.  They 
Is'sw  M*  party  and  De- 

iT82i!4M  troiters  used  the  occasion  to 
It'w'w  present  “Lad”  with  commemora¬ 
tions  to  his  cuisine. 


Linage  leaders — four  months 

1969  1968 

Morning  Morning; 

lies  Timat  .  22,258,418  Lot  Angolot  Timot  . 

lorald  .  18,483,553  Miami  Harald  . 

Tribuna  .  14,400,010  Washington  Pott  . 

on  Pott  .  14,250,340  Chicago  Tribuna  . 

k  Timat  .  l4,4Si,322  Naw  York  Timat  . 

Marcury  .  13,448,548  San  Jota  Marcury  . 

Pott  .  12,472,313  Naw  Orlaant  Timat-Picayuna  .. 

laant  Timat-Picayuna  .  12,341,120  Dallas  Nawt  . 

la  Ragittar  .  12,247,581  Houston  Pott  . 

laws  .  12,183,488  Phoanix  Rapublic  . 


,  Evening 

Houston  Chronicia  . 

San  Jota  Naws  . 

Milwaukaa  Journal  . 

Fort  Laudardaia  Nawt  . 

Montraal  La  Pratsa  . 

Dallas  Timat-Harald  . 

Clavaland  Pratt  . 

Toronto  Star  . 

Atlanta  Journal  . 

Minnaapolit  Star  . 


For  gourmet. 


Sunday 

Naw  York  Timas  . 

Lot  Angolas  Timat  . 

Philadalphia  Inquirar  . 

Chicago  Tribuna  . 

Naw  York  Nawt  . 

Miami  Harald 

Milwaukaa  Journal  . 

Boston  Globa  . 

Clavaland  Plain  Daalar  . 
Minnaapolit  Tribuna  . 


Slindav 

Naw  York  Timat  '  14,400,525 

Lot  Anqalat  Timat  . 14,514,830 

Philadalphia  Inquirar  .  8,725,745 

Miami  Harald  8.424,803 

Chicago  Tribuna  .  8.247,444 

Milwaukaa  Journal  .  7,475,448 

Naw  York  Nawt  7.402  127 

Botton  Gloha  7,182,414 

Clavaland  Plain  Daalar .  4.485,748 

Washington  Pott  .  4,570,421 

Six  and  Sevan-Day  Totals 
Lot  Angolas  Timat  MS  34,774,446 

Naw  York  Timas  MS  28.251,847 

Miami  Harald  MS  27.310.454 

Chicago  Tribune  MS  24,447.474 

Washington  Pott  MS  22,820  781 

Milwaukaa  Journal  ES  .  20,340,730 

Houston  Chronicia  ES  20.328.358 

Fort  Laudardaia  Nawt  ES  .  18.444.410 

Minnaapolit  Star  8  Tribuna  ES  18,540,185 
Atlanta  Journal  8 

Conttitution  ES  . 18,388,885 


(Continued  from  page  61) 


SASKATOON,  SASK. 
Star-Phoanix-a  .  1,504,451  1,154,818 

SIDNEY.  NOVA  SCOTIA 
Capa  Braton  Pott-a  ...  1,038,581  840,407 


Six  and  Savan-Day  Totalt 
Lot  Angalat  Timat  MS 
Naw  York  Timat  MS  .  . 

Miami  Harald  MS  .  i 

Chicago  Tribuna  MS  . i 

Washington  Pott  MS  .  i 

M’lwaukaa  Journal  ES  .  I 

Houston  Chronicia  ES  .  I 

Minnaapolit  Star  8  Tribuna  ES  I 
Clavaland  Plain  Daalar  MS  ....  I 

Columbus  Dispatch  ES  .  I 

Sourca;  Madia  Racordt. 


VANCOUVER.  B.C. 

Sun-a  3,122.874  2,624,214 

Provinca-m  1.580.874  1,387.784 

NOTE;  Sun-a  includat  WEEKEND  MAG¬ 
AZINE  54.328  linat  (1848);  47,518  linat 
(1848). 


Fraa-Pratt-a 

Tribuna-a 


Ci\SSlFlE7  AP!?  ^ 
(KE'IT  TMKrAi.W>. 

1  TAKE  Elevator 

\TOTH'^^&Z2AVi|KE 


«,  ItIhMito  konn 
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Cartoons  on  barricades  bring 
smiles  and  end  business  slump 


I  PRINTING  HOUSE — Triangle  Publications  in  Philadelphia  is  en- 

I  larging  the  rotogravure  plan  with  a  building  ■  that  will  house  two 

i  400-ton  presses  and  allow  room  for  two  more.  TV  Guide  and 
I  Seventeen  magaiine  are  manufactured  here.  To  the  left  in  the 

picture  is  the  white  tower  office  building  of  the  Philadelphia  In- 

I  quirer  and  in  the  center  is  the  main  production  plant  for  the  In- 
{  quirer  and  the  Philadelphia  Daily  News. 


rop  i.i  Tiiis* 


•sMSm- 


mON 

cm 


The  Fort  Worth  Star-Telegram’s  editorial  cartoonist, 
Harold  Maples,  came  up  with  a  solution  for  the  dull  bar¬ 
ricades  surrounding  the  newspaper  as  it  undergoes  its 
multi-million  dollar  building  and  remodeling  program. 

He  drew  cartoons  on  them. 

One  of  the  problems  management  discovered  immediate¬ 
ly  after  the  barricades  were  erected  was  that  people  were 
afraid  to  enter  the  building.  Walk-in  classified  ad  place¬ 
ment  slumped.  Day  old  or  later  single  copy  sales  of  the 
paper  dwindled.  Girls  were  reticent  about  bringing  their 
wedding  announcements. 


Plant  •  equipment 


\ 


I 


Columbus  plant 
adds  9-umt  press; 
40  units  in  all 

Columbus,  O. 

The  Columbus  Dispatch  has 
embarked  on  another  expansion 
prog^ram — the  second  in  five 
years. 

The  newspaper  recently  pur¬ 
chased  a  9-unit  Goss  Headliner 
Mark  II  Press,  including:  four 
half  decks,  a  double  144-pag:e 
Imperial  folder  and  9  Reel-Ten¬ 
sion-Pasters  with  paster  pilots. 

With  the  Dispatch’s  circula¬ 
tion  over  225,000  daily  and  330,- 
000  on  Sunday,  the  board  of 
directors  found  it  necessary  to 
increase  the  press  capacity. 

The  new  Mark  II  press  will 
be  installed  at  the  end  of  a 
similar  press  line  erected  in 
1964.  This  will  make  a  total  of 
40  Goss  press  units  with  five 
double  folders. 

In  addition  to  its  own  opera¬ 
tion,  the  Dispatch  serves  as 
aRent  for  a  Scripps-Howard 
morning  newspaper,  the  Citizen- 
Journal,  which  is  printed  on  the 
Dispatch  presses. 

The  Dispatch  will  celebrate  its 
100th  birthday  anniversary  on 
July  1,  1971. 


NEW  ADDITION  to  The  Day's  plant  in  New  London,  Conn.,  cost  $750,000.  Two  Hoe  Colormatic 
press  units  have  been  installed  in  part  of  the  ground  floor,  bringing  the  total  number  of  units  to 
seven.  Remainder  of  the  first  floor  is  for  paper  storage.  The  retail  and  national  advertising  departments 
occupy  the  second  floor.  The  mailroom  has  been  doubled  in  site  and  automated  equipment,  including 
a  Milgo/ldad  shrink-wrap  machine,  installed.  A  variable  counter-stacker  is  on  order.  This  is  the 
second  major  addition  to  the  plant  in  nine  years. 


BEVERIDGE  would 
like  to  talk  about 
your  operation. 

If  a  President  can  talk  about  his  operation,  then 
surely  it’s  all  right  for  us  to  talk  about  your  operation- 
mat  operation,  we  mean.  It’s  quite  possible  that  we 
can  be  of  help  to  you.  It’s  a  fact  Beveridge  Mats  produce 
the  finest  quality  reproductions  usually  at  lower  costs. 
We  would  like  to  set  up  a  meeting  with  you  at  your 
convenience  and  compare  notes  on  mat  operations. 

BEVERIDGE  MATS 

SYNDICATES 

Beveridge 
"500"  Syndicate 
Beveridge 
Color- Pack 
Beveridge 
Premium-Bake 


NEWSPAPERS 

Beveridge 
Auto- Pack 
Beveridge 
High  Speed 
Beveridge 
Multi-Cast 


NEW  PRODUCTS  DIVISION  I 

The  BEVERIDGE  PAPER  COMPANY 

705  W.  Washington  Street  •  Indianapolis,  Indiana  46204 
Phono  (317)  635-4391 
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The  new  Sheridan  72-P  newspaper  stuffing  machine  has  13  hop¬ 
pers  feeding  72  pockets  up  to  13,500  cycles  per  hour.  That’s  four 
hoppers  more— faster— than  any  other  machine  you  can  buy. 
.  _  .  It’s  also  a  perfect  example  of 

I  leadership  in  the  field  of  news- 

I  B  J B  J paper  mailroom  equipment. 

I  ■  B  B  I  Since  the  72-P  is  circular,  you 

can  use  space  that  was  once  unproductive  . . .  like  installing  the 
72-P  around  a  pillar,  pole,  column  or  post . . .  and  at  the  same 
time  it  is  only  4  feet  larger  in  diameter  than  Sheridan’s  48-P 
model.  It’s  simple,  easy  to  operate.  Just  load  folded  sections 
onto  the  hoppers.  The  72-P  automatically  jogs  each  section,  feeds 
them  into  a  rotating  system  of  pockets,  counts  and  delivers  news¬ 
papers  fold  first. 

For  added  flexibility,  the  72-P  is  available  for  single  or  double 
operation.  The  increased  number  of  hoppers  permits  feeding 
additional  sections.  Heavy  or  hard-to-feed  sections  can  be  fed 
from  dual  hoppers. 

One  more  thing.  The  72-P  is  not  only  flexible,  but  dependable 
and  reliable.  We  designed  it  after  our  other  proven  models. 

For  details,  write  The  Sheridan  Company,  a  Division  of 
Harris -Intertype  Corpora¬ 
tion,  Box  283,  Easton,  Penn¬ 
sylvania  18042. 


A  DIVISION  OF  HARRIS-INTERTYPE 
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Work  simplification  plan 
involves  men  &  machines 


“How  We  Have  Saved  Man¬ 
power”  was  detailed  by  Harold 
Grayston,  production  manager 
of  the  Newspaper  Agency  Cor- 
|H)ration  of  Salt  Lake  City,  in  a 
report  to  the  Institute  of  News¬ 
paper  Controllers  and  Finance 
Officers. 

Highlights  of  the  changes 
made  in  production  of  the 
Deseret  News  and  the  Salt  Lake 
Tribune  were  told  by  Grayston, 
as  follows: 

We  are  perforating  unjusti¬ 
fied  tape  for  linecasting  ma¬ 
chines.  All  display  ad  type  is 
also  perforated  on  six-level  tape 
and  set  photographically  by 
Linoiilm  Photo  units.  Linecast¬ 
ing  machines  and  Photo  units 
are  driven  through  a  Honeywell 
1200.  Our  composing  room  is 
now  25  i)er  cent  smaller  in  floor 
space  and  has  a  slip  board  with 
140  situations,  in  place  of  185 
two  years  ago. 

We  started  out  several  years 
ago  with  the  thought  that  what¬ 
ever  moves  we  made  could  be 
fitted  into  a  complete  system. 
We  began  with  automated  line¬ 
casting  machines  and  perforat¬ 
ed  justified  tape  to  drive  them. 


We  then  moved  to  unjustified 
tape  and  used  computer-gener¬ 
ated  tape  to  operate  linecasting 
machines.  Then  one  Linofilm 
unit  and  a  keyboard  was  pur¬ 
chased,  and  we  set  about  30  per¬ 
cent  of  our  display  ads  on  the 
Linofilm  keyboard.  Next,  an  ad¬ 
ditional  Photo  Unit  was  added, 
and  we  went  to  six-level  com¬ 
puterized  tape  to  drive  the  pho¬ 
tographic  units.  This  enabled 
us  to  set  all  news  stories,  all 
Classified  type  from  5%  to  10 
point,  and  all  display  type  on 
six-level  tape  that  was  unjusti¬ 
fied  and  fed  to  the  Honeywell 
computer. 

Arrangement  uf  maehine!! 

Other  moves  were  to  replace 
some  supervisors,  in  order  to 
have  a  more  forward-looking 
team.  We  relocated  the  line¬ 
casting  equipment  so  we  could 
save  steps  on  the  news  side. 
With  the  elimination  of  all  line¬ 
casting  machines  in  the  ad  alley, 
we  needed  less  floor  space  —  and 
we  utilized  this  space  to  move 
the  engraving  room  next  to  the 
composing  room.  With  photo 


^  Toemlieirxi  Icalxn 

+ associates 

ar-clxitects 


With  the  retirement  of  M.  L.  Pereira  on  Thursday, 
May  1,  1969,  the  firm  of  Pereira,  Bernheim  & 

Kahn,  Architects  ond  Engineers,  will  be  formally 
known  os  Bernheim,  Kahn  &  Associates,  it  was 
announced  this  week  by  Fred  L.  Bernheim. 

The  firm  will  continue  its  varied  practice  from 
its  present  location  at  307  North  Michigan  Avenue, 
Chicago,  Illinois. 

A  current  commission  is  the  newspaper  plant  and 
affice  building  for  the  Tribune  Publishing  Com¬ 
pany  in  Columbia,  Missouri,  estimated  at 
$2  million  construction  cost. 

Mr.  Adrian  Lozano,  A.I.A.,  long  time  associate  of 
M.  L.  Pereira,  has  been  named  design  associate 
in  the  new  office. 


307  NORTH  MICHIGAN  AVE. 
CHICAGO,  ILLINOIS  60601 
312  236  1333 


composition,  the  composing  room 
and  engraving  room  are  one 
continuous  operation.  We  posi¬ 
tioned  the  two  photo  units  and 
the  automatic  processor  so  that 
one  man  could  monitor  both  pho¬ 
to  units  and  also  run  the  ma¬ 
terial  from  them  through  the 
processor. 

We  set  up  a  12-position  per¬ 
forator  room  which  was  con¬ 
veyor  fed  and  located  between 
the  news  machines  and  the  ad 
alley.  This  was  located  so  that 
copy  cutters  could  feed  both 
news  stories  and  ad  copy  to  the 
perforators  at  any  time.  We 
trained  our  perforator  operators 
to  set  tape  for  either  TTS  or 
Photo  comp.  Thus  we  had  a 
common  perforator  room  to 
handle  all  composition. 

We  changed  from  Ozalit 
proofing  to  3-M  aperture  card 
photo  proofing  and  changed  our 
deadlines  so  that  proofs  could 
be  back  early  enough  to  go 
through  the  engraving  proce.ss. 
As  a  result,  our  composing  room 
situations  are  down  by  m  per¬ 
cent. 

We  have  a  central  perforat¬ 
ing  room  in  which  we  hire  seven 
jierforator  operators  on  days 
and  seven  at  night.  We  have  no 
lobster  shift.  Ad  copy  that  is  re- 
ceiv’ed  at  9  a.  m.  today  is  proofed 
out  at  9  a.  m.  tomorrow.  In  at 
noon,  out  at  noon  next  day.  This 
is  a  24-hour  turn  around.  We 
u.sed  to  have  a  48-hour  turn 
around.  By  upgrading  our  en¬ 
graving  equipment,  we  now  hire 
no  more  engravers  than  we  did 
before  photo  comp.  We  have  ten 
engraver  situations  covering  14 
shifts  a  week,  and  they  have 
been  able  to  absorb  all  our  ad¬ 
ditional  Engraving  work.  This 
extra  workload  consists  of  all 
our  local  display  ad  linage. 

Ad  ropy  rlieckrd 

During  our  evolution  in  the 
composing  room  from  hot  metal 
to  photo  comp  we  were  all  short 
on  know-how.  Advertising  sales¬ 
men,  customers,  dispatch  people, 
printers — all  were  seeking  in¬ 
formation  on  the  new  process. 
We  held  classes;  we  kept  people 
at  overtime  rates  to  explain  our 
operating  manuals.  We  wrote 
instruction  books  for  our 
workers  and  letters  to  adver¬ 
tisers,  and  had  sessions  with  ad 
people. 

We  found,  however,  that  a  lot 
of  advertising  material  was  be¬ 
ing  accepted  by  dispatch  people 
and  .salesmen  that  did  not  lend 
itself  to  good  photo  comp  re¬ 
production.  As  a  result,  we  had 
a  lot  of  traffic  between  the  com¬ 


posing  room  and  Dispatch.  V.’e 
assigned  a  printer  on  each  shift 
to  receive  all  incoming  copy.  He 
logged  everything  and  checked 
for  quality,  completeness  of  in¬ 
structions  and  components.  We 
thought  we  could  use  these  men 
for  awhile  and  then  eliminate 
the  job.  But  we  still  have  them 
with  us.  They  are  called  moni¬ 
tors;  they  have  coordinated  the 
workflow  and  have  given  us 
much  better  control.  They  are 
like  inspectors  in  the  autoinu- 
bile  assembly  line. 

We  never  have  had  ad  men 
going  to  Dispatch.  Ad  paste-up 
people  stay  at  their  tables  and 
paste,  and  paste,  and  paste. 
These  men  are  vital  to  our  24- 
hour  turn-around.  They  are  key 
men  in  our  work  simplification 
plan. 

• 

New  facility 
ends  trucking 
of  newsprint 

Minneapolis 

The  $2  million  newsprint  han¬ 
dling  and  storage  facility  to  l)e 
constructed  for  the  Minneapolis 
Star  and  Tribune  Company  in¬ 
cludes  overhead  cranes  for 
.stacking  rolls  and  a  160-foot 
wide  tunnel. 

The  facility,  to  be  completed 
in  1970,  will  be  located  across 
the  street  from  the  Star  and 
Tribune  building  in  downtown 
Minneapolis  and  connected  by 
the  tunnel. 

6  carloads  at  a  lime 

It  will  be  possible  to  bring  up 
to  six  railroad  cars  into  the 
newsprint  building  on  a  spur 
of  the  Milwaukee  Road.  There 
will  lie  no  ground-level  floor,  .so 
newsprint  will  lie  unloaded  and 
then  lowered  to  the  basement 
area.  Moat  of  the  rolls  will  lie 
automatically  conveyed  through 
thfc  building  to  the  tunnel  where 
they  will  lie  prepared  for  press 
u.se.  The  final  connecting  link 
of  the  tunnel  will  lie  13  feet 
wide  and  will  tie  in  with  an  ex¬ 
isting  distribution  sy.stem  that 
delivers  newsprint  to  individual 
press  unit  reels. 

Newsprint  to  lie  stored  will  lie 
stacked  40  feet  high  (8  rolls 
on  end)  by  overhead  cranes 
with  vacuum  roll-handling  de¬ 
vices.  Storage  capacity  will  be 
in  excess  of  10,000  tons.  A  high- 
density  sprinkler  system  will 
protect  the  area. 

The  new  facility  will  permit 
the  elimination  of  trucking 
newsprint  from  a  railroad  sid¬ 
ing,  and  it  wdll  eliminate  stor¬ 
age  at  sites  remot«‘  from  the 
new.spaper  building. 
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Uniformity  is  what  we  deliver  in  news  web  offset  inks.  Whether  your  shipment  is  a  5500  gallon  tank 
trailer  delivery  or  a  3-gallon  kit,  you  know  that  your  U.  S.  inks  will  outperform  all  others.  On  the  press, 
and  on  the  paper!  That’s  why  they’re  the  best-selling  web  offset  inks  for  newspapers  today.  When  you 
need  trouble-free  performance,  call  us.  We  deliver.  A  sample  kit  formulated  for  your  press  and  paper 
stock  is  yours  on  request. 

United  States  Printing  Ink  Corporation 

343  Murray  Hill  Parkway,  E.  Rutherford,  N.J.;  Cincinnati,  Ohio;  Charlotte,  N.C.;  San  Francisco,  Calif. 


Alr-operafed  Lift  Section  allows  new  plates  to  advance  to  press  room 
and  used  plates  to  be  returned  to  stereo  room. 


Automated  plate  system 


day  edition  averages  85,000  cir¬ 
culation. 

The  plate  handling  system, 


Natural  gas 


Chain  Conveyor  at  Rockford  ( III.)  Newspapers  returns  used  plates 
from  press  room  to  furnace  for  remeltin9.  Gravity  Conveyor,  which 
services  both  platecasters,  is  shown  underneath. 


at  Rockford  newspapers 


Rockford,  Ill. 

With  a  fully-automated  plate 
handling  system,  Rockford 
Newspapers  Inc.  has  cut  opera¬ 
tional  costs  and  improved  stereo 
room  efficiency. 


/  GIVE  ME  BACK  MY  \ 
;  COPY  OF  E&P  AND  t 

•write  for  your  own/ 

\  SUBSCRIPTION.  ✓ 
_ 


Up  to  90  plates  per  issue,  two 
shifts  a  day,  are  cast  and  sent 
to  the  single  8-unit  press  that 
prints  the  Morning  Star  (63,- 
000)  and  Register-Republic 
(38,000)  six  days  a  week.  Sun- 


/  I  GET  \ 
\  THE  PITCH,  i 


ORDER  TOUR  OWN  SUBSCRIPTION  NOW.  MAIL  THIS  COUPON. 

'EDITORV  PUBUSHEVKO^M^AvaTJe.^N^T^.  N.  Y.  10022 

Dear  Editor  A  Publisher: 

Please  start  my  subscription  now,  addressed  to: 


Name  . 

Address  . 

I  City  . 

Company  . 

Nature  of  Business  .... 
I  □  Remittance  enclosed 


.Zip. 


$8  a  year,  U.S.  and  Canada — 
All  other  countries,  $1B  a  year. 


designed  and  manufactured  by 
the  Graphic  Arts  Division,  May- 
fran  Incorporated,  Hackensack, 
N.J.,  consists  of  complete  con¬ 
veyor  equipment  for  handling 
shavings,  tails  and  rejected 
plates,  moving  new  plates  to  the 
press  room  and  returning  used 
plates  to  the  remelt  furnace. 

Principal  parts  of  the  system 
include:  1)  “Chip-Tote”  Con¬ 
veyor,  built  into  the  platecaster 
for  continuously  and  automatic¬ 
ally  removing  shavings;  2)  Tail 
Conveyor,  for  automatically  re¬ 
turning  shavings,  tails  rejected 
and  used  plates  to  the  furnace; 
3)  Gravity  Roller  Conveyor, 
conveys  newly-cast  plates  from 
the  two  platecasters  to  the  press 
room;  and  4)  Reversible  Chain 
Conveyor,  carries  both  new  and 
used  plates  to  and  from  the 
press  room. 

Previchisly,  stereo  room  per¬ 
sonnel  lifted  and  carried  plates 
from  the  plate-caster  and 
manually  returned  the  rejected 
and  used  plates  to  the  furnace. 


■  All  other  eountrlee,  $1S  a  year.  I  ;  ^ 


SKIDMORE  & 
MASON,  INC. 


ENGINEERS  •  MACHINISTS 
TRUCKMEN  •RIGGERS 

Ciiimaiai 

55  Fourth  Straat 
Brooklyn,  N.Y.  11231 

JAckiofi  2-«105 


tested  in  trucks 

Los  Angeles 

Use  of  natural  gas  as  a  truck 
fuel  is  under  test  at  the  Los 
Angeles  Times  both  inside  the 
plant  and  on  a  100-mile  subur¬ 
ban  run. 

Small  lift  trucks  used  for 
single  newsprint  roll  transfers 
are  now  converted  to  natural 
gas,  using  a  hose  connection  and 
reel  for  duty  inside  the  plant. 
This  eliminates  fumes  in  the 
partially  enclosed  newsprint 
loading  dock,  the  Times  has 
found. 

A  suburban  run  in  a  truck 
equipped  to  use  either  gasoline 
or  natural  gas  is  being  made 
daily.  The  alternating  system 
was  installed  by  Frank  Schu¬ 
macher,  Times  mechanic,  in  a 
day’s  time. 

The  drawback  is  the  storage 
of  condensed  gas,  advised 
Charles  Chase,  vicepresident. 
Times  production  department. 
Eight  tanks  weighing  a  total  of 
1600  pounds  and  requiring  100 
cubic  feet  of  space  are  required 
for  a  100-mile  trip,  it  has  tx'en 
found. 

Emerson  on  the  air 
for  Westinghouse 

Bill  Emerson,  who  was  editor 
in  chief  of  the  Saturday  Eve¬ 
ning  Post,  has  joined  Group  W 
(Westinghouse  Broadcasting 
Company)  as  critic  at  large. 
James  L.  Greenfield,  Group  W 
vicepresident-news,  said  Emer¬ 
son  will  have  the  widest  possible 
range  of  subjects,  from  film  sex 
to  air  pollution.  His  broadcasts 
will  be  heard  twice  weekly  on 
the  Group  W  radio  stations. 
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It»r  top  performance 
backup  makes  the 
difforence! 


Race  car  drivers  rely  on  their  pit  crews  for  backup  just  as  stereotypers  can 
count  on  Burgess  for  backup.  Burgess  means  top  capability  all  the  way  . . . 
research  and  development,  production  and  inspection,  and  field  service 
right  in  your  plant.  Burgess  mats  help  you  make  a  good  impression.  Burgess 
Cellulose  Company,  Freeport,  Illinois  61032. 

get  the  Burgess  backup 

MORE  U.S.  NEWSPAPERS  USE  BURGESS  MATS  THAN  ANY  OTHER  KIND 


ALL  TUNED  UP — Donald  C.  Sherwood,  pre»id#nt-publi$her,  "playi" 
♦he  console  of  the  new  Goss  Urbanite  at  the  Walla  Walla  Union- 
Bulletin.  Watching  him  are:  Arthur  A.  Carey,  secretary-treasurer; 
Dale  A.  Diion,  general  manager,  and  Frank  G.  Mitchell,  vicepresi¬ 
dent.  Sherwood  is  a  son-in-law  of  the  late  John  G.  Kelly,  who  bought 
the  Bulletin  in  1910  and  consolidated  it  with  the  Union  in  1934. 


6  categories 
in  composing 
room  analysis 

Even  if  they  are  crude,  labor 
analysis  reports  can  serve  a 
useful  and  e.ssential  purpose 
with  top  management,  says 
James  G.  Young  Jr.,  controller 
of  the  South  Bend  (Ind.) 
Tribune. 

In  a  report  to  the  Institute 
of  Newspaper  Controllers  and 
Finance  Officers,  he  described 
some  of  the  work  in  this  field 
that  is  Iteing  accomplished  at  the 
Tribune.  The  composing  room, 
he  .said,  has  been  the  focal 
point  of  an  effort  to  measure 
productivity. 

Weekly  statistical  reports  are 
prepared  from  time  cards  filled 
out  by  composing  room  employes 
and  these  clearly  point  up 
trends  so  that  corrective  action 
can  be  taken  quickly.  The  de¬ 
partment,  Young  noted,  repre¬ 
sents  22%  of  total  payroll. 

The  comi>osing  room  has  been 
broken  down  into  six  major  cat¬ 
egories:  (1)  monitor  lines;  (2) 
ad  floor  inches;  (3)  pages  made 
up;  (4)  TTS  lines  set;  (.5) 
manual  news  set,  and  (6)  di.s- 
play  ad  inches  set.  Each  of 
the.se  categories  is  shown  as  an 
average  per  manhour  shift  and 
per  week.  Because  of  limitations 
imposed  by  present  data  proc¬ 
essing  equijiment,  this  report  is 
prepared  on  Monday  for  the 
week  ended  with  the  day  shift 
the  previous  .Saturday. 

Young  continutKl:  “To  illus¬ 
trate  how  our  averages  may 
differ  from  those  prepared  in 
other  plants,  we  exclude  all 
hours  paid  for  that  are  not 
worked,  such  as  sick  pay,  holi¬ 
days  and  vacations,  but  make  no 
exclusion  for  coffee  breaks, 
waiting  time,  wash-up  time.  If 
an  employee  is  present,  his  time 
is  charged  as  productive, 
whether  it  actually  is  or  not. 

Analysis  of  all  departments’ 


manpower  and  time  is  presently 
much  less  refined.  For  example, 
editorial  is  measured  only  by 
comparison  with  published 
inches;  advertising  departments, 
including  dispatch,  are  shown 
as  a  percent  of  revenue  and  cost 
per  inch  of  advertising  sold: 
press  room  costs  are  analyzed, 
ba.sed  on  number  of  pages  pub¬ 
lished. 

“The  value  of  any  index  .se¬ 
lected  to  measure  the  produc¬ 
tivity  of  any  given  departmental 
effort  is  .strictly  limited  unless 
you  first  obtain  the  first-line 
supervisor’s  wholehearted  ac¬ 
ceptance  that  it  is  truly  repre¬ 
sentative  of  the  work  for  which 
he  is  responsible,’’  Young  said. 
“Second,  he  must  believe  that 
the  reports  are  accurately  pre¬ 
pared,  and  that  they  will  be 
made  available  to  him  in  a 
timely  manner,  so  he  can  take 
corrective  action  on  any  prob¬ 
lems  that  may  be  indicated  by 
the  report.  Nothing  defeats  the 
purpose  of  any  cost  report  more 
quickly  than  having  penetrating 
questions  directed  to  a  super¬ 
visor  because  of  a  report  he  has 
not  yet  seen. 


Colored  comics 
printed  in  test 
of  offset  press 

Walla  Walla,  W’ash. 

.4  more  than  $r)()0,()()()  expan¬ 
sion  program  is  nearing  com¬ 
pletion  by  the  Walla  Walla 
Vnion-Bulletin,  involving  instal¬ 
lation  of  a  4()-page,  5-unit  Goss 
Urbanite  press  that  has  been  in¬ 
stalled  parallel  to  the  Unitub¬ 
ular  press  u.sed  since  the  present 
building  was  occupied  in  1947. 

Dale  .4.  Dixon,  Union-Bulletin 
general  manager,  said  the  older 
press  will  be  removed  shortly. 

For  the  first  test  run  of  the 
new  press  the  Union-Bulletin 
printed  its  color  comic  section 
with  full  color  on  four  pages 
and  black  and  one  color  on  the 
other  four.  The  test  run  oc¬ 
curred  by  happenstance  on  the 
100th  anniversary  of  the  pub¬ 
lication  of  the  Walla  Walla  Un¬ 
ion,  one  of  the  predecessors  of 
the  Walla  Walla  Union-Bulletin. 

In  three  locations 

Type  is  being  produced  on 
Photon  713-20  machines  driven 
by  Automix  keylioards.  A  Mor- 
isawa  is  used  for  type  up  to  60 
point.  For  over  60  point  a  Strip- 
Printer  is  used.  In  the  camera 
room  a  Chemco  roll-fed  Mara¬ 
thon  camera  is  located,  together 
with  a  LogEtronic  film  proces¬ 
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sor. 

Mechanical  departments  of 
the  Union-Bulletin  are  being 
completely  remodeled.  Since  the 
conversion  to  offset  printing  be¬ 
gan  several  months  ago,  the 
Union-Bulletin  production  de¬ 
partment  has  operated  from 
three  locations  continuing  daily 
production,  completing  the  re¬ 
modeling  and  installation  of 
new  fKjuipment. 


Telegraph/.108 
new  text  face 

London,  Englavd. 
The  Daily  Telegraph  and 
its  seventh-day  companion 
the  Sunday  Telegraph  are 
now  printed  with  an 
entirely  new  text  face — 
Telegraph  Modern. 

Developed  over  the  past  two 
years  at  the  request  of  The 
Daily  Telegraph  and  designed 
by  Mr.  Walter  Tracy  of  Linotype 
&  Machinery  Ltd.,  Telegraph 
Modern  has  as  its  preuoinuiant 
characteristic  an  overall  crisp¬ 
ness  and  clarity  to  letter  con¬ 
tours  achieved  by  contrast  in  tne 
thick  and  thin  .strokes  and 
emphasised  by  a  well-defined, 
almost  unbracketed,  serif. 

The  result  is  a  good  reading 
face  of  marked  clarity  which 
stands  up  well  to  the  inevitable 
erosive  elfects  of  newspaper 
production  techniques  —  net  es- 
sarily  hurried  composition, 
moulding  and  stereotyping  and 
the  high-speed  printing  with 
quick-drying  ink  on  low-qua  ily 
newsreel  paper  with  little 
surface  treatment. 

It  is  in  lowercase  composition 
that  the  clarity  is  most  apparent. 
Letters  are  larger  than  those  of 
the  comparable  Linotype  Jubilee 
face.  Again  the  v-angles  of 
“  M  ’’  and  “  W,’’  for  example, 
are  expanded  slightly  to  allow 
a  certain  amount  of  ink  fill-in 
in  reproduction  without  fouling 
the  essential  design. 

This  brings  about  a  filling-o'it 
of  the  usual  column  width  to 
give  a  more  pleasing  page 
make-up  appearance.  Tech¬ 
nically,  the  alphabet  length  in 
8  point  is  118  points  as  com¬ 
pared  with  113  in  Jubilee. 

To  get  this  re.sult  Walter 
Tracy  worked  on  b'ow-ups  of 
individual  letters  of  various  type 
faces  as  they  were  actually 
reproduced  on  newsprint.  Hav¬ 
ing  established  where  ink  built 
up  and  letter  strokes  and  serifs 
suffered  in  the  inevitable  rough 
treatment  of  modern  newspaper 
production,  he  amended  and 
strengthened  the  characters  to 
avoid  such  blurring. 

He  has  worked  on  the  princi¬ 
ple  that  the  function  of  a  news¬ 
paper  tvpe  is  primarily  to  come 
over  loud  and  e'ear.  It  should 
be  plain,  have  no  unusual  letter 
forms,  and  read  w«tl.  Telegraph 
Modern  meets  these  require¬ 
ments. 

Comments  Campaign,  the 
Fleet  Street  trade  publication: 
“  This  solendid  new  face  is  first, 
foremo.st  and  all  the  time  a 
newspaper  face.  It  does  not  set 
out  to  replace  the  things  of 
beauty  that  reproduce  so  per¬ 
fectly  on  art  paper  in  ideal 
conditions.  But  for  its  purpose 
it  is  ideal.” 

To  let  you  judge  for  yourself, 
this  column  is  set  in  Telegraph 
Modern. 

Mergenthaler  Linotype  Co. 
advised  that  it  has  no  plans  to 
make  Telegraph/108  available 
on  U.S.  matrices. 
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ANPA/RI  CONFERENCE 

Keeping  glamor  image 
rests  on  technology 

By  Gerald  B.  Healey 


Chicago 

Xewspapering  is  considered  a 
glamor  business  by  the  financial 
community  and  now  the  news- 
pa  |)er  industry  is  a  coveted 
business,  said  Richard  C.  Steele, 
pp'sident  of  ANPA/RI  and  pub- 
li.sher  of  the  Worcester  (Mass.) 
Telegram  and  Gazette. 

.Addressing  the  opening  ses¬ 
sion  of  the  Production  Manage¬ 
ment  Conference  here  Monday, 
Steele  said  newspapers  are  mak¬ 
ing  the  most  exciting  use  of  the 
new  technology.  He  pointed  to 
Time,  Inc.,  which  is  “aggressive¬ 
ly  .seeking  newspaper  properties 
in  an  endeavor  to  counteract 
declining  magazine  revenue.” 

“Whenever  a  newspaper  stock 
is  issued,”  he  said,  “the  public 
grabs  it  up,  often  at  premium 
prices.  We  used  to  be  a  doom- 
and-gloom  business  as  far  as 
Wall  Street  was  concerned,  but 
now  we  are  considered  a  real 
glamor  business  by  the  financial 
community.” 

In  Steele’s  opinion  the  news¬ 
paper  business  is  entering  an 
era  of  unprecedented  growth 
and  Wall  Street  is  aware  of 
this.  He  said  that  if  the  impetus 
of  the  new  technology  toward 
I  more  productive  and  economical 
I  methods  of  preparing  and  dis¬ 
tributing  a  more  attractive  prod- 
I  uct  is  perpetuated  “there  will 
be  no  stopping  us.” 

Steele  said  the  staff  of  ANPA/ 
.  Rl,  its  directors  and  its  commit- 
(  tee  members  feel  strongly  that 
technological  progress  must  be 
continued,  thereby  enabling  pub¬ 
lishers  to  further  expand  and 
improve  their  product  with  re¬ 
spect  to  both  ^itorial  and  ad¬ 
vertising  content. 

New  developments  neede<l 

There  is  need  for  the  devel¬ 
opment  of  a  number  of  things 
in  the  near  future,  Steele  said. 

The  newspaper  business  will 
require  newly  designed  letter- 
press  presses  in  order  to  effi¬ 
ciently  and  effectively  utilize 
the  inherent  advantages  of  the 
rapidly-developing  thin  plastic 
plate  .systems  and  the  ANPA/RI 
is  asking  press  manufacturers 
to  undertake  such  development. 

Steele  said  the  Institute  is 
calling  on  press  manufacturers 
to  develop  interim  methods  to 
permit  the  practical  conversion 
of  existing  presses  from  a 
stereo-oriented  environment  to 
one  conducive  to  the  quality  re¬ 


production  obtainable  from  the 
new  wraparound  plates. 

Also,  there  is  a  distinct  need 
by  the  medium  and  small  circu¬ 
lation  newspapers  for  a  new 
double-width  press  in  both 
letterpress  and  offset — presses 
that  are  designed  for  the  ma¬ 
jority  rather  than  the  minority, 
since  the  greatest  number  of 
newspapers  are  in  the  15,000  to 
70,000  circulation  category.  To¬ 
day,  the  only  double-width 
presses  available  are  the  60  to 
70,000  an  hour  presses  designed 
for  the  metropolitan  newspapers. 

Steele  said  the  majority  of 
American  newspapers  do  not  re¬ 
quire  the  high-speed  presses,  but 
rather  a  more  economical  press 
that  will  operate  at  speeds  of 
approximately  46,000  per  hour. 

I’ublifJiers  frustralrd 

“It  is  frustrating,”  Steele 
said,  “for  a  publisher  to  find, 
when  he  goes  to  purchase  a  new 
press,  that  he  has  no  choice 
other  than  a  metropolitan-size 
press.” 

He  called  on  the  press  manu¬ 
facturers  to  fill  this  gap  because 
“we  are  certain  there  is  a  large 
and  ready  market”  for  such 
presses.  “Hundreds  of  publish¬ 
ers  with  antiquated  presses  need 
such  equipment,  and  they  need 
it  now,”  Steele  observed. 

“If  press  manufacturers  do 
not  respond  there  will  be  no  re¬ 
course  other  than  to  seek  as¬ 
sistance  from  manufacturers  not 
now  in  the  press  business.” 

The  newspaper  business  also 
needs  a  cathode  ray  tube  ma¬ 
chine  priced  under  $100,000  that 
will  effectively  set  type  at  sev¬ 
eral  hundred  lines  per  minute, 
Steele  said,  for,  with  the  advent 
of  new  plate  technology,  news¬ 
papers  will  be  able  to  use  CRT 
typesetting  effectively. 

Mu!«t  satisfy  the  market 

Steele  said  this  is  a  challenge 
to  the  typesetting  equipment 
manufacturers  and  if  they  do 
not  satisfy  the  market  others 
outside  the  newspaper  business 
will. 

The  business  also  desperately 
needs  a  new  letterpress  ink,  he 
added,  and  ANPA/RI  is  actively 
pursuing  this  objective. 

He  predicted  that  in  the  next 
few  years  a  significant  change 
will  be  witnessed  in  the  editorial 
product  of  newspapers  as  the 


result  of  new  concepts  in  com¬ 
munications  technology  such  as 
electronic  handling  of  editorial 
copy,  information  transfer  and 
retrieval,  and  data  communica¬ 
tions. 

Steele  said  that  in  the  ap¬ 
proaching  new  decade  “we  will 
see  the  practical  utilization  of 
all  new  ultra-high-speed  type¬ 
setting  systems,  new  press  and 
plate  technology  and  many  other 
important  tools  which  will  en¬ 
able  newspaper  management  to 
register  gains  far  greater  than 
those  shown  on  charts  being 
shown  at  the  conference, 

• 

More  attractive 
product  needed 
in  competition 

Chicago 

In  spite  of  circulation  figures 
to  the  contrary,  the  newspaper 
industry  in  the  last  few  years 
has  suffered  from  competition 
from  other  communications 
media  and  in  the  competition 
for  leisure  time  the  newspaper 
industry  has  been  losing  ground, 
Marshall  Field,  a  vicepresident 
of  the  Field  Enterprises  News¬ 
paper  Division,  told  the  ANPA/ 
RI  Production  Management  Con¬ 
ference  at  its  opening  session 
here  Monday. 

Field  said  he  thought  part  of 
the  problem  is  that  newspapers 
are  not  as  slick  a  looking  prod¬ 
uct  as  a  four-color  tv  show  or 
a  glossy  magazine. 

“For  this  reason,”  he  said,  “it 
is  more  difficult  for  a  newspaper 
to  sell  itself  to  the  consumer. 
The  newspaper  as  a  physical 
product  just  has  not  kept  pace 
with  our  consumer’s  expectations 
and  unless  we  catch  up,  eventu¬ 
ally  we  may  find  ourselves  in 
trouble. 

“We  must  improve  our  pro¬ 
duction  quality  within  the  limits 
of  our  contracts,  finances  and 
technology  to  catch  up  with  the 
physical  excitement  of  the  other 
print,  audio  and  tv  media.” 
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Overseas  Weekly 
is  okayetl  for  PX 


The  Overseas  Weekly  has 
won  a  three-year  battle  to  put 
its  pinups  and  campaigns 
against  the  military  brass  in 
post  exchanges  in  Vietnam. 

Ann  Bryan,  editor  of  the  pa¬ 
per  s  Asian  edition,  said  per¬ 
mission  has  been  granted  to  sell 
a  limited  number  of  copies  in  15 
PX’s. 


The  American  owners  of  the 
newspaper— which  was  nick¬ 
named  the  Oversexed  Weekly  by 
its  GI  audience  in  Europe — filed 
suit  against  the  Defense  Depart¬ 
ment  in  1966  when  permission 
to  sell  the  weekly  on  PX  news¬ 
stands  in  Vietnam  was  first  re¬ 
fused. 


Stereolyper  eariin 
<le|?rpe  in  soeiolo§(y 

Wichita,  Kans. 

Wilbur  Nash,  long-time  mem¬ 
ber  of  the  Eagle  stereotype 
chapel,  will  graduate  from 
Wichita  State  University  with 
a  bachelor  of  arts  degree  in 
sociology. 

Except  for  one  semester  at 
Indiana  University,  all  of  Wil¬ 
bur’s  credits  have  been  earned 
by  working  nights  at  his  trade 
and  attending  day  classes  at 
WSU. 


SAVE 

PRESS  DOWN  TIME  -  WITH 
FAST  ACTION  ON  WEB  BREAKS 


.  .  .  and  protect  your 
investment  in  your  web 
presses  with  the  value- 
engineered  Cooksey  Sys¬ 
tem  of  web  break  detec¬ 
tors,  trolleys  and  web 
severing  devices  that 
eliminate  costly  wrap- 
ups  and  damaged 
plates. 

Get  the  whole  story 
from 
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UNDER  NEW  OWNERSHIP 


The  Weekly  Editor 


Taft,  Calif. 

Midway  Driller  Inc.,  owner  of 
the  Daily  Midway  Driller,  has 
purchased  the  Wa»co  News  from 
Tom  M.  Shafer,  president  of 
Shafer  Publishinff  Company,  ef¬ 
fective  July  1. 

Tom  Shafer  will  continue  with 
the  other  businesses  in  his  cor- 
{>oration,  a  printing  shop  and 
office  supply  store  in  Wasco. 

The  weekly  will  be  converted 
to  offset.  The  composing  will  lie 
done  in  Wasco,  camera  ready 
for  printing  in  Taft.  The  News 
is  a  Wednesday  publication. 

Edward  W.  Scripps  III,  presi¬ 
dent  of  Midway  Driller  Inc.,  ap¬ 
pointed  Wallace  E.  Shafer,  Tom 
Shafer’s  son,  to  publish  and  edit 
the  News. 

Midway  Driller  Inc.  is  a  sul>- 
sidiaiy  of  Scripps  League  News* 
jjapers  Inc.,  and  young  Scripps, 
son  of  E.  W.  Scripps,  chairman 
of  the  Imard  of  Scripps  League 
Newspapers,  is  the  president  of 
Midway  Driller  Inc.,  and 
Tucumcari  Daily  News  Inc.  in 
New  Mexico. 

• 

Galkin  hiiytt  Cox 
family  iiewspaperw 

Arapahoe,  Nebr. 

The  Cox  family  has  sold  the 
Public  Mirror  and  the  Holbrook 
Observer  to  Allan  Gaskill  of 
Cambridge,  who  plans  to  change 
them  to  offset  printing  at  the 
central  plant  of  the  McCook  Ga¬ 
zette.  Gaskill  also  owns  the  Cam¬ 
bridge  Clarion. 

In  announcement  of  the  sale 
of  Cox  Printing  Co.,  Jennie  H. 
Cox  noted  that  her  family  came 
here  54  years  ago  to  take  over 
the  Public  Mirror  from  Charles 
Blauvelt.  She  has  worked  for 
the  pai>er  for  49  years. 

The  .sale  was  handled  by  Kreh- 
biel-Bolitho  Newspaper  Service. 


g  RICH  DELAWARE 
^MARKET _ 

DELIVERED  IN 
DEPTH 

NEWS-JOURNAL  PAPERS 


First  in  this  unique,  one  stite  msrket  No 
other  medium  approKhes  the  coverage- 
97%  primary  market.  74X  state*.  Subscrib¬ 
er-families  have  great  spending  potential— 
average  income  $10,476t.  Advantageous 
singte-rate  plan— one  low  rate,  all  adver¬ 
tisers.  Contact: 

NEWS-JOURNAL  PAPERS 

Wilmincton,  Delaware 
or  Story  A  Kelly-Smith,  Inc. 

•Aac  AaM  $/»m  tsAics  aMnaocMtnr  s  to  ea 


With  the  purchase  of  the 
Corydon  (Ind.)  Republican, 
Newspapers  Inc.,  of  Shelbyville 
reached  the  20  mark  in  its 
number  of  papers  owned. 

At  the  same  time  as  the  pur¬ 
chase  of  the  Republican,  the 
corporation  started  the  Olive 
Hill  (Ky.)  Times.  The  paper 
was  establi.shed  at  the  request  of 
the  local  Chamber  of  Commerce. 
The  earlier  Olive  Hill  paper,  the 
Carter  County  Herald,  cea.sed 
publication  in  1960. 

The  Republican  was  owned 
and  published  by  Mrs.  Elizab<*th 
R.  Watson,  who  took  over  after 
the  death  of  her  husband  in 
1963.  The  pajrer  has  a  circula¬ 
tion  of  2,500. 

Newspajters  Inc.  president, 
William  E.  Matthews,  said  that 
Mi.ss  Mary  Benton,  editor  of  the 
Republican,  would  continue  in 
that  position. 

Editor  of  the  Olive  Hill  paper 
will  be  David  Hackworth,  a 
former  staff  member  on  the  Clay 
City  (Ky.)  Times. 

Two  newspapers  were  merged 
with  the  company  May  1.  They 
were  the  Fletningsburg  (Ky.) 
Times-Democrat  and  the  Adair 
County  (Ky.)  News.  Jack 
Thomas,  former  owner  of  the 
Times- 1  democrat  continues  as 
editor  and  publisher,  and  Louis 
DeRosett  and  Bill  Downs, 
former  owners  of  the  News,  be¬ 
came  that  paper’s  editor  and  ad¬ 
vertising  manager,  res|)ectively. 

With  the  exception  of  the 
Elizabethtoum  (Ky.)  News, 
which  is  published  twice  a  week, 
all  Newspapers  Inc.,  publica¬ 
tions  are  weeklies. 

• 

Barnes  anil  CatAwell 
buy  weekly  in  Iowa 

Gijinwood,  Iowa 

The  105-year-old  Ophiion- 
Tribune  w’as  sold  June  1  by 
Richard  D.  Barton  to  W.  Ron¬ 
ald  Barnes  of  Polo,  Ill.,  and 
Roltert  L.  Caswell  of  Red  Oak, 
Iowa. 

Barnes,  who  has  been  adver¬ 
tising  manager  and  a  partner 
in  TCP  Publications  in  Polo, 
will  lie  president  of  Glenwood 
Publishing  Corporation  and 
publisher  of  the  Opinion-Trib¬ 
une. 

Caswell  is  president  of  the 
Express  Publishing  Company  of 
Red  Oak  and  is  publisher  of  the 
Red  Oak  Express.  He  is  a  di¬ 
rector  of  the  Clarinda  Publish¬ 
ing  Company. 

Barton  has  served  as  editor 
and  publisher  of  the  Opinion- 
Tribune  since  1957. 


Chicago  weekly 
bought  by  group 

CHICAGO 

Raymond  J.  Kelly,  for  19 
years  publisher  of  the  South 
End  Reporter,  a  Chicago  com¬ 
munity  newspaper,  announced 
last  week  the  sale  of  the  Re¬ 
porter  and  his  three  suburban 
papers  to  the  Economist  News¬ 
papers  group  of  Chicago.  Kelly 
is  joining  the  Economist  group 
as  general  manager  of  the 
Reporter  and  Pointer  division. 

'The  three  suburban  papers 
sold  by  Kelly  are:  the  Riverdale 
Pointer;  the  Dolton  Pointer  and 
the  South  Holland  Pointer,  all 
in  Illinois. 

The  Economist  group  pub¬ 
lishes  24  weekly  or  semi-weekly 
community  newspapers  in  the 
city  and  suburban  areas  of  Chi¬ 
cago  and  San  Diego,  Calif.  Their 
total  circulation  is  about  650,- 
000. 

*  *  * 

Clytle  RobertH  buys 
paper  from  Mullaiie 

Sale  of  the  weekly  Silver  City 
(N.  M.)  Enterprise  was  an¬ 
nounced  June  1  by  William  H. 
Mullane,  who  established  the 
newspaper  in  1946.  The  pur¬ 
chaser  is  Clyde  S.  Roberts  who 
owns  and  publishes  the  Arizona 
Range  News  at  Willcox,  and  the 
San  Pedro  Valley  News-Sun,  at 
Benson. 

The  transaction  was  nego¬ 
tiated  through  the  office  of  Dean 
I).  Sellers,  newspaper  broker. 
Mesa,  Arizona. 

• 

IlliiioiH  and  Florida 
take  most  AHNA  awards 

Detroit 

Awards  for  excellence  in 
newspaper  publishing  were  pre¬ 
sented  to  members  of  the  Ac¬ 
credited  Home  Newspapers  of 
America  at  the  27th  annual 
AHNA  convention  here. 

Papers  taking  the  most 
awards  were:  Life  Newspapers 
of  Berwyn,  Ill.,  and  the  Boca 
Ratoyi  (Fla.)  News.  They  won 
nine  awards  each. 

Nicholas  Schmitt,  president 
of  the  News  Publishing  Com¬ 
pany,  Seattle,  was  elected  presi¬ 
dent  of  AHNA.  He  succeeds 
William  P.  Dole  of  the  Dole 
Publishing  Company,  Cam¬ 
bridge,  Mass. 

Elected  vicepresident,  serving 
the  West,  was  Howard  Etling 
of  the  Neighborhood  News,  St. 
Louis,  and  elected  vicepresident, 
serving  the  East,  was  Don 
Randa,  of  Life  Newspapers.  Re¬ 
elected  secretary-treasurer  was 
Milton  L.  Friedlander,  general 
manager  of  the  Sun  Papers, 
Cleveland. 


‘Can’t  be  done’ 
weekly  grows 
in  a  garage 

East  Palo  Alto,  Calif. 

Despite  claims  “it  couldn’t  be 
done”  and  “wouldn’t  last,”  the 
weekly  Peninsula  Bulletin  that 
Charles  Thrower  launched  in  his 
garage  continues  to  grow  and 
is  now  some  18  months  old. 

How  it  comes  out  each  week 
is  something  close  to  a  miracle, 
admits  the  Negro  editor  and 
publisher  of  a  very  different 
newspaper  published  in  a  highly 
competitive  area. 

Paid  circulation  is  in  the 
hundreds.  Distribution  is  6,000 
and  ranges  Ikasically  from  San 
Jose  to  San  Francisco,  and  ad¬ 
vertising  accounts  include  such 
names  as  Bank  of  America  and 
Safeway.  The  Bulletin  is  pres¬ 
ently  a  12-page  tabloid  with  full- 
size  hopes. 

Basic  policy 

Thrower’s  policy  is  to  spot¬ 
light  the  image  makers,  job  op¬ 
portunities  and  the  achieve¬ 
ments  in  the  black  community. 
He  places  special  emphasis  on 
the  “job  successes,”  such  as  the 
recently  named  Negro  manager 
of  a  new  branch  bank  here. 

There’s  a  vacuum  in  the  n«‘ws 
coverage  of  the  black  achieve¬ 
ments  in  a  community  in  which 
he  is  in  constant  touch.  Thrower 
explained.  He  is  critical  of  .such 
matters  in  dailies  herealxiuts  as 
front  page  attention  to  Eldredge 
Cleaver’s  reported  presence  in 
Havana  on  the  same  day  Dr. 
Ralph  Bunche  was  relegated  to 
an  obscure  corner  of  an  inside 
page. 

He  has  faced  opposition  from 
all  manner  of  resistance  and 
special  groups,  including  mili¬ 
tants.  This  was  met  from  the 
start  by  the  return  of  articles 
submitted  to  the  Bulletin.  This 
brought  understanding  and  pro¬ 
vided  appreciation.  Thrower 
said. 


Need  viewed 

His  type  of  paper  is  needed 
because  few  publications  tell  the 
total  story  of  the  black  com¬ 
munity,  Thrower  said  in  declar¬ 
ing  such  reporting  would  have 
foretold  the  troubles  in  Watts 
and  Detroit. 

The  publisher,  now  48,  is  a 
veteran  of  the  Los  Angeles 
California  Eagle  and  of  Negro 
newspapers  in  Philadelphia  and 
Chicago.  His  garage  is  now  a 
newspaper  office,  offset  printing 
is  provided  by  a  South  .San 
Francisco  plant,  and  the  prod¬ 
uct  now  goes  to  30  states  and 
four  countries,  he  reports. 
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ANPA  Foundation 
adds  7  trustees, 
Dames  director 

The  American  Newspaper 
Publishers  Association  Founda¬ 
tion  has  added  seven  trustees, 
expandinfi'  its  board  to  27  mem¬ 
bers. 

'i'he  trustees  re-elected  Eu- 
(^ne  S.  Pulliam,  assistant  pub¬ 
lisher  of  the  Indianapolis  (Ind.) 
Star  and  News,  to  a  second  one- 
year  term  as  president  of  the 
foundation  and  named  Stewart 
R.  Macdonald  to  the  new  pos¬ 
ition  of  executive  director. 

Macdonald  assumes  the  duties 
of  Foundation  executive  hea<l 
in  addition  to  his  responsibili¬ 
ties  as  manager  of  Newspaper 
Information  Service,  the  public 
relations  and  educational  arm 
of  the  AN  PA. 

New  trustees,  elected  at  the 
annual  meetinjf,  are:  Donald  B. 
Al)ert,  Milwaukee  Journal  and 
Sentinel;  Otis  Chandler,  Los 
Atitfeles  Times;  John  Cowles 
Jr.,  Minneapolis  Star  and  Trib¬ 
une;  W.  H,  Cowles  3rd,  Spo¬ 
kane  Spokesnuin-Review  and 
Chronicle;  Marshall  Field,  Chi¬ 
cago  Sun-Times  and  News;  Ber¬ 
nard  H.  Ridder  Jr.,  St.  Paul 
Pioneer  Press  and  Dispatch; 
and  Franklin  D.  Schurz  Jr., 
Hagerstown  Herald  and  Mail. 

Trustees  elected  to  new  three- 
year  terms  were:  M.  W.  Armis- 
tead  III,  Roanoke  Times  and 
World-News;  St.  Clair  Balfour, 
Southam  Press  Ltd.,  Toronto; 
Richard  H.  BlacklidRe,  Kohrmo 
Tribune;  Crosby  N.  Boyd, 
Washington  Star;  Peter  B. 
Clark,  Detroit  News;  John  H. 
Colburn,  Wichita  Kagle  and 
Bearon;  and  Jack  R.  Howard, 
Scripps-Howard  Newspapers. 

Terms  end  next  year 

Trustees  whose  terms  expire 
in  1970  are:  Harold  W.  Ander¬ 
sen,  Omaha  World-Herald; 
James  L.  Kni{?ht,  Miami  Her¬ 
ald;  Allen  H.  Neuharth,  Gan¬ 
nett  Newspapers;  Charles  H. 
Peters,  Montreal  (lazette;  Gene 
Robb,  Albany  Times-Vnion  and 
Knickerbocker  News;  William 
F.  Schmick  Jr.,  Ilaltimore  Sun; 
Jo«'  I).  Smith  Jr.,  Alexandria 
Daily  Town  Talk;  Robert  L. 
Taylor,  Philadelphia  Bulletin; 
and  J,  Howard  Wood,  Chicago 
Tribune. 

The  following  officers  were 
re«dpcted :  vicepresident,  Davis 
Taylor,  Boston  Globe;  secre¬ 
tary,  Barnard  I,.  Colby,  New 
London  Day;  and  treasurer,  Eu- 
J?pne  C.  Bishop,  Peninsula  News¬ 
papers,  Palo  Alto,  Calif. 

Stanford  Smith,  ANPA  gen¬ 
eral  manapfer,  was  elected  a 
vicepresident. 


Past  week’s  range 
of  stock  prices 

Jun*  4  Jun*  1 1 

(N«w  York  Stock  Exchongo) 

Borkoy  Photo  .  23%  23'/. 

Boil*  CoKod*  .  74%  0% 

Capital  Citiai  Bdcstg .  W/i  34i/i 

Cowlas  Communicationi  .  iS'/i  13% 

Crowall  Colliar  .  3Bi/j  37% 

Crown  Zallarbach  .  42 

Cutlar  Hammar  .  40'/4  3?*/. 

Dayco  Corp .  4S  44% 

Eastman  Kodak  .  74>/2  74% 

Eltra  Corp .  33'/2  321/. 

Fairchild  Camara  .  B2%  74% 

Foota,  Cono,  Balding  .  14%  13% 

Gannatt  Co .  3?%  40 

Gaorgia  Pacific  .  lOCA  44 

Graat  Northarn  Papar  .  70*^  44'/2 

Harris  Intartypa  .  TS'/j  73% 

Inmont  .  24%  22% 

Intarnational  Papar  .  431/4  41 

Kimbarly  Clark  .  72%  Wh 

Miahla-Goss-Daxtar  .  2?vS  2B'/i 

T'lfla  Inc .  S»%  54'/, 

Timas  Mirror  .  ^*1/2  45% 

(Amarican  Stock  Exchanga) 

Digital  Equipmant  .  195%  190 

Domtar  .  151/,  14% 

Ehranraich  Photo  .  iVL  34 

R.  Hoa  *  Co .  13%  12'% 

Milgo  Elactronics  .  22'/,  27% 

Naw  York  Timas  .  591/2  55 

Papart,  Koanig,  Lois  .  IB%  19'% 

Wood  Industrias  .  17%  \V/t 

(Ovar  tha  Countar) 

Booth  Nawspapars  .  45  43 

Boston  Harald-Travalar  .  31  32 

Cincinnati  Enquirar  .  37  37 

Dow  Jonas  .  127  124 

Downa  Comms .  29  25 

Doyla,  Dana,  Bernbach  .  29  28% 

Fadaratad  Publications  .  45  44 

Gray  Advtg .  18%  I71/2 

Knight  Nawspapars  .  34%  35'/4 

Laa  Entarprisas  .  21%  20% 

Ogitvy,  Mathar  .  J3%  3| 

Photon  .  23%  22% 

Post  Corp.  (WIs.)  .  221/2  Zl'/i 

Richmond  Nawspapars  .  33%  32% 

(Canadian  Exchanges) 

Abitibi  .  II  101/4 

B.  C.  Forast  .  24%  33 

Graat  Lakas  Papar  .  27'%  24'/, 

MacMillan,  Bloedal  .  35'/2  33% 

Southam  Press  .  43  60 

Thomson  Newspapers  .  l8'/2  l8'/2 


JWT  common 
on  the  market 
at  $38  a  share 

Share.s  of  common  stock  in  J. 
Walter  Thompson  Co.,  an  ad¬ 
vertising  agency,  were  traded 
at  $.‘{9  this  week  following  an 
initial  jtublic  offering  at  $38, 
equal  to  17  times  earnings  in 
19fi8. 

Morgan  Stanley  &  Co.  man¬ 
aged  the  underwriting  group 
through  which  790,()()()  shares 
were  marketed.  Of  these,  360,- 
000  shares  were  being  sold  by 
the  company,  with  net  proceeds 
of  $12.2  million. 

The  J.  Walter  Thompson 
Company  Profit-Sharing  Trust 
had  109,709  shares  in  the  of¬ 
fering  and  other  stockholders 
offered  330,291  shares.  In  the 
latter  group  were  25,000  shares 
offered  by  Dan  Seymour,  presi¬ 
dent,  and  21,070  shares  offered 
by  Norman  H.  Strouse,  retired 
board  chairman. 

Seymour,  whose  salary  and 
lionus  for  1968  came  to  $176,- 
000,  stood  to  realize  close  to 
a  million  dollars  on  his  sale  of 
stock. 
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Judge  opens 
prison  doors 
for  newsmen 

Columbus,  O. 

The  right  of  news  media  to 
cover  legislative  proceedings — 
even  behind  prison  walls — has 
been  upheld  here  by  Judge 
Harry  L.  Holden. 

The  common  pleas  court 
acted  in  a  suit  by  the  Columbus 
bureau  of  the  Cleveland  Plain 
Dealer  and  three  statehouse 
news  organizations.  The  judge 
issued  a  temporary  injunction 
restraining  the  warden  of  Ohio 
Penitentiary,  Harold  J.  Card- 
w’ell,  from  enforcing  his  earlier 
order  banning  newspapermen 
access  to  the  prison  to  cover  a 
fact-finding  tour  by  the  State 
Senate’s  health,  education  and 
welfare  committee. 

Within  an  hour  after  the 
judge’s  ruling,  two  pool  report¬ 
ers  accompanied  the  committee 
on  its  tour  of  the  prison. 

Joining  in  the  court  action 
were  the  Ohio  Legislative  Cor¬ 
respondents  Association,  the 
Ohio  Radio  and  Television  Cor¬ 
respondents  Association  and 
Electro-Media  Inc.,  a  radio  and 


tv  news  service.  The  action  was 
filed  after  John  M.  McElroy,  top 
assistant  to  Gov.  James  A. 
Rhodes,  refused  to  reverse  the 
warden’s  order. 

The  state  committee  was 
meeting  at  the  jail  as  part  of 
an  investigation  of  prison  con¬ 
ditions. 

Attorney  Gen.  Paul  W.  Brown 
represented  the  warden  in  the 
action.  He  contended  that  Ohio’s 
open  meetings  law  applied  only 
to  meetings  of  official  bodies 
where  action  was  taken  affecting 
the  public. 

TV  interviews  allowed 

Warden  Cardwell  said  the 
policy  of  refusing  newsmen  ac¬ 
cess  to  the  pen  was  set  some 
days  iK'fore.  This  was  shortly 
after  he  was  criticized  for  al¬ 
lowing  two  television  stations 
to  interview  Toledo  mobster 
Thomas  (Yonnie)  Licavoli  and 
then  denying  other  newsmen 
similar  interviews. 

Judge  Holden  held  that,  al¬ 
though  prison  officials  had  the 
responsibility  to  maintain  secu¬ 
rity  at  the  institution,  newsmen 
“certainly  have  the  right  to  go 
with  the  Senate  committee.”  He 
requirwl  newsmen,  at  the  in¬ 
sistence  of  the  attorney  general, 
to  post  $600  bond,  a  legal  tech¬ 
nicality. 


ROLL  STRAIGHTENING 
SERVICE 


Restore  core-damaged  rolls  of  paper,  board 
or  metal  coils  to  A-1  usable  condition. 


BRAMMALL,  INC. 

Box  208  Angola,  Indiana 

one  of  the  O'Connor  Industries 
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COLUMNS 


MARQUIS  CHILDS 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
VIRGINIA  PAYETTE 
NORTON  MOCKRIDGE 
MARY  McGrath 


specialty  columns 


BUSINESS  TIPS 
Tested  Sales  Ideas 
BY  GEORGE 

Humorous  Advice 
WILLIAM  A.  DOYLE 

Daily  Investor-Mutual  Funds 
MOLLY  MAYFIELD 
Personal  Problems 
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Child  Training 
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VARIETY  FEATURES 


LITTLE  PEOPLE'S  PUZZLE  D/S 
SPOTLITE  SERIES 
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CROSSWORDS  D/S 
HEALTH  CAPSULES  D 
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EB  and  FLO  D/S 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
CAPTAIN  AND  THE  KIDS  S 
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PIXIES  D/S 
STEESSEES  W/S 
STRANGE  AS  IT  SEEMS  D/S 
TARZAN  D/S 
THE  DROPOUTS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS — 
ANTIQUES  FAIR  S 
THERE  OUGHTA  BE  A  LAW 
D/S 
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Dodd  denied  review 
on  use  of  his  files 


Washington 

The  Supreme  Court  refused 
this  week  to  hear  a  petition  by 
U.S.  Sen.  Thomas  J.  Dodd  (D- 
Conn.)  for  reinstatement  of 
his  $l-million  damage  suit 
against  columnists  Drew  Pear- 
.son  and  Jack  Anderson. 

The  court  left  standing  a 
lower  court  ruling  that  the 
Senator  had  no  valid  claim 
]  against  the  columnists  who 
;  published  information  taken 
from  the  Senator’s  private 
files  by  Dodd  employes. 

Dodd’s  lawyers  had  asked  the 
Supreme  Court  to  hear  the  case 
as  a  test  of  a  public  official’s 
right  to  be  protected  against 
such  incursions,  and  of  the  lim¬ 
its  to  be  placed  on  newsmen’s 
tactics.  Chief  Justice  Earl  War¬ 
ren,  a  longtime  friend  of  Pear¬ 
son,  did  not  participate  in  the 
consideration  of  the  request. 

Dodd  was  censured  by  the 
Senate  two  years  ago  this 
month,  partly  on  the  basis  of 
^  charges  by  Pearson  and  Ander¬ 
son  that  he  had  spent  campaign 
contributions  for  his  private 
;  use. 

Dodd  sued  in  U.S.  District 
Court  here,  seeking  $5  million 
on  charges  of  libel,  invasion  of 
privacy  and  “wrongful  conver¬ 
sion”  of  his  private  property. 
He  later  dropped  the  libel  count 
and  reduced  his  damage  claim 
I  to  $1  million. 

I  Ba.sed  on  facts  submitted  by 
'  l)oth  sides,  the  District  Court 
I  threw  out  the  invasion  of  pri- 
I  vacy  count,  but  ruled  that  the 
!  Senator  could  press  his  claim 
j  of  “wrongful  conversion” — un¬ 
lawful  use  of  his  property. 

The  U.S.  Court  of  Appeals 
here  upheld  the  lower  court  on 
:  the  invasion  of  privacy  issue, 
but  overruled  it  on  the  con¬ 
version  question,  noting  that  the 
facts  showed  no  actual  partici¬ 
pation  in  any  thefts  by  the 
columnists  and  holding  that  the 
courts  have  no  right  to  inquire 
into  the  origin  of  a  reporter’s 
.story. 

Dodd’s  lawyers  said  the  issue 
was  “whether  public  officials 
shall  have  effective  remedies 
again.st  eavesdropping,  elec¬ 
tronic  surveillance  and  other  in¬ 
trusions  into  the  privacy  of 
their  homes,  conference  rooms 
and  offices,”  or  whether  they 
must  always  assume  their  pri¬ 
vate  communications  may  l)e  in¬ 
tercepted  and  published  “with 
impunity.” 

A  key  figure  in  the  matter 
was  James  Boyd,  who  until  late 
j  1964  was  the  Senator’s  admin- 
I  istrative  assistant.  Early  in 


1965,  Boyd  told  Anderson  about 
aspects  of  the  Senator’s  con¬ 
duct  to  which  Boyd  took  ex¬ 
ception  and  the  columnist  asked 
for  documentation.  Later  that 
year  Boyd  and  another  former 
Dodd  employe,  aided  by  two 
persons  who  still  were  on  the 
Senator’s  staff,  entered  Dodd’s 
Senate  office  without  the  Sen¬ 
ator’s  knowledge,  removed  nu¬ 
merous  documents,  copied  them 
and  returned  them  to  the  files. 


Cartoonist  wins 
Italian  award 

Irving  W.  Phillips,  whose 
“Mr.  Mum”  panels  are  distrib¬ 
uted  by  Publishers  Hall  S3mdi- 
cate,  has  won  the  Salone  dell 
’Umorismo  Award  of  Bordighera 
for  1969.  The  Italian  award  is 
given  to  cartoonists  from  all 
over  the  world  each  year  for 
their  contribution  to  “better  un¬ 
derstanding  between  nations 
through  the  humor  of  the  fun¬ 
nies!” 

Phillips  was  also  awarded  the 
Philips  Cup  in  conjunction  with 
his  humor  award.  “The  similar¬ 
ity  in  names  is  purely  coinciden¬ 
tal,”  says  the  cartoonist.  “The 
silver  cup  was  donated  by  Phil¬ 
ips  Electronics  of  Belgium  and 
Italy.” 

• 

Humor  feature 
by  bistro  comic 

Editor’s  Workshop  Syndicate 
of  Ojai,  Calif.,  will  handle  dis¬ 
tribution  of  the  topical  humor 
column,  “Pat  Buttram  Sez.” 
Buttram,  star  of  the  “Green 
Acres”  television  series,  is  a 
night  club  comic. 

According  to  Jim  Pabian,  cre¬ 
ator  of  “Go-Go  Gruver,”  and 
head  of  the  syndicate,  the  long¬ 
term  deal  will  provide  newspa¬ 
pers  with  six  columns  weekly. 
The  feature  originated  in  the 
Hollywood  Citizen  News  more 
than  a  year  ago. 

• 

Royal  Family  series 
based  on  new  book 

“The  Royal  Family”,  a  new 
book  that  focuses  on  Queen  Eliz¬ 
abeth  and  members  of  her  fam¬ 
ily,  is  offered  by  the  Chicago 
Tribune — New  York  Syndicate 
in  a  10-part  serialization. 

“The  Royal  Family”  was  writ¬ 
ten  by  Ralphe  M.  White,  for 
many  years  a  member  of  Queen 
Elizabeth’s  household  staff  and 
personal  footman  to  her  father. 


Deaths 

Paul  B.  McGee,  61,  retired 
staff  writer  for  Transport 
Topics,  a  publication  of  the 
American  Trucking  Association, 
and  former  reporter  for  the 
Chicago  Sun  and  New  York 
Journal  of  Commerce;  May  31. 

*  *  * 

Henry  Pree,  80,  retired 
(1967)  garden  editor  of  the 
Cleveland  Press,  May  30. 

*  *  * 

Frank  A.  O’Neill,  48,  former 
photographer  for  the  Lincoln 
(Neb.)  Journal  and  Sta/r,  and 
recently  head  of  the  photogra¬ 
phy  department  of  the  Univer¬ 
sity  of  Nebraska  School  of  Jour¬ 
nalism;  May  21. 

*  *  * 

Travers  Green,  67,  senior  edi¬ 
tor  of  the  Journal  of  Home¬ 
building  of  the  National  Asso¬ 
ciation  of  Homebuilders  and  a 
newspaper  and  magazine  editor 
for  40  years  in  New  York,  New 
Orleans,  Tampa  and  Wa.shlng- 
ton;  June  6. 

«  *  * 

WiLUAM  P.  Allen,  65,  foun¬ 
der-publisher  of  the  weekly  Be- 
thesda  (Md.)  Tribune;  June  8. 

*  *  * 

Fred  J.  Baldwin,  63,  city 
editor  of  the  Quincy  (Ill.)  Her¬ 
ald-Whig;  a  staff  member  for 
41  years;  May  20. 

*  *  « 

Francis  L.  Quinlan,  65,  former 
chief,  Hartford  (Conn.)  Cowr- 
tant’s  New  Britain,  Conn,  bur¬ 
eau;  June  1. 

♦  ♦  ♦ 

George  Harper,  84,  who  re¬ 
tired  in  1956  after  44  years  in 
the  retail  advertising  depart¬ 
ment,  San  Diepo  (Calif.)  Union- 
Tribune;  June  3. 

*  *  * 

Harry  R.  Roberts,  54,  execu¬ 
tive  editor  (recently  retired)  of 
the  Toledo  Blade;  June  3.  | 

•  *  *  I 

Sanford  M.  Morese,  51,  as-  I 
sistant  country  circulation  man-  1 
ager  of  the  Hartford  (Conn.) 
Times;  former  circulation  man¬ 
ager  of  the  Ithaca  (N.Y.)  Jour¬ 
nal;  May  29. 

*  *  * 

Bobbi  McCallum,  25,  report¬ 
er  and  columnist  for  the  Seat¬ 
tle  (Wash.)  Post-Intelligencer; 
June  3. 

•  *  ♦ 

William  E.  Robinson,  68,  re¬ 
tired  board  chairman  of  the 
Coca-Cola  Company;  former 
Hearst  Newspapers  executive 
and  publisher  of  the  New  York 
Herald  Tribune;  June  6. 

•  *  • 

Elizabeth  Tudor  Green,  96, 
great-great  granddaughter  of 
Thomas  Green,  founder  of  the 
Hartford  (Conn.)  Courant,  and 
the  first  woman  court  reporter 
in  Connecticut;  May  24. 
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GAMINI  SENEVIRATNE  works  for  Gemini  News  Service.  He  lives  in 
London  but  started  journalism  in  his  native  Ceylon.  In  Ceylon  every 
other  person  is  called  Gamini,  and  the  chances  are  that  you  will  meet 
at  least  one  Seneviratne  in  a  stroll  through  crowded  Colombo. 

Our  Mr.  Seneviratne  wrote  a  feature  on  the  non-aphrodisiac  qualities  of 
oysters.  It  was  used  by  the  Cape  Times,  South  Africa,  which  called  him 
GAMINI  SENEVIRANTI.  He  was  by-lined  GEMINI  SENEVIRATNE  by  the 
Times  of  Zambia  for  an  article  on  the  Falkland  Islands,  GAMINI 
SENEVERATEN  by  the  San  Francisco  Chronicle  in  a  piece  on  Brunei, 
GEMINI  SINIVERATNE  by  the  Leicester  Mercury  for  something  on  British 
Honduras. . . 

He's  just  another  unbelievable  Gemini  success. 


^  w  a  f 

GEMINI  NEWS  SERVICE  sends 
news,  features,  charts,  pictures 
and  maps  to  customers  in  30 
countries. 


GEMINI  NEWS  SERVICE 
JOHN  CARPENTER  HOUSE 
JOHN  CARPENTER  STREET 
LONDON  E.C.4.  U.K. 


Doral  cigarettes 
get  ‘super’  push 

At  least  one  big  cigarette 
manufacturer  is  counting  on 
continued  broadcast  advertis¬ 
ing,  and  it’s  proving  its  com¬ 
mitment  with  a  substantial  tv 
and  newspaper  ad  campaign. 
The  company  is  R.  J.  Reynolds 
which  is  marketing  its  hi-fidel- 
ity  filter,  low-tar-and-nicotine 
brand,  Doral.  Starting  June  16, 

IPI  members 

(Continued  from  jxige  14) 

be  only  an  homogenized  version 
of  the  news — bland,  sanitary 
and  utterly  devoid  of  any  social 
significance  or  purpose.” 

The  public.  Dr.  Stanton 
noted,  cherishes  freedom  of  ex¬ 
pression,  as  witnessed  by  a 
Roper  survey  showing  that  tele¬ 
vision’s  credibility  as  a  news 
medium  stands  at  an  all-time 
high. 

The  .sampling,  he  added,  “tells 
us  that  the  public  recognizes 
what  many  government  officials 
and  other  critics  either  ignore  or 
overlook — the  fact  that  violence 
is  part  of  our  culture  and  our 
civilization,  and  that  no  matter 
how  much  w  eall  abhor  it,  vio¬ 
lence  will  more  than  likely  al¬ 
ways  be  with  us.” 

Isaacs  attacks  tv 

Norman  I.saacs,  president  of 
the  American  Society  of  News¬ 
paper  Editors  and  executive  edi¬ 
tor  of  the  Courier-Joumnl  and 
Louisville  Times,  accused  news¬ 
papers  and  television  of  pro¬ 
voking  violence  by  their  burning 
desire  for  speed  and  by  what 
they  consider  a  necessity  to 
focus  on  action — even  though 
the  action  may  not  be  repre¬ 
sentative  of  what  transpired. 

He  charged  that  the  networks 
aren’t  following  their  own  re¬ 
porting  guidelines.  He  said  that 
on  a  recent  visit  to  Stanford 
University  in  California,  there 
was  a  dispute  over  the  role  of 
Stanford  Re.search  Institute  in 
defense  work.  About  18  men 
with  tv  cameras  were  there,  plus 
technicians.  There  were  no 
more  than  12  students.  He  was 
told  more  students  would  come 
when  they  learned  television 
was  there. 

‘Not  lo  provoke’ 

Isaacs  commented:  “Tv  peo¬ 
ple  may  say  they  were  just  there 
to  cover,  not  to  provoke.  My 
answer  is  that  the  network  bu¬ 
reau  chiefs  were  after  action, 
provoked  or  not  and  to  hell  with 
in.structions  for  “unobtrusive 
behavior.” 


the  cigarette  will  be  introduced 
nationally  with  “one  of  the  most 
extensive  campaigns  ever  to  in¬ 
troduce  a  new  cigarette,”  ac¬ 
cording  to  Curtis  H.  Judge, 
vicepresident,  marketing. 

Through  its  agency,  William 
Esty  Co.  (which  is  also  the 
egency  for  Reynolds’  Winston 
and  Salem  brands),  Reynolds 
will  place  full-page  color  inserts 
in  167  newspapers  in  100  mar¬ 
kets — at  least  three  times  dur¬ 
ing  the  first  month  of  the  in¬ 
troduction. 

The  tv  schedule,  despite  the 
uncertain  status  of  government 
action  on  broadcast  advertising 
restrictions,  “will  equal  the  ef¬ 
fort  Reynolds  puts  behind  its 
Winston  brand.”  The  budget 
was  not  disclosed,  but  Winston, 
says  its  manufacturer,  is  the 
most  heavily  advertised  ciga¬ 
rette  in  the  nation. 

The  agency  has  produced  a 
series  of  .SO-  and  60-second  com¬ 
mercials  to  appear  on  23  net¬ 
work  programs  sponsored  by  R. 
J.  Reynolds. 

•Tudge  said  Doral  commercials 
will  be  added  to  regular  spon¬ 
sorship,  rather  than  substituted 
for  other  Reynolds  ads.  “The 
night-time  prime-minute  sched¬ 
ule  has  been  expanded,”  he  said, 
and,  in  addition,  Doral  spots 
have  already  l)een  scheduled  for 
the  1969  World  Series. 

The  theme  of  the  campaign 
is  “Taste  Me”. 

• 

Station  agrees 
to  help  Negroes 
to  present  views 

Washington 

An  agreement  between  a 
newspaper-affiliated  television 
station  and  a  community  group 
that  assures  air  time  for  Ne¬ 
groes’  views  is  expected  to  re¬ 
ceive  .serious  consideration  when 
the  Federal  Communications 
Commission  rules  on  an  applica¬ 
tion  for  renewal  of  the  .station’s 
license. 

The  arrangement  was  worked 
out  by  Dr.  Everett  C.  Parker, 
director  of  communications  of 
the  United  Church  of  Christ, 
with  Walter  E.  Hussman,  pres¬ 
ident  of  KTAL-tv,  serving  Tex¬ 
arkana  and  Shreveport.  KTAL- 
tv  is  a  sub.sidiar>’  of  Camden 
News  Publishing  Co.,  of  which 
Hussman  is  president.  He  is  also 
executive  vicepresident  of  Tex¬ 
arkana  Newspapers. 

The  United  Church  filed  ob¬ 
jections  with  the  FCC  to  re¬ 
newal  of  KTAL’s  license.  Under 
the  agreement,  the  station  will 
employ  two  black  reporters  and 
will  provide  free  telephone  serv¬ 
ice  for  news  and  comments  from 
listeners. 


Editor  John  Troan  of  the  Pittsburgh  Press  is  surrounded  by  three 
Tammie  beauties — Elaine  Beaver,  Barbara  Harris  and  Emily  Fabanich 
— at  the  "Bon  Voyage"  show. 

All-American  musical 
boosts  hospital  fund 


The  Pittsburgh  Press  Old 
Newsboys  have  sponsored  many 
events  —  boat  show's,  home 
show’s,  gourmet  dinners,  movie 
premieres,  tv  shows,  athletic 
events  —  for  their  Children’s 
Hospital  fund. 

Now  they  have  sponsored  a 
musical  show  and  with  resound¬ 
ing  success. 

The  show  they  spon.sored  was 
“An  American  Mosaic”  staged 
by  the  Duquesne  University 
Tamburitzans  who  have  taken 
this  show,  at  the  request  of  the 
U.  S.  State  Department,  on  a 
tour  of  Rumania,  Poland  and 
Russia  this  summer. 

The  Tamburitzans  are  spe¬ 
cialists  in  the  music,  songs  and 
dances  of  the  European  Slavs. 
But  for  the  State  Department 
tour  they  came  up  with  an  en¬ 
tirely  new’  production — an  all- 
American  musical  .show’  dating 
from  1776  to  the  pre.sent. 

The  Tamburitzans  decided  to 
give  one  show  in  this  country 
and  offered  it  to  the  Press  for 
its  Children’s  Hospital  fund. 

The  Press  promoted  the  event 
and  had  7000  paid  admissions 
to  the  show — the  largest  single 
audience  ever  to  see  the  Tam¬ 
mies  in  the  U.  S.  The  crowd 
loved  the  show  and  gave  a  10- 
minute  standing  ovation  at  the 
end. 

And  the  Children’s  Hospital 
fund  was  enriched  by  alwut 
$10,000. 

*  •  * 

THEATER  —  Awards  given 
by  the  Day  of  New’  London, 
Conn,  to  recognize  excellence  in 
community  theater  were  pre¬ 
sented  by  Rol)ert  Ryan  and 
Katharine  Houghton  at  a  dinner 
at  the  Eugene  O’Neill  Memorial 
Theater  Foundation  Barn. 

Ryan  and  Miss  Houghton  are 
appearing  in  the  Broadw’ay  re¬ 
vival  of  “The  Front  Page.” 


This  is  the  second  year  the 
Day  has  co-sponsored  the  event 
with  the  O’Neill  Theater  Foun¬ 
dation.  The  new’spaper  presents 
engraved  plaques  to  the  winners 
in  10  categories. 

Seven  amateur  theater  groups 
in  Southeastern  Connecticut  had 
staged  14  plays  during  the  past 
year  which  were  eligible  to  com¬ 
pete.  A  panel  of  judges,  headed 
by  Raymond  K.  Bordner,  the 
Day’s  drama  critic,  picked  the 
winners. 


lia,  Poland  and  FLAG  DECALS — The  Fort 

mer.  Worth  (Tex.)  Stur-Telegram, 

itzans  are  spe-  believing  that  the  majority  of 
lusic,  songs  and  the  people  in  this  country  are 
European  Slavs,  still  patriotic  Americans,  is 
ate  Department  making  available  special  U.S. 
up  with  an  en-  flag  window’  decals, 
luction — an  all-  The  decision  of  the  newspa|)er 
:al  .show’  dating  to  enter  into  this  program  was 
he  pre.sent.  prompted  by  an  AP  story  re- 

tzans  decided  to  lating  how'  Wausau,  Wise,  stu- 
in  this  country  dents  conducted  a  “quiet  demon- 
;o  the  Press  for  stration,”  passing  flag  decals  to 
lospital  fund.  passersby  on  the  city’s  streets. 
>moted  the  event  The  Star-Telegram’s  decals  pro- 
paid  admissions  gram  is  tied  in  with  its  pro- 
le  largest  single  gram  of  sale  of  regular  home 
,o  see  the  Tam-  flag  kits.  More  than  15,090 
,  S.  The  crowd  home  flags  have  been  distrib- 
and  gave  a  10-  uted  since  the  program  started 
T  ovation  at  the  in  1961.  The  decals  sell  for  ten 
cents  each. 

Idren’s  Hospital  *  *  * 

iched  by  alwut 

GOLDEN  SPIKE— The  Sue- 
•  *  ramento  (Calif.)  Union  has 

-  Awards  given  published  an  eight-page  spwial 
f  New’  London,  progress  report  and  Centennial 
lize  excellence  in  Edition,  celebrating  the  comple- 
‘ater  were  pre-  tion  of  the  transcontinental 
l)ert  Ryan  and  railroad.  Promotion  manager 
fhton  at  a  dinner  Andy  Talliot  reports  that  5,o00 
D’Neill  Memorial  souvenir  copies  were  sold  for 
ation  Barn.  mailing  to  out-of-town  friends 

ss  Houghton  are  and  relatives,  in  addition  to  nn- 
le  Broadw’ay  re-  u.sually  high  street  sales  of  Ihe 
^ront  Page.”  Centennial  Edition. 
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We  helped 
build  America. 

Now  we  beep  it 
moviiig. 


Santa  Fe,  in  its  101st  year  is  moving  toward  new  ways  to  serve 
America’s  growing  need  for  faster  and  more  efficient  distribution  methods. 
Talk  about  fast  service.  We  give  you  “Super  C”,  the  world’s  fastest 
freight  train.  Now  running  as  a  market-tester  for 
^  W  i  container  cargos  between  Chicago, 

^  ^  \  Kansas  City  and  Southern  California. 

\  ^  ^  Talk  about  communications.  Our  microwave 

network  and  data  center  uses  third-generation 
k  computers  to  keep  constant  control  of  car  movements, 

y  and  to  help  develop  new  methods  that  serve  you  better. 

How  about  capital  expenditures? 

During  1969,  we’re  spending  $190  million  for  new 
j  I  ft  equipment,  modernization  of  facilities  and 

I*  '  ,  Jll  development  of  new  projects. 

If '  f for  our  equipment  fleet  we  are  acquiring  2,600 

new  freight  cars,  90  high  horsepower  diesels,  25  remote 
if locomotive  control  units,  1,263  vans  for  highway  and 
Piggy-Back  service,  along  with  other  vehicles. 

We’re  completing  a  multi-million  dollar 

automated  freight  classification 


expansion 
terminal  at  Kansas  City. 

We’re  expanding  diesel  shops,  Piggy-Back 
{1^^  J  and  automobile  handling  facilities  for 

Chicago,  Texas  and  California. 

Other  major  improvements  include  the 
j  replacement  of  417  track  miles  with  continuously 
welded  rail  and  the  construction  of  a  31-mile  spur 
BHHI  .  XBKHB  track  to  serve  new  sulphur  deposits  in  West  Texas. 

And  we’re  constructing  2,000  miles  of  Gulf  Central  Pipeline  to 
transport  anhydrous  ammonia  from  producing  areas  of  Louisiana  to  the 
farmlands  of  central  U.S.A. 

We  want  to  serve  you  better,  no  matter  how  you  want  to  ship:  by  rail, 
by  highway,  Piggy-Back  or  container,  and  by  pipeline.  And  through 
industrial  development,  we  can  provide  plant  sites  across  13,000 
miles  of  one  of  the  fastest  growing  sections  of  the  U.S.A. 

We  helped  build  America.  Now  we  keep  it  moving. 


®  Santa  Ee 


StntaFe’s  Passenger  Fleet  for  Western  Travel  •  Chicago-Los  Angeles -SUPER  CHIEF— EL  CAPITAN  «  Chicago-San  Francisco-  SAN  FRANCISCO  CHIEF  •  Chicago-Houston-TEXAS  CHIEF 


Full  conversion 

(Continued  from  page  12) 


cover  some  of  our  waste  by 
running  a  58"  web  on  the  Metro 
compared  with  59"  on  letter- 
press.  Although  we  still  have 
color  page  register  variations, 
this  should  standardize  so  we 
have  less  color  makoready  time 
in  pressroom.” 

Cost  comparison  to  come 

Hentschell  said  that  so  far 
as  the  Post-Dispatch  decision 
is  concerned,  at  this  point  they 
have  not  been  running  the  Met¬ 
ro  long  enough  to  make  a  good 
parallel  comparison  of  offset 
and  letterpress  costs,  although 
there  is  a  good  idea  of  the  time 
element. 

“We  can  come  within  a  few 
minutes  of  duplicating  letter- 
press  preparatory  time.  In  the 
short  time  we  have  been  on¬ 
line,  the  Metro  has  kept  pace 
with  our  letterpress  speeds 
and  average,”  Hentschell  said, 
“while  producing  a  much  bet¬ 
ter  printed  product.  We  will 
have  to  run  for  a  longer  period 
of  time  before  we  can  make  a 
valid  cost  comparison  and  final 
decision.” 

Hentschell  said  it  has  been 
discovered,  however,  that  it  is 
possible  to  run  offset  on  a  daily 
basis  on  a  large  metropolitan 
press  with  multiple  page  and 
edition  changes,  within  the 
same  time  frame  as  letterpress, 
while  meeting  circulation  re¬ 
quirements. 

The  Post-Dispatch  is  now 
running  five  days  a  week  on 
daily  and  advance  Sunday  runs. 

Hentschell  emphasized  that 
he  was  reporting  on  the  results 
of  about  two  months  of  pro¬ 
duction  runs.  He  classified  the 
four  large  question  marks  as 
centered  in  four  main  areas: 
the  pulling  of  repro  proofs  off 
type  chases,  since  the  Metro  is 
running  alongside  the  letter- 
press;  the  speed  and  quality  of 
platemaking;  the  performance 
and  printing  of  the  Metro  in  di¬ 
rect  comparison  with  letter- 
press,  and  the  cost  factors  in 
relation  to  each. 

Question  about  plates 

“Are  the  new  developments  in 
plastic  plates  going  to  make  let¬ 
terpress  competitive  in  quality 
with  offset?”  was  the  question 
most  frequently  heard  around 
the  Conrad  Hilton. 

Warren  G.  Wheeler,  general 
manager  of  the  South  Bend 
(Ind.)  Tribune,  gave  a  reserved 
but  optimistic  endorsement  of 
the  Grace  Company’s  Letter- 
flex  System,  which  the  Tribune 
has  been  field-testing. 

Wheeler  said  that  work  with 
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the  plate  has  shown  that  if 
further  development  is  success¬ 
ful,  which  he  sees  as  likely,  the 
Tribune  will  go  fully  to  photo¬ 
composition  without  going  to  off* 
set  printing. 

Experimentation  with  the  new 
plate,  he  said,  demonstrated  that 
with  its  “kiss  impression”  there 
was  less  misting,  fewer  web 
breaks,  and  a  reduction  in  the 
use  of  power. 

Plates  have  been  produced  at 
a  rate  of  about  15  per  hour,  but 
Wheeler  admitted  there  were 
some  problems  encountered  with 
Letterflex  such  as  halftone  dots 
dropping  out. 

Price  coming  down 

The  price  of  Letterflex  plates 
will  be  brought  down  to  around 
$2  per  page  in  the  near  future, 
Willmot  Lewis  Jr.,  production 
manager  of  the  Washmgton 
Star,  said.  Also  in  development, 
he  reported,  is  a  second  genera¬ 
tion  system  that  turns  out  the 
plates  at  the  rate  of  one  a  min¬ 
ute.  Now  it  takes  four  minutes 
to  produce  a  plate. 

Val  E.  Palmer,  business  man¬ 
ager  of  the  New  York  News, 
said  experiments  with  Hylox 
plates  are  leading  to  modifica¬ 
tions  in  the  process  and  in  plate 
cylinders  on  the  presses  with 
promising  performance  and  cost 
reduction. 

Sacramento  Union  Hlory 

James  S.  Copley,  chairman  of 
Copley  Newspapers,  reported 
how  the  decision  was  made  to 
create  a  morning  paper  com¬ 
plete  with  new  plant  in  Sacra¬ 
mento. 

A  100  percent  cold  type  oper¬ 
ation  was  chosen  with  the  re¬ 
sult  that  the  new  plant  of  the 
Sacramento  Union  cost  less  than 
a  photocomp/letterpress  instal¬ 
lation.  The  Union  has  an  eight- 
unit  Goss  metro  press  with  four 
color  decks,  three  Photon  713s 
for  news  copy,  two  Photon  516s 
for  ads,  Fairchild  keyboards,  an 
IBM  11.30  computer. 

Copley  said  that  by  the  in¬ 
stitution  of  sequential  start-up 
positions  for  pressroom  person¬ 
nel  and  other  innovations,  the 
offset  paper  waste  has  been  re¬ 
duced  from  6  percent  to  3  per¬ 
cent.  Web  breaks,  he  said,  run 
about  three  for  every  100  rolls 
at  press  runs  of  60,000  or  more 
copies  per  hour. 

Daytona  Beach  story 

Tippen  Davidson,  general 
manager  of  the  Daytona  Beach 
(Fla.)  News-Journal,  gave  his 
complete  endorsement  of  offset 
on  the  basis  of  experience  with 
a  Wood  press.  “There  is  no  valid 
reason  why  larger  papers  can’t 
go  offset,”  he  declared.  The 
News-Journal  has  about  a  65,- 


000  circulation  with  A.M.  and 
P.M.  editions. 

In  offset,  Davidson  related, 
the  News-Journal  found  “quali¬ 
ty,  flexibility  and  speed,”  but  he 
admitted  there  wasn’t  as  much 
flexibility  in  offset  as  had  been 
hoped  and  that  costs  “were  not 
down.” 

Time-sharing  on  computers 
was  described  by  James  E.  Sau- 
ter,  vicepresident  of  operations 
for  Booth  newspapers  in  Michi¬ 
gan. 

The  computer,  a  Control  Data 
3300,  is  in  Booth’s  Flint  plant 
and  eight  papers  draw  from  it 
for  production  work.  Because  of 
the  autonomy  of  each  paper  in 
the  group,  some  use  it  “just 
for  advance  material”  while 
others  use  it  right  up  to  dead¬ 
line,  Sauter  said. 

He  predicted  a  short  life  for 
both  hot  metal  production  and 
photocomposition.  In  the  near 


New  machinery 

(Continued  from  page  13) 


lecting  cylinder  with  five  sets  of 
pins,  is  able  to  single  or  double¬ 
collect. 

A  gap  of  90  degrees  or  270 
degrees  between  following  pa¬ 
pers,  on  the  transfer  cylinder, 
enables  the  folding  knife  cylin¬ 
der  to  make  the  final  “critical” 
fold  at  a  much  slower  rate. 

The  90-degree  plate  produced 
a  problem  of  greater  centrifu¬ 
gal  force  than  is  evident  with 
semicylindrical  plates.  The  prob¬ 
lem  was  tackled  by  the  use  of 
an  internal  lock-up  system 
which  provides,  in  addition  to 
standard  locking  fingers  on  the 
straight  edges,  four  or  six  ring 
segments  underneath  the  entire 
curved  length. 

With  the  new  diameter  plates, 
K&B  ha§  introduced  its  Jumbo- 
Hydroplate  plate  casting  ma¬ 
chine,  composed  of  a  six-ton 
melting  pot,  a  casting  box,  a 
finishing  machine,  a  plate  cooler, 
and  a  plate  dryer. 

For  ‘smaller  fellows* 

Designed  for  “the  smaller  fel¬ 
lows,”  Wood’s  Colorflex  250  is 
two  pages  wide,  unit  style,  web- 
fed,  semicylindrical  with  a  64 
broadsheet  capacity,  or  a  96 
tabloid  capacity,  in  black  and 
white  or  color. 

Wood  says  the  press  has  a 
45,000  impression  per  hour  speed 
on  straight  runs  or  half  that 
speed  on  collect  runs.  The 
straight  run  page  capacity  is  32 
and  the  collect  run  capacity  is 
64. 

The  printing  units  are  de¬ 
signed  for  in-line  mounting  or 
piggy-back,  two  high,  which  en¬ 
ables  use  of  the  press  in  a 


future  he  sees  all  composition 
taking  place  within  the  comput¬ 
er. 

• 

Jury  frees  police 
who  beat  reporter 

Chicago 

A  jury  of  six  men  and  six 
women  found  three  Chicago 
policemen  not  guilty  of  violating 
the  civil  rights  of  John  Linstcad, 
a  reporter  for  the  Chicago  Daily 
News,  who  was  beaten  while 
covering  disorders  here  last 
August. 

Federal  Judge  Joseph  Sam 
Perry  commented  when  the  ver¬ 
dict  was  returned  (June  11) 
that  the  policemen  should  have  I 
been  tried  in  a  civil  court  on 
charges  of  assault  and  battery. 

Linstead,  28,  had  testified  that 
he  had  shouted  an  obscenity  at 
the  policemen  to  try  to  make 
them  stop  beating  others  in  an 
automobile. 


shorter  space.  Stacking  can  al-so  i 
be  used  for  additional  page  oa-  I 
pacity  or  color,  or  both,  and  the 
reduced  web  lengths  on  stacked 
units  facilitate  color  register, 
the  company  says. 

A  special  feature  of  the  250  is 
a  color  unit  designed  for  three 
color  printing.  The  unit  is  able 
to  utilize  direct  lithographic 
printing  in  conjunction  with  off¬ 
set  when  required.  This  feature 
enables  three  colors,  one  by 
lithography  and  two  by  offset, 
to  be  applied  to  one  side  of  a 
web.  In  addition,  stacking  with 
a  color  unit,  one  web  can  be 
printed  with  one  color  on  each 
side  with  the  conventional  unit 
and  three  by  the  color  unit,  pro¬ 
ducing  four  color  process  work. 
The  color  unit  can  be  mounted 
at  any  time,  during  initial  in¬ 
stallation  of  the  press  or  after¬ 
wards. 

2:1  ratio  folder 

The  Colorflex  uses  a  heavy 
duty  flying  tucker  design  folder 
with  a  2:1  ratio.  According  to 
Wood,  it  incorporates  the  fea¬ 
tures  of  the  folders  used  on  the  i 
Wood  four-plate  wide  newspa-  1 
per  presses.  Supplied  with  an  J 
additional  former,  two  sections 
can  be  delivered  on  a  straight 
run  or  four  sections  on  a  col¬ 
lect  run.  A  quarter  fold  unit  is 
standara  equipment. 

One  of  the  smallest  new  items 
on  display  was  the  Artwaxer 
measuring  11  inches  by  11 
inches  but  which  features  .an 
open  ended  waxing  arm  that 
permits  waxing  of  items  far 
larger  than  the  machine  itself. 

The  primary  benefit  of  the 
new  machine,  manufactured  by 
Artwaxer,  of  Akron,  Ohio,  is  its 
size.  The  price  is  $189  and  it 
comes  with  a  hand  and  foot 
switch. 
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Shop  talk 

(Continued  from  page  88) 


to  name  the  most  obvious.  Be¬ 
sides,  the  publisher,  naturally, 
must  have  the  same  right  and 
obligations  as  the  editor  to  de¬ 
fend  the  fundamental  principles 
of  the  newspaper.  The  obliga¬ 
tions  are  to  the  readers. 

“A  sensation  was  created 
when  in  1956  the  Swedish  trade 
unions  took  over  the  liberal 
Stockholms  Tidningen — once  the 
biggest  newspaper  in  Sweden — 
and  made  it  the  social-demo¬ 
cratic  main  organ.  10  years 
later  it  folded.  A  newspaper  has 
a  face,  the  outline  of  which  can¬ 
not  be  changed  at  pleasure. 

“The  newspaper  is  a  joint 
product  of  publishing  activity 
and  journalistic  work,  of  con¬ 
tinuous  material  as  well  as  in¬ 
tellectual  contributions. 

“On  the  one  hand  the  news¬ 
paper  is  an  intermediary  of  in- 
I  formation,  opinion  and  ideas, 
and  on  the  other  hand  a  com- 


Gals  mean  business 
on  Texas  newspaper 

Dallas 

A1  Altwegg  of  the  Dallas 
Morning  News  has  what  may  be 
a  unique  position  among  busi¬ 
ness  editors — an  all-woman 
staff — at  least  for  two  weeks. 

Rosalie  McGinnis  was  the  only 
female  business  writer  on  the 
News  5%  years  ago  when  she 
started  there.  Then  came  Pat 
Murphy,  financial  columnist. 
Last  January,  Sarah  Birge 
Kaindl,  arrived  and  now  Pat 
Harmon,  as  a  summer  intern, 
has  brought  the  figure  to  four. 

Jimmie  Payne,  the  other  regu¬ 
lar,  is  on  vacation. 


Paquette  advances  i 

in  Owens-Illinois 

Toledo  ; 

Jack  K.  Paquette  has  been  | 
named  to  the  new  position  of 
director  of  corporate  relations 
for  Owens-Illinois  Inc.  He  was 
a  copy  editor  and  assistant  edi¬ 
tor  of  the  old  Ohio  State  Jour-  j 
nal  in  Columbus  before  joining 
O-I  in  1951.  I 

Edward  C.  Ames,  a  former  I 
Toledo  Timea  staffer,  has  re-  i 
linquished  the  position  of  di¬ 
rector  of  public  relations  which 
he  has  held  since  1954  at  O-I. 
He  will  continue  as  a  vicepresi¬ 
dent  in  the  administrative  di-  j 
vision.  I 
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mercial  undertaking.  A  free  and 
independent  paper  must  be  a 
viable  proposition  or  its  inde¬ 
pendence  is  nowadays,  in  most 
cases,  going  to  be  short.  Edi¬ 
torial  independence  has  its  roots 
in  a  sound  economy. 

“On  the  other  hand,  the  far- 
seeing  publisher  must  know, 
that  journalistic  independence — 
within  the  established  or  tradi¬ 
tional  framework — is  one  of  his 
best  assets,  and  one  of  the  best 
guarantees  of  the  best  possible 
journalistic  contribution. 

“To  sum  up:  The  general 
opinion  and  feeling  in  Scandi¬ 
navia  is  that  the  editorial  con¬ 
tent  of  a  newspaper — especially 
the  political  part  of  it — should 
not  be  directed  by  non-editorial 
forces  and  interests.  Mutual  re¬ 
spect  of  each  other’s  tasks  is,  in 
the  end,  the  best  guarantee  of 
fruitful  co-operation.  And  it  is 
impossible  tx)  replace  mutual 
understanding  by  passing  laws.” 
• 

Seaside  press  club 
marks  75th  year 

Atlantic  City,  N.  J. 

The  Atlantic  City  Press  Club 
celebrates  its  75th  birthday  an¬ 
niversary  with  a  luncheon  at  the 
Hotel  Dennis  on  Friday,  June 
20. 

The  club  was  formed  in  June, 
1894  by  summer  correspondents 
of  eight  Philadelphia  and  seven 
New  York  newspapers  who  in 
those  days  were  sent  here  each 
season  to  cover  the  resort  as  far 
as  visitors  from  their  areas  were 
concerned.  In  the  first  club  were 
reporters  from  the  five  local 
papers  then  published  here. 

Paul  Zumbo,  New  Jersey  cor¬ 
respondent  for  the  New  York 
Daily  News,  is  president. 


PHIL  turner  associates 
430  E.  VerduKO,  Suite  1 
Beautiful  Downtown  Burbank 
Calif.  91601.  (213)  846-2021  , 

APPRAISALS  FOR  ESTATE,  TAX, 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R.  I 
Krehbiel,  Box  88,  Norton,  Kans.  67654.  | 


Business  Opportunities  ' 

START  OFFSET  PAPER  or  shopper  | 
with  our  equipment  on  rent-lease  basis  { 
if  you  have  know-how  and  modest  | 
capital.  NAPSCO,  Berlin.  Wise.,  and 
18  W.  22nd  St.,  New  York,  N.Y.  10010.  1 


Newspaper  Brokers  I 

Arizona  and  Western  Newspapers  i 

DEAN  SELLERS  &  JOHN  HOGUE  ' 

1416  E.  University  Dr..  Mesa,  ! 

Ariz.— 86201  (AC  602)  964-1090  ' 

IT'S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it's  the  per¬ 
sonality  and  ability  of  the  buyer,  'This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189.  Mount  Pleasant,  Mich.  48868 

NEGOTIATORS  for  transfer  of  news¬ 
paper  properties  —  sale  or  purchase. 
Dixie  Newspapers,  P.O.  Box  490,  Gads¬ 
den,  Ala.  36902.  Ph:  (AC  206)  646-8367. 

BILL  MATTHEW  COMPANY 
Conducts  professionnl,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Eleforo  you  con-  i 
sider  sale  or  purchase  of  a  property,  i 
you  should  call  (AO  818)  446-0871  day¬ 
time:  (AO  813)  733-1100  nights;  or  I 
write  Box  3864,  CHearwater  BMch, 
Florida  33616,  Nq  obligation,  of  course.  | 

CONFIDENTIAL  INFORMA'nON 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif.  93001 

The  DIAL  Agency.  1603  Nazareth,  Kal¬ 
amazoo,  Mich.  49001,  Ph;  849-7422. 
“America’s  No.  1  Newspaper  Broker.” 

SYD  S.  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers” 
SALES,  SERVICES,  MANAGEMENT 
134  S.  Panama  St.,  P.O,  Box  7267  I 
Montgomery,  Ala.  (206)  262-2411. 

MEL  HODELL 
191  N.  Euclid  Ave.,  Hazen  Co. 
Upland.  Calif.  91786  714-982-1696 

HARRIS  ELLSWORTH.  Licensed  Bkr., 
Serving  the  Pacific  Northwest 
Box  609,  Rosehurg,  Oregon  97470 


VERNON  V.  PAINE 
Daily  papers — Nation-wide  service 
305  Taylor,  Claremont.  Calif.  91712 


Newspapers  For  Sale 


MINORITY  PARTNER  (40%)  in  6- 
paper  weekly  group  wishes  to  sell  to 
aggressive  ad  manager  who  wants  his 
own  business.  Current  owner  wants  to 
go  back  to  combination  editing  and  ad 
job.  Will  sell  for  340-360,000  down  with 
balance  at  6%  over  ten  years.  Di¬ 
vidends  will  carry  note  and  interest. 
Modem  offset  plant  with  added  com¬ 
mercial  publication  business  nearing 
half  million  gross.  Southeastern  state 
with  strong  industrial  growth  pattern 
in  uncongested  area.  Partner  will  agree 
to  right  man.  Write  fully  about  ex-  | 
perience  and  financial  ability.  Box 
889,  Ekiitor  &  Publisher. 

PAID  CIRCULA'nON  WEEKLY  In 
wealthy  suburban  Connecticut  town.  I 
Excellent  terms  to  energetic  individual  i 
capable  of  continuing  and  expanding  ! 
the  operation  in  order  to  rash  in  on  an 
excellent  opi)ortunity.  Box  844,  Editor  1 
&  Publisher. 


WEEKLY  BUYS  —  Texas:  gross 
3260M,  341M  down.  Louisiana:  gross 
3190M,  361M  down;  gross  360M, 

312. 6M  down:  gross  3.30M,  36.6M  down. 
Write:  Newspaper  Ser.  Co.,  216  Curtis, 
Jennings.  La.  Ph:  (318)  824-0476. 


DAILY.  CENTRAL  MIDWE.ST  — 
3276M.  Prospectus  on  request  if  you 
have  390M  cash  available.  Marion  R. 
Krehbiel,  Box  88,  Norton,  Kans.  — 
67654. 

MIDWEST  DAILY 

Specializing  in  legal  notices  and  busi¬ 
ness  news :  also  job  plant.  Good  op¬ 
portunity  in  major  metro  city.  Profit¬ 
able.  3500,000.  Terms.  Write  fully  to: 

J.  N.  WELLS  &  COMPANY 
643  W.  Roosevelt  Rd.  Wheaton.  III. 

WISCONSIN  unopposed  county-seat 
weekly  and  job  shop  with  394M  gross, 
5000  subscriptions,  solid  brick  build¬ 
ing,  gno<i  potential;  attractively  priced. 
LIBBY  AGENCY.  2716  Nicollet  Ave., 
Minneapolis,  Minn, — 56408. 

GO  NO  FURTHER  I  Rare  opixirtunity 
for  editor-ad  team.  Midwest  offset 
weekly  grossing  370,000.  Job  shop. 
Price*!  righti  Box  961,  Editor  &  Pub¬ 
lisher. 


DAILY  NEWSPAPER  —  6.500  circula¬ 
tion  —  gross  in  excess  of  3325,000. 
Will  sell  all  or  part  interest.  Cash 
I  talks.  Principals  only.  Box  990,  Editor 
i  &  Publisher. 
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Newspapers  For  Sale 

TWO  EXCLUSIVE.  PROFITABLE, 
well-managed  South  Central  California 
weekly  newspapers  and  free  weekly. 
Grossing  3126,000.  Show  cash  resources 
to  qualify  for  answer.  Box  995,  Editor 
&  Publisher. 


ILLINOIS  WEEKLY 
Offset,  free  distribution.  Paste-up 
equipment.  Profitable.  Building  includ¬ 
ed.  Will  sell  for  gross  of  3200,000.  At 
least  29%  down.  State  finances.  Write: 
J.  N.  WELLS  &  COMPANY 
(IVeekly  Newspaper  Division) 

643  W.  Roosevelt  Rd.  Wheaton.  III. 

WESTERN  WEEKLY  in  picturesque 
mountain  valley  near  lake.  Mild  cli¬ 
mate,  4  seasons;  ranching;  retirement; 
recreation.  319,000  down.  J.  A.  Snyder, 
Newspaper  Bkr.,  2234  E.  Romneya  Dr., 
Anaheim,  Calif.  —  92806. 

TEXAS  COUNTY-SEAT  exclusive 
weekly,  town  impulation  8,000  plus. 
G<mxI  huihling,  letten>reas.  Much  |<o- 
tential.  Price  3120.000.  29%  *lown. 

Krehbiel-Bolitho,  Box  133,  Emporia, 
Kans.  6680 1. 

SMALL  DAILY.  Zone  3.  long  es- 
tablisheil.  Great  undeveloi>e<l  fiekl.  Sub¬ 
stantial  rash;  balance  ten  years.  Box 
1043,  Editor  &  Publisher, 

BUSINESS  MANAGER-AD  MANAGER 
Can  eventually  buy  i>art  or  all  of  run¬ 
down  Nebraska  newsitaper  and  farm 
journal  grossing  36.5M ;  has  grosse*! 
^l.vOM.  Decent  salary  plus  10%  of  any 
increase  in  gross  a<l  volume,  with  im- 
meiliate  purchase  option.  P.O.  Box  88, 
Norton,  Kans.  67654. 


NEW  WEEKLY,  Central  Aren  1.  An- 
tici|>ate<l  gross  370.000;  will  sell  at 
sacrifice  hwause  of  health.  Terms.  Ex¬ 
cellent  opportunity.  Box  1038,  E<litor  & 
Publisher. 


NORTHEASTERN  MISSOURI  exclu¬ 
sive  weekly,  county-seat,  only  pai>er  in 
9.000  poinilation  county.  395.000. 
Krehbiel-Bolitho.  Box  133.  Em|s>ria, 
Kans.  66801. 

WI.SCONSIN  ABC  WEEKLY.  a 
money-maker;  owner  retiring.  In 
family  71  years.  Excellent  agricultural, 
tourist,  industry  area.  Stable  economy. 
325,000  swings-  balance  easy  monthly 
payments.  Box  1029.  Bklitor  &  Pub¬ 
lisher. 

OKLAHOMA  OFFSET  exclusive  week¬ 
ly  grossing  331, OiM).  Sell  330,000  with¬ 
out  build'ng.  332. .500  with.  Terms. 
Krehbiel-Bolitho.  B*>x  133,  Enn|M>ria, 
Kans.  66801. 

ESTES  PARK.  COLORADO--0'ffset 
metro  weekly.  340-3.50M  gross  estimate; 
•plenty  of  potential.  Over  3.000  circula¬ 
tion.  All-new  e<iuipment.  G<xxl  lease. 
325.000  plus  lease  on  some  e<iuipment. 
The  Mountain  Gazette.  P.O.  Box  1229. 
Estes  Park,  Colo.— 80715. 

SUCCESSFUL  WEEKLIES 

Georgia  .  3  70.000 

Canada  .....* .  3  325.000 

California  .  31.000.000 

New  York  .  3  100.000 

Ontral  Midwest  Daily  ....  3  275,000 

Maine  .  3  145,000 

UUh  .  3  67, .500 

State  cash  first  letter :  29% 
cash  down  buys  any  of  these 
Others- -tell  hs  what,  where,  size 
MARION  R.  KREHBIEL 
Box  88  Norton,  Kans.—  676.54 


Publications  For  Sale 

AVIATION  MAGAZINE  —  Eleventh 
monthly  issue.  Home-based,  beautiful  I 
Fabulous  |K>tential.  Solid  receivables. 
Owner-pubiisher-e<litor  lacks  expansion 
capital.  Sell  51%  at  330,000  or  all  at 
350,000.  Consider  aircraft  or  real 
estate,  but  no  terms.  Bert  Evans. 
AVIATION  OPPORTUNITIES.  Stacey 
Roard,  Jacksonville  Beach.  Florida 
32250.  (AC  904)  246-2766. 

EDIT  AND  PUBLISH  your  own  es¬ 
tablished  magazine  in  fastest-growing 
area  in  Calif.  High  net  profit  and  high 
percent  long-term  advertisers.  Ideal 
coastal  resort  location.  Write  Box  886, 
Editor  &  Publisher. 
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NEWSPAPER  SERVICES 


Features  Available 


Press  Engineers 


Composing  Room 


Presses  &  Machinery 


‘•YOU  AND  YOUR  DOLLAR”— a  fresh 
slant  on  family  financial  manairement 
and  consumer  information.  Weekly  col¬ 
umn —  $1.  Box  703,  Acton.  Mass. — 
01720. 


OUR  REPORTERS-PHOTOGRAPHERS 
are  part  of  the  action — Berkeley,  Harv¬ 
ard,  Cuba,  Vietnam :  black,  poor  peo- 
ple,  youth.  Lit)erated  government  docu¬ 
ments,  ex-|>o-se  of  corporations.  30,000 
woixls  of  news  copy  weekly,  photos, 
cartoons.  Over  300  publications  sub- 
8rril>e.  Free  sample.  LIBERATION 
Nk:WS  SERVICE.  160  Claremont  Ave., 
New  York,  N.Y.— 10027. 


PRESS  ERECTION  UNLIMITED 
Are  you  buyinK  a  new  or  used  press? 

I  can  mov«’  it  for  you  and  train  your  ! 
Iiersonnel  to  run  it.  I  have  13  years'  | 
experience  as  an  erectinK  machinist  in 
Web  offset  and  letterpress,  excluilintr  I 
double  width.  I  have  twinned  and  j 
mislifieil  offset  an<l  letterpress.  Ken-  I 
neth  l-anttley,  .5217  Litmar,  Mission, 
Kans.  66202.  (AC  913)  432-8276. 


The  ETERNAL  MOTAL.  jm.  Dura¬ 
lumin  Base  stays  everlastingly  accurate. 
Jack  Moore,  R/1,  Medina,  Ohio. 


Press-Time  Available 


THE  MADZIWILL  PAPERS  make 
everything  else  seem  outdated.  Lively 
new  syndicate  includes  5  cols — love- 
slant,  teen-slant,  politics-left.  wild 
humor,  fortune-teller.  Write  Madsi- 
will,  940  Lincoln  Road,  Miami  Beach, 
Fla.— 33139. 


We  print 

TABLOID  NEWSPAPERS 
Church  Press,  West  Haven,  Conn. 
(203)  9.34-0841 


LIGHT  POLITICAL  SPOOF  type  ed¬ 
itorial  iKige  weekly  column.  Entertain¬ 
ing  and  informative.  Readership  in  the 
millions  now  going  nation-wide.  FREE. 
NO  CHARGE  OR  OBLIGATION. 
Write  Box  967,  Eilitor  &  Publisher. 


WEB-OFFSET  press-time  available.  Up 
to  16  pg.  broadsheet  or  32-page  tab 
collect.  Inserter  available  for  larger 
page  capacity.  Color  available,  as  is 
colored  paiiers.  (AC  218)  751-3740.  Ask  i 
for  Mr.  Williams  or  Mr.  Reeves.  I 
Bemidji,  Minnesota.  I 


FOR  SALE: 

Ludlow  Ensemble — Consisting  of  Lud¬ 
low,  Ser.  #12178,  Electric  Pot.  Better 
than  40  fonts  of  modem  faces.  Ideal 
setup  for  newsimper  or  circular 
printer.  Price  includes  22  sticks  in¬ 
cluding  self-center.  They  are  figure 
fonts  and  special  characters  all  in¬ 
cluded. 

MAKE  rs  AN  OFFER 
Contact : 

George  A.  Edgar,  Vice-President 
POST  PRINTING  COMPANY 
1442  Brush  St.,  Detroit,  Mich.  48226 
Ph:  (AC  313)  962-3703 


6  UNIT  NEWSPAPER  PRESS 
One  unit  Goss  Mark  I  (1956)  with 
color  cylinder  and  reverse,  five  units 
Duplex  (1938),  4  pages  wide,  double 
2/1  folder,  23  9/16"  cutoff,  60*  width 
rolls,  compression  lockup,  standard 
platM,  roll  stands  in  basement,  hand 
pasters.  30,000  per  hr.  2  AC  100  HP 
drive  motors  with  Cutler-Hammer  con¬ 
trols,  10  Capco  portable  fountains.  C/H 
conveyor,  7  ton  Kemp  Pot.  standard 
pony  autoplate.  Available  about  Aug. 
1,  1969.  Make  offer,  where  is  and  as  it. 
Contact  Ed  Putney  or  Jim  Erickson, 
Green  Bay  (Wis.)  Press-Gaiette.  I'hons 
(AC  414)  435-4411. 


Engraving  Equipment 


M.4CHINERY  &  SUPPLIES 


KLIMSCH  AUTOVERTICAL  "60” 
camera  system  complete  with  dark¬ 
room  sink — roll  film  dispenser — and 
I>«)t  Etch  Table.  Like  new.  Asking 
$15,000.  David  Wade,  Florida  Times- 
Union,  1  Riverside  Ave.,  Jacksonville, 
Fla.— 32201.  (AC  904)  791-4462. 


8  UNIT  GOSS— 22%" 

Two  Color  Cylinders.  Two  Double 
Folders.  Substructure,  Reels  and  Ten¬ 
sions.  ^mplete  Stereo  including  Wood 
Pony  Autoplate.  Very  reasonably 
priced.  Will  divide. 

BEN  SHULMAN  ASSOCIATE.^ 

60  E.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-4590 


16-PAGE  GOSS  UNITUBE  #741  and 
stereo  equipment.  Price  June  14  — 
$17,000.  Reducing  price  $500  every  day 
until  sold.  Available  immediately. 
V'abash  (Ind.)  Plain  Dealer. 


AGRI-BUSINESS.  blNANCE.  farm 
feature  stories:  also  column.  So|>histi- 
cated :  authentic.  Samples.  Box  1046, 
Editor  &  Publisher. 


Composing  Room 


Press  Engineers 


ALL  MODELS 

I  Linotypes — Intertypes — Ludlows 

PRINTCRAFT  REPRESENTATIVES 
I  136  Church  Street.  N.Y.,  N.Y.  10007 


Material  For  Sale 


Newspaper  Press  Installations 
MOV  I NG— REP  AI  RING— TRUCKING 
Exia-rt  Service — World  Wide 
SKIDMORE  AND  MA.SON.  INC. 
5,5-59  Fourth  Street 
BrfK.klyn.  N.Y.  11231 
(AC  212)  JAckson  2-6105 


JUSTOWRITERS— Large  selection  of  1 
excellent  trade-ins  for  rent-lease,  or  I 
for  sale;  easy  terms.  NAPSCO,  Berlin. 
Wise.,  and  18  W.  22.,  N.Y. C.— 10010. 


SAVE  MONEY  on  Headliner  paper  and  . 
litho  films.  Order  from  Nat’l.  Publish-  , 
ers’  Supply  (NAPSCO).  Berlin,  Wise.,  I 
and  18  W.  22  St.,  N.Y.,  N.Y.  lOOIO. 


4-UNIT  (X)LOR  KING  PRESS  in  ex¬ 
cellent  condition,  with  30  HP  drive 
and  60*  roll  stands.  Selling  to  avoid 
relocating  in  new  building.  Will  sell 
complete  or  by  units.  Daily  Messenger. 
Union  City,  Tenn. — 38261. 


70-LBS  OFFSET  PAPER,  odd  lot. 
White  Vellum  Husky.  17  rolls — all  32* 
width.  Best  offer  takes.  Call  (212) 
661-8383,  Publications  Department. 


COMPLETE  PHOTO-COMP 
DEPARTMENT 


Miscellaneous  Machinery 


CLASSIFIED 

Adverliaing  Rates 


‘SITUATIONS  WANTED" 
tfarabls  witk  erSert 


fecks  SI. 00  per  line,  per  Isuie 

fceks  .  Sl.lO  per  line,  per  Issue 

reeks  S1.20  per  line,  per  Issue 

(tek  $1.30  per  line. 

Count  Ore  svenge  rrords  per  lint 
3  lines  miniiauni 
(No  shfereristions) 


Add  50c  for  box  service 
Air  mail  service  on  box  numbers  also 
available  at  $1.00  extra. 


(1)  PHOTON  713-10  with  2  drums. 
2  magazines.  Spare  Parts  kit,  7, 
8,  9.  10.  11,  12,  14,  18  and  24- 
pt.  lenses  test  panel  and  tool 
kit— $39,200. 

(3)  FAIRCHILD  Universal  Perfor¬ 
ators,  stands,  winders.  Tool  and 
Parts  Kit — $3,100  each. 

(1)  FRIDEN  LCC-VF  Perforator, 
stand  and  two  universal  |>lug- 
Inards — $4,200. 

(1)  PAKO  G-24-1  Film  Processor 
and  Dryer,  Spare  Parts,  Cabi¬ 
net  and  Roll  Take-up  assembly 
■  $10,000. 

(1)  OZALID  Machine,  2  spare 
lamps — $600. 

(1)  IBM  1130  Phofocomp  Program, 
tesleil  and  functional — $2,600, 

(1)  HONFTYWELL  200  Prialuction 
Program,  tabular,  magnetic 
taiK-  in|iut — $1,700. 


BURROUGHS  accounting  machine  set 
up  for  newspaper  bookkeeping.  Will 
handle  payroll,  display  advertising 
sales  and  classified  contract  advertis¬ 
ing  sales.  Will  automatically  compute 
sales  by  salesman  and  sales  by  news- 
l>aper  for  a  combination  sell  within  a 
group  of  newsiiapers.  Machine  can  also 
be  mwlified  to  handle  accounts  pay-  i 
able.  Sample  of  all  forms  available.  I 
Burroughs  E2100  accounting  machine  I 
with  100  totalizers.  Available  now  I  i 
Economist  Newspaifers.  5959  S.  Har-  j 
1cm.  Chicago.  (AC  312)  586-8800,  ext.  2.  I 


CONVERSION  TO  OFFSET  makes 
available  80-page  standard  and  64- 
page  standard  letterpresses;  all  ad- 
jaeent  equipment  also  for  sale  to  be 
moved  or  as  complete  shop;  also  mis¬ 
cellaneous  offset  equipment.  Contact 
Rill  Miller,  Herald  Publications.  Town 
Hall  Sq.,  Nutley,  N.J.— 07110.  Ph: 
(201)  667-2100. 


HOE  COLORMATIC  (1968) 

Four  units— one  color  cyl. — tensionplats 
lockup — heavy  duty  3/2  folder — AC  unit 
type  drive — reels  and  fully  automatic 
pasters — rated  70,000  hour.  Availabis 
in  one  year  at  considerable  savings. 

Stereo  to  match 
BEN  SHULMAN  AS.SOtTIATES 
60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4590 


Perforator  Tape 


Hesitant  absut  anwvsring 
a  blind  ‘help  wantad’  adf 
Respondents  desiring  ta  avoid  sand¬ 
ing  a  resumk  to  specific  newtpapars 
ar  arganizatians  can  still  da  sa  by 
placing  same  in  an  sfsiaps  ad¬ 
dressed  ta  "Classified  Departaent” 
along  with  a  note  listinf  the  oaa- 
panies  you  do  not  wish  yaar  appli¬ 
cation  to  reach.  We  will  screen  the 
matter  far  you. 


Telephone  (AC  313)  341-4122 


THE  CLEVELAND  PLAIN  DEALER 
saves  11,400  square  inches  of  floor 
siMice  every  day  by  using  jm.Stiacemak- 
er  Newspaiier  Turtles  22*  narrow.  All- 
welded  frames,  self  lubricating  iron- 
tops.  5*  BB  casters.  Today's  best  buy. 
Jack  M<H>re.  R/1,  Me<lina,  Ohio — 44256. 


NOW  .STATIC-FREE  perf  tai>es  at  our 
same  prices — lowest  in  USA.  All  colors. 
Top  Quality. 

I  Call  or  Tcrife 

PORTAGE  (216)  PO  2-.3.555 
25  E.  Exs'hange  St.,  Akntn,  Ohio  44308 


HOE.  semi-cylindrical  press.  6  units, 
4-plate  wide.  Underfed  Roll  Stands. 
Double  Folder,  built  1927.  Availabis 
immefliately.  You  take  It  out  an<l  it's 
yours.  Contact  W.  Lucey,  Jr..  Ij>wr- 
enee  (Mass.)  Eagle-Tribune  (617)  686- 
4171. 


LETTERPRESS.  MIBHLE  29.  4  fist- 
beds  and  1  horizontal;  all  working  con¬ 
dition.  Plant  converted  to  offset.  Ths 
HollywfKxl  Rei>oi"ter,  6716  Sunset  Blvd.. 
Hollywood.  Calif.  —  90028.  (AC  218) 
464-7411. 


Presses  &  Machinery 


"ALL  OTHER  CLA$$IFICATION$‘‘ 
4-wscks  $1.50  per  ling,  per  Itius 

3-wseks  $1.C0  per  line,  per  ictus 

2-weekt  .  $1.70  per  line,  per  ittue 

1-week  tl.CO  per  line. 


DI$PLAT - CLAS$IFIED 

The  UM  Pi  bsrdsn.  bsidface  type,  cute 
or  ether  decsrstlont.  changes  yeur  clastl- 
fied  ad  to  display.  The  rate  for  display- 
classified  Is  $3.15  per  apate  line— $44.10 
per  column  Inch  mlnimiMi  space. 


WEEKLY  CLO$INC  TIME 
TaosUmy,  4i30  PM 

Box  oumban,  which  are  nmiled  ueb  day 
at  they  ora  rocohred,  are  valid  lor  1-yaar. 


Editor  &  Publisher 

BSO  ThirU  Avo.,  N.  T„  N.  T.  10023 
(AC  2121  Ptoaa  2-70M 


FTIR  SALF^-COMPOSING  ROOM 
Simplex  nicptor  driven  lielt  dryer  for 
photo  pai>er.  $250;  Photem  713  lenfleH, 
7  pt.  to  14  pt.,  1225  each  (guaranteed); 
near-new  Kihher  procesBor  MrKlel  A 
(12''),  $2,750;  17x22  CopeaHe  exiMming 
unit  and  developing  uniU  Udh  for 
$150;  Aulotypitit.  with  TTS  coding 
(ideal  for  computer  tyiteaetting),  $!,• 
750;  Phirton  713  Matrix  Drum,  $975; 
ion  ndlM  H"  X  100-ft.  K(»dak  St»ec.  2H1 
phototyi>eAetting  |>ai>er,  $7.66  i>er  roll; 
Photon  713  tyi>e  Ktriim  (Univera  light 
and  IkiM  with  italic;  Univers  Med. 
(>>nd.  and  Hold  Cond.  with  italic;  News 
(fothic  Cond.  with  Bold  and  Univem 
Me<l.  w’ith  Bold ;  BaBkerville  with 
italic  an<l  Caps  and  Small  Carm;  High¬ 
land  and  Highland  Bold  with  italic: 
Lydian  with  italic;  Photura  Demibold. 
Photura  I^M>k  #2  and  Techno  Med. 
with  italic:  <>aramond  and  Garamond 
Bold  with  italic;  Univers  Bold  Wide, 
Century  Sch<M>l  Book  with  italic  am) 
liold:  Gothic  Med.  Cond.,  News  Gothic 
Cond.,  Modern  with  italic:  Bodoni 
Medium  and  Bold  with  italic),  $175 
each.  Write  Northwest  PhotoType.  4308 
Jones  Ave.  N.  £.,  Kenton,  Washing¬ 
ton  9S055. 


sSCOTT  PHEsSsSEsS  (1948) 

6  or  7  units;  2P/(t  inches:  Color  Cylin¬ 
ders;  Heavy  Duty  3/2  Folders;  C-H 
(kmveyors;  Keels  &  Pasters;  Trackage 
&  Turntables. 

Located:  N.Y.  Post 
Available:  Now! 

Priced:  Most  attractively 
BF:N  .SHULMAN  AsSSOCIATES 
60  E.  42nd  .St..  N.Y.  17,  N.Y.  OX  7-4690 


6-UNITsS.  4.PLATE  WIDE  GOSS, 
sleeve  l>enrings.  includes  1958  rotor 

hump.  60®  stagger.  60-inch  web. 

23  9/16  cut-off.  double  2:1  folder  -all 
extras.  Wilt  sell  complete  or  partial. 

Available  early  1970,  **as  is,  where 

is*'  by  owner.  Write  Box  921,  Rlitor 
&  Pubisher. 


24-PAGE  DUPLEX 
TUBULAR  PRESS 
FOR  $4,850 

Must  move  it  from  our  building  by  end 
of  August.  Great  buy  for  letterpress 
publisher  needling  more  caxiacity.  Press 
in  excellent  condition.  Roll  hoist, 
vacuum  casting  box.  plate  finishing 
machine,  tubular  router.  Kemp  4,000 
lb.  capacity  gas  immersion  metal  pot, 
and  32  standard  steel  chases  included. 
C.  R.  Appleby,  Times-Advocate,  P.O. 
Box  1477,  Escondido,  Ca.  92026.  Phone 
714/745-6611. 


8  Units 

HOE  COLOR  CONVERTIBLE 
New  in  1953 

Double  Folder.  Balloon  Former,  Two 
Color  Cylinders.  Six  Reverses,  Reels, 
Pasters.  Unitype  Drive — 62,500/hr. 

BEN  SHULMAN  ASSOCIATES 
I  60  E.  42nd  St..  N.Y.  17.  N.Y,  OX  7-4690 


PRESS  PARTS 

OR  THE  WHOLE  PRESS 

What  do  you  need?  Gears,  cylinilen. 
color  hump  or  color  units?  Or  would 
you  like  the  whole  5-unit  double  width 
press? 

Available  nowl  Hoe  straight  pattern 
press  #1975.  Vintage  1920’s.  22%  cut¬ 
off.  Four  straight  pattern  units,  I  full 
super  imposed  unit,  1  color  cylindtf 
and  1  reverse,  double  folders  with  skip 
slitter.  Two  units  have  Hoe  ink  pnmpt 
others  have  fountains  and  ductort. 
Three  Capco  portable  fountains.  Coo 
pression  lock-up  with  single 
Hassell  backs.  TVo  100  HP  DC  moton 
and  controls.  Press  is  end  fed  iroiu  nil 
stands. 

Take  all  or  any  parts,  units,  cylindert. 
gears,  compensators,  etc.  Any  olfe 
considere*!.  .Southtown  Economist.  59M 
S.  Harlem,  Chicago.  (AG  8  1  2  )  586-38M. 
ext  2. 
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EDITOR  &  PUBLISHER  for  June  14,  19«  |  EDI' 


MACHINERY  &  SUPPLIES  j 

Stereotype  Equipment  i 

STA-HI  MASTER  FORMERS 
New  Style 

FJ-LON  SCREENS— 22%"— AC 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4690 

PRI.MIER  STA-HI  Rotary  Shaver, 
extra  head  and  exhauster,  7.6  h.p., 
660  V. — $1800.  HAMMOND  Router 
Planer,  model  RPM12,  series  1181 — 
$3611  Sherbrooke  Record,  Sherbrooke, 
Qucliec,  Canada.  819-669-3636. 

\V  OOD  DUAL  PLATE  ROUTER 
— Dual  Spindles — AC  Motors 
Self-contained  Air  Supply 
BEN  SHULMAN  ASSOCIATES 
60  K.  42nd  St.,  N.Y.  17,  N.Y,  OX  7-4690 
WOOD  PONY  AUTOPLATES 
21%  —  22%  —  23A 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4690 


Wanted  To  Buy  | 

TTS  INTERTYPE  UNITS,  preferably 
with  adapter  keyboards.  Elton  Jones. 
6517  Lake  Circle  Dr.,  Dallas,  Texas — 

76214. _ 

MODEL  C-4  INTERTYPES  with  saws 
and  quadders.  Late  models  only.  State 
price.  Box  998.  Editor  &  Publisher. 


HEI.P  WANTED 


UNIVERSITY,  10,000  enrollment  in 
Middle  Atlantic  state,  wants.  Journal¬ 
ism  teacher  Sept.  1  to  join  Journalism 
faculty  of  seven.  Newspa|)er  exi>eri- 
ence.  Master’s  plus  to  terminal  de¬ 
gree.  Salary  and  rank  commensurate 
with  qualihcations.  Write  Box  1034, 

Editor  &  Publisher. _ 

VIRGINIA  TECH  has  an  immediate 
opening  for  an  Extension  Publications 
^itor.  Position  requires  a  standard 
oolleKe  degree  plus  five  years'  of  ex¬ 
perience  in  journalism  or  public  re¬ 
lations.  Attractive  salary  and  good 
benefits.  Beautiful  mountain  location 
wit,*;  many  recreational  opiK)rtunities. 
Write:  Frank  Bigger,  Burruss  Halt, 
Virginia  Polytechnic  Institute.  Blacks¬ 
burg.  Va. — 24061. 


Adminiittratire 

^BOR  A.SSISTANT— Some  experience 
in  labor  relations  some  working  exi>eri- 
ence  in  several  department  of  news- 
paiier  desirable,  wante<l  for  metro¬ 
politan  pa|>er  to  work  ns  LalM>r  As- 
sisUint  to  Business  Manager.  Include 
complete  resume  imd  salary  require¬ 
ments  in  first  letter.  Box  970,  Kclitor 
k  Publisher. 

GENERAL  MANAGER  fim  South 
Floriila  daily  newspaiier — lu.Ofld  -j- 
eirculatinn.  Responsibility  covers  nil 
areas  of  newspaper  o|ierations.  Mail 
•X|ierience,  background,  and  salary  re¬ 
quirements  to  Box  979,  bklitor  &  Pub¬ 
lisher, 

'BUSINE.S.S  MANAGKH-CONTRD’.LKlt 
Experience*!  Business  Manager-C<»ntri>l- 
ler  for  tri-weekly  group  pioneer  news¬ 
paper,  now  offset.  Somputer  knowledge 
desirable.  Write,  wire:  Valley  Pub. 
Co..  Box  130.  Kent,  Wash. — 9S031. 
13.0110  OITSEI’  DAILY  in  ZoW  6  of- 
fers  outstanding  o|il>ortunily  to  promo¬ 
tion  and  sales-minded  ambitious  news- 
pniKM'man  with  leadership  qualities  ns 
No.  -  man  in  rnpidly^expandinK  mar> 
ket.  MuHt  l>e  experience<i,  with  general 
news|»a|>er  backtrniund.  A>fe  not  necen- 
terily  a  factor.  Attractive  Kalary  an«i 
frinire  l>enehtM.  HeHume  ami  referencea 
•trictly  conrnlentia).  Box  1011,  Kditor 
&  Buhliaher. 


Csreer  Opportunities 

THE  lEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


Circulation 

WHAT’S  YOUR  POSITION  NOW  7 
CM  on  a  small  daily  or  supervisor  on  < 
large  daily?  Want  to  move  up?  Well, 
you  may  be  the  person  we  are  looking 
for  to  join  our  city  circulation  man¬ 
agement  team.  Expanding  PM  &  Sun¬ 
day  in  Northeast.  140,000  plus,  wants 
an  experienced  supervisor  with  know¬ 
how  and  determination.  Send  your 
personal  and  work  history  including 
past  earnings  and  wage  requirements 
in  your  reply  to  Box  932,  Editor  & 
Publisher. 

DISTRICT  MANAGERS  for  circula¬ 
tion  department  of  growing  daily  and 
Sunday  newspaper.  A-1  working  condi¬ 
tions  and  good  starting  salary  for 
qualified  man.  Send  resumd  and  salary 
requirements  first  letter  to  John  M. 
Slocum,  Personnel  Dept.,  Hartford 
Times,  Hartford,  Conn.  06101.  All  in¬ 
quiries  held  in  confidence. 

DISPATCH/SUPERVISOR  to  manage 
truck-fleet  distribution  of  over  100,000  | 
circulation  7-morning  newspaper  Lo¬ 
cated  on  west  side  of  Zone  2.  Send  i 
resum£  and  salary  requirements  to 
Box  940,  Editor  &  Publisher.  All  re-  | 
plies  strictest  confidence.  I 

-■  I 

ASSISTANT  CM  for  60,000  daily  and 
60,000  Sunday  paper.  No  cushion- 
warmers  need  apply.  Aggressive,  grow¬ 
ing  individual  nee«le<i  for  aggressive, 
growing  paper.  Box  1001,  Bilitor  & 
Publisher. 

CIRCULA’nON  MANAGER.  New  Eng-  , 
land  p.m.  ABC  daily.  $10,000  to  start  I 
plus  bonuses.  3-week’s  vacation,  in-  | 
surance,  etc.  Must  be  an  experience*!,  ; 
proven  pro«lucer.  Staff  of  four.  All  re-  I 
plies  acknowledged.  Box  989,  Editor 
&  Publisher. 

DAILY  NEWSPAPER  near  N.Y.C.  is 
liMiking  for  someone  with  home  de¬ 
livery  experience,  and  who  is  also 
caiwble  of  handling  carrier  crews. 
This  is  a  permanent  |M>sition  with  fine 
pn>si>ects  of  promotion.  Your  letter  of 
application,  confidential,  of  course, 
will  start-the  wheels  turning.  Box  lO.IS, 
bklitor  &  Publisher. 

WONDERFUL 

CIRCULATION 

OPPORTUNITY 

j  Assistant  Circulation  Manager,  quali- 
fie<l  and  experience*!  in  selecting,  train- 
I  ing  and  suiiervising  ailiilt  motor  route 
I  carriers  and  district  managers.  Fin«qit 
j  living  conditions  on  East  Coast,  cl*>se 
to  seas,  lakes  anil  mountains.  G*xi*l 
I  starting  salary  plus  lionus.  New  car 
'  furnishe*!  for  business  and  personal 
'  use.  Company-imid  lienefits.  Excep- 
I  tional  advancement  oiqsirtunities.  Fur- 
I  nish  details,  jiersonal  anil  experience. 

:  Call  collect :  Joseph  L.  Youngbloo*! 
(AC  609)  346-1111  during  days;  or 

927-6228  in  the  evening. 

SUBSCRIPTION  FUL-FILLMENT 
Young  national  magazine  seeks  man- 
I  ager  for  circulation  <lei>artment.  16,000 
subscript  i<m8  paid.  Exper’mnceil 

preferrixl.  Salary  open.  Call  Pat  (212) 

I  943-4020.  or  write  Box  1048,  FJlitor  & 

I  Publisher.  ! 

11,000  DAILY  ne^ls  bright,  young  CM 
I  who  is  intereste*!  in  joining  an  or¬ 
ganization  that  offers  growth  and  ad¬ 
vancement  opimrtunity.  Excellent 
small-town  advantages  with  big-town 
!  close  by  to  play  in.  Contact:  Lloyd 
I  Kussmann,  The  lieavenworth  Times, 
Is'aven worth,  Kans.  66048. 


Cla»»ified  Advertising 


Display  Advertising 


CLASSIFIED  AD  MANAGER,  experi-  |  DIRECTOR-AD  SALESMAN,  Monday- 
enccd.  for  (rrowins:  group  pioneer  tri-  {  Friday  PM  daily.  The  man  we're  look* 
weekly  ofTs^  newspaper.  Salary  and  ing  for  could  l>e  a  staff  member  reaily 
Incentive.  Write,  call:  Valley  Pub.  Co.,  |  to  move  up.  Send  resum4  to:  Ralph 


Box  130,  Kent,  Wash.— OSOSl. 

CLASSIFIED  MANAGER 
Rapidly-extmnding  daily  seeks  ex|»eri- 
ence<l  |)er8on  to  direct  classiheii  de- 
IMirtment  with  |N>tentiul  unlimited. 

We  want  someone  energetic.  i»erson* 
able,  qualified  to  train  and  handle 
lieople  a  working  manager — eager  to 
take  advantage  of  opix>rtunitie8  for 
high  income  anil  broad  manngeemnt  re* 
8iK>nsibilities.  Progressive  iiolices.  Ex* 
cellent  company  lienehts. 

If  you're  the  one  we’re  looking  for, 
submit  details  of  exi>erience.  accom* 
plishments  and  comiiensation  history — 
which  will  lie  held  in  strict  confidence 
— to  Box  1044,  Editor  &  Publisher. 


CAM,  ex|>erience<l  and  (}ualifie<l.  Please 
do  not  apply  unless  you  have  ha<l 
classified  experience!  There  is  plenty  of 
r(H>m  for  clas8ifie<l  lineage  gains  in 
these  new8pH|>ers.  We  would  like  for 
you  and  us  to  make  the  most  of  it. 
Send  complete  resume,  including  sal* 
ary  expected,  age,  extent  of  exi>erience, 
references,  and  other  pertinent  informa¬ 
tion  to:  Fre«l  C.  Jones.  Pueblo  Star* 
Journal  &  Chieftain,  P.O.  Box  36, 
I*ueblo,  Colo. — 81002. 


Display  Advertising 

RETAIL  AD  MANAGER  with  Ideas. 
enthusiasm,  sales  ability.  Offset  *laily 
of  10-M  circulation  in  Central  N.  Y. 
Permanent.  Send  re8um4,  references, 
salary  desire*!  to  Personnel,  Daily  Dis¬ 
patch.  Oneida,  N.  Y. — 13421. 


Rainwater,  The  Hopewell  News,  P.O. 
Box  481,  Hoi)ewell,  Va. — 23860. 

SALESMAN-ADVERTISING 
Excellent  (H>portunity  for  an  accom¬ 
plished,  depemlable  directory-advertis¬ 
ing  salesman.  Stea*ly.  year-round  situa¬ 
tion  ;  considerable  repeat  business;  ac¬ 
counts  and  areas  protected.  $16M  cali- 
l>er.  G*)*>d  working  conditions.  Zone  2. 
I>raw  against  commissions.  Ph ;  (AC 
516)  AT  9-1200  or  CTI  9-1213.  Roberts 
Press,  Patchogue,  N.Y. — 11772. 


IF  YOU’RE  A  DISPLAY  SALESMAN 
ready  for  a  move  up.  why  not  try 
this  coastal  California  (San  Diego 
County)  semi-weekly  where  the  me*lian 
temperature  is  71  degrees,  the  sun 
shines  300-day8-a-year.  and  the  swim¬ 
ming,  golfing,  camping  and  beaching 
are  unparalleled,  R<qit  place  to  raise 
children,  keep  healthy  and  enjoy  work 
nnd  leisure  time  to  the  fullest.  This 
ARC  paper  is  lively,  challenging  ami 
gets  results  for  advertisers.  Gon*l 
wages,  lionus  plan,  top  company  )>ene- 
fits.  Write  R.  K.  Rel)ele.  Advertising 
Director,  Chula  Vista  Star-News,  429 
3rd  Ave.,  Chula  Vista.  Calif. — 92010. 


IK  .  .  .  you  km>w  how  to  lay  out  an  ad. 
can  write  fairly  intelligent  persuasive 
copy  and,  above  all,  p*>88ess  the  knack 
of  communicating  with  people,  write 
Box  1005,  E*litor  &  Publisher.  Here’s 
;  a  job  paying  livable  wages  plus  op|M)r- 
tiinity  for  growth.  IF  .  .  .  you’re  really 
above-average,  you  may  even  wind  up 
with  the  title  of  Advertising  Manager 
I  .  .  .  for  cqieners.  P.S. — We’re  a  uni¬ 
versity-town  daily  (offset)  with  7600 
circulation  and  the  future  is  bright! 

I  Come  grow  with  us  in  Chart  Area  3 1 

ADVERTISING  DIRECTOR 
Small  offset  daily  in  Zone  8  is  l*>oking 
for  a  young  man  who  desires  to  a*l- 
vance  to  the  top  in  newspaper  man- 
I  agement.  You  must  be  able  to  motivate 
and  direct  6-man  ad  staff  and  handle 
several  large  accounts  yourself.  Send 
full  details  and  salary  requirements  in 
first  letter  to  Box  909,  Editor  &  Pub¬ 
lisher, 

ADVERTISING  DIRECTOR  for  North¬ 
ern  New  England  daily.  Staff  of  five. 
$12,500  to  start  plus  bonus;  $16,000 
after  one  year.  Must  bo  an  experience*!, 
mature  pnxlucer  with  proven  record 
nnd  administrative  ability.  Opportunity 
to  become  publisher’s  assistant  or  gen¬ 
eral  manager  for  result-getter.  Box 
962,  E<litur  &  Publisher. 


ONE  CREATIVE-TYPE  PERSON  who 
can  iNxIdle,  do  layouts,  write  copy  and 
liecome  part  of  growing  offset  weekly 
I  in  N.J,  suburbs.  If  you’re  the  kind  of 
!  i>ers»n  who  tries  a  little  harder,  give 
I  me  a  cull  at  201-226-7300. 

ADVERTISING  MANAGER  for  rapid¬ 
ly-expanding  chain  of  weekly  news- 
pniiers.  Send  resume  and  salary  re- 
(luirements  to  Ken  Wise.  Tilton  Pub- 
‘  lications.  Box  46,  Rochelle,  Ill. — 61068. 


E&P  Employment  Zone  Chart 


Use  zone  number  to  Indicate  location  without  specific  Identification 


C.irrulation 

CENTRAL  FLORIDA  evening  and 
Sunday  newspaiier  has  opening  for  Dis¬ 
trict  Manager,  managing  adult  nnd  hoy 
earners.  Starting  salary  to  $7,600  per 
Tear,  auto  allowance  and  bonus.  Out- 
staniling  opportunity  to  increase  cir¬ 
culation,  increase  income  and  circula- 
Gon  reputation.  Box  902,  Editor  & 
Publisher. 


Classified  Advertising 

.SEEKING  YOUNG.  AGGRE.SSIVE  in¬ 
dividual  to  take  over  department,  with 
ability  to  re-vamp  entire  classifie*! 
staff;  tape  experience  helpful  as  we’ll 
be  on  tape  in  a  few  months.  1968 
volume  over  2fi0,000- -shtiuld  have  been 
over  276,000.  Area  5,  seven-day  even¬ 
ing.  Write  full  resume  with  honest 
salary  neols  to  Box  978,  Editor  &  Pub¬ 
lisher. 
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MONTANA’S  CAPITAL  CITY  haa  I 

.  RETAIL  STORE 

COPY  LAYOUT  SPECIALIST 

If  you  have  better-than-aver- 
aire  copy  and  layout  ability  and 
are  ua^  to  meetins  deadlines, 
apply  for  this  opportunity.  No 
original  art.  Copy  and  layout 
utilizing  mat  services  for  all 
kinds  of  store  ads.  Chain  store 
experience  excellent.  Perman¬ 
ent  position.  To  1200  weekly. 
Excellent  employe  benefits.  Ap¬ 
ply  in  person  or  send  detailed 
iisher.  The  Herald-News,  P.O.  Box  I  resume  to: 

549,  Fontana,  Cblif.— 92335. 

STEP  UP  TO  OPPORTUNITY  I  Persopnel  Department 
wit/”“two“T.."A’  "ex''^sTirj:  rnd“7:^i  i  McClatchy  Newspapers 

opportunity  and  challenge  are  gone,  9  I  O 

we  want  to  talk  to  you.  Nevada’s  t  i  a  i  t*  Xf” 

largest  daily.  56M  class,  using  the  ^Arr.^mPnto  (Tfliif  9S8  I  3 
latest  equipment,  including  photocomp.  jacrdmeriTO,  t^dllT.,  700  I  J 
and  a  4-color  96-page  press,  with  total 

off-set  plans.  We  offer  salary,  com-  YOUNG  PER.S4)N  ON  THE  WAY  UP. 
mission,  auto  expense,  hospitalization,  experience*!  in  retail  display  sales,  to 
credit  union,  vacation  and  profit-  handle  major  accounts ;  capable  of 
sharing,  plus  a  chance  to  move  ahead  moving  into  management  position  on 
with  the  DONREY  MEDIA  GROUP,  guaranteed  advancement  program.  21- 
Write  full  details:  Doug  Olson,  Retail  newspaiier  chain  nee<ls  an  achiever. 
Adv.  Mgr.,  Las  Vegas  Review-Journal,  Write  or  ’phone  George  R.  Cruze,  Jr., 
P.O.  Box  70,  Las  Vages,  Nevada —  Pioneer  Pub.  C^.,  100  S.  Kenilworth 
89101.  Ave.,  Oak  Park,  Ill.— 60302. 


opening  tor  aggressive  aa  salesman 
...  a  challenging  opportunity  on  a 
progressive,  evening  and  Sunday  morn¬ 
ing  newspaper,  located  in  the  heart  of 
excellent  hunting  and  fishing  country. 
Send  complete  resumd  to  Fred  L.  Ranf. 
The  Independent  Record,  Helena,  Mont. 
—59601. 

ADVER’nSING  DIRBXTTOR  for  small 
California  daily  needed  immediately. 
Opportunity  for  young  person  (now 
No.  2  or  3  on  staff)  who  knows  news¬ 
paper  advertising  and  is  willing  to 
work  hard  but  has  been  stymied  in 
D'esent  txisition.  Rush  resume  to :  Piib- 


DISPLAY  AD  MANAGER  for  top, 
twice-weekly  newspaper  group  in  East 
Coast  shore  area.  Because  of  an  un¬ 
timely  death,  we  have  an  immediate 
opening  for  a  seasone*!  “PRO"  to  head 
up  a  young  aggressive  sales  force.  (No 
“Arm-chair  Generals”  please  I )  We 
want  a  dynamic  sales  personality  who 
feels  completely  at  home  with  top-level 
retail  accounts;  an  executive  who 
understands  mechandising,  sales  pro¬ 
motion,  layout  and  production  problems 
relating  to  advertising.  We’ll  start  you 
at  $10,000  annually  with  an  automatic, 
twice-a-year  evaluation  based  on  de¬ 
partmental  sales  increase.  The  fact  that 
this  county  is  the  fastest-growing  area 
in  this  state  should  draw  you  a  mental 
picture  concerning  salary  potential.  We  i 
also  provide  hospitalization  and  retire-  I 
ment  plans.  If  you  are  fed  up  with 
the  pollution  and  problems  of  urban 
living  and  would  like  to  live  and  work  I 
in  one  of  the  finest  ocean  resort  areas  j 
in  the  world  .  .  .  send  resume  and  { 
full  particulars  today.  Write  Box  1028, 
Eklitor  &  Publisher. 


Editorial 

Elastem  Pennsylvania  daily  needs  EX- 
PERIEINCED  WRITER  with  broad  in¬ 
terests.  Variety  makes  this  job  worth  ; 
while.  You’ll  tackle  top  local  stories 
and  make  them  interesting  and  easy  to 
understand  .  .  .  education,  medicine,  | 
research,  public  affairs  .  .  .  You’ll  be 
our  trouble-shooter  on  the  difficult 
stories.  If  you  are  ready  to  get  in¬ 
volved  in  more  serious  reporting  and 
writing,  send  samples  of  your  best  en¬ 
terprise  pieces  to  Box  919,  Editor  & 
Publisher. 


REIAL  OPPORTUNITY  for  experienced 
newspaper  copyreader  on  stimulating 
MEAS  newspaper.  Excellent  salary  and  , 
fringe  benefits.  Your  chance  to  be-  i 
come  part  of  a  dynamic  economy  in 
one  of  the  nation’s  fastest-growing 
metropolitan  areas.  Wonderful  facil¬ 
ities  for  education,  recreation,  culture  I 
and  just  plain  good  healthful  living. 
Apply  to: 

Personnel  Manager 
DISPA’TCH-PIONEER  PRESS 

56  East  4th  Street  i 

St.  Paul,  Minn.— ^6101  ! 


EDITOR/ WRITER 
Eone  2  Weekly  (21,000) 
Box  911,  Elditor  A  Publisher 


VIRGINIA  AFTERNOON  DAILY  has 
two  openings:  (1)  for  swing  msn  on 
desk;  (2)  and  top  reporter  who  can 
cover  anything.  Short  hours  and  good 
pay.  Pleasant  surroundings.  Box  964, 
Elditor  A  Publisher. 

w^"m  eTts^e  dTt  or 

Unusual  opportunity  on  upstate  New 
York  P.M.  in  25-30,000  circulation 
class  for  young  person  with  the  im¬ 
agination,  drive  and  talent  to  prrxluce 
sparkling  women’s  and  family  p;‘ges; 
should  be  a  good  writer,  familiar  with 
page  layout  and  a  constant  source  of 
ideas  for  this  small  but  excellent  rtaff. 
Superb  area  in  which  to  live  and  work. 
Elasiiy  accessible  to  ail  major  Eastern 
resort  areas.  0>ngenial  staff  and 
atmosphere.  Salary  commensurate  with 
experience.  All  fringe  benefits.  Send 
complete  resume  and  samples  of  work 
to  Box  958,  Elditor  A  Publisher. 

INVESTIGA’nVE  REPORTER  for  top- 
rated  Washington  Post-Newsweek  Sta¬ 
tion,  FHorida.  Contact  Bill  Grovs, 
WJXT-’TV,  Broadcast  House,  Jackson¬ 
ville,  Fla. — 82207.  An  Equal  Opport¬ 
unity  Eknployer  M/F. 


WE’RE  EDCPANDING— One  of 
the  nation’s  liveliest  daily  news¬ 
papers — ’The  Middletown  Times 
Herald-Record — is  beginning  a 
Sunday  edition  later  this  year. 
We’re  42,000,  A.M.,  offset, 

tabloid.  We  want  men  or  wom¬ 
en,  preferably  extterienced,  for 
desk,  sports,  Iwat,  bureau, 
family,  and  feature  positions. 
Send  resumi  to  A.  N.  Romm. 
Editor.  Times  Herald-Record, 
40  Mulberry  St.,  Middletown. 
N.Y.— 10940.  (AC  914)  348-2181 


GENERAL  NEWS  REPORTER  (or 
medium  daily  in  interesting  Midwest 
lake  city.  Starting  pay  $4.25  an  hour; 
5-day,  40-hour  week;  good  fringes; 
fast  increases.  Box  1007,  Elditor  k 
Publisher. 

REPOR’TER-FEA’TURE  WRI’TER  for 
national  weekly  newspaper  in  Pennsyl¬ 
vania.  Elxcellent  oportunity  for  recent 
J-grad  or  returning  veteran.  Send  full 
details,  references,  and  salary  require¬ 
ments  to  Box  1000,  Elditor  A  Pub¬ 
lisher. 


EDI’TORIAL  WRITER 

for  home  office  Editorial  De¬ 
partment  of  The  Lindsay- 
Schaub  Newspapers,  Inc.  Write 
editorials,  cover  state  govern¬ 
ment  for  six  downstate  dailies 
with  A  combined  daily  circula¬ 
tion  of  175,000. 

Master’s  degree  required.  Must 
have  extensive  reporting  ex- 
I>erience;  editorial  writing 
background  preferred.  Salary 
depends  on  background  and 
ability. 

Send  resumd  and  salary  re¬ 
quirements  to:  James  E. 
Spangler,  Lindsay  •  Schaub 
Newspapers,  Inc.,  P.O.  Box 
789,  DMatur,  Illinois — 62525. 


WOMEN’S  DEPAR’TMENT  Reporter 
We  are  looking  for  a  ambitious,  tal¬ 
ented  writer  who  likes  to  do  solid 
“hard  news"  stories  and  features  in 
addition  to  the  norma  women’s  de¬ 
partment  chores,  pius  learn  page  lay¬ 
out.  Plenty  of  opportunity  for  growth 
and  advancement  with  one  of  up-state 
New  York’s  liveliest  afternoon  dailies. 
Send  complete  resumd  and  samples  of 
work  to  ^x  960,  Editor  A  Publisher. 


OPENING  FOR  EXPERIENCED  , 
newspaperman  or  woman  or  ’69  jour¬ 
nalism  school  graduate.  General  as¬ 
signment  reporter,  6-day  evening,  daily, 
12-.15,000  circulation.  Growing  in¬ 
dustrial,  resort  city  near  (^icago.  Good 
salary,  employee  benefits,  prospects  of 
promotion.  Write  Box  947,  Editor  A 
Publisher. 


EJXPERIENCED  EDI’TOR 
We  seek  an  editor  who  enjoys  make-up, 
can  work  well  with  composing  room; 
should  also  be  able  to  give  us  tight, 
knowledgeable  editing,  sharp  hci^s. 
aggressive  news  judgment  and  exciting 
page  layouts.  Send  resume  and  salary 
requirements  to  Larry  Hale,  Assistant 
Managing  Elditor,  The  Evening  Press 
and  ’ITie  Sunday  Press.  Vestal  Parkway 
Elast,  Binghamton,  N.Y. — 18902. 

EDI’TORIAL  WRITER  for  large  Mid¬ 
west  daily.  Vigorous.  conservative 
writer  can  have  exceptional  freedom 
of  expression,  excellent  future.  Must 
be  capable  of  assuming  responsibility 
for  page  when  necessary.  Write  Box 
1008.  ^itor  A  Publisher. 

EDITORIAL  POSmONS 
Open  Now 
We  have  openings 
at  several  of  our 
EIGHT  DAILY  NEWSPAPER."! 
(Morning.  Evening  and  Sunday) 

In  Connecticut,  Massachuaetts. 

New  York  and  Pennsylvania 
for  _ 

GENERAL  REPOR’TERS 
If  you  are  interested  in 
joining  this  lively  group 
of  newspapers,  send 
your  aplication  and 
reeum6  to:  Elton  Hall 
O’TTAWAY  NEWSPAPERS-RADIO 
P.O.  Box  401,  Campbell  Hall.  N.Y.  10616 
We’ll  send  you  the  Interesting  detaila 
MANAGING~EDITOR  for fastirowing 
daily  in  Southern  California  coisw 
city.  Good  salary,  substantial  group  in¬ 
surance  program  and  iucrative  retire 
ment  plan.  Unusual  opportunity  and 
bright  future  for  applicant  who  can 
qu^ify.  Air-mail  particulars  Including 
age,  background,  family  status,  etc., 
to  Box  980,  Editor  A  Publisher. 
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RrPORTBTR  for  prize-winning  South 
Jeiiiey  daily.  Self-itarter  wanted  for 
zone  coverage;  makeup  experience  help¬ 
ful.  Good  salary  for  right  iterson. 
Box  977,  EMitor  &  Publisher. 


COliLGGE  GRADUATE  for  reporting- 
advertising-PR  job  for  court  and  com- 
mei'cial  daily.  Some  background  in  real 
estate-business-finance  helpful  but  not 
mandatory.  San  Jose  Post-Record,  76 
W.  St.  John  St.,  San  Jose,  Calif. — 
95113.  Ph:  (408)  293-8177. 


OKBXXXN  OFFSET  WEEKLY,  20- 
minutes  from  Portland,  has  opening 
for  news  editor  in  late  August,  Full 
charge  of  news  operation ;  little  inter¬ 
ference  from  advertising-minded  pub¬ 
lisher.  Ideal  opportunity  for  recent  J- 
grad.  Newberg  Graphic,  P.O.  Box  110, 
New  berg,  Oreg. — 97182. 


WE  DON’T  COVER 
CHICKEaf  DINNERS 
Our  circulation  area  is  loaded  with 
news  ...  no  space  in  our  pwer  for 
the  insignificant.  As  a  reporter  with 
this  growing  40,000  daily,  you  will 
cover  a  variety  of  areas,  urban  prob¬ 
lems  will  be  the  largest. 

The  iwrson  we  are  looking  for  has  new 
ide.'u,  energy,  and  is  chaffing  at  the 
bit  for  real  challenge.  Our  pay  scale 
is  romiMtitive. 

If  you  qualify  for  this  position  and 
are  interested  in  a  challenge,  we'd  like 
to  hear  from  you.  Box  964,  Elditor  & 
Publisher. 


IF  YOU’RE  A  YOUNG  PERSON  now 
doing  reporting  who  would  like  to  step 
up  to  the  copy  desk,  we  may  have  just 
the  position  for  you.  Not  fully  re¬ 
sponsibility;  that  shared  by  another. 
Post  is  a  new  one.  Individual  will  see 
to  bed  two  of  seven  editions  weekly. 
Progressive  community  with  newsimper 
•bowing  way.  Good  fringes,  including 
retirement  plan.  Box  965,  EUitor  & 
Publisher, 


NEWS  REPORTER— We  need  a  good 
beginning  reporter  who  wants  to  learn 
t^  roiies  on  an  interesting,  small-city 
news  lieat.  Good  starting  salary.  Chart 
Area  5.  Box  956,  Elditor  &  Publisher. 


WE  NEED  A  HIOHLY-INTEX.UGBNT’ 
thinking,  perceptive  and  analytically- 
minded  writer  who  can  understand 
what  they  see  and  hear  and  com¬ 
municate  it  in-depth  to  readers  of  our 
20,000  circulation  weekly  news  mag- 
silne.  The  person  we  seek  will  have  a 
•snse  of  social  justice,  compassion, 
warmth  and  humor  along  with  a 
crusading  spirit.  We  do  not  cover 
routine  stories,  only  those  with  depth, 
•cope,  human  interest  and  social  sig- 
'  siflcance.  Our  staff  is  small  so  we 
used  a  writer  who  is  prolific.  Our 
ityle  is  fresh  and  uninhibited  and  so 
slio  must  be  our  writers.  We  can  pay 
s  good  salary  but  not  what  this  person 
ii  worth.  City  of  60,000  in  the  beauti¬ 
ful  mountains  of  western  South  Dakota. 
Pull  Blue  Cross  and  Blue  Shield,  other 
benefits.  Interview  and  re-location  ex¬ 
penses  will  be  paid.  Write  fully  send- 
^  lag  resumA,  samples  of  writing  and 
I  photography,  if  you  use  camera.  The 
position  is  open  now!  Charles  Donnel¬ 
ly,  Editor,  ’The  Guide,  29  Omaha  St,, 
I  Rapid  City,  S.  Dak.— 57701. 


I  (X)PY  EDITOR — Leading  Zone  2  daily 
P.m.  paper  needs  experienced  copy  ed- 
I  itor.  Nice  area  to  raise  a  family;  good 
■ports  region.  E>inge  benefits,  com¬ 
pany-paid  pension  plan.  Elxcellent  op¬ 
portunity  for  advancement.  In  reply, 
give  experience,  references,  salary  ex- 
psctol.  Write  Box  976,  Elditor  &  Pub¬ 
lisher. 


REPORTER 

Experienced  newswriter.  College  de¬ 
gree  preferred.  Writing  ability  and 
mature  outlook  important.  Send  resumA 
and  samples  of  writing  to  Larry  P. 
^uniann.  Intelligencer  Journal,  8  W. 
King  St.,  Lancaster,  Pa. — 17604, 


ASSLsTANT  editor— Sunday  news 
analysis  section  of  major  metropolitan 
daily.  Elxperience  reading  telegraph 
ropy  necessary ;  ability  to  do  imagin¬ 
ative  layouts  and  write  bright  heads 
oesiridile.  Send  full  resumd  and  present 
•alary  to  Box  999,  Elditor  A  Publisher. 


MORE  THAN  $10,000  TO  START  if 
you  have  five  years’  experience  on  a 
newspaper  of  comparable  size.  We  are 
losing  a  husband  and  wife  team,  one 
to  college,  and  the  other  to  go  along 
and  pay  expenses.  If  you  think  you 
can  cut  it  in  our  fast-paced  newsroom, 
send  full  resumd  in  first  letter.  We 
offer  the  best  in  fringes,  8S-hour  week, 
excellent  salaries,  and  one  of  the 
newsiest  towns  anywhere.  Write  Box 
974,  Elditor  A  Publisher. 


MANAGING  EDITOR  for  three  thriv¬ 
ing,  offset  weeklies  in  area  adjacent  to 
Wa^ington,  D.C.  We  are  growing. 
Would  you  like  to  grow  with  usT  Elx- 
iwrienc^,  reliable  person  only.  Write: 
Maryland-Delaware-D.C.  Press,  9  W. 
Chase  St.,  Baltimore,  Md. — 21201. 


EDITOR,  or  present  newsman,  for 
promotion  to  head  4-i>erson  staff  Mon¬ 
day  through  E'riday  p.m.  offset.  Modern 
plant.  Heavy  local  copy,  pictures;  cam¬ 
era,  picture  knowledge;  direct  staff 
getting  local  news,  produce  attractive 
makeup  with  minimum  AP  copy.  Per¬ 
manent.  References.  EVanklin  Yatee, 
Times-Gazette,  Shelbyville,  Tenn.  — 
37160. 


COMBINATION  NEWS  EDITOR, 
heatiline  writer,  copy  editor  needed  by 
Michigan  daily  of  2L000.  Must  be  able 
to  manage  general  news  desk.  Salary 
dependent  on  experience,  ability.  Box 
1050,  Elditor  &  Publisher. 

SPORT  EDITOR 

Small  daily  (13,000)  in  dynamic  Den¬ 
ton,  Texas,  needs  aggressive,  thorough 
editor.  Major  athletics  (Missouri  Val¬ 
ley).  Near  Dallas,  Fort  Worth.  Good 
future  on  a  contest-winner  in  a  great 
and  growing  area.  Some  desk  experi¬ 
ence  necessary.  Write:  Bill  Rives,  Elx- 
ecutive  Editor,  Denton  (Texas  76201) 
Record-Chronicle. 


NEEDED  IMMEDIATELY!  Experi¬ 
enced  e<litor  for  one  of  a  group  of 
award-winning  Missouri  offset  weeklies 
in  the  Kansas  City  area.  Good  salary, 
lienefits,  profit-sharing  program.  Con¬ 
tact  Marvin  Tomme  (AC  816)  BA  1- 
2944;  after  6  p.m.,  week-ends,  (816) 
463-4525. 


’  COPY  EDITOR 
worth  $200-a-week 
or  more 
+ 

first-class  living 
and 

fine  newspaper  organization 
(100,000-160,000  circulation) 

THERE’S  MORE 

but 

tell  us  about  yourself 
Resum6  and  letter  will  do 
Write  Box  1004,  Elditor  A  Publisher 


CITY  EDITOR  for  metropolitan  even¬ 
ing  daily.  Must  be  exiierienced  in  edit¬ 
ing,  news  judgment,  directing  and 
suiiervising  of  rejiorters.  Good  salary — 
liberal  fringe  benefits.  Write  fully  to 
Box  1020,  ^itor  A  Publisher. 

WIRE  EDITOR— Small  Ohio  daily, 
circulation  11,500.  Eixceptionally  nice 
college  community.  Good  starting  sal¬ 
ary  and  opix>rtunity  for  advancement. 
Write:  Publisher,  The  Advertiser-Tri- 

bune.  Tiffi n,  Ohio — 44883. _ 

REPORTER — Immediate  opening  for 
general  assignment  reporter  on  offset 
ilaily  newspaper  in  Southwest  Michigan. 
Excellent  chance  for  promotion.  Elxperi¬ 
ence  desirable,  but  not  essential.  Three 
Rivers  Commercial,  Three  Rivers,  Mich. 
—  49094.  (AC  616)  278-1666  collect. 


LOOKING  FOR  AGOOD 
COMPETITIVE  SCRAP? 

Major  Northeastern  newspaper  has 
openings  for  newspaper  people  who 
work  beat  in  a  highly  competitive 
community.  Successful  applicants 
must  be  experienced  with  command¬ 
ing  writing  styles. 

Interviews  are  now  being  held  in 
the  following  categories: 

1.  CHIEF  EDITORIAL  WRITER  in 
charge  of  a  3-man  staff.  Our  po¬ 
litical  position  is  independent  and 
we  are  not  averse  to  provoking 
lioth  the  left  and  the  right. 

2.  WASHINGTON  BUREAU 
CHIEE'.  Will  not  be  responsible  for 
administrative  details,  but  will 
cover  national  events  and  national 
iwlitics  and  write  a  column. 

3.  EDITORIAL  WRITER.  Will  be 
assigned  to  the  Washington  Bureau. 

4.  RELIGION  EDITOR-WRITER. 
Must  have  a  solid  knowledge  of  both 
traditional  issues  and  today’s  con¬ 
troversial  issues. 

6.  SEVERAL  SUBURBAN  RE¬ 
PORTERS  for  metropolitan  areas. 
They  will  do  general  reporting  and 
in-depth  regional  stories. 

6.  INVESTIGATIVE  WRITER.  Will 
research  crime,  fraud,  etc. 

7.  THREE  WRITERS  to  cover  the 
following  classifications,  with  spe¬ 
cial  emphasis  on  youth: 

a.  To  report  the  life-styles  in 
the  18  to  30-year-old  age 
bracket. 

b.  Contemporary  music  and 
record  critic. 

c.  Modern  film  and  art  critic. 
Interviews  are  also  being  held  for: 

8.  COPY  EDITOR  for  TV  depart¬ 
ment, 

9.  PHOTO  EDITOR,  experienced 
with  a  metropolitan  newspaper. 
Positions  offer  attractive  salaries, 
excellent  fringe  lienefits  and  un¬ 
usual  opportunities  to  promote  per¬ 
sonal  reputations. 

This  newspaper  has  a  progressive 
contract  with  the  American  News¬ 
paper  Guild,  and  is  An  Elqual  Op- 
liortunity  Employer. 

Send  resume  and  clips  to: 

BOX  1030,  EDITOR  &  PUBLISHER 


SPORTS 

REPORTERS  AND  DESKMEN 

Metropolitan  A.M.  and  P.M.  combination  with  nation¬ 
al  reputation  is  adding  to  sports  desk  to  meet  the 
continuing  challenge  of  expanded  coverage  in  the 
area.  Prefer  college  graduates  with  experience  and  a 
desire  for  intelligent,  creative  sports  writing  and 
editing.  Excellent  fringe  benefits.  Include  full  back¬ 
ground  and  samples  of  work  with  resume. 

Box  969,  Editor  dc  Pnblisher 


editor  sc  publisher  for  June  14,  1969 


GEiNEKAL  NEWS  REPORTE® 
looking  for  responsibility 
and  promotion  opportunity 
Small  uiHState  N.Y.  daily  needs  am¬ 
bitious  young  reiKirter  willing  to  trade 
liest  efforts  on  local  news  b«it  for 
honest  salary,  good  fringe  benefits,  plus 
consideration  fur  editorial  position  now 
open.  Camera  ability  helpful.  Career 
interest  essential. 

Possible  opening  for  husband/wife 
team  if  both  qualified. 

Write  giving  full  particulars,  exiieri- 
ence,  references  and  salary  re<iuire- 
ments  to  Box  1035,  Eilitor  A  Publisher. 


THE 

LOS  ANGELES  TIMES 
•ccasionally  has  openings  for  good 
ileskman,  including  sports.  If  you  are 
interested  in  possible  employment  at 
some  time  in  the  future,  please  write: 

George  Cotliar 
Assistant  Managing  E<litor 


SMALL  OFF'SET  DAILY  in  Zone  9 
nee*ls  a  reisirter  with  several  years’ 
exiierience  who  has  the  ix>tential  and 
ambition  to  take  over  as  editor.  If 
you  are  willing  to  relocate  to  a  small 
western  town,  send  us  your  complete 
resume  and  salary  history.  Box  1045, 
Editor  A  Puldisher. 


A  CHALLENGE 

The  nation’s  top-rated  suburban 
newspaper  chain  has  editing  and 
reporting  openings  on  its  award- 
winning  staff.  If  you  like  a  chal¬ 
lenge  and  are  ready  to  move  to  a 
high  quality  news  operation,  we’d 
like  to  talk  to  you  about  these 
openings, 

COPY  EDITOR— A  job  that  re¬ 
quires  the  ability  to  work  with  re- 
|K>rters  and  their  copy  to  produce 
10  lively  readable  newsi>apers.  Per¬ 
fect  for  a  young  man  or  woman 
moving  up  from  a  top  reporting 
poet. 

CITY  HALL  Reporter  -A  position 
that  offers  the  opportunity  of  cover¬ 
ing  a  community  grappling  with 
the  major  url>an  problems  of  t,v 
day.  Une  of  our  top  report'  ig 
jobs. 

GENERAL  ASSIGNMENT  Re- 
|x>rter-  -A  job  that  is  just  right 
for  a  Iwginner  or  young  reporter 
who  likes  a  variety  of  assignments 
on  interesting  subjects. 

Chart  Area  5 

BOX  1052,  EDITOR  A  PUBLISHER 


OHIO  DAILY  has  immediate  openings 
for  sports  and  general  reporters.  J- 
grads  or  comparable  newsniom  experi¬ 
ence.  Complete  fringe  benefits.  Send 
resume  and  salary  requirements  to  Box 
1025,  Elditor  &  Publisher, 


EDITORIAL 
PUBLIC  RELA’nONS 
I600n-$20.000 

We  have  many,  jobs  for  writers.  Meet 
are  in  Washington.  D.  C.  and  most 
are  fee  |>aid.  Why  not  send  us  your 
resume  in  confidence.  Please  indicate 
salary  re<iuire<i. 

PRE.SS 

ICmployment  Service 
1182  National  Press  Bldg. 
Washington,  D.C.  20004 


$11,000  ,  .  .  AND  UP  ...  to  sUrt 
for  newspaper  reporters  and  copy  edi¬ 
tors  with  hands-on  computer  experi¬ 
ence.  These  are  newspaper  jobs.  First 
letter  MUST  detail  BOTH  newspaper 
AND  computer  experience.  Reply  to 
Box  1022.  Editor  &  Publisher, 


REWRITE-COPY  EDITOR  -+-  some  re¬ 
porting  needmi.  with  interest  in  collect¬ 
ing  nr  antiques.  Great  Lakes-Midwest 
background.  Mayhill  Publications, 
Knightstown,  Ind. — 46148. 


.SLOT  MAN-COPY  DE®K  CHIEF— 
Immediate  position  for  experienced  per¬ 
son  on  metroiiolitan  evening  daily.  Must 
have  ability  to  direct  copy  flow,  handle 
e<liting,  make-up,  judge  and  control 
news  presentation.  Good  salary,  liberal 
fringe  benefits.  Write  fully  to  Box 
1010,  Editor  A  Publisher. 


A 
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HELP  WANTED 
Free-Lance 


HELP  WANTED 
Pregitmen^— Stereotypers 


HELP  WANTED 
Printers 


HELP  WANTED 
Public  Relations 


‘KEMME  FATALET — a  new  entry  in  the 
young  career  woman's  market,  needs 
free-lance  articles  written  from  the 
viewpoint  of  attractive,  intelligent,  so¬ 
phisticated  18-  to  34-year-old  girls  who 
want  to  get  the  most  out  of  glamorous 
modem  urban  living.  Length :  1000- 
1600  words.  Query  first:  FEMME 
FA'TALE,  3550  N.  Lombard,  Franklin 
Park.  Illinois— 60131. 


Operators— Machinists 

EXPERIENCED  JUSTOWRITER  or 
LCC-VF  oiierators.  If  you  are  an 
above-average  producer  in  punching 
tape  for  a  Photon  #713-10  and  would 
like  to  work  in  Denver’s  fiinest  offset 
newspaper  central  plant,  above-aver¬ 
age  situations  are  available  on  first 
and  second  shifts  ;open  shop.  Contact 
Harry  Green.  Jr..  Record  Stockman, 
Inc.,  P.O.  Box  16628,  Denver,  Colo.  — 
80216. 


Journeyman  LINOTYPE  MACHINIST 
for  immediate  opening  on  night-ehift. 
35-hour  week  and  full  fringe  benefits. 
Contact  Mrs.  Crother,  Drawer  NN, 
Santa  Barbara,  Calif. — 93102. 


COMPOSING  ROOM  MACHINIST  — 
Union  shop ;  night  shift;  permanent 
situation.  Must  be  experience  in  TTS, 
Electrons,  Comets  and  Linotype  Mix¬ 
ers.  Two  shifts  as  machinist,  three 
shifts  TTS  monitoring.  Scale:  $166.10 
for  35  hours,  plus  many  fringe  bene¬ 
fits.  Send  resumi  to  &irl  Svendsen. 
Head  Machinist,  Statesman-Journal 
Co.,  280  Church  Street,  N.  E.,  Salem. 
Oreg.— 97308. 


PHOTON  200  OPERATOR— Immediate 
opening;  able  to  do  own  markup;  open 
shop;  2  machines;  fast-growing  offset 
plant ;  top  wages.  Southern  California 
location.  Write  Box  864,  Editor  & 
Publisher. 


MACHINIST — Permanent  situation  in 
union  shop.  Background  in  Fairchild 
TTS.  Elektron  and  Justape  preferred. 
Write  details  to  Carey  D.  Guichard, 
Business  Manager,  Record-Search¬ 
light,  P.O.  Box  2397,  Redding,  Calif. 
96001. 

HEAD  MACHINIST  to  direct  7-man 
Composing  Room  machinist's  crew. 
Must  he  a  capable,  competent  leader 
who  can  organize  and  execute  effective 
maintenance  for  all  composing  room 
machinery  including  Elektrons  and 
“ITS  equipment.  Knowledge  of  compos¬ 
ing  room  electricity  and  electronics  es¬ 
sential.  All  hot-metal  at  present,  but 
thinking  about  cold-type.  Prefer  ex¬ 
perienced  head  machinist.  Replies  con¬ 
fidential.  Write  ^x  672,  Editor  &  Pub¬ 
lisher. 

HEAD  MACHINIST  for  large  M-E-S 
combination.  Zone  4.  Must  know  and 
be  able  to  teach  basic  electronics.  Ex¬ 
perience  in  TTS.  Comets,  Elektrons, 
Monarchs.  CX  readers.  BRPE  punches. 
Abili^  to  organize,  supervise  and 
maintain  comprehensive  production 
records.  ITU.  Box  572,  Editor  &  Pub¬ 
lisher. 


Photography 

PHOTOGRAPHER 

Creative  photographer  wanted  for  fast¬ 
growing  daily  in  a  university  city  near 
a  metropolitan  area.  Should  he  cap¬ 
able  of  considerable  “enterprise"  pho¬ 
tography.  Oppfirtunity  to  shoot  and 
layout  own  picture  stories.  New  fiber¬ 
glass  darkrooms,  including  color  lab. 
Good  salary.  Send  resume,  samples  of 
work  and  references  to  Dolph  C.  Sim¬ 
ons.  Jr..  Pub..  Journal-World,  Lawr¬ 
ence.  Kans.,  66044.  All  inquiries  held 
in  confidence. 

PHOTOGRAPHER,  well-trained  and 
ambitious,  can  grow  with  high-quality 
Chart  Area  6  evening  daily  near  Chi¬ 
cago  —  32,000  circulation  —  which 
emphasizes  fine  pictures  and  repro¬ 
ductions.  Many  extra  benefits  such  as 
proflUsharing,  bonuses,  sick  pay,  free 
insurance,  etc.  Best  equipment  fur¬ 
nished.  Liberal  pay  —  ideal  working 
conditions  —  pleasant  community.  State 
training,  experience,  references,  salary 
needs  in  letter  to  Box  934,  Editor  & 
Publisher. 


I  FLORIDA  DAILY  needs  a  Web  offset 
^  pressman ;  some  camera  experience 
helpful.  New  plant.  Good  working  con- 
‘  ditions.  New  Goss  Urbanite  press. 
I  Write  Box  675,  Editor  &  Publisher. 

PRESSROOM  FOREMAN  for  Goss 
Letterpress.  Excellent  opportunity  for 
exiierienced  man.  Write:  Maryland- 
Delaware-D.C.  Press  Assn.,  Box  JK,  9 
W.  Chase  St.,  Baltimore.  Md. — 21201. 


'  WEB  OFFSET  PRESSMAN.  5.unit 
Goss  Urbanite.  Morning  newq>aper  in 
Northwest  sector  of  Zone  7 — heart  of 
I  Rocky  Mountain  area  with  year-round 
i  recreational  opportunities.  Send  resume 
and  references  to  Box  645,  Eiditor  & 
j  Publisher. 

PRESSROOM  FOREMAN 
Excellent  opportunity  for  a  man  who 
desires  advancement  and  has  exi>eri- 
ence  in  all  phases  of  pressroom  work. 
Hoe  Colormatic  Press.  Position  direct¬ 
ly  under  the  Pressroom  Superintend¬ 
ent.  Salary  commensurate  with  exi»ri- 
ence  and  ability.  Top  fringes.  Morning, 
evening  and  Sunday  paper.  Location 
in  Zone  3,  Send  complete  background 
of  experience  to  Box  634,  Eklitor  & 
Publisher. 


PRESS  ROOM  SUPEntINTENDENT 
for  large  M-EI-S  letterpress  operation. 
This  job  requires  a  very  strong  man 
who  can  find  and  build  a  good  te^ 
of  men  to  help  run  the  room.  The  job 
is  big  and  tough  and  the  rewards  will 
lie  great.  If  you  are  interested  in  a 
challenging  future  with  a  growing  or¬ 
ganization,  write  Box  770,  Eklitor  & 
Publisher. 

PRESSMEN :  We  will  train  you  to  be 
ERECTING  MACHINISTS.  Travel, 
high  wages,  liberal  expenses  and  bene¬ 
fits.  Write  Box  338,  Eklitor  &  Pub¬ 
lisher. 

OFFSETT  PRESSMAN-CAMERAMAN, 
experience*!.  Write  fully.  Wick  News- 
liapers,  3827  E.  Marlette,  Scottsdale, 
Ariz.— 85251.  Ph.  (602)  955-9253. 


ROTARY  LETTERPRESS 
Experienced  man  for  combination  de- 
I  partiiienl  with  5-unit  Goss  Universal. 
I  Top  working  conditions.  Call  collect 
(317)  529-1111.  Courier-Times,  New 

Castle.  Ind.— 47362. 


Printers 

OE’E’SET  EYIREMAN-Production  Man¬ 
ager  wante<l  on  daily  about  to  convert 
to  offset.  Must  lie  able  to  help  decide 
on  necessary  equipment  and  assist  in 
training  present  crew  to  new  methods. 
Permanent  position.  Zone  6.  Write  Box 
1006.  Editor  &  Publisher. 


KYIREMAN  for  composing  room  of  17,- 
000  p.m.  daily  in  Area  4.  Hot  metal. 
Non-union  shop.  Salary  in  acconlance 
with  experience.  Write  Box  966,  Eklitor 
&  Publisher,  giving  experience  and 
personal  data. 

I  URBANITE  E’ORBMAN  for  M  &  S. 

I  Must  he  tops  in  exiierience  in  super- 
I  vising  and  training  in  Urbanite  main- 
tenance.  repairs,  and  quality  printing. 

I  Good  future  in  interesting  geographic 
I  area.  Box  9.33,  Editor  &  Publisljer. 

!  QUALIETED  OFE'SET  PRINTER  for 
newly-converte*l,  smooth  operation.  Ex- 
cellent  working  conditions  in  the  heart 
I  of  Northwest  mountains  (Chart  Area 
7)  with  best  skiing,  fishing,  hunting 
and  camping.  Daily  A.M.  operation 
with  latest  and  best  equipment.  Reply 
with  name,  address,  and  background  in 
I  confidence,  to  Box  748,  Eklitor  &  Pub- 
I  lisher. 


COMPOSING  ROOM  FOREMAN 
i  Small,  tri-weekly  rural  newspaper  in 
I  Southern  California  is  seeking  ener- 
I  getic,  preferably  young  man  with  any 
I  experience  in  off^  backshop,  Elxperi- 
ence  necessary  in  most  phases  of  offset 
>  production.  Knowledge  in  organization, 

I  headliner,  varityper,  justowriter  and 
I  any  dark  room  experience  helpful. 

'  Good  salary:  excellent  working  con- 
i  ditions;  rapidly  growing  area.  Send 
training,  experience  and  general  back- 
I  ground  to  Box  734,  Eklitor  ft  Publisher. 


COLLEGE-ORIENTED  PRINTER  to 
administer  print  shop  of  small  private 
college.  Must  be  familiar  with  all  as¬ 
pects  of  printing;  able  to  utilize  and 
supervise  college  students  as  part-time 
workers.  Salary  $6,500  to  $8,000.  Send 
complete  resume,  reference  listing,  etc., 
to  President;  Northland  College,  Ash¬ 
land,  Wisconsin  54806. 


COUNTY-SEAT  LP  WEEKLY  wanU 
working  foreman.  Must  be  all  'round 
man  capable  of  hiring  and  training 
own  help.  Two  linos,  Ludlow,  Elrod, 
Hoe  16-page  press.  Pay  above  daily 
scale.  Write:  Howard  Cooper,  Clay 
Ck>unty  Crescent,  Box  578,  Green  Cove 
Springs,  Fla. — 32043. 


WORKING  FOREMAN 
EIxperienced  man  to  supervise  com¬ 
posing  room  of  14-M  circulation  daily 
in  fast  growth  Zone  2  suburban  area. 
Union  shop.  Hot-metal  oiteration.  Good 
wages,  liberal  benefits.  Gannett  affili¬ 
ate.  Ebccellent  opportunity  for  right 
man  looking  ahead.  Send  resume  and 
salary  requirements.  Box  723,  Eklitor  & 
Publisher. 


WORKING  FOREMAN  for  6-machine 
hot-tyi>e  <laily,  averaging  11  -f-  pages 
daily.  Ekiuipment  mint  condition.  Help¬ 
ful  if  applicant  is  experienced  as  M-O. 
Open  shop.  Zone  8,  Box  959,  Elditor 
ft  Publisher. 


FOREMAN  for  modern  cold-type  offset 
daily  plant.  Equipment  includes  Lino- 
film  and  Photon  products.  Union  shop. 
Must  lie  able  to  run  smooth  shop  for 
highest  pro<luction.  Abe  Kofman, 
Times-Star.  1516  Oak  St.,  Alameda, 
Calif.— 94501. 


COMPOSING  ROOM 
SUPERINTENDENT 
An  opportunity  for  self-development  in 
a  challenging  new-processes  newspaper 
operation.  Outstanding  working  condi¬ 
tions  in  a  new  newspaper  plant  soon 
to  be  completed  and  designed  for  ex¬ 
pansion.  liie  ITU  man  we're  looking 
for  is  a  leader  and  motivator  of 
people.  He  must  run  a  composing  room 
efficiently  in  a  dynamic  and  progres¬ 
sive  operation  in  Zone  Two.  Send 
training,  experience  and  background  to 
Box  880,  Eilitor  &  Publisher. 


OFFSET  FOREMAN  WANTED  for 
small  daily;  now  printing  letterpress 
but  planning  complete  changeover  to 
offset.  Would  like  person  who  can 
head  up  conversion,  composition 
through  mail  room.  Will  convert  with 
all  new  equipment,  including  new  Web 
offset  press.  Permanent  I  Box  708,  Ekl- 

itor  ft  Publisher. _ 

COMPOSITOR  NEEDED  immediately, 
page  make-up.  America's  most  modern 
daily.  Progressive  organization.  Open 
shop — day  work.  Send  resume  to  Bill 
Schoepke,  Paddock  Publications,  Inc,, 
Arlington  Heights,  III. — 60006. 


Promotion 


.SALEkS  AND  PROMOTION  manager 
for  small  Omnecticut  daily,  to  man¬ 
age  and  lead  display  and  classifie*! 
flejiartments.  Must  be  mature  and  ex- 
perience*!.  Write  John  W.  Nash,  Win- 
sted  Evening  Citizen,  Box  499,  Winste*!, 

Conn.  -06098. _ 

PROMOTION  MANAGER 
for  the  Circulation  Deimrtment  of  The 
Birmingham  Eccentric,  weekly  news¬ 
paper  in  Birmingham,  Michigan  (ABC 
mail).  Permanent  laisition  ;  excellent 
opportunity  for  dynamic,  creative,  ex- 
periencefl  individual.  Contact  Art 
Shafer  (313)  644-1100. 


Public  Relations 

Florida's  Alcoholism  Program  needs 
EDITOR  for  6-person  Information 
Service  department.  Will  work  under 
.30-year-old  Director.  Requires  degree 
with  major  in  Journalism  or  English, 
or  any  equivalent  combination  of  ex¬ 
perience  and  training.  Prefer  Florida 
resident.  Starting  salary  $7,260.  Op¬ 
portunity  for  growth  in  agency  which 
does  not  take  stand  on  drinking  but 
promotes  an  understanding  of  the  ill¬ 
ness,  alcoholism.  Those  interested  may 
write  Don  Thieme,  P.O.  Box  1147, 
Avon  Park,  Florida  33852  or  'phone 
(AC  813)  GL  3-3161. 


Career  In 

PUBLIC  RELATIONS 

Looking  for  the  opportuni- 
^  to  embark  on  a  satisfy¬ 
ing  public  relations  career 
with  one  of  the  largest  and 
oldest  U,  S.  corporations? 
(Chart  Area  6) 

Want  a  position  which  pre¬ 
sents  a  distinct  challenge 
to  your — 

.  .  .  writing  experience  and 
skills? 

.  .  .  leadership  ability? 

.  .  .  sound  judment? 

.  .  .  high  level  of  intelli¬ 
gence? 

Are  you  a  college  gfraduate 
who  has  demonstrated  pro¬ 
fessionally  the  ability  to 
think  clearly  and  write  con¬ 
cisely  under  pressure? 

If  your  answers  are  all  af¬ 
firmative,  send  full  per¬ 
sonal  data  to: 

BOX  929 

EDITOR  &  PUBLISHER 

An  Equal  Opportunity  Employer! 


SMALL  SOUTHERN  CALIFORNIA 
college  desires  young,  knowledgeable 
reporter-writer-e<litor  to  handle  anil  co¬ 
ordinate  college  publicity  and  publica¬ 
tions.  Reporting,  writing,  and  eiliting 
experience  required.  Position  also  re¬ 
quires  writing,  editing,  and  layout  of 
college  publications  and  working  close¬ 
ly  with  outside  printers.  Applicant 
must  be  able  to  show  demonstrated 
quality  performance  in  the  produc¬ 
tion  of  publications.  Bachelor’s  de¬ 
gree  desirable.  Salary  range:  $7,509  to 
$9,000.  Apply  with  resume  and  samples 
to  Mrs.  Mary  E’ay,  Assistant  to  the 
President,  La  Verne  College.  La  Verne, 
California  91750  on  or  before  June  27, 
1969. 


PUBLIC  RELATIONS  SPECIALLST 
If  you  are  sharp  at  general  news 
feature  writing  and  want  to  hook  up 
with  a  well-established  Mid-West  firm, 
we  suggest  you  look  into  this  op¬ 
portunity.  Position  involves  writing  10 
or  12  in-depth  feature  stories  a  .vear. 
The  subject  matter  is  up  to  you.  'These 
articles  involve  solid  reporting,  tight 
editing  and  high  interest.  This  is  a 
tiermanent  position  with  opportunity 
for  growth  and  advancement.  Salary 
$10  to  12M.  Write  Box  1040,  Iklitor 
&  Publisher. 


WANT  A  CHANGE  OF  PACE?  Try 
the  computer  field.  We’re  looking  for 
an  etiitor  of  internal  publications  and 
a  top-level-writer — with  computer  ex- 
rierience — to  produce  recruiting,  sales 
and  corporate  literature.  Location  In 
suburban  Chicago.  Outstanding  op¬ 
portunity  in  a  new  BDP  field.  Salaries 
open.  Box  1015,  E<litor  ft  Publisher. 


PER.SONNEL  AVAILABLK 
Administrative 

NEWSPAPER  ACCOUNTANT.  CPA. 
experienced  all  phases  of  accounting, 
business  management,  E'ecleral  (.axes 
and  EI)P.  Box  OT8,  Eklitor  &  Publisher. 


GOT  PROBLEajS? 

Customer  service,  credits,  collect  one. 
accounts  receivable.  Extensive  exi>eri- 
ence  working  with  customers  and  man¬ 
agement.  Accounting  background.  Ac¬ 
customed  to  reaponsibility  and  haid 
work.  Write  Box  1032,  Eklitor  ft  Pub¬ 
lisher. 
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Administrative 

Editorial 

Sl.\  YEkVRS’  ASSOCIATION  with  one 
of  the  country’s  most  advanced  offset 
weekly  and  commercial  publishing 
pla  its.  Know  all  phases  of  production 
and  front  office,  including  commercial 
sales.  Interested  only  in  situation  offer¬ 
ing  oiHiortunity  to  advance  into  partial 
ownership.  Area  9.  Box  1027,  Ekiitor 
b  Publisher. 

EXECTUnVE  EDITOR:  Seasoned  pro¬ 
fessional,  fully  experienced  in  news¬ 
room  management  for  medium  and 
large  dailies.  Has  directed  76-man 
award-winning  staff.  Now  corimrate  ex¬ 
ecutive,  but  desires  to  resume  journal¬ 
istic  career  in  responsible  position.  Ags 
44,  family,  Big-10  degree.  Box  887, 
Ekiitor  A  Publisher. 

VERSA'HLE  SPORTS  WRITER  seeks 
major  college/ pro  beat;  13  years’  ex- 
l>erience;  prize-winning  writer ;  former 
Navy  journalist.  38,  married.  Box  983, 
Ekiitor  A  Publisher. 

Cartoonists 

EldTORIAL  CARTOONIST  desires 
challenging  job;  35,  exiierienced.  Box 

1017,  &litor  &  Publisher. 

NEWSMEN  from  minority  back¬ 
grounds.  Listing  from  Newsmen’s  Job 

Circulation 

Referral  Committee,  433  Natoma  St., 
San  E'raiicisco,  Calif.  —  94119. 

0VE:R  20  YEARS’  EXPERIENCE  all 
phases  of  circulation  sales  and  promo¬ 
tion,  from  solicitor  to  CM.  Seeks  |iosi- 
tion  with  challenge  and  future.  Will 
consider  CM,  assistant  or  Circulation 
Promotion.  Prefer  Zone  9.  Box  984,  Ed¬ 
itor  &  Publisher. 

TOP  PHOTOGRAPHER  —  I  have  had 
it  with  photo  editors ;  now  wish  to 
see  the  other  side.  Young,  34,  seeks 
position  as  assistant  photo  editor  on 
large  daily  or  small  magazine.  Resume 
on  request.  Box  930,  Mitor  A  Pub¬ 
lisher, 

AGGRESSIVE  YOUNG  CM  seeks 
change.  Sound  record  of  results.  Prefer 
Midwest;  consider  other.  Resume  and 
references  sent  in  confidence.  Box  891, 
Ekiitor  &  Publisher. 

GENERAL  ASSIGNMENT  REPORTER 
39,  resourceful  capable,  comi>etent, 

fast  worker,  desk  experience.  South. 
Southwest.  Bo.x  927,  Ekiitor  A  Pub¬ 
lisher. 

SO-YEAR-OLD  SUPERVLSOR  with  8 
years’  exiierience  on  metroixilitan  and 
smaller  paiier  desires  position  in  South¬ 
ern  Colifornia.  Now  employe<l.  Box 
1039,  Ekiitor  &  Publisher. 

SPORTS  EDITOR,  34  —  experiencwl 
covering  major  leagues  and  college, 
award-winner  wants  to  settle  in 

^uthwest.  Box  944,  Editor  &  Pub¬ 
lisher. 

CIKCUlJlTION/PROMO’nON  MANAOER 
Presently  with  me«lium-sized  Eiastern 
daily;  wishes  to  return  South — Zones 
3.  4  or  6.  Young  married  man,  ex¬ 
perienced  in  all  facets  of  circulation 
and  promotion.  Excellent  references 
and  record.  Confidential.  Box  1042, 
Editor  &  Publisher. 

CM-DIRfcJCTOR.  twenty  years’  experi¬ 
ence.  metro  and  suburan  dailies — all 

REPORTER,  4  years’  intensive  experi¬ 
ence — mostly  local  government — seeks 
to  l(Kate  in  Zone  8.  Can  interview  in 
August,  start  in  September.  Box  985, 
Ekiitor  A  Publisher. 

MATURE  NEWSMAN 
Reporting,  wire,  copy  desk,  heads, 
dummies.  Daily  and  weekly  exi)erience. 
Prefer  Ohio,  Pa.,  Indiana,  Box  1093, 
Ekiitor  A  Publisher. 

highly  comiietitive — desires  to  relocate. 
Mature.  nKKressive.  cost-conscious.  Ex¬ 
cellent  relerenoes.  Proven  reconl.  Sal¬ 
ary  open.  Call  (817)  277-8412  or  write 
Bo.x  1049.  Eflitor  &  Publisher. 

NEWSMAN.  34— B. A. — 8  years’  experi¬ 
ence  reporter,  desk — seeks  daily,  week¬ 
ly  i>o8t.  Chart  Area  1,  2.  Box  997,  Ed¬ 
itor  &  Publisher. 

A’TTENTION:  Weeklies  and  mail 

houses!  Still  on  mail  delivery?  Put 
more  money  in  your  pocket.  ’There  are 
better  ways.  I’ll  show  you  it  can  be 
as  reliable  as  the  U.S.  mail.  I’m 

METROPOLITAN  NEWS  EDITOR, 
heavy  desk  exiierience,  educat^, 
knowledgeable,  thoughtful,  seeks  a  job 
that  nei^s  his  strong,  solid  competence. 
Box  976,  Ekiitor  A  Publisher. 

familiar  with  all  phases  of  distribution 
(circulars,  papers,  etc.)  and  can 
guarantee  59'^  collections.  Box  1031, 
Ekiitor  &  Publisher. 

MAKE-UP  GAL  in  woman’s  depart¬ 
ment  East  Coast  metroiKilitan  after¬ 
noon  daily,  desires  to  combine  make-up 
with  writing  for  morning  paper  or 
Sunday  section.  Newsroom  background. 
E'xperienceil  youth  e<litor  and  Sunday 
magazine  writer.  Would  consider  sum- 

Display  Advertising 

ADMINIS’TRATIVE  INCLINED  ad¬ 
vertising  representative  wishes  to  re¬ 
locate.  Chart  Aren  1  or  2  daily.  Ex¬ 
perience  covers  all  phases  of  retail. 
Degree.  Box  992,  Ekiitor  &  Publisher. 

mer  job  working  with  young  people. 
Box  971,  Etlitor  &  Publisher. 

WELL-ROUNDED  FIVE-YEAR  MAN, 
29,  wants  quality-conscious,  non-metro- 
|N)litan  desk  or  Hub-e<liting  job.  Prefers 
Mountain  States  or  Pacific  Northwest. 
Rim.  slot,  makeup,  layout  experience: 
conscientious.  Available  July  7  after 
finishing  history  M.A.  at  University  of 
Illinois.  Don  Kenyon.  6192  Mullierry 
Ave.,  Portage,  Ind. —  46368.  (219)  962- 
7185. 

DI.SPLAY  AD  DIRECTOR  wishes  to 
locate  in  Aren  5  or  8.  Elxperienced  in 
all  management,  (knild  assist  semi- 
retire*!  publisher  who  wishes  to  retire. 
Would  consider  salesman’s  job  if  sal¬ 
ary  is  fair  for  ctmscientious  iwrson. 
Box  1016,  Ekiitor  &  Publisher. 

SPORTS  WRITER  with  news  back¬ 
ground.  ilegree,  desk,  photo  exiierience. 
S|>eciai  knowle<l|i:e  education,  govern¬ 
ment.  Want  8|K)rt8,  news  post.  Chart 
Area  9.  Box  991.  Ekiitor  &  Publisher. 

SEASONED  DISPLAY  MAN  ready  to 
move  up  with  Rrowinj?  property.  Ha* 
run  Rtaff,  develo(>ed  ’’plus  promotionn,” 
and  wantH  to  take  over  AtafT  of  mediiim- 
•ixe  paper  In  Zones  3  throujrh  9.  Have 
diverAihe<l  exi>erience  on  lar^re  and 
me<lium  daiIieH--offRet  or  hot-type.  A 
jTOfnl  organizer  and  a  top  promoter. 
Available  soon!  Box  1023.  Editor  & 
PubliAher. 

Editorial 

J-GRAD  with  M.A.  looking  for  spot 
on  sports  staff.  Box  994,  Ekiitor  A 
Publisher. 

REPORTER/COPY  RE:ADER.  woman, 
now  with  me<lium-size  Eastern  daily, 
wants  position  in  Area  8  by  Septem¬ 
ber.  Box  9K8.  Editor  &  Publisher. 

good  WRI’TETR,  editor— single.  41, 
—seeks  overseas  work.  Will  consider 
domestic  if  pay  high,  job  challenging. 
Now  on  dead-end  desk  Job  with  one  of 
nation’s  top  two  newspapers.  Former 
city  editor,  UPI  staff  writer  with  14 
yeers*  newe  experience.  Box  816,  Eki¬ 
itor  A  Publisher. 

AWARD-WINNING  Ekiucation  Writer 
looking  for  fast-imced  job  with  honest 
metro  daily.  At  29,  have  five  state 
writing  awards,  BA,  MA  Journalism, 
Phi  Beta  Kaiipa ;  military  obligation 
fulfilletl.  Six  years’  newspaper  experi¬ 
ence,  two  years’  magazine  experience. 
Box  1012,  Ekiitor  A  Publisher. 

Editorial 

NEED  SPORTS’  PITBUCIST: 
College  graduate.  Journalism,  28. 
Sports  editor  smail  daiiy  6  years, 
r^io  sports’  piay-by-piay,  wire  serv¬ 
ice  writing.  Newsiwper,  radio,  siieak- 
ing  awards.  Major  coliege  track  letter- 
man,  8-ai>ort  prep  athlete.  Fulfilled 
military  duty.  Box  1026,  Editor  &  Pub¬ 
lisher. 


CAREaiR  NEWSMAN  —  20  years  in 
daiiy  field,  6  years’  on  non-dailies, 
seeks  imsition.  All  desks  and  all  beats. 
In  e.\ecutive  capacity.  Prefers  non¬ 
daily  or  public  relations,  preferably  in 
South.  Write  K.  J.  (Bub)  Weirich, 
P.O.  Box  647,  Hillsborough,  N.  C. — 
27278.  Ph:  (AC  919)  732-2480. 


SPORTSWRITER  seeks  position  in  pro¬ 
fessional  simrts — publicity,  public  re¬ 
lations,  statistical  work.  Ten  years’ 
newspaper  experience.  Affiliated  with 
amateur  sports  five  years.  Box  1019, 
Editor  &  Publisher. 


NEWSMAN 

Exi>erienre<l  10  years,  wants  general 
news  re|M>rting  job,  medium-sized 
daily  and  Sunday.  Bu.\  1U51,  Editor  & 
Publisher. 


NAVAL  OFFICER.  26,  married,  out 
in  August.  J-degree,  exiierience  in  re¬ 
porting,  e<liting,  layout,  photography. 
Likes  hard,  rewarding  work.  Ex-as¬ 
sistant  state  editor  on  83M  Southern 
daily.  Box  1036,  Editor  &  Publisher. 

YOUNG  MANAGING  EOmiU 
Wants  to  settle  on  medium  daily. 
Broad  exiierience;  likes  hard  work.  B. 
J.  Box  1037,  Eilitor  &  Publisher. 


WOMAN  REPORTER.  24.  available 
mid-July.  A  year  general  reiKirting 
(hard  news,  features,  phopm).  J-grad. 
Box  1024,  Ixlitor  &  I’ublisher, 

FEATURE  WRITEK-NEWSMAN-Pho- 
tographer  (darkroom,  too),  wants  in¬ 
teresting  job.  Oimbination.  or  writing 
duties  only.  Now  employed,  but  nee<l 
8|K>t  with  more  time  fur  iiiiality,  in- 
depth,  nut  just  routine  quantity.  Box 
1013,  Ekiitor  &  Publisher. 


ASSISTANT  to  top  woman’s  editor 
ready  to  try  wings  on  smaller  paiier. 
Will  go  anywhere  if  moving  exiienses 
are  paid.  Box  1033,  Etiitur  &  Pul>- 
lisher. 

REPORTER,  20-year  veteran  in  game, 
desires  to  locate  in  Zone  1,  2,  3,  4. 
Single.  50,  Box  1014,  Editor  &  Pub¬ 
lisher. 


Fr 
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Photography 

PHOTOGRAPHER  —  News,  feature, 
sports,  fashion,  color,  food,  picture, 
story;  also  have  won  many  state  and 
AP  awards,  including  "Fhotographer  Of 
The  Year.”  Wish  to  relocate  on  staff 
of  large  daily  or  small  magazine. 
Resume  and  portfolio  on  request.  Box 
946,  Editor  &  Publisher. 


AGGRESSIVE  PHOTOGRAPHER 
seeks  assignment  in  Vietnam— news¬ 
paper,  magazine,  relief  agency,  con¬ 
struction  company,  etc.,  etc.  Box  923, 
Editor  &  Publisher. 


ENTERPRISING,  experiencol  photo¬ 
grapher- -26 — seeks  vertical  move.  Box 
1018,  Editor  &  Publisher. 


Preanmen— Stereotypers 

L.P.  PRESSROOM  SUPERVISOR.  46 
— 16  years’  supervising  5-unit  Hoe 
newspaper  press.  16  cylinder  Hoe  Pan- 
coast  Color  press — both  1923  vintage — 
seeks  similar  position.  No  preference 
as  to  location.  Bo.x  741,  Ekiitor  &  Pub¬ 
lisher, 


STEIREOTYPER.  in  30's,  with  same 
company  more  than  a  decade,  seeks 
Midwest  job  at  minimum  $3.25  an 
hour.  Box  475,  Editor  &  Publisher. 


PRESSROOM  FOREMAN  for  past  10 
years  seeks  foreman’s  iK)8ition  on  eve¬ 
ning  daily  of  50  to  100,000  circula¬ 
tion.  Experienced  on  Goss  and  Color- 
matic.  Box  906,  Editor  &  Publisher. 


Printers 

Superintencdent 
COMPOSING  ROOM 

Computers,  cold-type,  hot-tyi>e,  offset ; 
s<ime  press  and  stereo.  Cost-conscious. 
Resume.  Available  imme<liately !  Box 
1021,  Ekiitor  &  Publisher. 


FOREMAN 

22  years’  printing  experience,  last  7 
in  8Ui)ervisory.  including  general  fore¬ 
man.  Extensive  computer  and  photo¬ 
composition  background.  Formerly  na¬ 
tional  printing  manufacturers’  repre¬ 
sentative.  Ckjllege  graduate.  Age  39. 
Prefer  Zones  8  or  9.  E'ull  resume  and 
references  u(>on  request.  Box  861,  Edi- 
itor  &  Publisher. 


REWRITE.  COPY  EDITOR  for  major 
New  York  publisher;  rewrite,  copy 
editing,  proofrea<l  material  on  industry, 
education,  women’s  news,  general  in¬ 
terests.  Box  982,  Ekiitor  &  Publisher. 

YOUNG  MAN  IN  LSRAEL,  able  to 
write  features  with  ilepth — news  with 
meaning  -stories  that  |>rol>e  below  the  1 
surface  of  complex  Middle  Ekist  events.  , 
Three  years’  news  exiierience.  Box  ! 
1041,  Ekiitor  &  Publisher. 


Miscellaneous 

MANAGEIR'PUBLI.SHER  REP 
Advertising  -  Circulation  -  Promotion 
Merchandising  •  Marketing  Motivation 
47 ;  20  years’  iiublications  in  Area  9. 
Box  993,  Editor  &  Publisher 


MECHANICAL  SUPERINTENDENT 
—  II  years’  experience;  country 
^trained,  ambitious,  capable,  conscien¬ 
tious,  successful.  Fine  production  and 
cost  record.  Strong  in  hot  tyi>e  ’TTS 
operation ;  could  grasp  cold  type  chal¬ 
lenge,  E'amily  man,  age  30.  Desire 
greater  opportunity.  Goo<l  references. 
Box  623,  &litor  &  Publisher. 

EXPERIENCED  E'ORE;MAN-familiar 
new  processes ;  cost-conscious;  some 
press  knowledge.  Ready  for  work.  Box 
699,  Editor  &  Publisher. 

OE'EVIEIT  PRINTER,  or  cameraman, 
wants  to  relocate  in  Western  Area  7 
or  Northeastern  Area  9.  Have  some 
R.O.P.  color  exiierience.  Prefer  small 
a.m.  daily  or  second  cameraman  in 
commercial  plant.  Eligible  for  union, 
Non-<lrinker.  Box  9.87,  Editor  &  Pub¬ 
lisher. 


Production 


Operators— Machinists 

ANY  SOUTHERN  NEW  EINGLAND 
day  job  with  Satunlay  and  Sunday 
off ;  hot-metal  Lino  Operator-Floor 
Man,  Monitor.  Cold  metal,  paste-up, 
perforator  for  Compugraphic  on  either 
straight  matter  or  ads-printer.  News-  I 
paper  or  book  work.  Box  945,  Editor  I 
&  Publisher,  | 

PHOTON  200  OPERATOR  and  main-  ' 
tenance;  7  years’  experience.  ITU.  ' 
Premium  pay.  Box  936,  Ekiitor  &  Pub-  I 
lisher.  i 


PRODUCTION  MANAGEIR:  Hot  or 
cold-tyiie;  coat  conscious;  computers. 
Medium  or  small  daily  group.  Resume. 
Ready  at  once.  Box  1009,  Ekiitor  & 
Publisher. 


Public  Relations 

EDITOR- WRITER.  13'^  years’  news¬ 
paper  experience,  seeks  siiot  in  news 
bureau  of  public  relations  section  of 
blue  chip  organization.  Chart  Arens  1. 
2.  4  or  5.  Box  1047,  Editor  A  Publisher. 
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Shop  Talk  at  Thirty 

By  Rolx'rt  U.  Brown 

Publisher  versus  editor 


Istanbul,  Turkey 

Having  read  about  the  con¬ 
flicts  now  plaguing  some  Euro¬ 
pean  newspapers — notably  in 
France — about  the  relative  re¬ 
sponsibilities  of  editors  and 
publishers  to  the  public  and  to 
each  other  we  listened  to  one  im¬ 
portant  publisher’s  attempt  to 
explain  it  all. 

The  trend  in  Europe  is  toward 
the  unrestricted  right  of  the 
editor  to  run  his  news  and  edi¬ 
torial  department  the  way  he 
wants  to  without  consideration 
of  responsibility  to  the  publisher 
or  the  owner.  It  amounts  sort  of 
to  a  “divine  right.”  There  seems 
to  be  very  little  discussion  or 
acknowledgement  of  the  right 
of  the  owner  or  publisher  who 
hired  the  editor  and  put  him 
into  that  exalted  position  in  the 
first  place.  Once  hired,  the  cur¬ 
rent  thinking  of  European  edi¬ 
tors  is  that  no  one,  least  of  all 
the  publisher,  has  any  right  to 
question  his  editing  decisions. 

Peter  Andersen,  managing  di¬ 
rector  of  Berlingake  Tidende, 
Copenhagen,  Denmark,  and 
chairman  of  the  Copenhagen 
Newspaper  Publishers’  Associa¬ 
tion,  told  delegates  to  the  22nd 
FIEJ  Congress  here  this  week 
how  the  editor-publisher  rela¬ 
tionship  operates. 

*  «  • 

“In  the  Scandinavian  coun¬ 
tries  the  debate  on  editorial 
freedom  and  independence  has 
up  to  now  concentrated  on  the 
relations  between  the  publi.sher 
(proprietor)  and  the  editor-in- 
chief  or  the  relations  between 
the  commercial  side  and  the 
editorial  side.  This  debate  has 
not,  up  to  date,  included  the 
wider  and  more  explosive  sub¬ 
jects  which  are  under  debate  at 
present  in  the  German  Federal 
Republic  and  especially  in 
France. 

“In  the  Scandinavian  coun¬ 
tries  the  editorial  department 
traditionally  holds  a  very  free 
and  independent  position  within 
the  frequently  historic  frame¬ 
work  of  the  newspaper.  The 
majority  of  newspapers  started 
publication  a  whole  century  or 
at  least  half  a  century  ago. 
There  have,  therefore,  up  to  the 
present,  been  no  real  problems 
in  the  relationship  between  the 
publisher  and  the  editorial  de¬ 
partment.  Most  newspapers  are 
traditionally,  and  in  some  cases 
actively  too,  connected  with  a 
political  party  or  have  a  near 
relationship  with  one,  and  for 
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this  reason  the  fundamental  ap¬ 
proach  or  attitude  of  the  paper 
is  well  known  and  recognized  by 
the  staff  of  the  editorial  depart¬ 
ment. 

“Within  this  framework,  and 
within  the  limits  set  by  law  and 
by  the  ethical  rules,  there  is 
usually  —  and  this  too  is  a 
tradition  —  great  scope  for 
each  member  of  the  staff  in  the 
course  of  daily  work  to  show 
personal  initiative  guided  by 
conscience  and  sense  of  duty  to¬ 
wards  the  public. 

“Naturally  there  have,  in  a 
few  cases,  been  disag^reements 
and  conflicting  views.  But,  as 
far  as  we  know,  it  has  in  such 
cases  been  a  problem  of  in¬ 
dividual  persons  with  sentiments 
and  opinions  deviating  from  the 
fundamental  viewpoint. 

“The  Scandinavian  press  has, 
broadly  speaking,  been  spared 
general  disagreement  between 
the  editorial  department  and 
the  publisher  as  to  the  manage¬ 
ment  or  editing  of  the  paper. 

“W’hen  debating  the  relations 
between  the  publisher  and  the 
editorial  department,  we  in  the 
Scandinavian  countries  first  of 
all  think  of  the  editor-in-chief 
and  his  status  in  relation  to  the 
publisher. 

“The  editor-in-chief  is  as¬ 
sumed  to  be  sharing  the  funda¬ 
mental  political  viewpoints  of 
his  paper.  It  is,  however,  at  the 
same  time  assumed  that,  within 
the  framework  marked  out,  he 
is  free  to  assert  his  personal 
opinion  even  if  in  some  cases  it 
should  not  coincide  with  that  of 
the  publisher. 

“In  case  of  conflict  with  the 
fundamental  viewpoints  of  his 
paper,  traditional  or  established 
in  the  form  of  a  contract,  it  is 
the  general  opinion  that  he 
should  leave  his  post.  It  is  taken 
for  granted  that  he  is  the  lead¬ 
ing  man  in  the  daily  operation 
and  has  full  responsibility  for 
the  work  done  by  the  editorial 
staff. 

“The  editor  is  personally  and 
entirely  responsible  for  the  con¬ 
tent  of  the  paper  in  the  eyes  of 
the  law  also  and  should  not  let 
himself  be  directed  into  express¬ 
ing  opinions  which  go  against 
his  moral  conviction. 

“The  editor-in-chief  is  re¬ 
garded  by  the  public  as  the  su¬ 
preme  leader  of  the  newspaper, 
a  fact  which  endows  him  with 
considerable  authority,  and  this 
identification  with  the  news¬ 
paper  ensures  that  he  and  the 


editorial  department  have  con¬ 
siderable  independence. 

“As  already  explained,  the 
attitude  of  most  Scandinavian 
newspapers  is  partly  political, 
and  this  attitude  is  generally 
known  and  respected  by 
members  of  the  staff.  At  some 
of  the  bigger  and  politically 
more  independent  newspapers 
the  publishers  or  proprietors 
have  made  declarations  in  which 
the  fundamental  principles  of 
the  political  and  ethical  attitude 
of  the  papers  are  laid  down  and 
the  freedom  of  the  editorial  de¬ 
partments  within  these  princi¬ 
ples  guaranteed. 

“The  two  leading  Copenhagen 
publishing  houses,  the  family- 
owned  Berlingske  Tidende  and 
the  joint  stock  company 
Politiken,  both,  years  ago,  made 
such  declarations.  In  a  declara¬ 
tion  made  by  the  board  of  di¬ 
rectors  of  Berlingske  Tidende 
in  1948  one  of  the  paragraphs 
runs  like  this:  ‘In  accordance 
with  tradition  the  Berling  pub¬ 
lications  are  edited  in  a  spirit 
of  democratic  patriotism  with 
due  reverence  for  Christian 
ideals  and  loyalty  to  king  and 
country.  Politically  the  papers 
are  edited  in  a  conservative 
spirit.  They  are  not,  and  never 
should  be,  tied  by  direct  con¬ 
nection  to  any  political  party. 
The  editorial  department  is  left 
free  in  all  respects  to  evaluate, 
observing  moderation  and  good 
taste,  the  current  trends  in 
public  opinion,  providing  the 
readers  at  the  same  time  with 
scrupulously  fair  and  all  round 
information.’ 

“The  board  of  directors  of 
Politiken  Ltd.  in  1956  and  1959 
made  declarations  as  to  the 
status  of  the  editorial  depart¬ 
ments.  In  the  first  of  these  it 
is  said:  ‘In  accordance  with 
principles  established  long  ago 
with  a  view  to  the  freedom  of 
the  press,  the  editorial  depart¬ 
ments  are  operating  independ¬ 
ently  of  the  board  of  directors. 
The  board  of  directors  is  not 
entitled  to  give  directions  to 
the  editorial  departments  in  re¬ 
gard  to  the  daily  work,  and  it 
is  not  the  task  of  the  Iraard  of 
directors,  or  of  individual 
members  of  the  board,  to  inter¬ 
fere  in  editorial  problems  or  act 
as  intermediaries  between  the 
public  and  the  editorial  depart¬ 
ments.’  In  the  following  declara¬ 
tion  it  is  said :  ‘It  is  a  matter  of 
course  that  the  chief  editors  of 
the  papers  are  to  keep  the  by¬ 
laws  of  the  paper.  The  chief 
editors  agree  with  the  board  of 
directors,  that  the  papers  are 
to  be  run  as  independent  radical- 
.social,  liberal  papers  and  organs 
of  Danish  liberalism  in  accord¬ 
ance  with  the  previous  tradi¬ 
tions  of  Politiken.’ 

“So  in  both  cases  a  real  in¬ 


dependence  in  the  daily  editorial 
work  is  ensured. 

“In  Sweden  13  newspapers 
are  published  by  foundations. 
Among  them  the  well-known 
Svenska  Dagbladet.  No  private 
person  has  any  direct  economic 
interest  in  these  13  papers  and 
no  private  person  has  any  de¬ 
termination  right  in  economic  or 
political  problems.  The  functions 
of  the  proprietor  have  bi*en 
transferred  to  the  board  of  the 
foundation,  but  of  course  edi¬ 
torial  independence  is  not  guar¬ 
anteed  by  this  form  of  owner¬ 
ship  itself.  Independence  is 
ultimately  dependent  on  the  by¬ 
laws  of  each  foundation. 

“One  more  thing  which  is  in¬ 
strumental  in  stabilizing  the  re¬ 
lations  between  publisher  and 
editorial  department  is  the  fact 
that  the  publisher,  or  a  joint 
owner  at  several  of  the  smaller 
or  medium-sized  newspapers, 
acts  as  editor-in-chief  and  there¬ 
fore,  through  daily  communica¬ 
tion  with  the  editorial  staff,  or 
at  least  the  leading  members, 
has  the  opportunity  of  exchang¬ 
ing  points  of  view  with  them, 
thus  facilitating  agreement. 

“As  an  owner  and  employer 
the  publisher  has  all  the  rights 
and  obligations  which  the 
written  law  lays  down.  In  prac¬ 
tice,  however,  other  factors  al.so 
come  into  the  picture:  tradition, 
ethics  and  expediency  —  just 
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Electro  Dynamic  Division 
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Look  what  we  ve  built 
to  end  pressroom  ink  mist. 

We’ve  built  a  better  sales  and  service  organization. 

And  a  better  Dynapure. 

Dynapure  will  now  be  sold  and  serviced  by  the  well  known, 
far-flung  Taft  Contracting  Company,  as  well  as  by  the  Goss 
Company,  which  will  sell  and  service  Dynapure  on  its  origi¬ 
nal  equipment  presses. 

General  Dynamics  will  concentrate  on  quality  manufacture 
and  engineering  innovation. 

And  there  have  been  many  recent  Dynapure  innovations. 

There’s  a  new  resilient  mounting  .  .  .  improved  bottle  reten¬ 
tion  .  .  .  shorter  drum  design  for  better  air  flow  .  .  .  new  thin 
foam ...  leakproof  construction...  and  positive  lock  latches. 

As  General  Dynamics  continues  to  improve  Dynapure,  your 
Taft  man  will  let  you  know.  We’re  not  through  building  yet. 

A  warm  "thanks”  to  all  of  you  who  visited  us  at  the  ANPA  show  in 


GENERAL  DYNAMtCE 

Electro  OynenMc  Division 

150  Avenel  Street.  Avenel.  N.  J.,  07001  (201)  636-9100 
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Susan  Yoachum,  14,  representing  The  Dallas  Morning  News,  is  champion  of  the  1969  National 
Spelling  Bee.  She  is  joined  by  Dr.  Richard  R.  Baker,  left,  pronouncer,  and  James  H.  Wagner, 
Scripps-Howard  Newspapers,  director  of  the  National  Spelling  Bee. 


Champion  Speller  of  1969 

Nine  years  and  5000  words  ago  think.  The  child  who  knows  words  and 

Dr.  Richard  R.  Baker  became  their  connotations  will  develop  an 

pronouncer  for  the  National  Spelling  ability  to  improve  his  thinking  proc- 

Bee.  In  Washington,  D.C.  last  week  he  esses.  The  student  who  studies  for  a 
congratulated  the  happy  youngster  spelling  bee  learns  more  new  words 

pictured  above,  the  1969  National  than  the  student  who  doesn’t.  As  a 

Spelling  Bee  champion.  result,  he  is  better  able  to  express 

Why  does  a  distinguished  educator  himself  as  he  grows  up. 
like  Dr.  Baker,  who  is  professor  and  “The  very  basis  of  our  existence  and 

chairman  of  the  Department  of  Phil-  success  in  every  day  living  is  based 
osophy  at  the  University  of  Dayton,  de-  on  communication— both  oral  and 

vote  time  to  the  National  Spelling  Bee?  written— with  others.’’ 

“One  reason,”  he  says,  “is  that  Scripps-Howard  Newspapers,  which 

words  are  the  media  by  which  we  sponsors  the  National  Spelling  Bee 
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with  56  Other  daily  and  Sunday  papers, 
shares  Dr.  Baker’s  views.  We  take 
pride  in  bringing  the  Spelling  Bee  to  the 
millions  who  participate,  and  in 
making  it  possible  for  each  to  have 

his  chance  at  winning  the 
national  championship. 
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